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Abstract

This dissertation examines the impact of social media on public opinion of police use of force, with a focus on how online content informs trust in law enforcement. The study aims to determine if this impact is largely positive or negative and to uncover viable solutions to reverse any negative impacts. Through carrying out and evaluating a quantitative survey of serving officers within a local police force, the research found that 97% of respondents believe that social media significantly shapes public confidence in the police, painting a distorted or partial picture of what had happened. One of the most used instances of civil unrest in South Wales, which was initiated by misinformation on platforms such as Instagram and Facebook, was mentioned as an excellent example of social media's offline impact. Officers said they would                         benefit from digital literacy training and more active media engagement, especially by sharing body worn video footage with the public. The findings indicate that greater transparency and clearer communication could help combat misinformation and enhance public understanding. The study has some limitations, such as the lack of public input and a limited geographic sample. Future research should involve a wider range of participants and use qualitative methods to offer a fuller analysis of the issue.
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Chapter One - Introduction
Studying the relationship between social media and public opinion is crucial, especially when it comes to sensitive and controversial subjects like police use of force. Social media has become known as one of the most efficient ways of spreading information and shaping public opinion in recent years. There have been several worldwide campaigns sparked by instances of police use of force, which are frequently captured in videos that are widely shared on social media sites like Instagram, Facebook, and Twitter. The general public's understanding of these incidents can be significantly impacted by the immediate distribution of such material and its viral dissemination, frequently without the background information offered by official comments or traditional news agencies.
Given that it tackles a current issue with an immense societal impact, this topic is most suitable for an undergraduate dissertation. Research on how social media influences public opinion is becoming increasingly important, and an in-depth study of how the media affects the way that members of the public view law enforcement is vital. I will get the chance to contribute to a rapidly emerging field and expand my knowledge of modern media and how it contributes to social and political change throughout this project.

Furthermore, this study is diverse, encompassing elements from political science, media studies, criminology, and sociology. I may engage with a variety of perspectives thanks to this method, which makes the study both socially and intellectually relevant. It aims to cover immediate concerns regarding social responsibility, equality, and the influence of digital media on public life.












Chapter Two - Literature review

2. Introduction to the Literature Review
The purpose of this literature review is to investigate how social media influences how the public views police use of force. It concentrates on how public perceptions are influenced by depictions of police conduct on social media, particularly when it comes to widely reported incidents of police use of force. The review will look at how media narratives and selective framing affect public opinion, how viral videos impact public opinion, and how social media may both increase division and promote accountability (Aqeel, 2024). 

2.1 The Rise of Social Media
When it comes to controversial social issues, such as police use of force, the growth of social media platforms has changed the way that information and news is shared across the world (Hermida et al., 2012). This literature focuses on how police use of force is displayed online and looks to explore how social media influences public perception. It is a known fact that police use of force incidents frequently go viral online, accelerating public discussion and affecting the way that the public perceive police officers. It is vital to understand how social media influences people’s opinions (Novich and Zduniak, 2021) and whether this influence is mostly negative or positive.

2.2 Media Virality and Public Sentiment
Along with the expansion of social media, research into its connection to the world of policing is growing. Particularly in relation to police use of force (Adams and Alpert, 2023). The number of policing incidents shared online is increasing and is continuing to cause frequent upset and even protests (Lindsay and Grewar, 2024).
The speed at which social media posts can reach its target audience and it’s expanding global reach are changing the way that members of the public perceive these incidents. In the past, traditional media sources such as news channels and magazines were the main source of information regarding police conduct. However, nowadays, any person with a smartphone or access to the internet is able to record and publish these incidents, where they can be seen across the world in real time.
For this reason, social media has changed the way people understand the world, causing immediate reactions to incidents, which can increase the negative impact on public opinion (Sharifatu Gago Ja'afaru et al, 2024).

2.3 Factors That Influence Online Perception of Police Use of Force
There are a number of factors to consider, including the type of material shared, the setting of the incident and the social media algorithms which decide what content is displayed. This all impacts how police use of force can be displayed online (Swart, 2021). For example, videos depicting police brutality, frequently captured by members of the public, have the potential to spread rapidly and become the focus of public outrage or calls for change. The rise of hashtags like #BlackLivesMatter and #BlueLivesMatter, highlight the divisive nature of these discussions and the wider social disagreements over the responsibility and role of the police (Mundt, Ross and Burnett, 2018). This shows that social media provides a forum for activism as well as a platform for the spread of differing views that either back or oppose the actions of police.
To better understand the public’s perspective of police use of force and social media, a variety of theoretical frameworks can be utilised. These frameworks all support the explanation of how the public understands and reacts to policing activity they have seen online.

