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AI Acknowledgement:
I acknowledge the use of Google AI (www.google.com/search) on 01 June 2026 to complete the second part of my assessment as requested, using the prompt(s):
1. What exactly is AI washing?
2. I am researching for university task. The topic is AI washing. What type of resources should be useful?
3. What are the main risks or concerns discussed around AI washing?
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I maybe asked to provide in evidence.
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[bookmark: _Toc232159411]Speaker Note
In this presentation, we are looking at AI washing in Big Tech. AI is now used everywhere in business language, especially by large technology companies. The problem is that people do not always know what is behind an AI claim. This is where AI washing becomes important, and our presentation will explore this through Amazon.
Before we talk about AI washing, it is important to clarify what AI means. In simple terms, AI allows computers and machines to do tasks usually linked to human intelligence, like learning, problem solving and making decisions. The OECD (2023) gives a more formal definition and describes AI as a machine-based system that can create outputs such as decisions, recommendations or content. The AI washing is as Elhajjar and Itani (2025) describe it, overstating or misrepresenting the use of AI in products, services and operations.
We chose Amazon because AI appears in many parts of the company. Amazon uses AI in shopping recommendations, web services, Alexa, and areas such as fulfilment and logistics (Hardesty, 2019; Prasad, 2019; Yun, 2026). It’s a Big Tech company where AI claims can affect customers, businesses and workers.
This short timeline shows that Amazon started using AI with shopping recommendations, to personalise the customer experience (Smith and Linden, 2017). In 2014 Alexa brought voice-based AI into everyday use (Prasad, 2019). Amazon then expanded web services with AI tools, such as Polly, Lex, Rekognition and SageMaker (Yun, 2026). More recently, it moved further into generative AI for shopping and product information.
This is when the topic becomes more complicated. Amazon uses real AI systems. Ozturkcan and Bozdag (2025) explain that AI washing can create a gap between the capabilities promoted by marketers and the outcomes achieved in practice. In the Just Walk Out case, reports questioned the level of human support behind the AI-powered checkout system. I will not go into this in detail here, because the next section will discuss the case more closely.


[bookmark: _Toc232159412]Critiquing use of AI
I used Google AI mode at the early stage of my research to understand AI washing and to get ideas for useful resources. It helped me because it gave a simple definition and a quick starting point as well. It also gave me some useful points about risks, such as financial risk, legal problems and ethical concerns. Another helpful part was that it suggested different types of sources, for example academic journals, legal or regulatory documents, business press and investigative journalism.
However, I would not use it by itself. Some parts were too general, and some examples sounded too strong or not fully explained. I also did not like that AI easily offer to write parts of the work for you. This can be tempting, but not right. It also used sources like Wikipedia, Reddit and LinkedIn, which are not strong enough for a university assessment. Because of this, I had to check the information with academic articles and more reliable sources. Overall, it was useful at the start, but I still had to do proper reading and check the sources myself.
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                       INTRODUCTION: Artificial intelligence is now a major selling point in big tech. Companies often use AI to show innovation, speed and competitive advantage. The problem is, sometimes AI can become more of marketing label than a clear explanation of what is actually behind the claim. Our presentation explores this issue through AI washing and focusing on Amazon as a main example.   
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WHY AMAZON?

Amazon is not just an online retailer. Al appears in many parts of the company, including:
> Shopping (recommendations and personalized product information)
> Amazon Web Services (cloudbased storage, Al and machine learning)
> Echo/Alexa (voicebased Al assistant)
> Prime Music/Video (recommendations)

> Operations (fulfilment, logistics and automation)

This makes Amazon a strong case study for looking how Al is presented.

