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Main Body
The following is a link to all the tasks on a website: https://1807048.wixsite.com/uwtsdchangeportfolio
A screenshot of the home page of the portfolio:
[image: ]
Task 1
Task 1s mindmap screenshot, available on the wix website
[image: ]
Task 2
Screenshot of the Unit 2 video thumbnail, available on wix
[image: ]
Task 3
Screenshot of the Unit 3 Video thumbnail, available on wix
[image: ]
Task 4
Screenshot of the A3 academic poster on failure, available on the blog of Wix
[image: ]


Conclusion
In conclusion, I’ve learnt a few things from this module and all the work is somewhat done.
	Kai Bentley - Jennings
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MY PORTFOLIO ON CHANGEMAKERS

The following pieces of work lttered around contain some of the work | have | completed for this module, alongside my assignment tasks

including but not limited to: Mind Map, Poster, and a couple of presentation videos
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Introduction

Failure is an inevitabilty in our
lives, but what f failure was a
tool to be used and exploited.
Only to then tum itinto a
favourable outcome?

Background Research
Of around five thousand
stores surveyed in Australia,
42% have ceased trading
for failing to make a go of
it constituing a fail ate of
4.1% each year[1]

“Only those who dare to
fail greatly can ever
acheive greatly’ -
Robert F. Kennedy
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Sean Murray, one of However, even  INTSIIYWNYEIET 4]
the founders of Hello after the poor ECR. D
Games was previously release,Sean J
infamous with and his team

overselling the game. poured their

his studio were hearts into their

creating, causing a game, breathing

large outery and new life and a

collapse of the 3 resurgent

playerbase that had = i playerbase

bought into it

The concept of failure as a tool

Failure isn'tjust the end of the road for some, but merely a bump in the road that
can give a helpful push. The example above has given theory that perhaps the
initial flop of the game was intended, planned. They continued to receive funding
from Sony due to their exclusion deal, up until they announced the rebirth of the
game on multiple platforms. If there is a benefit to come from failure, then why not
fail to take advantage for a better oucome?
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Conclusion

Although the fear of
failure is ingrained into
us due to higher
expectations, people
can be blind to see the
boons from taking on
the risk of defeat.

Should corporations
become more open to
the idea of taking on
higher risks, new
opportunities could
arise for better gains.
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