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Sustainable hospitality and tourism management is the practice of considering activities that are designed to benefit business as well as nature. The concept of sustainability is widely accepted by tourism businesses to improve existing business practices to become eco-friendlier and more responsible towards the environment (Fatima and Elbanna, 2020). International hotel management requires hotel brands to take core concepts related to sustainability, including a circular economy where the business never wastes resources. 
Moreover, it becomes significantly crucial for hotel businesses to implement the circular economy concept within their corporate social responsibility policy and practices. This essay is based on Premier Inn, one of the leading hotel brands in the UK. This British multinational hotel chain is equipped with more than 72000 rooms in over 800 hotels around the UK and several other countries. This essay aims to discuss ways in which Premier Inn implement a circular economy within its corporate social responsibility policy. Later, this essay will discuss the core concepts of circular economy and will examine the importance of CSR policies for hotel brands. In addition to this, the essay will present industry examples of other hotel brands embodying the circular economy and maintaining their responsibility towards the environment, society, and the economy.
[bookmark: _Toc157641860]Concept of circular economy
The circular economy explains a process of utilizing available resources in the best possible manner, with the aim of reducing waste; the circular economy consists of sharing, leasing, reusing, repairing and recycling available resources. A circular economy allows production to reuse a resource and available material again and again; this not only helps in reducing waste but remains financially beneficial as well. The term circulation indicates the continuous movement of a material. Manufacturing units focus on reusing material so that no additional resources are required (Corvellec et.al 2022). 
Moreover, the circular economy is based on three core principles such as the principle of eliminating waste and pollution, the principle of circulating products and materials at their highest value so that others can benefit and the principle of regenerating nature, which was impacted by resource and material wastage. The circular economy is embraced within a firm's CSR initiative; this allows the organization to lead sustainable business practices where materials are used in the best possible manner; this benefits both the company and the community (Jauhari, 2021). Additionally, the concept of circular economy is an initial point within CSR practices and policies. Organizations considering CSR may start by improving the production and manufacturing processes while accepting the core principles of the circular economy.
[bookmark: _Toc157641861]Interrelation of Circular Economy with CSR
Furthermore, every business organization knows the value and importance of sustainability; after the COVID-19 pandemic, sustainable practices have become more important to almost every industry (Costa and Costa, 2022). Sustainable practices allow organizations to consider effective CSR initiatives, and businesses design and develop those CSR policies that will enable them to become sustainable and responsible towards nature. In the case of the hospitality and tourism industry, CSR policies allow hotel brands to consider all those practices that remain sustainable and make a significant contribution to the circular economy—for example, the installation of sustainable waste management systems that minimize the environmental footprint of the hotel (Events Industry Council, 2023). 
The concept of circular economy is widely accepted by hospitality and tourism businesses; this allows hotel brands to remain responsible towards the environment. For example, Premier Inn has opened a new hotel in Swindon that is entirely powered by renewable energy. This Premier Inn's hotel has innovative features that connect with core principles of circular economy, such as rechargeable LED lighting bulbs used at the hotel to reduce light bulb wastage that appears every few months.
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According to Whitbread ESG Report 2022-23, Premier Inn has maintained a track record of diverting 99.9% of operational waste from landfills. Under CSR policy and practices, Premier Inn aims to focus on the reduction of wastage and move towards a Net Zero Transition Plan. Premier Inn is aware of the core principles of the circular economy; each Premier Inn practice regarding CSR is focused on the reduction of wastage that appears due to operations. In the year 2023, this hotel brand has achieved the milestone of reducing 19% (8638T) of food and coffee waste and aims to continue the reduction of other types of wastage. ESG Report indicates that the firm was successful in wastage management in major operational areas such as food and coffee waste, card, wood, and paper waste, used cooking oil and general waste. According to the report, Premier Inn achieved these milestones with the help of principles of circular economy. For example, Premier Inn has introduced 'In-room recycling' practices across UK-based hotels, asking guests to segregate waste according to its type (Whitbread, 2023). Hence, it becomes easy for management to sort reusable opportunities out of used materials and products. Premier Inn have a waste management system that allows brands to disinfect used material, and the brand follows a complete process of disinfection to present safe material to the guests.
Moreover, Whitbread’s ESG Report 2022-23 indicates fulfilment of the second most crucial principle of circular economy, which is to regenerate nature by accepting different sustainable practices that help restore nature and reduce the carbon footprint of the firm. In order to achieve this principle, Premier Inn has considered several essential steps (Korstanje et.al 2020). For example, Premier Inn is focusing on converting every unit into a 100% renewable energy-powered branch. This project allows Premier Inn to consider renewable energy practices to power each hotel and other related operations. 
The current CSR Report of Premier Inn 2023 indicates a milestone where Premier Inn's hotel in Swindon has become a 100% renewable-powered branch (Golds, 2023). In the year 2022, Premier Inn aims to construct 'all-electric' hotels; this means the brand will develop hotel branches that will be running on renewable energy. Premier Inn is planning to redesign new hotels in such a manner that it creates a scope of long-term sustainable advantage. For example, the permanent installation of solar panels at hotels, the connection of renewable energy to every electric panel within hotel units, and the introduction of reusable LED lighting bulbs that will be reused after repair so that the firm remains sustainable.
