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Introduction 
The report is going to focus on a broad investigation regarding the future prospectus of a sustainable tourism development programme. The whole discussion will continue to proceed by touching on relevant and significant points related to the topic. The first part will disclose the relevance of the topic while the next point will elaborate on the concept of green financing to promote sustainable tourism development programmes. There will also be a discussion which will present an authentic link between Elkington’s triple bottom line concept with the relevant industry examples. Considering two suitable tourism development models, necessary recommendations will be made for the future development of tourism practices.       
Relevance of sustainable hospitality
As stated by Go and Kang (2023) the context of sustainable tourism and hospitality business is still relevant today and its importance is growing day by day. The development of sustainable tourism is promoted by the United Nations World Tourism Organisation or UNWTO. The organisation has declared its 2030 sustainable tourism agenda which must be attained through metaverse tourism. The agenda of sustainable tourism development is centred on the well-being of the communities, and environment while earning its long-term profit also. 
The concept of sustainable tourism is no doubt involved with the thinking of the upliftment of different deprived communities by accelerating the environmental significance of the places through keeping traditions, cultures, and heritages of the local places (Revfine, 2023). The wellbeing of the people through fostering educational, health and other concomitant awareness is also prioritised through sustainable tourism development. Modern business organisations are going to become involved gradually with green tourism as 80% of the new age travellers claim for the promotion of sustainable tourism practices (Statista, 2023).             
Role of finance 
No doubt, finance has the foremost significance and responsibility to develop the tourism business in future. Strategic investment plays a significant role in the proper promotion and utilisation of sustainable tourism (Xu and Wang, 2023). It is a fact that the growing issues of emissions and climate have thrown the industry into a massively vulnerable zone. In these circumstances, strategic green investment is the key to changing the stereotypical tourism practice and making it more green and sustainable (Worldinvestmentforum, 2023). In this context, the names of UNWTO and UNCTAD have taken joint ventures to promote green investment to support global tourism business so that the tourism industry becomes carbon resilient and environment friendly. The UK government has taken significant steps to increase green financing to develop tourism business health in future. Investors are also interested to contribute in green financing which has a convenient role in reconstructing the hospitality business for saving the community, climate and ecosystem (Gov, 2021).            
Examples of responsible businesses 
About Elkington’s Triple Bottom Line 
Elkington’s triple bottom line concept focuses on a new business model rather than just focusing on the standard bottom line concept. The concept of the triple bottom line highlights the business body's priority to focus on its long-term business profit and goal through the development of people and the planet. As per the concept, the business industries including hospitality should focus on their commitment to bring a positive change for the people in society and the planet. Complying with the technique business organisations can achieve long-term profit by promoting sustainable business practices (Wisconsin, 2022).   
Importance    
Most of the business stakeholders are now highly concerned with sustainable business practices. They value the business leaders as well as their practices which are involved with the wellbeing of people and the planet. It strategically combines business profit with full of purposes which plays as a masterstroke for the business leaders to get long-term business profit (Wisconsin, 2022). 
Industry examples 
Growing consumer trends towards sustainable tourism development and practices have led business leaders to shift their business into a positive change through which they can satisfy their consumers along with practising sustainable business practices. Some of the relevant industry examples which provide documents in favour of environment-friendly tourism are mentioned here. 
Exodus Travels 
One of the best UK-based tour companies is Exodus Travels which is renowned for its contribution to promoting environment-friendly business. The company has a greater attitude to promote sustainable travel by prioritising modern consumer preferences. The business members have set strategic tourism activities which are rightly aligned with the development of people and the planet to earn profit. Their activities are also highly coherent with the triple bottom line concept. Out of a variety of significant goals the travel company include responsible production and consumption, economic growth, climate action, life of land and underwater etc. The company has a strong resolution to reduce its carbon footprint by 2030 (Exodustravels, 2023). 
Brendan Vacations
Brendan Vacations is also a significant name among the list of responsible tourism businesses. The company’s primary objectives are connected with three main focus areas which include people, planet and wildlife. The company’s strategic objectives are highly respected and aligned with the UN sustainable development goals. The company also has a strong commitment to a net zero goal. The company’s tourism operation is also related to Elkington’s triple bottom line concept which looks for business profit through improving people and the planet (Brendanvacations, 2021).          
Trafalgar 
Trafalgar is a leading tourism company which has a prudent focus on elaborating its ecotourism practice in Costa Rica. Wildlife protection, special attention to natural beauties, development of the local people etc. are given higher significance. The activities of ecotourism are extensively flourished here which attracts people to visit the spot. Through the operations of ecotourism development of local communities, preservation of different species of animals, birds and natural beauties of the pace have been achievable. The tourism firm’s sustainable operations are environmentally sound and like the others, it also succeeds in attaining customer appreciation through sustainable business objectives (Sunde-Brown, 2023).      
[bookmark: _nqivk97o33cv]Future recommendations 
About Doxey’s Irridex model 
According to Fan (2023) Doxey’s Irridex model is capable of providing valuable insight on the local people’s notions about tourism development. The model sketches a fine transformation of the mentality of the local members about their concepts and notions regarding tourism development actions. It has four steps including Euphoria, Apathy, Annoyance and Antagonistic. 
