Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Sergiu Victor Ghervasi, Student ID: 2542907
Topic chosen: The use of social media to promote businesses
Title of source: The Impact of Using Social Media Platforms in Business Promotion
Avaible at: 05-libre.pdf
Author(s): Oana Pricopaia, Irina Susanu
Year published: 2021
How did you find this source?
(e.g. Google Scholar, library database, google)
Google Scholar.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Is this a useful article? 
Is this an academic source?
Yes, it is very relevant because it talks about how businesses use social media apps (like Facebook, Instagram, YouTube and TikTok) to promote themselves and talk to customers.
Yes, it is very useful because it gives real numbers, age and gender shares for users, and good marketing tips.
Yes, it is an academic paper from a school and business conference.



When was it published? Is it recent enough? Why?
It was published in November 2021.
Yes, it is recent enough to show how social media affects business after 2020 (including changes during the COVID 19 pandemic)
However, because social media changes fast, some numbers might be a little different today.


Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Oana Pricopaia (from Transylvania University of Brasov)
And Irina Susanu (from Dunarea de Jos University of Galati. They are researchers and University Teachers.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, it is reliable. It was checked by other experts for a university conference, uses proper references and gets its data from official reports and platforms.




