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Abstract
This research will use Role Congruent Theory to address the dependent variable problem in regard with gender in equality in respect to women leadership roles in the Fashion Industry. This theory is very effective to provide in-depth understanding of gender roles and leadership roles in any organization, the difference and similarities in between and how gender behave in respect to their position in the Industry. There are many studies conducted which identified the differences in gender roles such as social role theory and behavioral theory stated that how society think and perceive about women at leadership position.
Using the role congruent theory, the researcher will analyze the existing problem in relation to women leadership position in the fashion Industry through the lens of individualization and diversity. To achieve the reliability and validity of this research paper, the researcher will conduct survey with three different methods: semi-structured interview, focused group discussion and participant observation. This study will be carried on five retail apparel in London with the approximate numbers of fifty participant. The researcher will expect the benefits from the result to redesign their policies of gender equality in the Fashion Industry.









Chapter 1: Introduction
Introduction, Background of Research and Research Aim
1.1. Introduction
Many researchers are giving solutions to develop gender equality in regard with women leadership across the world. Most of the researcher give solution in terms of gender equity policies in United Kingdom as equal pay, equal opportunities to everyone, maternal leave, which is paid, to minimize the gender gap in leadership roles. There are so many policies exist in regard with women empowerment in United Kingdom but still only 12.5% women are at leadership role or entrepreneur in the Fashion Industry which is very less. However, some of the companies such as Burberry, Misguided are applying these policies to reduce the gender gap but it is still seeing the highest percentage. The purpose of this research is to understand the reasons of women not promoted at C-suite position from the perspective of organization, women itself and male.
1.2. Background to the Research
Gender Equality Problems in UK
[bookmark: _Hlk29125829]According to the report, Britain has not made any efforts to solve the gender equality problems and revealed at still at zero progress from the other countries such as Sweden, Denmark, Finland (The Guardian, 2017). It has been stated that UK has the worst performance in improvement to gender equality across EU since last decade. The work index of women is measured on five indicators which are gender pay gap, female labor force participation, the gap in between male and female labor force, unemployment and full-time employment rate (The Guardian, 2017). The index report revealed that there is a high gender gap employment which is women who are full time employee are earning 40% in comparison to men who have 56%.Women in UK has five years shorter life of work then man and they often involves economic inactivity, part time jobs, unpaid and lower wages (The Guardian, 2017). The report said that gender equality decisions in relation to political, economic and social areas are progressing faster than other areas. The data revealed that United Kingdom ranks 17 position out of 129 globally in gender equality, women are still discriminated against their career paths and access to jobs (The Guardian, 2017). The HM Government report stated that women entered into the labor market with higher qualification then men, but they get less pay per hour at the start (Mordaunt, 2019).
Fashion Industry and Women Leadership in UK.
[bookmark: _Hlk29117832]Women play an important role in the Fashion Industry as 80% fashion related decision is taken by themselves. According to the data,80% students are female in world’s leading fashion schools and 75% of the workforce in the fashion industry are females but only 12.5% females who run the fashion companies out of listed companies on Fortune 1,000 list. The fashion industry performs worse than other sectors such as aerospace and defense industries which are basically denoted as masculine, where only 20 % females are in C-Suite position as shown below figure (Elven,2019).
[image: ]
Figure1: Lack of CEO Championship
Source: Elven,2019


[bookmark: _Hlk29117922]According to research, it has been found that UK is far behind in promoting women at leadership position out of the best countries in the world (shown in below chart).The data reported that 25% women who held senior business roles globally and in UK only 21% females are leader position but surprisingly Eastern European Nations such as Estonia, Latvia and Poland are far better where more than a third of senior roles are held by women(Sheffield,2016).
[image: ]
Figure: Senior Management Roles held by Women Country Wise Data
Source: - Sheffield,2016

The international Monetary fund had reviewed 2 million firms in 34 European countries and found that these firms are profitable where women are at senior positions. The data reported that there are only six female CEO’s in the 100 biggest companied listed on Fortune 100 index (Sheffield,2016).
The fashion industry who is dominated by women’s wear, the image of the fashion is sold by women to women and buoyed by female dollars but still run by men. According to McKinney & Company, they have collected data from British companies about the salary data and it has seen that women were paid less as compared to men(Friedman,2018).The average companies in the U.K recorded as 9.7 % gender pay gap in the equivalent year which means four times the national average. There are some reputed companies which disclosed their statement regarding gender pay gap which is reported Burberry (26%), Karen Miller 49% and Misguided 45%(Jackson,2019)
According to PWC report, the reputed companies who has assigned to diversity and inclusion, but they are not committed to their words which resulted mere presence of women at higher position and their decision to diversity is not justified (Elven,2019).
1.3. Research Aim
Examine the gender leadership roles in support with women leaders in Fashion Industry.
Research Question
Why Fashion Industry are unable to promote women to Senior Leadership position in United Kingdom?
Sub-Research Questions
I. Do gender leadership roles consider the diversity of needs into account in the Fashion Industry?
II. Does any leadership style matter to get success in the organization?
III. Are there any differences in gender nature of leadership styles?
IV. Have gender equality opportunities to both men and women?



