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A comparison of the marketing methods of two multinational hotel brands
Introducation:
 Moxy and Six sense hotel are very different from each other in many different ways even those they are 2 international hotels they have different services and are created differently. The worlds economic has developed more so now hotel industry is a bussiness that people cannot live without it,but this kind of bussiness are depending on different customers demand to form different kinds of hotel. Some of these examples are bussines hotel and resort hotel are as well as international hotel. They are divided into different levels of requriment to make everyone to choose the hotel they like. In developing countries such as china and india needs lots of professional managers so there are lots of schools to educate people.
Main body:
The hotel will have different marketing mix to operate there own hotel but generally they will have the similar things as they are international hotels. The  sense hotel is more famous than the moxy hotel. The total vistis for the year 2022 oct 2022-dec 2022 for six sense hotel is 274,324 as the moxy hotel has only 56,841 visits in the year of 2022. The device distribution people looking at the hotels from online sources worldwide are as follows the six sense has from destop 22.3% and on the mobile 77.7%. The moxy hotel has even lower ratings people seaching from destops for moxy hotel are 8.3% and from mobile phones is 91.7% in the result the six sense hotel is known more better that the moxy hotel
In united states of america the persentage that people have been to six sense hotel in 2022 is 39.9% and in the moxy hotel people have been just 14.5% in united states of America.
In uunited kingdom people have visited the six sense hotel only 53% of the in the year 2022 and the moxy hotel have been visited 18.3% in uk. In the other countries suvh has thailand they only have six sense hotel they don’t have moxy hotel  in there country.
The six sense has been devoped in 1995 and they have named it six sense because they wanted the 5 basics sense of human to be in it for example vision hearing touch smell and taste.propriceptive sensations are a mystery because we are largely unawre of them.  the hotel have been devolped by sonu shividasni.Today they brand six sense hotel has 21 properties in 17 countries. Six sense hotel is one of the luxious hotels because the serivice is good the rooms are big there are loads of facitity they serve breakfast luch and dinner the also have offers,the rooms are nice and clean they hygeince in rooms and bathrooms are nice and clean. The staff is nice and friendly the food is good.In the six sense hotel resorts spas operates 11 resorts and 29 spas in 20 countries.
The moxy hotel concepts are for people that it is affordable and stylish hotel brand. Moxy hotel was founded in 1969 the name of the founder was Birger Hatlebakk he was from Norway. There are 33 moxy hotels locations in united states. The states with the most number of moxy hotels that are in it.in uk there is 5679 reviews and 164417 hotels the prices are the lowest which is 58 ponds and the highest 110 pounds for 1 night. There is more than 60 hotel open across north America, Europe and Asia pacific. The moxy hotel has a franchise fee og 75,000 of overall upfront investments. The most famous products in the hotel are bath and body works has launched a new product range called moxy a line of new faces and hair care products that are made without phthalates and mineral oils and are not tested on animals.
Marketing faced number of changes in rising cost introducing new products and packaging developing new advertising and promotional programs and of retraining sale people.
Marketing has changed in 2022 personalization,
social media,artificial intelligence and virtual reality and the metaverse. Marketing has changed overtime because the access to greater audiences and larger target markets has increased and changed to new forms of media tools the 
change has also gone from consumer based specific to buying. What are the eras of marketing evolution? The eras of marketing include simple trade, production, sales, marketing, relationship, and digital eras. Differences in production or advertising capabilities characterized these different. Moxy is a playful, affordable, and stylish hotel brand designed to give guests everything they want and nothing they don't. With more than 60 experiential hotels open across North America, Europe, and Asia Pacific, Moxy boldly breaks the rules of a conventional hotel stay while Six Senses is an award-winning and very unique hotel group, that offers exceptional guest experiences in remote and exquisite locations, such as majestic mountains, coral-fringed bays, romantic valleys and inspiring city.
Six sence has Spas offers a wide range of holistic wellness, rejuvenation and beauty treatments administered under the guidance of expert therapists. They incorporate local healing traditions together with a menu of specialist and signature therapies in each location
Six Senses Hotels Resorts Spas manages 16 hotels and resorts and 25 spas in 19 countries under the brand names Six Senses, Evason and Six Senses Spas, and has signed a further 31 properties into the development pipeline. Six Senses is part of the IHG Hotels & Resorts
 They sold six sence for 300 Million Acquisition Of Six Senses Makes It A Power In The $60 Billion Luxury.  The owner of Six Senses Fiji's future is secure under its new owner, Sequitur Resorts, and will be operated.
 The owner of Moxy Hotels is one of Marriott International's newest brands. The first Moxy Hotel was opened in Milan in 2014 in partnership with the Swedish well-known furniture brand IKEA. Since then, Moxy Hotels has become highly successful. Today, more than 70 locations are open worldwide on three different continents.dominantly local Fijian staff, employing over 130 people. The resort recommenced its premium customer experience on 1 April with all previous bookings transferred and honoured
The scent of Moxy is all about the mood, from the signature scent – jasmine, crystal musk, and “blonde wood,” whatever that is – when you enter the lobby to the funky lighting to the graffiti-style entry wall and mellow music playing non-stop, the soundtrack to your personal. Moxy is a playful, affordable, and stylish hotel brand designed to give guests everything they want and nothing they don't. With more than 60 experiential hotels open across North America, Europe, and Asia Pacific, Moxy boldly breaks the rules of a conventional hotel stay – starting with check-in at the Bar.

Conclusion: Over recent years, hotel management has become one of the most competitive markets in the world arena. In order to maintain the customers’ interest, the representatives of the sphere should constantly check on the latest trends in hotel management and marketing. In doing so, a certain business is able to analyze its current position on the market, identify its areas for improvement, and develop a full-scale plan to remain profitable.
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