Each of the steps reflects individual views of the residential people towards the development of tourism. The first stage expresses the people’s positive attitude toward tourism improvements with excitement. The next stage reveals the local people’s attitude to formal connections with the tourists. The third stage annoyance focuses on people's bad impression and emotions of tourism development and the final stage exhibits their mentality with tremendous aversion to tourists (Wang and Mirehie, 2022).     
Importance of the model for sustainable tourism  
The research regarding the relationship between the local members and tourists has a special focus on the social connection issues which are highlighted here vividly. The researchers get real-time findings regarding the community's spontaneous attitude to accept tourism development. Their research extracts valuable findings which are very relevant to tourism-related organisations and local governments to plan for their ecotourism business practice in suitable places (Tourismteacher, 2023). 
Recommendation for tourism organisations   
Tourism business organisations should operate their ecotourism business operations following a proper investigation of Doxey’s Irridex model so that the organisations can achieve significant insight into choosing the right destinations for the promotion of green or sustainable tourism (Tourismteacher, 2023). Pursuing the process they can proceed flawlessly without hampering or hurting the people with their aversion to tourism development. Getting real-world experience, industry leaders should make a strategic plan to develop ecotourism development so that it can bring a positive change among the local members who have positive interests in tourism development (Wang and Mirehie, 2022).         
About Butler’s life cycle model
Another model related to tourism development is Butler’s life cycle model which draws a linear format including six different steps for tourism development practice. Six stages of the lifecycle model include exploration, involvement, development stage, consolidation stage, stagnation stage and rejuvenation stage. Each of the stages has minute development of tourism development which comprises from the beginning level to thinking over the acceleration of tourism opportunities through the investment of capital to the engagement of the stakeholders to develop its overall progression. Through Butler’s linear format, industry leaders can achieve a valuable understanding of the tourism development plan (Tourismteacher, 2023a).             
Importance of the model for developing future tourism  
The significance of the life cycle model lies in the fact of considering the tourist spots’ gradual development in changing customers' needs and business environment. The model helps the business heads of the tourism industry to predict the visiting resorts’ development with the march of the time as well as the customers’ needs of the places. Following the model the industry leaders can achieve significant insights to the development of the tourist spots. It can guide them to the right way of managing their business operations in various tourist spots (Geographyfieldwork, 2023).         
Recommendation for tourism organisations   
The impact of climate change has significantly affected the global tourism practice. It has modified tremendously the customers' attitudes in different tourist spots (Leal Filho et al. 2023). Modern tourism business organisations must follow the lifecycle model of Butler to get a comprehensive and real-world scenario of the tourism destinations which can lead them to make better decisions to plan for their sustainable tourism management. Companies like Exodus Travels, Trafalgar, and Brendan vacations have already taken important steps to promote their business operations following the life cycle model. Startup business ventures also need to follow their way to get long-term business profit in their business (Tourismteacher, 2023a).  
[bookmark: _h3s90csb4ur6]Prospects of the hospitality industry to be truly green 
Though there are still controversies and disputes regarding sustainable tourism development, the increasing practice and concern for green tourism are growing. The industry is known for its abundant waste of food and water. The industry is also responsible for 5% of the global carbon emissions. Though it is a matter of concern, on the other hand, tourism business leaders including the modern travellers have higher compliance with the promotion of sustainable tourism programmes. A recent study has shown that 75% of modern travellers recommend that business industries lean toward sustainable tourism practices (Pielou, 2022). Present-day entrepreneurs have a serious tendency to independent and small brands so that they can have a comparatively lower impact on the environment. The sustainable materials and modular structure of the rooms are gradually increasing in different tourist spots. The increasing consciousness of business professionals and tourists towards green tourism can make it effective in future (Zvinklys, 2023). 
[bookmark: _rehjihsxvk9c]Financial resiliency as the key to sustainability
Sustainable tourism development can be fostered effectively through the application of a resilient tourism structure which can lead the organisations to proper economic growth. Pursuing the resilient financial structure the industry leaders can plan better for green tourism. Using the strategic and effective financial structure the tourism business can be able to reduce the negative impact which impacts the business worst. The strategic investment plan can decrease carbon emissions which will have a positive impact on the environment (Worldinvestmentforum, 2023). Besides, positive utilisation of investment plans can develop the worsening and unprivileged conditions of community people including their awareness of health, education, cultural practice etc. The resilient financial structure can be effective for the proper progression of people and the planet which can play as a catalyst for the right development of sustainable tourism development practices (Oecd-ilibrary, 2018).           
[bookmark: _4vao9971y0aw]
Conclusion 
The report has played a significant role in giving a comprehensive and valuable understanding of sustainable tourism development. The first part of the report has significantly expressed the relevance of sustainable tourism in the modern-day context. The role of green and strategic financing is discussed here very suitably. There is also a comprehensive analysis regarding Elkington’s triple bottom line to indicate how tourism organisations can get long-term profit through their contribution to people and the planet. Some UK-based relevant industry examples are presented here highlighting their sustainable tourism practice. Analysing two relevant tourism improvement models, necessary recommendations are made here to guide entrepreneurs to promote sustainable business activities. The effects of financial resilience to lead sustainable tourism are also analysed here with relevant data.             
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