[image: ]





Student Name: Gurumukh Singh Pavitar Singh Sandhu

Student ID: 2434321 


Module Name: Marketing Management

Module Code: LCMB7024




Lecturer’s Name:



Poster – Marketing Strategy Pitch



 
Term 1














[image: A poster of a brand

AI-generated content may be incorrect.]

image1.png
Prifysgol Cymru

Y Drindod Dewi Sant
University of Wales
Trinity Saint David





image2.png
rMARKETING STRATEGY I K EA

piTcH- IKEA Wear \WEAR

NEW BRAND DEVELOPMNET

BRAND
ALIGNMENT WITH

CUSTOMER
TRENDS

Fashion causes 10 percent of world
carbon emission and 92 million tons of
textile waste in a year (UNEP, 2025).
Consumers  require  long-asting,
traceable and low-impact apparel.

The increasing popularity of simplicity,
minimalism and repair culture suits the
identity of IKEA.

IKEA Wear offers low price, long-ife,
clothing accordingto the circular living.

SEGMENTATION

CONCLUSION

« IKEA Wear s the modular, durable, and stylish

clothing brand that will transform the IKEA
lifestyle brand to the realms of circular
fashion.

In sum, IKEA Wear makes IKEA a leader in
integrating home living and sustainability with
everyday clothing- a new category of
accessible circular fashion.

IKEA with a new sub-brand in the fashion market with circular and
‘modular clothes.

Recycles fibres, hemp and IKEA textie waste (bedsheets,
curtains, offcuts), which are used again.

Modular designs that use a flat-pack concept: sleeves are
detachable, tops can b reversed, trousers can be adjusted.
QR-code care instructions, repair instructions, and recycling
instructions.

Helps IKEA achieve its longterm objectives of circularity; the
global market of circular fashion is estimated to be US$7.63bn
(Coherent Market Insights, 2025).

MARKETING MIX

Product

* Second-hand clothes, reusable clothes, patch
kits, and flat-pack bags.

« Repair stations, recycling bins on stores called
Wear Comers.

Promotion

 Home lving and sustainable dressing, a
storytelling campaign.

« Rewards and influencer partnerships through the
apptorecycle (Summa, 2019).
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