2.4 Theoretical Frameworks: Understanding Perception Through Theory
For example, cultivation theory, initially theorized by George Gerbner in 1969, investigates how media affects people’s view of reality over an extended period of time. It goes on to state that increased exposure to media, particularly social media, can influence the way people interpret social issues, regardless of their own personal experience (Potter, 2014). 
It is believed that social media magnifies incidents of police use of force, especially when incidents become widely shared. The theory suggests that being regularly exposed to this material may increase the public’s negative attitude towards policing and police officers, particularly those from under-represented groups who may already feel alienated from the police. In turn, this media may impact viewer’s trust in police officers, by causing them to think that officer use of force is more common than it actually is (Rousseau, 2020).
Furthermore, the Framing Theory, introduced by Erving Goffman suggest that the way information is shown or “framed”, can affect how the general public understands it (Shaw, 2013). Social media platforms play a huge role in the way police use of force incidents are displayed, usually increasing or downplaying certain elements, often the context behind the reason for the use of force. Claiming these incidents are” self-defence” or “police brutality” can have a detrimental impact on the way that an individual views that media (Valenzuela, et al, 2017).
Another example of this would be (Iyengar, 1994), who examined the way media outlets display political topics and demonstrated how public opinion can be influenced by the framing of a particular event. Social media is able to affect whether the public believe police use of force is legitimate and necessary, often framing incident to be part of a larger problem, such as institutionalised discrimination. 
A further theory expressed by Henri Tafjel and John Turner in 1979 is Social Identity Theory. This focuses on how the public tend to organize themselves into particular groups, often creating and “us vs them” scenario. The theory indicates that people tend to favour people of their own nationality, skin colour, sex or beliefs and may show hostility to “out-groups” such as the police (Tajfel et al, 1974).
This goes hand in hand with the fact that social tensions can be so greatly amplified by social media, particularly when people from under-represented groups are involved in police use of force situations. Social media gives people a platform to identify with certain social or even political groups, such as Black Lives Matter (Jee-Lyn García and Sharif, 2015) and can provide a platform which encourages increased group response to police use of force. This may affect the public’s perception of police use of force incidents, particularly if persons consider the police service an “outgroup” which does not reflect their own beliefs, ideas or interests (Murphy et al., 2017).
Finally, Everett Rogers proposed the Diffusion of Innovations theory in 1962. The theory describes how new ideas or practices develop within a society and implies that all people learn and adopt new ideas at differing rates and applies all people to the five categories, innovators, early adopters, early majority, late majority, and slow learners (Sahin, 2006). The theories aim is to show how all persons are influenced differently and at differing rates to one another. Stating some persons may be more easily influenced than others.
Social media can rapidly accelerate the spread of information (M. Fairlie, 2016), especially when videos of police use of force go viral. Social media continues to become a more powerful tool that is utilised to advocate for change and to raise awareness of particular topics. The idea goes on to evidence how the rapid spread of misinformation can quickly influence public opinion, causing people to have extreme views around police behaviour and credibility (Oglesby-Neal, Tiry and Kim, 2019).

2.5 Theoretical Summary and Implications
The theoretical frameworks examined above offer several perspectives and ideas in relation to how public perception is impacted by police use of force on social media. They specifically focus on the shaping of events, the formation of public attitudes and the exaggeration of specific viewpoints and ideas. All theories point to the same outcome, that public perception and reaction to police use of force incidents are significantly impacted by social media (Intravia, et al, 2020).
These theories provide invaluable date for both academics and social activists who seek to understand the relationship between social media and public opinion.

2.6 Positive Impacts of Social Media on Public Perception
Despite this, social media can have a number of positive impacts on public perception, despite regularly being criticised for its role in promoting division. These benefits are largely due to the fact that social media encourages accountability, discussion and when used ethically, promotes transparency (Sigsworth, 2019).
Social media is responsible for significant improvements in accountability. Police forces are now being held accountable for officer’s actions, due to the increasing popularity of material being posted online. Sharing of police incidents on social media, often leads to investigations, changes to powers and policies and calls for improvement from the general public (Ellis, 2021).
Significant global movements have been formed through social media, for example the introduction of the Black Lives Matter movement, which has been introduced to hold police accountable for their actions in instances of police brutality and to increase public awareness (Succar et al., 2024). Social media platforms offer an open forum where groups, activists, and concerned individuals may advocate for reform and accountability, sparking important discussions about police oversight and procedures (Cammaerts, 2015).

