[image: ]
Assessment 1 – Reading Task
Student Name: Vasile Barbulescu
Student ID: 2539943



Photo of A3 in-class notes:

1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The main idea is that social media, such as TikTok, Instagram, and Facebook, have become powerful tools which can help a small business to emerge and become successful. According to the article, most small businesses have already boosted their sales, acquired new clients and broadened the scope of their activities due to their popularity on social media. Businesses that previously gained publicity among the residents of various localities are currently being accessed by people in other cities and even other countries. It is also evident in the text how social media has changed how businesses advertise their merchandise because clients would be more interested in authentic and entertaining content as compared to traditional advertisements. Overall, the article has demonstrated that small businesses might get a lot of good out of social media, as it can help increase awareness of the brand, improve customer engagement, and provide new growth opportunities.
b. What are two key points?
One key point is that social media can go a long way to help a business attract more customers. The article uses the case of Honywood Sandwich Shop in Basildon, which was popular due to the videos of its food shared by its customers via the internet. It led to the situation whereby people would go out of their way, as far as several hours, to the store to savour the chicken burger of the day. The antagonist owner had not imagined that such an easy post on social media would bring huge numbers of new customers and enhance the performance of the business. This is one example of how small companies can gain fame by making their products go viral online.
Another key point is that social media would help businesses expand even more than their local markets and target clients all over the world. The article is about the Boutique of Lindy Loo, which began posting on Facebook and Instagram during the pandemic. The company gained thousands of customers via social media, and eventually became a fully online company, offering clothing to the rest of the UK and even customers in Australia. Similarly, Krystalls Boutique had been lured to win the clientele in other destinations such as the Channel Islands and Cyprus because of its viral videos on the internet. These illustrations indicate that social media is able to assist businesses in connecting with individuals who would have had no idea about them.
c. What part of the text did you find most important? Why?
The most important part is the section in which the marketing expert demonstrates that people buy people, since it emphasises how modern marketing has transformed. The traditional approach to advertisement that was used earlier by companies, that is, advertisement in/on the newspapers or on television. But according to the article, people nowadays want to consume something real and personal. Customers will be more convinced by the business through authentic videos, funny posts, and relatable stories on social media. This section of the text is significant as it describes why so many of the businesses discussed in the article became successful online. They did not do direct selling of products, but rather in connection with their customers and the creation of a positive image of brands. The concept is pertinent to know as it can help other small businesses improve their marketing habits and become successful.
d. Was anything unclear or difficult to understand?
I was not sure about 
I was not sure about why some businesses become such a sensation on social media, and why other businesses with the same platforms are not as successful. The article claims that posting videos and communicating with customers online is potentially good for businesses, but it does not explain why some of the postings become viral and others fail to. It would have been intriguing to hear more about the aspects that determine the success of social media, such as the existence of algorithms, the relevance of timing and the content type, which the audience is most interested in.
e. How did your group help you understand the text better?
My group helped me by discussing the different illustrations mentioned in the article and provided our opinions towards the influence of social media on businesses. The other members of the group elucidated some of the elements in the reading that I could not understand, particularly those that concerned the examples of the businesses that had expanded to international levels because they were available on the internet. We also collaborated to find the key idea and most significant points of the article. Hearing what people thought could make me understand the message of the text more, and I could think of the ways social media can impact business success in many ways. During the processes of the group discussions, it helped me to remember important facts and information, which also helped me to effectively organise and structure my thoughts. Debating opinions steeped me in the subject matter and gave me a chance to express my ideas logically, clearly and with confidence as I learned.
2. One sentence reflection
Question: What did you find challenging about this task?
The hardest part was determining which examples in the article were the most crucial, since there were numerous businesses that had been successful with the use of social media.
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