Research Objectives
I. Diverse needs of Individual woman to come to the leadership role in UK Fashion Industry.
II. Finding towards the conflicting reality between huge number of women at lower and middle positions and a reduced number of women in C-Suite.

1.4. Benefit of the research
This research study will give benefits to the organization of fashion industry to understand and redesign the gender equity policies to promote women at leadership position. It will also help the organizations to understand more deeply about the women thinking and their expectation toward career.











Chapter-2
2.Literature Review
Since last decade, there are so many explanations and research work conducted on the leadership gap between men and women but still there is inequality in fashion industry. The researcher will explain the literature with the use of Role Congruent theory to examine the reasons behind less women at leadership positions and will also draw a picture on the need of individual efforts by women towards diversity needs.
2.1. Role Congruity Theory
The role congruity theory was developed by Eagle & Karau in 2002 which stated that incongruity between the society norms assigned to women and related characteristics assigned to female which is created prejudice towards women leadership (Pafford and Schaefer,2017). The root of the theory came from Eagle’s(1987) social role theory which described that societies cultivate descriptive and perspective perception of gender roles toward individual behavior due to social gender roles they are presumed to fill, where descriptive describes what women and men are like ,the other side perspective says men and women should be like(Pafford and Schaefer,2017).

Gender and Gender Roles
The scholars stated that men and women are biologically different and gender referring to the distinctive qualities of men and women which are created culturally. The society described stereotype gender roles as men to be ‘Masculine’ and female to be ‘Feminist’(Yadav,2018). According to the earlier studies of feminist theory, the biological (the body) is separate from culture (the mind) but later this theory does not accept the same ideology. The theory developed gender relations and focused that both male and female are two categories of person which are created, and their bodies connected to culture (Yadav,2018). The Gender stereotype is still existing which undervalued women in comparison to men in most of the business places. The expectation from both male and female are prejudiced which leads to misapplication and interpretation by the members of the organization in terms of performance and reviews (Pafford and Schaefer,2017).
Congruity of Gender Role and Leadership Roles
Attitude toward women in Leadership Role
Role Congruity theory reaches beyond to the social role theory which consider the congruity between gender roles and their importance to promote sex differences in behavior and it also specify the factors which influence congruity perceptions and their consequences in regard with prejudice and prejudicial behavior(Eagley and Karau,2002).According to author, leadership role has always been argued in a social construct where people have developed their perception about gender leadership styles. It has been stated that leader is always dominant and influential which is basically aligned with male rather than female due to difference in their characteristics which is typical agentic qualities(Wang et al .2018).Research has shown that leadership position always require task and responsibility oriented which consist of behavior such as aggressive, assertive and competitive which is always seen in male in comparison to females as they possess compassionate, sympathy to others and these are communal traits, this created debate for the suitability of female as a leadership position(Wang et al .2018).In addition to this line of argument, Schein(1973) applied 92 gender specific traits on the study of the characteristics of manager and was able to answer whether men were perceived as managerial roles with the phrase of think manager-think male. The author elaborates and said that the definition of successful manager is still lying with gender stereotypes and promoting masculine characteristics. It has been seen that women in their leadership role were making non sincere choices to their gender in order to revealed as a successful manager or leader (Pafford and Schaener,2017).



[image: ]
Figure: Role Incongruence for Managers
Source: - Pafford and Schaener,2017


[bookmark: _Hlk28145537][bookmark: _Hlk28160274]According to the past historically rooted behavior, both men and women feel that successful leader has some specific traits which are masculine rather than feminine (i.e. Agentic over communal as shown in above figure) in order to lead the organization(Pafford and Schaener,2017).The author conducted a study and fount that female characteristics are incompatible to the masculinization of managerial position(Orser,1994).The similar results showed by other author  that women who adopt masculine characteristics would create double mind for women(Gherardi & Poggio,2001). According to double mind definition, women when act like leaders with the use of masculine characteristics then they are being called as ‘barracudas’, ‘arrogant’ and ‘battle axes’ (Gherardi & Poggio,2001).