2.7 Social Media as a Tool for Transparency and Reform
Social media sites have been crucial for improving transparency of police operations. The sharing of videos on sites like Facebook and Instagram can draw attention to incidents of police use of force that may have been missed or overlooked by traditional media outlets such as the global news. As a result of this transparency, the public may gain a better understanding of the circumstances of the incident and the severity of police actions. Additionally, it makes the information available at a much faster rate, allowing people to make their own decision and form their own opinions of each matter (Miethe, et al, 2019). The platforms then will often allow people to debate or state their opinions in the comments section, further people’s understanding or impacting their beliefs.

2.8 Highlighting Positive Police Conduct
Social media can also be used by police forces and individuals to highlight positive instances of police conduct, particularly through community policing and engagement. This can be used by forces to de-escalate incidents and provide facts in relation to incidents which may have been corrupted with misinformation, whether intentional or not. In turn, this can help to combat some of the stereotypes and opinions generated by negative content posted online and improve people’s perception of officer conduct (Dekker, van den Brink and Meijer, 2020).
By showing that not all police officers employ unnecessary or threatening force, this type of positive representation can contribute to an increase in public trust in the police. By bringing attention to these methods, the public has the opportunity to witness instances of police officers operating in their communities with competence and compassion (Cowell, 2017).

2.9 Negative Impacts of Social Media on Public Perception

Social media can cause positive changes; however, it can also present major drawbacks. These drawbacks are often linked to the way social media spreads false information highlights narratives and promotes division and anxiety (Pierri and Ceri, 2019). Confusion and misunderstanding can result from falsified or misleading data, such as the details of police incidents, the circumstances around use of force, or the identity of those involved becoming known. This can all result in public mistrust. For example, footage may be altered or have the context removed in order to fit a particular narrative and change the way the general public interprets the event (Wu et al., 2019). With this in mind, it can be simple for a person to influence the way other people feel about a certain officer or incident as a result of falsified content.

2.10 The Role of Misinformation and Emotional Response
As a result of the rapid sharing of information and footage, tensions may increase. Particularly when the officers’ actions are perceived to be unjust. Instead of encouraging professional discussion or calm solutions. Social media often insights a violent response, inclusive of riots and protests (Waters, 2012). Incidents that gain such attention can cause anger and provoke a violent response, particularly in young people who are more often exposed to social media (Yates, 2024). Social media is often the root cause for emotional reactions that can easily become out of control and create a vicious cycle of unrest. It is common that social media often simplifies complex incidents, whereby it is difficult for someone who does not have wider context or background knowledge to fully process the reasons behind the footage they have seen. This is often neglected by social media, despite the fact that police use of force can be a complicated and serious topic with legal and moral factors to consider.

2.11 Oversimplification and Loss of Context
It's tendency to concentrate on dramatic pictures and short videos can neglect important background information, particularly the events leading up to the use of force. This oversimplification has the ability to cloud the larger discussion regarding police and law enforcement policy by misleading the public into making decisions without having a full understanding of the situation (Dalomba, 2022).

2.12 Desensitisation and Compassion Fatigue
Consistent exposure to violent and graphic material can then cause de-sensitisation, which causes people to gradually decrease their emotional response or concern regarding these events (Clark, 2023). Members of the public may come to accept police use of force as “normal” and may expect any encounters they have with police officers to be violent. A further symptom of this would be “compassion fatigue,” whereby, due to viewing excessive volumes of violent material, they become de-sensitised and detached from responding emotionally to this material (Stoewen, 2020).

Conclusion
To conclude, social media has had a significant impact on public perception of police use of force, both positive and negative. It has never been easier for people to react and interact with incidents of police use of force posted to social media. This is caused by the evolving state of social media platforms. Viral videos and hashtags have sparked global debate and caused conflict globally. Social media also improves transparency by promoting an impartial view of police use of force, by sharing both harmful and positive content. However, these platforms do have the ability to restore public confidence in police, through sharing information regarding good deeds, positive outcomes and events within the force area and the local community.

There are drawbacks to social media’s influence. The public’s understanding of police related incidents can be influenced by selective framing, sharing of false information and oversimplification of complicated circumstances, causing mistrust and division.
The viral nature of this media can incite protests, emotional outbursts, and, in certain situations, acts of violence, making it more difficult to address the underlying causes of police misconduct. Frequent exposure to violent content can also cause compassion fatigue and desensitisation, which reduces the likelihood that the public will support any changes that may be needed.
The literature that has been reviewed, clearly highlights the substantial impact that social media has in shaping public opinion, particularly concerning controversial topics like police use of force. It can cause a positive change but also risks widening gaps and misrepresenting complicated issues within society. Because of this, understanding the effects of social media on public perception of police use of force and officer conduct, requires a close look into both the positive and negative features, which will provide useful data for future discussion regarding accountability and police reform.



















