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	Student Number
	2526521
	Student Name
	Oana Ileana Alupului

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	The Cooking Academy: Master the Art of Cooking | Book now

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Is a verry good website, quick and easy to use, if you want you can see recipes and lesson instantly. Is loads quickly and give information about class description, blog content and booking inquiries. The Cooking Academy site is structure to be easy to navigate, allowing users to quickly view available classes. It provides direct contact information and a clear pathway event. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The cooking Academy website contain many sub-pages, and it is designed to show their variety of classes and content. Thay have many pages dedicated to specific culinary topics. Each main section divides in many smaller pages like: Recipes/Private Class/Shop/Events and Party 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can book directly through The Cooking Academy website . Also, the site includes an online booking system where people select a class, chose option, and pay at the end at checkout process. You can browse, select, and purchase as the Beginner’s Cookery Class, directly on their site.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
They can introduce filter and add search bar at the top of every page, also display course/recipes very clearly. They can put: Cooking time /Difficult level /Ingredient  /Equipment needed.
They need to focus on mobile first design, clear navigation.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cooking Academy have highted quality food photography (witch make the page attractive and interested in cooking).  The site provides clear details on a wide range of cookery classes, including Indian, Italian, Thai.  The website is designed to be used friendly, offering access to class schedules, corporate team building.  On the mobile is scroll heavy, and pictures is occupier to much space.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The Cooking Academy website uses strong image, supported video content, and a colour scheme effectively to create a food appropriate design. They use large, high-quality photo. Videos utilize multiple camera angles to ensure clarity for learners. Video contents designed to be inspiring presentation that go beyond recipes to explain the nutritional benefits and why behind ingredient pairing.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, The Cooking Academy does use an online chat tool, but it is different from a typical website. The live chat is based on their online cookery school membership.  A service where members can connect in real time for cooking advice. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website is effective but not outstanding, especially when evaluated for helping users. The Cooking Academy use the following platforms: Facebook/Instagram/Linkedln


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The Cooking Academy makes services clear. This allows users to quickly understand what is included. They use a combination of detailed, the class, description, expert-led demonstration, and targeted corporate solution that focus on health nutrition and team building. Customers can download brochures, make direct inquiries via email or phone. The Cooking Academy (2026) use term and condition to clarify logistics, such as location, and ensure that class details are started at the point of purchase.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers review for The Cooking Academy are made available through social media, and their own website. They have multiple reviews poster in 2026. The Cooking Academy has a Tripadvisor page (there reviews are detailed). Also, they have feedback directly on their Facebook page, and reviews are available on class booking platform ClassBento.
Yes, the reviews are current. Tripadvisor reviews from 2026 describe “Fantastic days” at the One Day Indian Class and specific mention of lesson in February 2026. The reviews show the quality of instruction, knowledges teaching style.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy present its service as high quality by using a combination of expert instruction, hand-0n learning, and a premium “home-from home” atmosphere.
The Cooking Academy I will recommend for its expert led, hands-on cooking experiences. It is suitable for beginners to experienced cooks, offering specialized classes in India, Thai, Italian.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes price are generally made clear to customers for The Cooking Academy, with specific published rates for their various classes, experience, and private events. Prices generally include all ingredients, tuition.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2. Academy

	
	3.Art of cooking

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you type these words into google, The Cooking Academy appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The relevance of The Cooking Academy websites in modern UK business is still   significant, as they provide a professional online presence that is good for building credibility and trust with potential customers. Websites allow businesses to control their brand messaging and user experience, which is essential in today's competitive market where consumers prefer to see a solid online presence before making a purchase. Additionally, the rise of online cooking classes and the increasing use of social media platforms have made websites an important tool for marketing and reaching a wider audience. Overall, while social media plays a vital role, having a dedicated website remains an asset for businesses in the culinary industry.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 
Based on a review of The Cooking Academy website, the recommendation for improvement is to restructure the navigation and homepage to clearly segment the consumer "Cookery Classes" from the corporate "Team Building & Wellbeing" services.
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