Furthermore, there are several other CSR policies and practices considered by the Premier Inn that allow them to value the core concept of the circular economy. For example, Whitbread's ESG Report 2022-23 indicates different practices considered by the Premier Inn that allow the brand to reuse and share valuable resources to increase the value chain (Edgell, 2020). In the year 2023, Premier Inn invited its entire supplier network to share Net Zero targets so that improvements to materials and resources will be made. 
The majority of the suppliers also aim to reduce emissions in the economy and to focus on sustainable procurement. The Net Zero Transition Plan designed by Premier Inn indicates the firm's achievement towards societal and environmental responsibility (Premier Inn, 2024). The CSR report reflects these responsible acts of Premier Inn, allowing the brand to become active towards sustainable practices. For example, for the year 2024, Premier Inn aims to have 100% of existing estate audited for retrofit to net zero readiness, allowing the brand to accept different CSR practices that match the core principles of the circular economy. Overall, reports indicate that Premier Inn has implemented core principles of circular economy within its Corporate Social Responsibility Policy.
Additionally, the CSR or ESG Report of Premier Inn 2022-23 indicates several other practices considered by the brand to maintain its sustainable advantage in the market. For example, Premier Inn is committed to the advancement of the team members involved to achieve the firm's sustainable goals (Sustainable tourism: breakthroughs in research and practice, 2019). In terms of societal benefit, Premier Inn ESG Reports indicate that the firm has considered different practices to remain responsible towards societal development. 
For example, Premier Inn's diversity target for 2024 is to maintain equality towards different genders. Premier Inn is committed to an almost equal leadership population, including 40.4% female representatives and 50% male representatives. Moreover, Premier Inn focuses on uplifting 6.7% of ethnic minorities; overall, Premier Inn is responsible for societal development (Premier Inn, 2024). Additionally, with a team of 40000 individuals, Premier Inn is one of the biggest employers in the UK, allowing the brand to maintain its reputation in the labour market as well.  Additionally, in terms of human resources, Premier Inn uses the capabilities of the existing individuals wisely; this allows them to contribute to the circular economy. However, apart from material usage and wastage, human resource utilization plays a vital role for every business organization, mainly for hospitality and tourism businesses.
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The circular economy has become an essential part of the hospitality and tourism industry; businesses within this industry have considered sustainable practices through the lens of circular economy principles. However, it is significantly vital for these businesses to secure profitability while considering sustainable practices under the concepts of the circular economy. Moreover, according to The Triple Bottom Line Theory, every company should commit by focusing on triple or three core areas, including profit, people, and the planet. 
Companies in the hospitality and tourism industry adopt those practices that promote the upliftment of people, the planet and profit as well. There are several industry examples of companies embodying the circular economy and the core principles of such an approach; for instance, in the case of IHG, the firm designed and developed an 'IHG Green Engage' policy that allows IHG to set standard applicable approaches across every branch while ensuring sustainable practice (Rodríguez-Antón et.al 2019). The primary objective of 'IHG Green Engage' is water saving; this allows brands to use different technologies that will enable them to save water. The installation of a water filter plant will allow IHG to filter dirty water into fresh, clear water that can even be used for drinking purposes. IHG values the concept of reusing under circular economy under their 'IHG Green Engage' policy.
Moreover, The Carroll Model of CSR allows hospitality and tourism businesses to focus on four essential parts, including philanthropic responsibilities, ethical responsibilities, and legal and economic responsibilities. To work with the Carroll Model, several large-scale hotel brands in the UK accept core practices that contribute to a circular economy (New governance and management in touristic destinations, 2022). For example, Accor, which is one of the leading hospitality brands in the UK, has designed and developed the Planet 21 Program that allows it to focus on several important areas that contribute to the circular economy. For example, in the year 2023, Accor procured eco-designed beds made from such woods that can be reused (Accor, 2024). 
Procurement of these wood beds was certified by the Forest Stewardship Council (FSC). Similarly, under the Planet 21 Program, Accor mainly focuses on sustainable procurement, which allows this brand to become a more significant contributor to the circular economy. For instance, Accor is a brand that considers eco-certified soap, which is made from materials that do not pollute the water; it becomes easy for Accor to filter dirty water within the hotel and reuse it to save enough water.
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It is concluded from the above analysis that sustainability remains one of the most critical aspects of every business organization. In the case of the hospitality and tourism industry, sustainable practice has now become essential. Almost every hotel brand in the UK is contributing to a circular economy by accepting different sustainable practices and redesigning CSR policies and practices that suit the situation. 
This study has examined ways in which Premier Inn's CSR policies contribute to a circular economy and ways in which this brand has maintained its sustainable competitiveness in the market. It is found from the evaluation of Premier Inn's 2023 CSR report that the brand has considered all crucial measures that match the core principles of the circular economy. For example, Net Zero Target 2024 allow Premier Inn to reduce all types of waste by 64-100%, indicating that the brand will consider such practices that will reduce waste. On the other hand, Premier Inn has already achieved enough in terms of sustainable practices, such as the 'all-electric' concept. Moreover, it is concluded from the above analysis that the hospitality and tourism industry of the UK is an entire example of a circular economy; this study has quoted examples of IHG, Accor and other hospitality brands dealing in the UK.
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