Chapter Three – Research methodology
3.1 Introduction
This section outlines the research methodology used to investigate how social media influences public perception of police use of force.
The research design, data collection techniques, analytical approaches, ethical issues, and the constraints of the chosen methodology are all thoroughly addressed in this section of the paper. The methodology ensures the study's validity and reliability by clearly outlining these elements, ensuring that the research findings are trustworthy and repeatable (Stinetorf, 2024).

3.2 Rationale for Methodology
The increasing significance of social media platforms as a major source of data and forum for public discussion serves as the justification for this study (Chaffey, 2025). Social media has fundamentally changed how people engage with societal issues, form views, and consume news during the last ten years (Brown, 2021). The problem of police use of force, which is frequently documented and shared on social media, has generated a great deal of public discussion and influenced people's opinions about the police (Kansara, 2020).
A research methodology that examines the complex ways in which social media material shapes these views in addition to gauging public opinion is necessary to fully understand this influence.

3.3 Methodological Approach

Using a mixed-methods approach (Shorten and Smith, 2017), this study seeks to investigate the complex relationships between public perceptions of police use of force and social media narratives. A thorough investigation is made possible by the decision to use quantitative and qualitative methods: quantitative data provides quantifiable insights into trends and relationships, while qualitative research reveals the depth of social media conversation and the opinions that are embedded within it. This dual technique is especially well-suited to the topic, which includes analysing written social media content as well as statistically evaluating opinions (National University, 2023).

3.4 Research Approach
In order to investigate how social media affects the public's opinion of police use of force, this study uses a mixed methods approach, combining quantitative and qualitative data gathering and analysis. To capture the depth of perspectives from multiple parties as well as the variety of public opinion, various methodologies must be used.
There are two separate surveys during the quantitative phase. The purpose of the first survey is to collect information on public opinion regarding police use of force as impacted by social media content. The purpose of the second survey is to find out what police officers think about how social media affects police methods and forms public attitudes. By gathering information from these two groups, it is possible to perform a comparative study (Harvard University, 2023) and find areas where viewpoints are either comparable or distinct.
In order to better understand the attitudes and experiences revealed in the quantitative phase, social media analysis will be a part of the qualitative component beyond the surveys. A thorough analysis of social media posts, comments, and threads pertaining to instances of police use of force will be an aspect of this. Finding prevalent themes, narratives, and trends as well as how these online discussions shape and affect public opinion will be the main goals of the analysis. Because of their popularity and significance in public debate, social media sites like Facebook (Seargeant and Tagg, 2019), Instagram, and Twitter may be selected for analysis. By examining the actual material and conversation circulating on social media, the qualitative analysis seeks to understand survey results and offer insight into the development and dissemination of narratives. 

3.5 Survey Instrument Development
To guarantee validity, honesty, and clarity, a thorough approach will be followed in the development of the surveys for both the general public and police officers. A thorough examination of the body of research on how the public views police use of force and the influence of social media narratives will guide the survey questions. Validated measures of views regarding media impact and police use of force will, where feasible, be altered to fit the particular circumstances of this study.
A small group representative of each target market may be asked to participate in a trial prior to submission of the survey in order to determine any problems with survey length, technological functionality, or question clarity. The survey’s outcomes will guide final changes to enhance user experience and understanding.

3.6 Ethical Considerations
Because the study uses data from both social media platforms and human participants, as well as because the topic is sensitive, ethical considerations are crucial.
All participants will be asked for their informed consent before participating in the survey's general public and police officer sections. Participants will receive clear information about the study's objectives, the fact that participation is completely voluntary, the kinds of questions they will be asked, and the ability to withdraw their participation at any moment. Additionally, clear information regarding data protection and confidentiality will be given.
All survey answers will be anonymous to maintain participant privacy, and no personal data will be gathered unless specifically requested and approved. Only members of the study group will have access to the data. Given the sensitive nature of attitudes regarding police use of force, effort will be taken to ensure that no information disclosed throughout the results gathering process might be used to inappropriately identify participants.
The survey questions will be designed with care to prevent unnecessary distress, given the potentially upsetting nature of the subject, especially for police officers and members of the public who may have seen or experienced police use of force. In the event that participation causes any discomfort, participants will receive information on support resources and reminded of their rights to withdraw from the study.
Analysing social media content that is accessible to the public will be part of the qualitative component. Strict adherence to ethical standards for online research will be maintained (UK Data Service, 2012). To prevent unauthorised use of private or restricted content, the analysis will only contain posts and comments that are accessible to the public. Any direct statements or examples shall, where possible, be anonymised to prevent user identification.
Ethical approval has been requested from the University prior to the results gathering process and will be adhered to.

