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[bookmark: _heading=h.gjdgxs]Introduction
In this assignment the background and benefits of social media will be discussed. Social media is a technology that is computer-based. It helps to share ideas, information and thoughts, and communicate through the virtual networking sites. A brief discussion will take place about the concept of professional networking. The term professional networking refers to a type of socially interactive network service. It emphasises on the relationships and the communications among the businesses in their environment. The use of social media for the purpose of professional networking will be analysed. The benefits of social media for professional networking will be highlighted.
[bookmark: _heading=h.30j0zll]Social media as a revised concept
Social media can be referred to as technologies that conduct interactive sessions and work for the creation of channels digitally. This is done to facilitate sharing information, individual interests, various ideas and varied forms of communication with the help of virtually existing networks and communities. Social media is based on internet technology and is used by users to get a fast way of communicating among themselves to exchange any type of information or any kinds of images, videos or documents (Miller, 2020). Although based on the present perspective and results of over usage of social media, the concept is often held negatively by the people. Social media has many important uses that are often overshadowed by its negative outcomes. It helps in social interactions and provides accessibility to a wide source of information and news and even helps in decision making. There are many types of social Media’s like- 
· Social networking,
· Sharing of images,
· Sharing videos,
· Media for interactions and more (Greenwood, Perrin and Duggan, 2016).
[bookmark: _heading=h.1fob9te]A brief discussion about professional networking
Professional networking services are another kind of social networking services. It refers to the building of relationships among the individuals who are working professionally in similar career fields. 
· It helps in the fostering of relationships among people related through similar fields of work. These are equally beneficial to all the parties existing within the networking site, and their careers (Raj, Fast and Fisher, 2017). Professional networking also helps in the expansion of information and knowledge and the ability to leverage connections and relationships among the individuals on the network. 
· It provides a platform for the advancement and development of the career of the individuals who are working on the network. 
· It also provides a place to the individuals dealing in business for establishing and maintaining contacts with other business individuals to create a professional relation among them. It gives them a path to find work and contracts and also to get ahead successfully in their careers (Badoer, Hollings, and Chester, 2021). 
· It creates opportunities for the individuals to get resources to build their businesses. It also helps them to gain a competitive advantage in the global market, provide information about the competition in the market and help them to learn how to deal with the challenges faced in the market.
[bookmark: _heading=h.3znysh7]Benefits of social media for professional networking
Using social media for professional purposes can have many benefits for the various organisations. It includes working on the network easily and having more efficient communication and clear visibility, which in turn is beneficial for both the parties, that are the individuals and the organisations and businesses, on an officially formal level.  
· Building relationships among professional individuals: It helps people to build connections with the ability to remain in contact with certain individuals and fix dates for meetings and professional updates (Donelan, 2016). It also helps to create relationships with the people who are not easy to meet with and who have an influence on the industry in which the individual and his career is based. 
· Sharing the skills of an individual on a wider platform: it helps an individual to share his skills and knowledge on a wider platform and get the desired responses from the desired professional individuals. It also helps to find new career opportunities and also to find ways to make a change in the career field of an individual. When an individual has a well made connection with influential people for the leaders of the industry and are mutual members on social media platforms, it can have a positive impact on the reputation of the individual and provide him with a competitive advantage in the field. 
· Development of skills and knowledge: there are many social media platforms which can act as a valuable source of information and news and events that are taking place around the globe (Kim and Malek, 2018). The sources are highly active and can be used by individuals to build their professional profiles and increase their reach in the field. The individuals can develop the skills by learning from the articles or tweets made by influential business leaders on social media platforms.
· Advertisements: A business needs to advertise in order to make a reputation and be known in the market. Social media platforms are an effective and popular way of advertising an individual's business. The individuals can also share their skills and advertise them in order to get the attention of potential employers and business leaders who would help them to build a career in their desired fields.
· Building career opportunities: in the present time social media has a great influence and plays a major part in giving career opportunities to young individuals. With the development in technology and the spread of social media many types of career choices have popped up, taking up major positions in various fields. Many types of career, like being a social media influencer or like being a content creator have become a preference for people to choose from, when deciding a career field for themselves (Jordan and Weller, 2018). It has even provided a source of income to various individuals who have devoted their days or a part of their days to stay active and create something on the social media platforms.
[bookmark: _heading=h.2et92p0]Conclusion
In this assignment a brief discussion has taken place about the background of social media platforms and has been analysed as a revised concept. A brief discussion has also taken place about the concept of professional networking. Also the benefits of social media for professional networking have been highlighted in the above assignment. It can be concluded that social media has many great benefits at the professional level. It helps to create connections among professional individuals and make a path that leads to success for their careers. It provides many opportunities to individuals to build their careers and provide them with a platform to share their skills and knowledge. It can also be concluded that social media has created many career opportunities within the network. 


[bookmark: _heading=h.tyjcwt]References
Badoer, E., Hollings, Y. and Chester, A., 2021. Professional networking for undergraduate students: a scaffolded approach. Journal of Further and Higher Education, 45(2), pp.197-210.
Donelan, H., 2016. Social media for professional development and networking opportunities in academia. Journal of further and higher education, 40(5), pp.706-729.
Greenwood, S., Perrin, A. and Duggan, M., 2016. Social media update 2016. Pew Research Center, 11(2), pp.1-18.
Jordan, K. and Weller, M., 2018. Academics and social networking sites: Benefits, problems and tensions in professional engagement with online networking. Journal of Interactive Media in Education, 2018(1).
Kim, W. and Malek, K., 2018. Social networking sites versus professional networking sites: Perceptions of hospitality students. Journal of Human Resources in Hospitality & Tourism, 17(2), pp.200-221.
Miller, D., 2020. Social networking sites. In Digital anthropology (pp. 146-161). Routledge.
Raj, M., Fast, N.J. and Fisher, O., 2017. Identity and professional networking. Personality and Social Psychology Bulletin, 43(6), pp.772-784.
Page  of 

