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1 Introduction 

Business websites function as essential client contact points which represent the brand while offering availability for customer services during the present digital period. The website evaluation of Highfield Town House Hotel (https://www.highfieldedgbaston.co.uk/) focuses on usability, customer experience, perceived value and website search functions across four vital dimensions. This analysis evaluates the website of Highfield Town House Hotel (https://www.highfieldedgbaston.co.uk/) by assessing contemporary digital marketing and web design research for both its positive and negative aspects and proposes concrete ways to advance its performance.

2 Usability Evaluation
Website design strongly depends on usability because this factor determines how users perform navigation along with site interaction (Nielsen, 2020). The Highfield Town House Hotel website shows average performance in this space while it remains capable of improvement.
Loading Speed and Performance
The website delivers acceptable speed when it loads but heavy images create segments of performance lag. Google PageSpeed Insights (2023) suggests users can improve site performance by implementing both image compression optimization and browser cache utilisation. Research confirms users abandon sites which take more than three seconds to load since 53% of consumers conduct this behaviour (Google, 2023).
Navigation and Structure
The site presents users with a simple drop-down navigation bar at the top which lets them access Rooms and Dining sections and Events. .HttpSession, Nielsen highlighted (2020) that the dropdown interface needs improved design to reduce user confusion. The site would become more accessible for all users by using a less complex menu structure which keeps all pages easily reachable from the main navigation section.



Booking Functionality
The site enables users to make room reservations directly through an integrated system that represents a beneficial function. The booking button stands out too faintly which leads to possible conversion rate decline. Following digital marketing standards the placement and visual stand-out of call-to-action (CTA) buttons are vital factors for guiding users towards conversion (Kotler et al., 2022).  
Recommended Usability Improvements
· The page speed performance improves when image compression techniques are applied with cache memory activation.
· Making navigation easier requires streamlining the number of items in dropdown menu sections.
· A booking CTA button should receive a redesign to become more noticeable with contrasting qualities.

3 Customer Experience (Pleasure)
Internet users interact more frequently and feel more pleased with websites that exhibit visually pleasing appearance alongside interactive capabilities (Smith & Zook, 2021).  Highfield Town House Hotel's website presents satisfactory aspects combined with notable inadequate features.
Responsiveness and Visual Design
The hotel website features an elegant design with minimalistic colours which supports its luxury branding. Pictures do not adjust properly on the site and some words become unreadable when viewed on smartphones (Google, 2023).  Mobile functionality must operate perfectly since mobile devices constitute more than 60% of online traffic (Statista, 2023). Utilising Multimedia
The hotel shows its services through professional photos effectively although missing video content offers an opportunity to engage viewers better. Video content serves as an invaluable addition to virtual tours and guest testimonials since research shows that its use leads to engagement boosts reaching up to 80% (Smith & Zook, 2021).


Tools for Customer Interaction
The website currently lacks an essential live chat tool that would enhance instant client support. The 2022 Forrester research showed that implementing live chat leads to higher conversion by 20% and lower bounce by 30%.  Through the implementation of this tool, visitor questions receive instant responses thus boosting overall visitor satisfaction. 
Integration of Social Media
The website contains social media links but they remain difficult to find on first impression. Facebook and Twitter Streaming elements serve as dynamic social platforms which boost user involvement and build reliability according to Tuten & Solomon 2023.
Suggested Experience Enhancements
· Users will have better access when mobile responsiveness reaches an elevated standard.
· The user engagement can be enhanced through video content.
· Real-time messaging through live chat allows users to obtain instant help from customer support representatives.
· Fully integrated social media feeds boost exposure while enhancing visibility.

4 Perceived Value
Executively delivering the business proposition stands as a core requirement for websites when making convincing appeals to potential customers (Keller, 2020). Currently the Highfield Town House Hotel website shows some value proposition communication but it can be more convincing.
Service Clarity
The hotel presents its rooms and dining options together with its event services yet lacks a separate section that explains why guests should choose this establishment. The website requires a distinct section to demonstrate its unique selling points (USPs). The addition of award highlights together with sustainability features and limited amenities would boost perceived value according to Keller (2020).

Customer Reviews and Testimonials
The insufficient display of customer feedback prevents website visitors from building trust with the hotel despite having other details clearly presented. The website credibility would increase by adding either a Tripadvisor widget or a separate dedicated testimonial section according to BrightLocal (2023).
Pricing Transparency
Website guests must request a price inquiry before observing room costs. Some customers prefer upfront price disclosure as they want to prevent the perception of hidden costs yet the hotel practices premium pricing according to Jobber & Ellis-Chadwick (2023).
Recommended Value Enhancements
· Add a "Why Choose Us?" section to highlight USPs.
· The website would benefit from increased customer evaluation through embedded Tripadvisor features.
· Showing examples of pricing information will help customers see all necessary costs upfront.

5 Searchability (SEO Performance)
Search engine results determine how much organic traffic a website secures (Moz, 2023).  Organic visibility of the Highfield Town House Hotel website falls into the middle range according to current standards.
Rankings of Keywords
The web page does not appear within the initial ten results when customers conduct searches for "boutique hotel Birmingham" or "luxury stay Edgbaston."  Among search engine results the website excels at brand name retrievals but displays diminished optimization for unrelated queries (Moz, 2023).
Suggested SEO Enhancements
· Wearables are effective for Search Engine Optimization optimization.
· Title tags and meta descriptions should be grouped together for better click-through rate performance.
· Likewise the hotel should create cooperation arrangements with tourist sites near its location to strengthen its backlink approach.

6 Conclusion and Recommendations
Relevance of Websites in Modern Business
Modern businesses need business websites as essential tools despite the growing popularity of social media networks. Websites operate as single points that gather information together with booking services and establish brand authenticity (Chaffey, 2023). Users maintain influence over the customer experience through carefully optimized websites although major platforms require customers to follow their algorithms for visibility.
Key Recommendation for Improvement
A live chat system represents the most crucial improvement to enhance the platform. This addition would:
Improve real-time customer service.
Web queries can be resolved instantly to lower the number of website bounces.
Immediate assistance on the website leads to higher direct bookings according to Forrester (2022).
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