3.7 Survey Distribution Strategy
To find out how police officers feel about social media's influence on public opinion and policing methods, an anonymous survey will be created tailored to them. A local police resource platform that is often used by a wide range of officers will be used to distribute this survey, for which I have prior permission. To ensure an extensive range of opinions, the platform provides access to officers of all ages, ranks, and backgrounds. In order to promote genuine feedback, participation will be completely voluntary and officers will be able to reply freely and anonymously. This method respects professional sensitivity and confidentiality while making it easier to gather comprehensive data.
To reach a large audience interested in the research topic, the general public survey will be disseminated mainly through social media platforms, such as WhatsApp. In order to increase diversity among responses and reach beyond direct social media interactions, word-of-mouth distribution will also be promoted. Word of mouth techniques will be utilised so that the survey is not only accessible to users of technology and can gather the thoughts and opinions of the older generation, who may not be as tech savvy (Age UK, 2024). 
 In keeping with the study's goal, this recruitment technique focusses on people who are most likely to engage with social media narratives about police use of force. To preserve participant privacy, the survey will remain anonymous.
Although response rates will determine exact sample sizes, every attempt will be made to attract an appropriate number of participants from both groups to enable insightful analysis. It is anticipated that widespread social media distribution would provide a varied and sizable sample for the public survey (Emplifi, 2025). The purpose of distributing the police officer survey via a reputable local platform is to obtain an accurate representation of the local force.





Chapter Four – Analysis of results
Introduction
The quantitative results of the online survey given to active police personnel are demonstrated within this chapter. The survey's objective was to determine officers' opinions on the way social media shapes public opinion regarding police use of force and how those opinions impact operational choices, officer morale, and confidence in policing. In accordance with the survey's focus, the data is presented using statistics and visual summaries (tables and figures cited where applicable). 
The survey had received a total of thirty-eight responses from front line policing workers of varying ages and ranks. Below are the findings:

4.2 Rank Distribution
86.8 % of respondents are either police community support officers or constables, with just 13.2% being police sergeants. No responses have been received from higher ranks. This may suggest that officers who are lower in rank may be more interested in the theme of the survey as research shows that it is these officers who are more often than not on the “front line” (Inspectorate, n.d).

4.3 Length of Service
Of all respondents, 50% were between 0-5 years’ service. 39.5% between 6-10 years, 7.9% between 11 – 20 years and just 2.6% over 21 years’ service. This suggests that officers who have less service may be more inclined to respond to surveys as they are more in tune with academic processes. It could also suggest that a majority of serving officers have less service as officers have often retried or left the service by this point (Home Office, 2024).

4.4 Age Distribution
A majority of respondents are aged between 25- 34 years at 44.7%, with 31.6% then being 35-44 years, 21.1% Under 25 and 2.6% between 45-54 years of age. This could suggest that a majority of serving officers, on the front line, are aged between 25 and 44 years old (Hales, 2017). It could also indicate that officers who are older are less willing to participate in surveys or are unable to utilise the internet effectively in order to participate. This aligns with the information in the research methodology chapter that reveals the same (AGE UK, 2023).

4.5 Gender Breakdown
66.7% of respondents are Male and 33.3% are female. This shows that approximately two-thirds of the police service are male. This aligns with the statistics produced this year (2025) within my local force area, which suggests that 66% of serving constables are Male and 34% Female. This shows that the response rate has been equal between Male and Female respondents and that the survey has not been designed to suit or appeal to a specific gender.

4.6 Impact on Public Trust in Police
When asked the following: In your opinion, how frequently does social media content impact public trust in the police?
81% of participants have stated “Very Frequently” and 16.7% have stated “Often”. This suggests that 97% of all police officers believe that social media content impacts public trust in the police a majority of the time. Only 2.4% answered “Rarely,” amounting to just one officer. It may be that this officer does not have much experience with social media or perhaps works in a rural area where there are fewer major incidents that occur. Despite this, the findings show indefinitely that social media content does impact the public’s trust in police (Hanway and Hambly, 2023).

 4.7 Exposure to Social Media Posts on Use of Force
The respondents were then asked, “Have you seen social media posts about police use of force in your area?”
61.9% answered “Frequently” and 38.1% answered “Occasionally.” These results show that regardless of the frequency, every officer that responded to the survey has seen at least one social media post regarding police use of force in their own area. This proves that without a doubt, there is content being posted within the force area, where police use of force is recorded and/or discussed.