2.2. Leadership Effectiveness, Styles and Organization Commitment
Women Leadership in the Organization Context
The leader selection is highly context specific which has seen according to the proportionate of women working in senior leadership roles which varies industry to industry. The research has shown that mostly organizations hired women as a leadership position when they are in state of crises or at the stage of failure which is denoted as glass cliff phenomenon(Gipson et al,2017).The research has conducted on the 100 companies of London stock Exchange and found that women were appointed at higher position or member of board of failing companies whereas men are appointed for succeeding companies(Gipson et al,2017).
The author said that if the company is performing well then the emergence of think leader think male ,on the other hand if the company is at failure state then think leader think female bias emerges which seen interaction between company performance and gender(Gipson et al.2017).Other studies in the same context has also proved this phenomenon that women are appointed only when the company at higher risk in comparison to the time of enjoying success(Budrina,2012).The authors further elaborate and explained that companies which are facing economic challenges would more likely require change to the system, if currently man is holding a higher position then it is necessary to change to women as a senior position as this is denoted as symbolic antitode  to the current situation(Burke,2014).

Female and Male way of leadership Styles
The studies on leadership styles shifted to transformational vs transactional styles in comparison to autocratic vs democratic. Leadership basically implies as a power, the person posses’ power to guide others (Elmuti,2009). The transformational leadership style is more recognized these days which would be helpful to success of any organization. Transformational leadership style is defined as where leaders and followers both are in mutual engagement to raise or guide each other to higher level of morality and motivation (Elmuti,2009). The author stated that women are more inclined to transformational leadership styles and they can become more effective leaders in comparison to male (Elmuti,2009).
[bookmark: _Hlk28531175]The other author said in support of the line of argument that it has found while conducting  meta-analysis research on men and women in the situation of leadership position and leaderless position, the result examined that male are more successful leaders in comparison to female in the case of when less social nature settings evolved( Pafford and Schaener,2017). On the contrary, women are more successful leaders when there is more social interaction. The author said the research supported to role congruent theory ,where men are successful when more task oriented jobs and agentic and the other side women are emerged as successful leaders where communal roles evolved( Pafford and Schaener,2017).The Author stated that in order to understand the way of female leadership ,there is a need to understand the different type of stereotypes which causes hinderance towards career success of female leaders(Girdauskiene and Eyvazzade,2015). There is a need for the organization to build a cadre of professional leaders who will shape the organization culture and create a success pattern. The Author investigate the female and male way of leadership which stated that women are more prospective to inclined with transformational leadership style due to their self-interest of motivating others (Girdauskiene and Eyvazzade,2015). Further to elaborate, women use ‘Interactive leadership Styles’ as they have capabilities of sharing power, motivate and enhance other people self-worth. The women as a leader think and believe that employees who feel good about themselves then their performance goes higher in the organization (Girdauskiene andEyvazzade,2015). According to Klenke (1993), The feminine leadership model is a combination of qualities such as cooperation, collaboration, problem solving attitude and lower control towards leadership position, these qualities are aligned to transformational leadership (Girdauskiene and Eyvazzade,2015).

Barriers and Obstacles that hinder leadership opportunities for Women
According to author there are barriers and obstacles which are perceived as gender based and social, organizational and personal levels (Alomair,2015). The recent research by author has highlighted that unconscious bias, lack of confidence, fear of failure, in-group favoritism and work-life balance these all factors create obstacles for women to achieve leadership position (Alomair,2015). The author also stated that there is seen more in most of the organizations the problem of favoritism occurs in a male dominant environment (Alomair,2015). According to author, women as individual also make assumptions that they must work hard more than to compete their male colleagues to achieve that equal position which is needed to eradicate (Alomair,2015).

Workplace Relationship
The author further elaborate that the organization relationship is also one of the biggest barriers for women to get leadership roles (Janeiro,2018). The author stated that most of the women are unable to reach at higher position because of they could not able to find their capable mentors who can guide them throughout their journey (Janeiro,2018). Mostly it has seen that men have not similar challenges as women do such as family issues, and men also do not want women as their mentors as they think women are more emotional with less problem-solving ability(Janeiro,2018).The other problem seen in the selection process even women are qualified for executive positions but they are not promoted(Janeiro,2018).If the organization has male at top management position, they always give higher position to similar gender(Janeiro,2018).
The Glass Ceiling Effect
The glass ceiling effect is widely used to describe the barrier which blocks the chances of women to promote further at the corporate ladder (Chamaru,2013). The glass ceiling effect not only apply to individual women but also to a group of women, who kept barrier simply because they are women (Chamaru,2013). The stereotyping thinking placing barrier to their carrier path regarding leadership position. The author further elaborates and said that one important cause of glass ceiling for women is occupational segregation (Chamaru,2013). The labor market about women in the case of executive position is remain segregated by gender (Chamaru,2013). According to male colleagues’ point of view there are only few women who are having perfect combination of training, education and seasoning (Chamaru,2013). In addition to this, it has stated that there are not enough doors for women at Senior position (Chamaru,2013). Some of the women who are at leadership position said that gender equity in leadership position exit only due to patriarchal values which let the structure down of leadership. In the nutshell, women are not being promoted due to systematic discrimination against them (Chamaru,2013).
















