At least once in their career, artists will be fed a pitch that they would be expected to work for exposure and many will take it since they are told that it is a fantastic way to breakout into the industry and, while that maybe true in some cases, it poses much more risk than it does benefit.
The idea of working for exposure is a way for companies to take advantage of newcomers to the arts industries. Being asked to work for exposure is common for creatives, no matter what branch of creative you come from, and a survey conducted by the Association for Independent Professionals and the Freelancer Club says freelancers end up losing around £5000 per year due to unpaid work. “What we do see is people who’ve been in the game a long time look back and say they’ve taken on a lot of unpaid work and its directly led to nothing.” says Matt Dowling, chief executive of the Freelancer Club. “(…) Some people will take you for a mug. Do not let them,” a quote by amber Massie-Blomfield, when talking about being asked to make a writing a blog, helping make a video and sharing her professional advice about empowering young woman in the workplace, all for exposure. It is a way to extract free labor from artists who may not have a name for themselves yet by promising great opportunities; sometimes those promises are kept, but most of the time it leads to nothing. Working for exposure can undervalue your skills and time as well and it takes away the value of other artist's work. When you work for exposure, you could potentially lose paid opportunities doing work for someone who will appreciate your work and see your value as a creative. If you work for exposure there is no guarantee that the company you do the work for will give you any credit for the work you do for them, they could just as easily take your name off any work you create for them. Most of the time the company will end up making money from your hard unpaid work.
 
At the end of the day exposure does not pay the bills, exposure does not guarantee new paid opportunities, exposure breeds exposure; the more you work for it the more you end up taken, until all you end up doing is working for ‘exposure.’ And then your skills lose their value, and you realize that all your hard work has been for no reason.
 
[bookmark: _Int_xI2YsSLy]I think we worked well as a group and communicated efficiently, we arranged namouras meetings to make sure everyone was on the same page and that we were not feeling overwhelmed with our work. We worked quickly and got our part of the presentation done with enough time for a practice run the day of presentation. Although someone did not start their work until two days before it was due, which put us behind schedule a little bit.
 
Even though I took the stance of against working for exposure at the start of the project I was firmly on the side of working for exposure, however, after doing some research into the negatives of working for exposure I was enlightened on how dangerous working for exposure is the creative community. 
Working for exposure just adds to the stereotype that people working in the arts do not have a ‘real job’ and I do not want to be part of that problem, so I will not be working any exposure jobs. 
In all my sources they say they have been conned when it comes to working for exposure at least once and even though they say that most work out in one way or another do not believe it is worth the risk they say that it is a way to extract free labor from artists who may not have a name for themselves by promising great opportunities; sometimes those promises are sometimes kept, but most of the time it. Working for exposure can undervalue your skills and time as well. When you work for exposure, you could potentially lose paid opportunities doing work for someone who will appreciate your work and see your value as a designer. If you work for exposure there is no guarantee that the company you do the work for will give you any credit for the work you do for them, they could just as easily take your name off any work you create for them. Most of the time the company will end up making money from your hard unpaid work. 

 If I were to do this again, I would like to take a deeper look into why creatives take work for exposure when they know that their skills are valuable, and others would pay good money for their work.
Overall, this assignment went well, my group was a pleasure to work with and I am happy with what we did.
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