4.8 Changes in Policing Behaviour Due to Social Media
64.3% of participants stated that they have adapted or changed their policing style due to concerns of being posted or going viral online. This shows that nearly two-thirds of the police service are changing the way that they behave and carry out their duties over fears that they will be uploaded to social media and will have a negative impact on their career.
This could suggest however, that the fear of being recorded and uploaded to social media is holding police officers accountable and that arguably, if they feel the need to behave differently on camera, then their intentions may not have been appropriate in the first instance.

4.9 Perceptions of Social Media Distortion
The participants were then asked:
“To what extent do you agree with the following statement? 
“Social media often presents a distorted view of police use of force.”
85.7% of respondents “strongly agreed” and 14.3% “agreed.” This shows that all officers who have responded to the survey agree with the above statement. It is clear that from a police officer perspective that social media is thought to provide an inaccurate view of police use of force and that a majority of serving officers believe that social media videos are often edited to fit an anti-police narrative (Rousseau, 2020). This also aligns with the fact that all officers responding to the survey agree that “Public perception of police use of force is heavily shaped by viral content rather than facts.” Along with this, all respondents have agreed that “social media coverage increases scrutiny and pressure on officers” (Jones, 2025).

4.10 Comparison of Body-Worn Video and Public Recordings
When asked, “What is your view on the impact of body-worn cameras in comparison to public social media recordings?”, a majority of the responses received were of similar context, essentially stating that Body worn video is an accurate representation of the whole incident and can not be edited before publishing. Therefore, it gives a more accurate understanding of the incident to viewers, when compared to a heavily edited and shortened clip posted on social media (Yokum, Ravishankar and Coppock, 2019).

4.11 social media: Training and guidance
Furthermore, officers were asked “In your experience, do officers receive guidance or training on how to handle situations that may be recorded and shared online?.” 64.3% have stated “no,” 26.2% have stated “yes” and 9.5% are “unsure.” This could show that as social media has only become prevalent in the last decade (Brown, 2021), only officers who are newer in service are receiving this training during their initial training period. It is likely that a majority of the officers who have answered “no” have longer service and have been educated less around the topic, as social media continues to change and evolve (Jamie, 2024).

4.12 Support for Increased Public Access to Body-Worn Video
Finally, an overwhelming number of officers indicated that they would like body worn video to be made more accessible to the public, to help combat the negative impacts of social media, with regards to police use of force.








Chapter Five – Findings and conclusion
5.1 Aims and objectives
The aim of the dissertation is to establish whether social media has an impact on public perception of police use of force and whether this impact is negative or positive. It aims to explore the opinions of serving officers and to establish, if negative, whether there are any solutions that may rectify the issue.
The objectives of the study were as follows:
· Identify specific incidents of police use of force that have been widely shared and discussed on social media platforms.

· Examine how different types of media (e.g., viral videos, news articles, memes) influence the tone and nature of public discussion.

· Explore how the credibility of the source (e.g., user-generated content vs. news outlets) impacts the public’s perception of police actions.

5.2 Introduction
This chapter aims to discuss the findings of the research and then to consider them alongside existing research on the topic. It will also discuss the potential solutions and any impacts that these solutions may present.

5.3 Perceived Impact of Social Media on Public Trust
The study found that a majority of serving police officers in the local force area believe that social media has a significant impact on public perception of police use of force. 97% of officers who responded to the survey stated that social media frequently impacts the public’s trust in police.

5.4 Case Example: South Wales Riot and the Spread of Misinformation
An overwhelming majority of respondents made reference to a particular riot that took place in South Wales as a result of social media, particularly Facebook and Instagram, which is considered to be the cause widespread disruption and criminal damage as a result of misinformation shared on these sites. This specific police use of force incident is vital evidence that clearly suggests the spread of misinformation can greatly impact public perception, not just at the time of the incident, but for years to come.

5.5 Officer Perceptions of Media Credibility and Transparency
Nearly all respondents stated that they believe police media channels should be better equipped to respond to incidents of police use of force by sharing the body worn video footage of incidents with the public as they may deem this to be a more credible source of information. This is particularly relevant when compared to social media posts which can be edited and adapted to fit a particular narrative. This suggests that user generated content can be discredited by traditional media outlets, so long as facts and evidence are shared and complete transparency is upheld.

5.6 Consensus on Social Media Distortion
This could be further evidenced by the fact that every officer who completed the survey agreed with the statement “Social media often presents a distorted view of police use of force.”
Statistically, 100% of officers agree that social media does not display the true nature of the incident, with many stating that social media only shows what the publisher of the content wants you to see and hardly ever the full and true facts of the matter.