Chapter-3
Methodology
3.1. Research Philosophy
This research work uses Role Congruent theory which emphasis on agentic qualities which is basically link with male leader is denoted as dominant person who use his/her power to get the work done from their colleagues(Eagly and Karau,2002).The context of the research will be conducted with the use of interpretivism as it gives more deeper understanding about the research which will benefit to empower women and beneficial to the fashion industry to re-evaluate their mind set up towards women leadership(Bryman & Bell,2015).This research will attempt to examine the differences and if any similarities between gender leadership styles and then it will help to increase the leadership towards women. The evaluation of this research is depending on many factors such as socio-cultural context and opportunities towards women, whether women as an individual did not want leadership position due to family constraint. The factors in this research are subjective which are difficult to measure with numbers (Husserl,2012). Interpretivism philosophy will allow researcher to separate physical phenomena to the human as it assume that humans create meanings (Bryman& Bell.2015).

3.2. Research Approach
This research will attempt to examine the gender leadership roles in UK Fashion Industry in regard with the effectiveness of women leadership. The premises of the research context are known i.e. The fashion companies or retail apparel are not promoting women at the senior leadership position according to the current data report and could not able to view the challenges faced by women to get that C-Suite position. The role congruence has seen which is giving benefit to male giving higher position in comparison to women even they have the same level of degree. The researcher in this case will apply induction research approach which is also complement to interpretivism research (Morrill et al. 2000). This research approach will give better understanding to cause and effect relationship between the variables to know about the ways of women behave in social world which is not defined in deduction approach where it has seen that all behave in a mechanical way under different situations(Morrill et al .2000). The induction research approach is applicable to small sample size and it is highly approachable to the occurring events in comparison to deductive approach which is used for larger sample size (Morrill et al.2000).

3.3. Methodological Choices
The main fundamental difference between qualitative and Quantitative research is with the numeric and non-numeric data, the numeric consist of numbers and non-numeric contains words,images,video clips(Allwood,2018).The qualitative method is linked with interpretive philosophy as it helps socially established meanings and interpret the subjective which then allow researcher to demonstrate through the phenomenon(Allwood,2018).This method allow researcher to build and gain trust from the participant in a natural setting to get an access of participant experience(Allwood,2018).
This research work is examined the gender leadership styles in respect with women leadership position in Fashion Industry. It will critically be examined and evaluate the reasons of women are less promoted to leadership roles in comparison to males and how the outcome which is expected will be different from reality. The researcher will be examined based on 1) To what extent leadership styles impact gender in the industry which influence to organization ,2) To what extent the difference in gender leadership roles which impact the effectiveness in the organization. The second dimension will be checked with three different data collection methods and with loyalty, exit and voice.

All those qualitative techniques will focus on the events, experiences that can transpire and outcomes from the perspectives of the participant involved on those events(Tehrani et al.2015).However, to test the relationship between the variable can be conducted by quantitative as this can be evaluated with  graphical and statistical techniques(Allwood,2018).This research technique can also be not able to measure scale data to understand the proportionate of how many times the phenomena occurs(Allwood,2018).Some of the researcher has also criticized the qualitative technique as not reliable due to biasness(Saunder’s et al.2015).In such cases, researcher is suggested to triangulate its results to evaluate and justify the research with true geniuses(Saunder’s et al.2015).

To achieve reliability and validity of this research work, researcher will use multi-method technique with the use of three data collection techniques rather than using mono-method qualitative research which can only conducted with single method technique to collect data (Allwood,2018).

