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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	The Hollywood bowl website loads quickly and performs well overall. When tested on a normal broadband or 4G connection, the homepage loads in about 2-4 seconds, which is excellent for a commercial website (Hollywood Bowl. (2025) UK-Official website. (Accessed: 7 November 2025)). All the main content (logo, menu) appears immediately, so visitors can navigate without delays. A speed which is not delayed leads to a stronger number of sales (gallino et al.,2022)

	Question 1b - Does the website contain many sub-pages? How does the perspective customer navigate these?
 

	Answer:
The website does contain many sub-pages, organised by category and location.
 . main section: Bowling, food & Drink, Parties, Offers, find a centre, Book Now.
 . location pages: Over 60 individual centre pages (e.g., Birmingham, Cardiff) each including local information, opening times, and booking options.
 . Support pages: FAQs, Gift Cards, Careers, Accessibility, Contact, and Policy documents. Evaluation based on analysis of www.hollywoodbowl.co.uk using observational assessment and online performance tools (Google Page Speed Insights, 2025)
    

Times 

	Question 1cW - Can a customer make a booking via the webpage? 
 

	Answer: Customers can easily make bookings through the Hollywood bowl website. The homepage features a visible “Book Now” button that directs users to an online booking system where they can select their preferred location, date, time, and party size, as well as add extras such as food and drinks. This process is straightforward and user- friendly, allowing visitors to complete their reservations without additional assistance. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Hollywood Bowl website is clear and visually appealing but could improve usability by simplifying navigation with clearer menus and quick links. The booking process should display progress and prices earlier. Mobile responsiveness and page speed need optimization. Accessibility could be enhanced through better screen-reader support and visible accessibility information. Offers and contact options should be easier to find, and live chat support would improve user experience and customer satisfaction.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website looks bright, modern, and engaging with colourful images that match its fun, family-friendly theme. On a computer, the layout is wide and clear, showing large banners and easy navigation. On a mobile phone, it remains attractive but slightly more compact, with stacked menus and smaller images. Some text and buttons may appear closer together, but overall, the site keeps a pleasant, consistent look across both devices.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website uses bright, vibrant colours like red, blue, and purple to create a fun and energetic atmosphere. High-quality images show people enjoying bowling, food, and parties, helping to promote a lively, family-friendly vibe. Videos are used sparingly but effectively to highlight experiences and venues. The consistent use of colour and visuals supports the brand’s theme of entertainment and excitement, making the site visually appealing and engaging for visitors.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl website does not appear to have a live online chat tool. Instead, it provides contact forms, FAQs, and phone or email details for each venue. While these options allow customers to make enquiries, they can be slower and less convenient than instant chat support. Adding a live chat feature would make it easier and faster for users to ask questions, improving customer service and overall user experience.


	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl website includes social media links to platforms like Facebook, Instagram, and X (Twitter). These links are easy to find, usually in the footer or at the bottom of the homepage. They effectively connect users to the company’s active pages, where updates, offers, and event photos are shared. This helps promote engagement and builds a community feel. However, adding live social media feeds on the site could make them even more interactive and engaging.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services on the Hollywood Bowl website are made clear through well-organized sections and visuals. The homepage highlights key offerings such as bowling, food and drink, parties, and arcade games with clear titles, images, and links. Each service page provides detailed descriptions, prices, and booking options, making it easy for customers to understand what’s available. The consistent layout and call-to-action buttons like “Book Now” help guide users quickly to the services they want.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Hollywood Bowl are mainly available through Trustpilot, showing over 7,000 reviews with a current average rating of around 4.5 out of 5. The reviews are up to date, including recent entries, and provide a mix of positive feedback such as friendly staff and clean facilities, along with some negative comments about pricing and maintenance. On the main website, reviews are not fully embedded, so users are redirected to the external platform, which could be improved by adding a live review feed directly on the site to build trust and transparency (Trustpilot, 2025).

	

	

	

	

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood Bowl presents high-quality service through a clear, professional website, attractive visuals, and detailed descriptions of facilities. It highlights clean venues, friendly staff, and family-friendly entertainment, supported by positive customer reviews. The company is recommended for its variety of activities—bowling, parties, food, and arcade games—offering a fun, safe environment. This makes it ideal for families, friends, or group events, ensuring an enjoyable experience for all.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices on the Hollywood Bowl website are partially clear. Basic bowling and party packages list costs, but some additional charges for food, drinks, or special lanes are less obvious. While prices are generally higher than average, they reflect the quality of service, including clean venues, friendly staff, and well-maintained equipment. Some users may find the cost steep, but it aligns with the premium, family-friendly entertainment experience offered.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling entertainment UK

	
	2 Ten pin bowling

	
	3. Bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes — when I searched Google using the three words “Bowling entertainment UK”, the website of Hollywood Bowl (hollywoodbowl.co.uk) appeared within the top 10 results. It also appeared within top ten using the three words “Ten pin bowling” and using “Bowling near me”.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business because they provide credibility, visibility, and customer convenience. A professional website builds trust, as many consumers research a company online before making a purchase. It also acts as a central hub that links social media, advertisements, and booking systems. Businesses such as Hollywood Bowl rely on their websites for online reservations and promotions, offering customers 24/7 access to services. Moreover, websites improve search engine visibility, allowing businesses to reach wider audiences through Google searches. Unlike social media platforms, websites give companies full control over their content and branding. Therefore, websites continue to be an essential tool for success in the UK digital market (Statista, 2024). 

	Question 5b – If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	3d Answer: If I were to make one recommendation to improve the Hollywood Bowl website, I would suggest making the booking process simpler and faster. Currently, users must go through several steps to select a location, choose a game, and confirm payment, which may cause some to leave before completing their booking. Streamlining this process by allowing customers to book directly from the homepage with fewer clicks would make the website more user-friendly and efficient. This improvement would save time for customers and increase online sales for the company. A smoother booking journey also helps improve customer satisfaction and encourages repeat visits, which are essential for long-term business success.
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