5.7 Identified Training Gaps in Relation to Social Media
The research also revealed further information, relating to the fact that 35% of officers do not believe that they have been properly educated with how to deal with incidents appropriately, which may be recorded and shown online. Although this was not one of the main aims of the research, it could indicate that there is a potential gap in training, where some officers may not be appropriately educated around the impacts of social media on public perception and therefore, may not deal with incidents appropriately is a result.

5.8 Social Media and Public Perception of Police Use of Force
Where a majority of officers believed the public’s perception is influenced by the media, aligns with existing research that shows online media is often taken out of context and can increase emotional responses from readers/viewers. For example, (Lavi, 2021) states that “online intermediaries may lack the resources of traditional media entities and would find it nearly impossible to operate if the law forced them to verify the truth”.
This suggests that online media, more commonly known as social media, is not legally obliged to state fact and is well within its right to publish fictional material, which is not entirely, or at all, true.

5.9 Real-World Consequences: The South Wales Riot
Officers also referenced riots in South Wales, which was linked to misinformation circulated online. This case illustrates the distorted narratives that, in turn, can cause consequences on a rapid scale, leading to real world disorder. This is evidenced by (Muhammed and Mathew, 2022), which states “misinformation has the power to influence the decisions of its audience”. This suggests that what people see and read on social media can easily affect their decision making, which could cause them to act on these decisions physically or emotionally.

5.10 The Role of Body-Worn Video and Official Communication
Officers indicate that body worn video could play a significant role in combatting the effects of social media on public perception. With a majority of officers suggesting that sharing this footage in a controlled and timely manner could increase trust in the public and provide absolute facts in relation to incidents of officer use of force. As stated by (Lindblom, 2025), “The quantitative findings showed a significant credibility advantage for BWC (Body Worn Camera) footage over officer testimony”. This could suggest that body worn video footage can be trusted more than an officer’s own words as the video will only show complete fact.

5.11 Gaps in training and education
The finding that 35% of officers felt unprepared to manage incidents that may be recorded and shared online points to a gap in training. (Harkin and Whelan, 2021) suggests that modern policing requires digital literacy, not just operational skills. Officers need to understand how their actions might be interpreted online and how best to engage with media narratives in real time. The article goes on to explain how officers have identified gaps in their training regarding digital issues.

5.12 Solutions
The findings of the research have identified a number of possible solutions to the subject matter. Officers who responded to the survey have suggested:
· Media readiness: Police forces should invest in teams and systems capable of rapid response to viral content.
· Body-worn video policies: Transparent, consistent guidelines are essential.
· Training: Incorporate media literacy and online communication into officer development programmes.
· Public engagement: Strengthen community trust through proactive communication and openness.







Chapter Six – Recommendations
6.1 Introduction
The purpose of this chapter is to present a number of recommendations based on the findings and discussion of the research within this study. Its aim is to present suggestions and ideas on how to improve the significance and accuracy of the study and its results.

6.2 Improve media communication capabilities
Police forces should invest in dedicated media teams or officers trained in public communication and social media management. This will enable timely and factual responses to incidents that are misrepresented online, helping to counter misinformation before it escalates.

6.3 Standardise the Release of Body-Worn Video Footage
Introduce a clear and transparent policy for when and how body-worn video can be released to the public. This would improve transparency, reinforce accountability, and serve as a counter-narrative to edited or misleading user-generated content.

6.4 Digital literacy
Improve initial training resources relating to digital literacy and properly educate officers about the implications of social media. This could help officers to better understand the consequences of their actions, particularly how these actions can be taken out of context or dramatized for clicks and views online.

6.5 Key issues
The questionnaire was aimed primarily at serving police officers and therefore presents a large opportunity for bias within the results of the study. This could be adapted for a wider target audience to be explored, such as a further questionnaire only issued to members of the general public. Doing so would allow for an un-bias comparison between the two sets of results.
Further to this, interviews could be conducted with participants so that more emotive and personable results could be recorded and analysed. Recorded interviews would evidence that the findings of the study had not been falsified. 
Further to this, as the survey was only disseminated to officers in my local force area, issuing it to all forces nationally would provide a more accurate set of results, consisting of a wider range of opinions and beliefs. This would eliminate any bias present within the local force area and could instead focus on national policing bodies, for whom the data would become relevant.