3.4. Research Strategy
The narrative research strategy will be used for this research paper which comprises of basically qualitative research interviews where questions were designed as semi-structured and open-ended and participant will be able to tell the answers in a story telling manner according to their past experiences(Haradhan,2018).The format of storytelling will be very helpful to researcher to connect with the events, actions and its consequences over a period of certain time ,which helps researcher to conclude whole meaningful picture described by participant(Haradhan,2018).This would also help researcher to analyze how participant feel and experience the things and to what level is the significance value to the participant(Haradhan,2018).This strategy will complement to this research work as it requires to examine women leadership position in the fashion industry with the help of role congruent theory. This research is basically complex subjective quantity which require deep insights to the work and narrative strategy would be helpful to give a platform to provide a rich data in that case (Haradhan,2018).
According to author, if more than one narrator share their past experience then the researcher easily triangulate the results by comparing to the other narrative experience (Saunders, Lewis & Thornhill, 2015).This strategy will give deeper insights to researcher to understand hidden realities of the organization which are linked to the participant experience (Saunders, Lewis & Thornhill, 2015).It helps researcher to clearly understand the complex organization hidden realities after analyzing the relationships and social connections from the  narrators explanation(Haradhan,2018). The researcher should be a careful listener and giving full attention in order to facilitate the process of narration(Haradhan,2018).The story of the narrator can be a short story of that particular event or it could be life long story(Haradhan,2018).This strategy can be used with different techniques, such as in-depth interview, autobiographies, diaries, observation method and also informal discussion (Saunders, Lewis & Thornhill, 2015).This strategy can be used in combination with other strategy as a complementary approach. The narrative strategy is basically used for small purposive sample size as it is time consuming and lengthy process(Saunders, Lewis & Thornhill, 2015).The researcher should choose the participant who would be able to reflect typical nature of larger cultural population (Saunders, Lewis & Thornhill, 2015).
The researcher has not used other strategies such as Grounded theory which is an extensive lengthy process and time consuming. It is also reflective in nature and intensive. This theory is also criticized due to different approaches and methods such as objectivist and constructivist (Saunders, Lewis & Thornhill, 2015).




Chapter-4
4.1. Sampling Method
The researcher will use convenience sampling technique as to collect data from Managers, Sales Executives, Retail Assistant from Fashion Industry. The convenience sampling method is a non-probability sampling strategy which is used to collect data from the people who are easily accessible from the population, which is selected, and it is also denoted as haphazard sampling method (Elmusharaf,2012). The researcher must take approval from Human Resource Department in the Retail Apparel Industry, the research can be carried on those participants who will volunteer to participate or allowed by Human Resource Department for that Company(Elmusharaf,2012).This limitation need to be considered while doing sample selection from the population(Charles et al.2015). The researcher must clearly explain to HR department about his/her research and request the kind of sample required for the research work to be fulfilled (Elmusharaf,2012). The researcher can request to HR department to provide heterogeneous sample group which identify the different age group of people, sexes and different experience with different background to get a holistic view (Charles et al,2012). This method will help to analyze the relation between each other and identified the data according to the characteristics of the sub-groups. (Charles et al.2015).
4.2. Data Collection Method
The researcher will adopt three different methods to gain the reliability and validity of this research work which are semi-structured interview, focus group discussion and participant observation.
Semi-Structured Interview
The researcher will make a questionnaire and a list of themes which need to be asked at the time of interview, but it can be vary from interview to interview (Adams,2015). The questions can be changed or get omitted from the interview if required which is depend on the nature of organization context in relation with research topic (Adams,2015). The sequence could also be varied which is depend on the flow of conversation, if researcher feel to change (Adams,2015). The researcher will audio record the discussion along with the field notes and observe their physical gestures which add richness to the data (Ann,2013). The researcher will transcript all the audio recording immediately after every interview to avoid any mistakes (Ann,2013). The data collection in this research require to ask questions which are complex, open-ended and mostly descriptive so the quality of the data can be questioned in terms of biasness, cultural differences and generalization (Adams,2015).
Participant Observation
In this method, the researcher will observe with the use of five senses and describe the situation during the study which will provide written photography of that event and situation (Kawulich,2005). During the research study, the researcher would able to know about the participant activities of day to day life while observing them (Kawulich,2005). The researcher must manage deception and impression through a distance in regard with this kind of study to maintain a sense of objectivity in respect to the participant (Iacono,2009). The notes which are in written form not only includes observations but also require natural conversations, checklist, questionnaires along with various sorts of interview (Kawulich,2005). The researcher for any research need to be open towards every culture and he/she should have a non-judgmental attitude and curious to know about their participant(Saunders’s et al .2015).The researcher can overcome the drawbacks by being a very careful observer and listen each and every single detail ,the researcher has to open to learn from the participant as well, this is sometimes referred to as ‘people ethnography’ and it allows researcher to investigate the organized behavior of participant(Saunders’s et al.2015).The observer gain so much trust and relationship through participant observation then the group members treated the observer as their community member and ask to observer about the group behavior(Iacono,2009). This process is basically time consuming and being criticized for labor intensive (Kawulich,2005). The observer must acknowledge the observations which could be biased under various factors such as ethnicity, gender, sex, class which may affect observation analysis and interpretation (Iacono,2009).
Focused Group Discussion
The method is used to collect similar data from many participants at once and it has the benefit to share common features with less structured interviews (Gill et al.2008). The focus group discussion is basically organized for research purpose to get knowledge on topic (Gill et al.2008). The topic will be clearly defined to the participant in a group and the interaction in an open environment between the participant will be recorded (Gill et al.2008). The focus group is generally taking place between 6-8 members excluding researcher, but it could also run successfully with 14 participants (Gill et al.2008). The three factors matter when choosing number of participants in each group which are nature of the participant, skills of the interviewer and most important topic (Gill et al.2008). The number of members can be reduced while depending on the complexity of the subject matter(Saunder’s et al.2015).The typicality of a participants in a group is studied as it is based on non-probability sampling method(Saunder’s et al.2015).The best solution to get accurate data is to combine the people in a group with the mix of different age,sex and the status of the participant in regard with social professional(Gill et al.2008).The role of a moderator is to start discussion without expressing his/her own views as this could give them clue about what to say(Gill et al.2008). The researcher must switch the role of moderator if needed as sometimes that person does not suitable for that group. The results from the focus group transcripts can be analyzed systematically (Gill et al.2008).
 






