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The role of Corporate social responsibility (CSR) in promoting sustainability within the hospitality industry focusing on Accor Hotel.
Sustainability, in terms of tourism and hospitality, can be defined as the proper management of resource use resulting in the continuing tourism as well as transportability of natural resources, the environment, and culture for the next generation (Edgell, 2020).  Corporate social responsibility of business (CSR) covers all ethical and beneficent activities undertaken by organisations to play a positive role in society and the environment beyond the main business objectives (Batabyal, 2018). With the rapid transformation of the hospitality business sector, sustainability is paramount for organisations seeking economic success and social and environmental responsibility (Jones et al., 2016). CSR is the center of sustainable business practices leading to the promotion of sustainable development in the hospitality industry. This essay is intended to analyze the influence of CSR on sustainability matters within the hospitality industry by tackling essential areas where such an influence can be considered very important. The paper, after that, will critically study the CSR policies of Accor to develop a picture of how their activities agree with sustainability goals in the hospitality business. This study will examine the trials and errors organisations face when implementing the most efficient CSR strategies and the significance of sustainability in the new field of hospitality management.
Various concepts and models that guide responsible practice support sustainability in tourism and hospitality. The Triple Bottom Line (TBL) model proposed by John Elkington critically stresses the integration of the three directions of economic, social, and environmental aims into the practical operations of business (Stoddard et al., 2012). According to this theory, those dimensions of development are the threads in the tapestry and the sustainable development way of making the present moment deserves meeting the needs of the next without hampering them with the same issues.
Another important framework is the Sustainable Development Goals (SDGs) developed by the United Nations. The 17 goals are designed to address world challenges for example; poverty, inequality, climate change, degrading the environment, peace, and justice. The SDGs however, offer a holistic guide for businesses through which their CSR strategies can be tailored be aligned to wider social and environmental goals in the world (Menton et al., 2020).
In addition, The concept of sustainability is grounded on the three dimensions of economic, environmental, and social sustainability (Boyer et al., 2016). Economic sustainability assumes maintaining profits and economic growth or rather, a controlled expansion, and at the same time, it involves fair trading principles which are by their country’s trade agenda and active investment in the local economy (Korstanje et al., 2020). The science of environmental sustainability incorporates tactics that work towards preventing damage to the environment, conservations of natural resources, and reducing pollution through green initiatives. People's target sustainability is to advance people's diversity and equal rights significance within corporations, to foster the growth of the community and employee comfortableness for instance (Haski-Leventhal, 2018).
CSR carries out aligning with these pillars by including the ethical approach in company strategies. It includes walking through the measures including ethical sourcing, waste reduction, working conditionally humanized programs, local community engagement, and philanthropic schemes (Jauhari, 2021). Good social responsibility strategies have circular thinking, which means using the resources only once, promoting recycling or reuse, and cutting out processes that are throwing away things unnecessarily.
Moreover, Accor Hotels, the globally well-recognized hospitality giant, has shown a level of Corporate Social responsibility and respect for its operations (Accor, 2023).  Accor’s commitment to sustainability is one notable area where Accor tried CSR efforts, especially on environmental sustainability (Ali, 2023). The implementation of a "Planet 21" program is an example of ambitious targets and action plans that will help reduce the environmental impact of its hotels (Accor, 2021). Such actions range from energy efficiency practices to extensive water use and waste generation programs. In accord with Accor’s sustainability goals, the company plans to achieve major declines in carbon emissions and waste discarding by incorporating environmentally friendly solutions such as energy-efficient lighting, water-saving measures, and waste recycling programs (Accor.com, 2024). Notably, Accor operates CSR activities in different communities. These social responsibility activities aim to establish a meaningful social effect (Nga, 2020). The Accor Foundation which is the company's central CSR arm sponsors programs targeting social care, education, and employment (Prasad, 2014). These actions are the basis of empowering the people and the communities by giving them access to better health services which become the starting point of their education and job opportunities. Through partnerships with local alliances and local stakeholders, ACCOR not only helps the existing communities but also contributes to an economic recovery of the regions where they do business (Batabyal, 2018). Through benevolent programs and partnerships, Accor values to practice of sustainable community development and deeper connectivity via hospitality beyond their core operations. Furthermore, Accor pays much attention to its employees’ welfare and development with the implementation of various programs that can expose them to essential information that can provide them with a peaceful work experience (Mahiette, 2022). The firm empowers staff improvement by putting resources into training programs that increase employees’ skills and career development. Health campaigns are aimed at the health of the body as well as the mind, with the hope of having a sound and productive staff (Demirçiftçi and Kızılırmak, 2016). Diversity and inclusion are not just Accor's values but also a part of its culture that combines all employees of different backgrounds in a supporting workplace atmosphere. Accor is supporting them, creating a work-life balance and equal opportunities in the hotel group (Mahiette, 2022). Acknowledging this culture, employees feel confident in themselves and enjoy working to reach their full potential in both their professional and personal lives.
On the other hand, Accor's venture into a green environment is a success, compared to the others. CSR improvements could be still added. For example, the company may be already focused on waste decrease but the implementation of circular ecological principles, reuse, and recycling within its supply chain, could be a work to consider (Antón and Almeida, 2019). Moreover, Accor should extend its options to participate in the supply chain of the gradually increasing inventory of sustainable and regionally sourced output to enhance the community and cut its carbon transport footprint.