6.6 Conclusion
Based on the study's findings, this chapter has presented research-based and practical recommendations. It is clear that the public's perception of police use of force is heavily influenced by false information and social media misinformation. Changes in digital literacy education, media communication, and body-worn video policies are necessary to solve this. In terms of methodology, the study's reliability and relevance would be improved by extending it to incorporate public opinion and leaders from various forces. In addition to strengthening future research, these actions would assist police forces in upholding transparency and public confidence in an increasingly digital age.
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Chapter Eight – Appendix

The primary research tool was a survey issued to serving police officers and staff. The survey consisted of multiple choice and free text questions and was created using Google docs.
The following is an exact copy of the document that has been used to obtain the data:
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The link below refers to a 252-page PDF file containing all survey responses from all respondents, along with a  link to the google docs website : 
Diss - Survey Responses.pdf 
https://docs.google.com/forms/d/1KXVw2OfkZKhoxAOVwCpf6zN7KpbK-ix5iF7sPyTerEA/edit?pli=1#responses

End of Dissertation
image4.png
o525, 2140 Soct ada: T i ol porogsonon e s oo

4. Gender

Mark only one oval.

COmale

) Female

) Nombinary

) Prefernot to say

5. In your opinion, how frequently does social media content impact public trust in
the police?

Mark only one oval.
0 Very Frequently
D often

() sometimes

) Rarely

) Never

Have you seen social media posts about police use of force in your area?
Mark only one oval.
) Yes, frequently
) Occasionally
) Rarely

O Never

Pt g XV ORI AADACIENTH TPy oA




image5.png
o525, 2140 Soct ada: T i ol porogsonon e s oo

7. Have you ever changed or adapted your policing behaviour dus to concerns
‘about being recorded or going viral online?

Mark only one oval.

Cves

o
() Prefer not to say

8. Towhat extent do you agree with the following statement?
“Social media often presents a distorted view of police use of orce.

Mark only one oval.

) stongly agree

) Agree
O Neutral
() bisagree

() strongly Disagree

9. Towhat extent do you agree with this statement?
“Public perception of police use of force is heavily shaped by viral content rather
than facts.”

Mark only one oval.

O strongly agree

0 agree
) Newal
(D isagree

) Strongly Disagree

Pt g XV ORI AADACIENTH TPy oA




image6.png
o525, 2140 Soct ada: T i ol porogsonon e s oo

10, Do you feel that social media coverage increases scrutiny and pressure on
officers?

Meark only one oval

Yes,signifcantly
() Yes, o some extent
) Notreally

COMNo

1. Whatis your view on the impact of body-worn cameras in comparison to public
social media recordings?

12. I your experience, do offcers receive guidance or training on how to handle
situations that may be recorded and shared online?
Mark only one oval.

COves

“No.

D Notsure

Pt g XV ORI AADACIENTH TPy oA




image7.png
13

14,

15

Soct ;T i ot porogsonon e s oo

Do you think social media can be used constructively to improve public
understanding of policing?

Meark only one oval

Maybe.

() Prefer not to say

Can you recall an example where social media coverage impacted police
operations or public response to an incident?

‘What changes (i any) would you fie to see in how policing is portrayed on
social media?

This contentis nithe oeated no endorsed by Googie

Google Forms

Pt g XV ORI AADACIENTH TPy oA




image1.png
PRIFYSGOL CYMRU
Y Drindod Dewi Sant
UNIVERSITY OF WALES

Trinity Saint David

SWANSEA - ABERTAWE





image2.png
o525, 2140 ot s T et o bt prcaptonon e o

Social Media: The impacts of public

perception on police use of force

About this Survey

You are inited to take part i a research study exploring how social media influences
public perception of police use of force, and how this may affect polcing practices.

This survey s part of auniversiy dissertation project. All questions are operational in
nature and focus on professional experlences and perceptions. No questions seek
personal case-specifi, or confidential information.

Key Information

Participation is voluntary. You may ext the survey at any time before submission

Allresponses are anonymous. No identifing informtion (=g name, email bgin
data) will be collected.

Data s confidential and will be used solely for academic purposes.

Ethical approval has been granted by University Wales Trinity Saint Davids
Research Ethics Committee:

The survey takes approximately 10-15 minutes to complete.

1f you have any questions or concerns, you may contact the researcher at
Jacob Jones
2236110@studentumtsd.ac sk

Thank you for your time and contibution.

Mo o KOO OR AT TE




image3.png
o525, 2140 Soct ;T i ot porogsonon e s oo
1. Rank
Mark only one oval.

() constable / PCSO
) Sergeant

) mspector
) Senior officer

() Prefer not to say

2. Length of service:

Mark nly one oval.
osyenrs
D e0years
Cn-z0pens

) 21eyears

3. Age group
Mark only one oval.
D under2s
BECEN
[@EC)
Dassa

ssr

Pt g XV ORI AADACIENTH TPy oA