Chapter-5
5.1. Data Analysis
Data analysis is a process in qualitative research method where the researcher systematically search and arrange the data such as interview transcripts, observation notes or any other non-textual materials which researcher want to accumulate to increase the understanding of the particular phenomenon(Wong,2008).This process of data analysis involved coding or categorize the data in case of qualitative research and the codes should be given meaningful titles(Wong,2008).The researcher can do coding manually or with the use of qualitative software such as NVivo, Atlas ti 6.0,Hyper Research 2.8,Max QDA and others(Wong,2008). The coding template developed by researcher by coding a section of data item before making list of themes and codes. The list of codes will be developed in a hierarchical order by researcher to use as an analytical tool in template analysis (Morrill et al.2000). The researcher is suggested to develop a set of initial codes immediately after the collection of first set of data and then these codes can be re-organized and organized until the development of satisfactory template (Morrill et al.2000). After the development of new data codes, the template will again modify to remove any discrepancy to get accurate template and this process will repeated (Morrill et al.2000). To achieve the relationship within the collected data sets, the researcher is suggested to arrange and rearrange codes as many as time it required (Morrill et al 2000). The outcome of the template will help the researcher to apply the data to the template rather than the data using to the template and it would present the connections between the different theme in a systematic order (Morrill et al.2000).
The researcher will use two dimensions as analysis is based on effectiveness of women leadership in the fashion Industry and the code can be used such as ‘voice’ at the work place and at home in regard with various religious background, past professional  experience and education ,economic backgroung,socio-cultural environment and so on.

6.Reliability and Validity of this research work
[bookmark: _Hlk29109294]According to Patton(2001),reliability and validity are two important factors which need to be concerned by any researcher while doing qualitative research, it helps in analyzing and judging the quality of the study(Golfshani,2003).Reliability refers to the consistency of the results and if the results could be reproduced with the same methodology then it is considered as reliable whereas validity determines the truthfulness of the results which means that findings are truly being measured(Afzal, Bashir and Azeem, 2008). The measurement of reliability and validity enhances the transparency in research, and it decreases biasness in research (Leung, 2015). The reliability and validity of the research work can be established with the use of different methods by collecting data. Most of the time, researcher failed to mention the measures taken from the research as a proof in regard with reliability. The researcher also not able to demonstrate the relationship between scale validity and effective research (Brink, 1993). The researcher is recommended to take multiple observations to justify validity and reliability in a certain phenomenon which consist the use of variables and execution of instruments to test the variables (Golafshani, 2003). The better mechanism is recommended to improve the research work (Leung, 2015).  Therefore, it is highly important to conduct reliability and validity test for research so that it could give correct and true data (Leung, 2015). The quality of qualitative paradigm can be achieved with the use of two test reliability and validity which are conceptualized as trustworthiness of the work (Leung, 2015). The three different data collection methods are to be used to fulfill the research of this paper and to establish reliability and validity of this work, questions and topics are restructured multiple times to get accurate results.