Even though Accor performs its best in implementing social responsibility globally, it still leaves the question of complete integration of social responsibility all across the globe open. For example, while the organisation incorporates diversity, there may exist possibilities to improve it from leadership levels and in that way make equal career progression opportunities across diverse groups (Bapat and Upadhyay, 2021).
Corporate Social Responsibility (CSR) initiatives in the hospitality industry is an important key in shaping sustainability practices across various key areas such as environmental conservation, community engagement, employee well-being, and diversity. Environmental conservation refers to the actions of executing energy-saving policies, adopting water-conservation programs, reducing wastes, and responsible acquiring of materials. Uncovering "Greentech" for hotels and eco-friendly practices translates into reducing a hotel's influence on natural resources and contributing to environmental conservation (KUAR et al., 2021). Moreover, CSR initiatives increase community involvement by strengthening the local economy, preserving the culture and culture of a community, and participating in social development (Camilleri, 2020). In order to employee well-being and diversity, CSR enhances employee goals through CSR programs and policies that include employee training , health safety programs, and work-life balance. Furthermore, CSR leads diversity towards inclusivity by providing equal chances for all employees regardless of gender, race, or origin (Bapat and Upadhyay, 2021).
Summing up, corporate social responsibility actions within the hospitality business strive to provide a lot of diversity via green wave and social and commercial activities, having a huge influence on sustainable business inside the industry.
Besides this, implementing effective Corporate Social Responsibility (CSR) policies in the hospitality industry presents both challenges and opportunities. Challenges involve resource constraints, and complex supply chains, and opportunities involve brand reputation, cost saving, innovation and differentiation. Although hotels and other businesses in the hospitality industry can encounter problems with their finances and lack of resources when trying to implement all the CSR initiatives, the small enterprises that do not have big budgets happen to be the most vulnerable (Levy and Park, 2011). On the other hand, monitoring and managing CSR complicated by the presence of multiple parties or suppliers that make up the supply chain can be overwhelming (Gardetti and Torres, 2017). Assuring the ethical processes occur in the supply chain is a lengthy, arduous process that requires monitoring and cooperation.
Moreover, the brand reputation is enhanced by efficient and practical CSR policies which can give the hotel a brand name people will want to identify with and in so doing raise awareness amongst its increasingly socially responsible customers, who will also develop loyalty to it (Camilleri, 2020). In addition,  adoption of sustainable practices will happen many times in the future the organisation will realize savings in energy and resource utilization by spending less on them. CSR inspires innovativeness in hospitality operation management which brings engineering to the utility of green technologies and techniques (Parsa and Vijaya, 2015). Hotels and lodgings may endeavour to stand out by being environmentally conscious. The hotels can conduct these issues by utilizing possibilities and achieving a successful CSR policy set-up that will lead to sustainable management and responsible business conduct as a result.
Accor Hotels has revealed excellent treatment of Corporate Social Responsibility (CSR) matters through its sustainable sourcing and energy conservation, which is to be observed in the sustainability practices at the company. For example, the proof of Accor's sustaining sourcing is clear by its cooperation with local farmers and producers to acquire the unprocessed, therefore seasonal, ingredients for their gastronomic items. The keeping of 60% of hotels within Accor's network involved in purchasing local items from vendors contributes to the development of investments in the communities as well as sustainable food solutions (Schipper, 2024). The initiative decreases the carbon associated with transport and at the same time supports the local businesses, and this supports Accor's CSR statements. Another example is energy saving and carbon emission - Accor opts for efficient energy initiatives that include replacing traditional light sources with LEDs and installing motion sensors whose purpose is to cut down electricity usage as well as perform energy-saving tasks such as replacing worn-out air conditioners (Accor, 2022). Apart from that, Accor engages in investment in renewable energy such as solar panels, and supports some programs like the carbon offset (Accor Hotels, 2023). Through its sustainability performance data, Accor made demonstrable efficiency savings on energy and emissions reduction. The results are proof of both the effectiveness of its CSR activities and the ability to address environmental challenges. Accor Hotels shows both a strong environmental and social consciousness it applies sustainable sourcing and energy efficiency as its leading practices, environmental impact, and community development concerns are addressed and the ecological footprint is reduced at the same time (Accor, 2023). 
Finally, Accor Hotels’ approach shows a great determination to incorporate sustainability and CSR initiatives into the hospitality sector. Although the "Planet 21" effort, Accor sets a high level of objectives for the reduction of its environmental impact including emission of gases, water consumption, and waste management. The firm's efforts encompass more than just the environmental dimensions and also include community engagement and employee welfare as can be seen through the partnerships, charitable programs, and investments in staff training and development. Accor recognizes the importance of sustainable sourcing through the development of community and building a foundation for sustainable food solutions by choosing and supporting local farmers and producers hence reducing carbon emissions associated with long-distance transportation. Energy-saving technologies are now more present in the market in the forms of LED lighting and renewable energy which have underlined Accor's effort to lessen its ecological footprint. Although Accor has proved to advance social responsibility by introducing the Circular Economy in its operations, it still has a lot to do to improve its social responsibility practices at the global scale and fully adopt the Circular Economy concept.
Globally, the Accor hotel group is considered an excellent model that shows how a sustainable business can have a big influence on society and the environment by improving the brand reputation while using operational efficiency in the accommodation management pool. The success of Accor in this regard will highly depend on its commitment to innovation and corporate social responsibility. It will position them ahead of others in sustainable hospitality management.
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