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Marketing  Strategy Pitch  –   “Nike Pulse”  

New brand development      Nike Pulse   is a mind – body wellness extension  combining personalised training, recovery  insights and mental - healt h support.      Integrates biometric data from smartwatches,  smartphones and Nike devices.      Delivers tailored workout plans, stress - tracking  and mood - based coaching.      Expands Nike from physical performance to  holistic human performance .  

How the new brand aligns with customer trends?      Responds to rising demand for  wellness, mental health  support, and self - tracking   among Gen Z and  Millennials.      Leverages growing adoption of  wearables and digital  health apps .      Meets consumer expectations for  personalised, data - driven experiences .      Aligns with the shift towards  preventive health, stress  reduction and balanced lifestyles .    

Segmentation      Demographic:   18 – 35, students and working  professionals, fitness - active and tech - confident.      Psychographic:   Individuals priorit ising mental  wellbeing, mindfulness and balanced routines.      Behavioural:   Users engaged with fitness apps,  smartwatches and home - workout ecosystems.      Geographic:   Urban populations in digitally  advanced markets (U.S., UK, EU, Australia).  

Marketing mix  —   choose 2 only   Product Strategy      AI - powered wellness platform integrating fitness,  mental health check - ins and personalised recovery.      Syncs with Nike Training Club + wearables for  seamless biometric insights.      Offers premium features — guided meditation, sleep  analysis, stress alerts, emotio nal - wellbeing score.   Promotion Strategy      Partner with  micro - influencers , sports psychologists,  and wellness creators.      Use  TikTok & Instagram   for short - form motivational  content and wellness challenges.      Offer free 30 - day trial via Nike app ecosystem;  personalise push notifications using behavioural data.      Promote through Nike athletes emphasising  mind +  body balance .    

Conclusion      Nike Pulse strengthens Nike’s identity as a  leader in holistic performance.      M eets fast - growing consumer demand for  integrated physical and mental wellness.      Creates long - term engagement through  personalised insights and subscription - based  value.  
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