7.Research Ethics

[bookmark: _Hlk28086173]The researcher should be careful about research ethics in each and every step while conducting any type of research(Saunders et al.2015).The researcher should follow the integrity and objectivity which indicates as a true researcher and he/she act openly, truthfully and avoiding any kind of misinterpretation while promoting accuracy or in the case of sharing of any data (Saunders et al.2015).As a true researcher, it is his or her responsibility to avoid any kind of disingenuous promises, no partiality between any members and most important reckless commitments (Bell & Bryman,2011).If any kind of association or conflicts of interest happen that should be declared clearly(Bell & Bryman,2011).The researcher has to clear every single recognize rights to the participants before proceeding the research and they have take care the dignity of the participant(Bell & Bryman,2011).The researcher should be careful there will be no harm caused to the participant or should not put the participant in any kind of potential risk(Saunders et al.2015).While conducting research, there will be no harm to the participants in regard with emotional wellbeing, mental health, physical health and researcher has a responsibility that participant should not feel any kind of embarrassment,discomfort,mental pressure and stress, social pressure, pain ,discrimination or violation of anonymity and confidentiality(Saunders et al.2015).The researcher has to maintain privacy and confidentiality of participant or organization while conducting research(Saunders et al.2015).There is a need to take informed consent and the participant has to inform everything transparently which means no research will be done without the knowledge of organization or participant(Bell & Byrman.2011).The participant have the right to withdraw at any point in between the research as well if he /she feel not comfortable to continue and researcher has to convey this right to them prior to the research. The true and loyal researcher will not forced them to continue the research and there will be no harassment to take part in the research(Bell& Bryman,2011).There is a necessary requirement to take informed consent from participant that the recorder or written data will be used in the research and if he/she agree then only research could be conducted and researcher should not use their data without told to the participant(Bell & Bryman,2011).A true and good researcher always take consent in document to create transparency between both of them so that to build or develop participant trust(Bell & Bryman,2011).Moreover, there is no data would be altered or rejected anywhere whether it is collected primary and secondary to achieve the solution of research problem as the data which is collected has a significance to the context of research(Bell & Bryman,2011).There is a right that participant can access the data of that research but they should also maintain anonymity and confidentiality towards research(Saunders et al.2016).The research should know the legal restrictions of that country where the research is being conducted in regard with research data and follow their regulations as mentioned(Saunder’s et al .2016).

8.Limitation of the Research Work
The researcher has used Role Congruent theory and leadership styles to understand the gender biasness regarding female leadership in Fashion Industry which is not enough to give a clearer picture of the research, the combination of more theories would be more helpful for this kind of study. Further, The concept of gender leadership styles with the help of role congruent theory will be only used to five apparel industries in London and the sample size is very less as well which is only 50 participants which will also not give whole picture of the phenomenon in the United Kingdom.Additionally,this research could create biasness at the point of researcher views which could impact on data analysis and techniques. The understanding of the implications of gender roles and leadership roles, the longitudinal time framework is required to empower women but due to the restriction of the time for this study, a cross sectional time frame is suggested.



9.Reflective Essay
There are some researchers who perceive qualitative and quantitative researches are not conflicting to each other and other researchers strongly believe that these approaches can be applied successfully by skilled researchers. One group of researchers think that each research design has philosophical in nature and other group focuses on their compatibility of those approaches with the benefit of numbers and words (Atieno, 2009). The debates and arguments continued since years in regard with appropriateness of these two approaches. The paradigm war between constructivist and positivists which stated that these two methods are tools to achieve the same goal but in different ways. The authors draw their arguments, criticism, definations and counter arguments only on the methods of data collection, analysis and summary of the results (Daniel, 2016). The fact is that constructivist and positivist are only meant to achieve same goal and there is no claim that their instruments are more reliable and valid than other. This paper will reflect the comparison between qualitative and quantitative research design (Daniel, 2016).

[bookmark: _GoBack]The qualitative research method is inductive in nature and systematic approach, where researcher explores deep insights and meaning from the current situation (Mohajan,2018). The method is denoted as an effective model which occurred from a natural setting and it helps researcher to find out detail from the high involvement in the actual experience (Lacey, 2015). This research method involves interpretive, naturalistic approach to its subject and multi –method in focus, where researcher works with non numerical data to interpret meaning .The focus of this method is on words rather than numbers, this type of research is based to understand people perception in different occasions (Mohajan, 2018).
On the other hand, quantitative research design involves empirical investigation of the phenomenon with the use of mathemetics, statistics and numerical data. The estimated numbers in this research design provides the researcher link between empirical observation and expression of mathematics in quantitative relations (Basias and Pollalis,2018). This method gives researcher the opportunity to analyze data in a large volume to verify hypothesis and to test a theory. This method is very compatible in comparing two variables and helps in the development of quantitative valuation indicators (Basias and Pollalis,2018). The other author support and stated that this research involves creativity which is carried out in a systematic way to improve knowledge which constitutes culture, society and human knowledge (Apuke,2017).
	
