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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	  Question 1a - How quickly and easily does the website load? 


	Answer:  The website loads very fast on my laptop and also on my phone. When I click on a page, is opens in one or two seconds. Images appear clearly and page scroll smoothly, Nothing freezes, and buttons respond quickly. Overall, it feels quick and easy to use.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
 Yes. The website has clear pages such as Timetable, Courses, Events, Shop and About. It is easy to move between them using the main menu. The Contact information is easy to find on the homepage, where visitors can see the address, Email, and social media for new customers.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking directly through the “ Our Classes” section, where they can see a full timetable and prices before choosing a class. The “Office Yoga” section gives information for companies and ask costumers to call to arrange a booking . Both options are clear and easy to find on the homepage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is clear and easy to use, but a few small improvements could help. The Testimonials ( reviews) section could by easier to find because it is only shown at the bottom of the page. Adding it to the top menu would help new visitors. A search bar would make finding information faster. Also, a small “Back to top” button would make scrolling easier, especially on mobile phones.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Ok. The websites looks calm and friendly. It uses white and soft grey colurs that make it relaxing to look at. The pictures of people doing yoga look natural and positive. On a computer the page looks wider and the image are bigger. On a mobile phone the layout changes but it still looks clear, only the text is a bit smaller


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses many clear photos of yoga teachers and people during classes. The pictures look natural and friendly. There are no videos on the website, but the photos help to show what yoga classes look like. The colours are white, grey and green. They make the page clean, calm and easy to read.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have a live chat box. Customers can contact the company by email or by phone. There are also social media links to Facebook and Instagram. These options are easy to find and give simple ways to ask questions or get information.


	Question 2d – How effective are the social media links on the website?


	Answer:  Yes, the company uses social media to share information and connect with people. There are links to Facebook and Instagram at the bottom of the website. The Facebook page shows news and photos of classes, while the Instagram page also has short videos and reels. These posts help to promote yoga events and attract new clients.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are explained very clearly on the Yoga Reading website. There are separate pages for yoga classes., workshops, events, and private sessions. Customers can also find information about osteopathy treatments and a small online shop with yoga equipment. Each section has short descriptions, prices, and booking options. The “Timetable” page helps visitors plan their sessions. Overall, the layout is clean, and information is easy to read and understand.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are shown in the “Testimonials” section on website. The comments are positive and describe good experiences with different yoga teachers and classes. However, there are not many reviews and no date are shown, so it is difficult to know how recent they are. Adding more new make the website look more active and trustworthy.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service looks high quality because the website is professional and well-organised. The teachers are experienced and their background and stile of teaching. The are many types of yoga, including therapeutic workshops and private sessions. Photos show real people and friendly classes, which helps to build trust. I would recommend Yoga Reading because it looks calm, welcoming, and focused on improving both body and mind

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are clear and easy to find on the “Prices” page and under each class. Customers can choose between single sessions, class passes, and monthly memberships. The monthly plans include options like Mini, Standard, Full, and Ashtanga memberships. Prices range from £10 for single class to £135 for ultimate access.. The prices match the high quality of teaching and good facilities, so they seem fair and professional.  


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga classes Reading

	
	2. studio yoga Reading UK

	
	3. beginners yoga Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type the keywords “ yoga classes Reading”, “studio yoga Reading UK”, or “beginners yoga Reading “ info Google, the Yoga Reading website appears as the top result on page. This shows that the company has good search engine visibility. Being the top result helps new clients find the studio quickly and shows the website is           well-optimised.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I think websites are still important for modern businesses around the world. Many people use social media, but a website gives clearer information about the  company. It also looks more professional and helps new customers find services, prices, and contact details. A good website also makes it easier to book classes or shop online. This helps small companies like Yoga Reading grow and reach more clients.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I looked at two other local yoga websites, Maxine Thomas Yoga and Blue Lotus Yoga , both from the Stoke-On-Trent area. The Maxine Thomas Yoga website has no price list, no videos, and only a few reviews without dates. Blue Lotus Yoga looks friendly and colourful but also has no reviews or videos, so if feels less active. Compared with them, Yoga Reading is more professional and complete. I would only add more reviews with dates to make it even better
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