Preference of Qualitative Method Over Quantitative for doctoral Research Study
The researcher of this work decided to use qualitative approach technique as this give more deeper understanding toward people and judge their feelings. The researcher also thinks after studying literature of this paper, the qualitative approach is complementing to this research. The reason of choosing this method is further elaborated below.
Benefits of Qualitative method and Ease of Use in Research Work
The researcher will able to use various kinds of practices such as semi-structured and unstructured for data collection and tools can be individual interviews, dairy, journal exercises and others participation. In this method, the participants can contribute to data analysis and interpretation. The questions are open ended in this case it can be changed if needed at the time of collection data researcher found more information. It has been found that qualitative study is credible as it is recognizable to the participants who share the experience and it is presented with adequate descriptions. With the use of qualitative research method, the researcher can present the credibility through practices such as reflection, triangulation where he/she can answer the questions related with research by interviews, observation and documentary analysis as well. The variation in the sampling at the maximum level can be used to represent the diverse perspective of the topic. 
The deeper insight can be achieved with the use of qualitative approach on the sensitive topic to such as gender leadership roles of this research where researcher is trying to find out why there is no equal opportunities while maximizing the data collection. The researcher found that qualitative research design is flexible due to interactive approach which can be reconstructed and constructed at maximum extent and participant have full freedom to confirm about the consistency level for them in the research. The qualitative research will be used to capture factors which affect the participant outside the focus of the research study such as may be family life is hindering to women to achieve leadership position in the fashion industry. It is also helpful to understand the complexity of language assessment in the research. With the use of qualitative research technique researcher can access data with wide range of epistemological viewpoints, different research methods and most important interpretive techniques. The interpretivism research design can understand human views, voices, meanings and events based on their experience which is denoted as ideographic research.


Fundamental differences and similarities between qualitative and Quantitative Research Design
The review of the literature stated that both research approaches have one common similarity which is to explore phenomenon. In both type of research raw data is required which is in the form of survey different participants (Basias and Pollalis,2018). The main fundamental differences between qualitative and quantitative methods are at the level of connection between three main features theory and research, epistemology and ontology. In the case of quantitative research method, variables are previously determined at the time of data collection started. However, in the qualitative research method, variables are flexible, and, in some cases, it is also dependent at the context of data collection. The quantitative research method requirements are to describe variables carefully which may be counted with numbers and truth is reduced to a number and this method has also been viewed as a reductionism. On the other hand, qualitative research method where researcher involved in the holistic perspective which also include the values and the context as a part of phenomenon. Quantitative research is based on deductive reasoning where the data is proceeding with the logic from specific to general. On the other hand, qualitative is more flexible and open –ended approach to assessment (Mehrad and Zangeneh, 2019).
According to general perceptions of researcher, quantitative research method is confirmatory and deductive. However, some researcher also viewed it as exploratory research. And on the other hand, qualitative is much tending to be exploratory but it is also confirmed by some researcher that it is very specific deductive hypothesis. Some researchers do not recognize that these two methods can be used in any type of research question.
So, now question arises if the difference is not at the level of exploratory-confirmatory or inductive-deductive dimensions, then where the difference is and on what dimensions. The debate is philosophical rather than methodological on both research designs. The qualitative researcher operates differently from quantitative researcher under epistemology assumptions. Many researchers who use qualitative research method focus on small portion of reality without losing the importance of whole phenomenon. On contrary, some qualitative researcher believes that best way to understand the phenomenon is to be a part of the culture where you are studing, they wanted to feel the experience. The researcher in this context would like to be flexible and flexible in their questions. It has also seen that some researcher who use qualitative also operate ontological assumptions where they do not recognize single unitary reality according to the perceptions.





Conclusion
The study of this reflective essay is critically analyses the usefulness of two research paradigms qualitative and quantitative methods. The both methods representing different research strategies also differ in the theoretical aspects and epistemological as well ontological issues. The benefits of using qualitative research method over quantitative will give more deeper insights to this study. Some authors used the combination of both methods to get deeper picture of the research and other author have strong argument about the philosophical stance of both researches. The author of this paper would like to conduct qualitative method as it is complementing to this type of study and appropriate.
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