Sources: Hardesty, 2019; Prasad, 2019; Yun, 2026
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> 2016-2017: Amazon Web Services Al Tools

> 20252024: Generative Al in shopping

Sources: Hardesty, 2019; Prasad, 2019; Smith and Linden, 2017; Yun, 2026
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                   HOW AMAZON’S AI USE DEVELOPED Amazon AI usage developed from early shopping recommendations into voice assistants, cloud services and generative AI tools .     2003: Personalised recommendations  2006: AWS cloud services  2014: Alexa/Echo voice assistant  2016 - 2017: Amazon Web Services AI Tools  2023 - 2024: Generative AI in shopping Sources: Hardesty, 2019; Prasad, 2019; Smith and Linden, 2017; Yun, 2026
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                    WHY THIS MATTERS Amazon background shows that the company uses real AI systems across many areas. In the „Just Walk Out” case, reports questioned the level of human support behind the AI - powered checkout system (Kumar, 2024; Bensinger, 2024). AI washing matters because overstated AI claims can create a gap between what companies promise and what customers experience in practice ( Ozturkcan and Bozdag, 2025). This leads into the next part of presentation.  
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What exactly is Al washing?

Al washing is a deceptive marketing practice where a company overstates,
‘exaggerates, o falsely claims to use artificial intelligence in ts products, services, of
‘operations. Derived from the term “greenwashing’, it nvolves rebranding standard

software, basic automation, or od rule-based algorithms as “Al-poviered: or “proprietary
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Blaming Al for Layoffs: A corporate trend where leadership blames job cuts on “Al
efficiencies* to appear innovative and cutting-edge to investors, when the layoffs are
actually due to standard cost-cutting or over-hiring. © Rt saricsinatgenee 2

Why Companies Do It

The primary drivers are funding and attention. Startups branded as Al-driven frequently
secure sgrificantly higher venture capital funding than traditional tech companies. For
established corporations, adopting Al teminology prevents therm from looking obsolete to

<takeholders and pumps Up their stock prices.
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“The primary drivers are funding and attention. Sartups branded as Al-criven frequently
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The Consequences

+ Financial Risk: Investors risk overpaying for tech stacks that lack true proprietary.
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goals. e

+ Erosion of Trust: Whn overhyped products ail to deliver on their promises, consumer
trust ries up, which harms legitimate startups doing groundbreaking Al work. - £

+ Regulatory Crackdowns: Regulators ke the US Securities and Exchange Commission
(SEC) have actively penalized investment and financial firms for making felse or
misleading statements regarcing their Al integration. - sec.1

1fyou want to investigate a specific toolor caim, let me know:
« what product or vendor are you looking at?
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1am researching for uiversity task. The topic s Al ashing. What
type of resourcos should bo useful?

Here are the most useful types of resources for a university research paper on Al
washing, categorized by the evidence they provide:

Academic & Legal Research

+ Peer-Reviewed Journals: Search databases ke IEE Xplore, ScienceDirect, or SSRN
for papers on "technology hype cycles,” "corporate deceptive marketing,” and "ethics
inalL" o

Legal and Regulatory Filings: Read offcial press releases and enforcement actions.
from the US Securites and Exchange Commission (SEC) or the Federal Trade
‘Comission (FTC) regarding penaltes issued to firms for misieading Al claims.
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+ Legal and Regulatory Filings: Read offcial pess releases and enforcement actions.
from the US Securites and Exchange Commission (SEC) or the Federal Trade

‘Commission (FTC) regarding penaltes issued to firms for misieading Al claims.

Industry & Market Analysis

Tech Analyst Reports: Look up publications from firms fike Gartner or Forrester
tracking the Al hype cycle and market disilusionment.

Venture Cay

I Studies: Find reports analyzing how much extra funding startups.
receive simply by adding ".ai o their domain names or pitch decks.
Investigative Journalism

+ Tech News Outlets: Read deep-dives from MIT Technology Review, The Verge, or
Wired that expose companies using hicden human labor while marketing “automated
Al

+ Business Press: Review artiles from Bloomberg or The Wall Street Journal on how
public companies use the term *AI" during quarterly earnings calls to boost stock
prices.

To help narrow down your search, let me know:
« Whatis your target word count or academic level (undergraduste/postaraduate]?

+ Which specific angle interests you most (legalegulatory, ethical, financial, or
consumer impact)?

1 can generate precise search strings, suggest specificlandmark case studies,or outline
a strong thesis statement for your paper.

Az Alvilaszokban elsfordulatnak hibdk. Tovabbiinlormicid

dezzen barmit

+

Amszon Ao B el B b nce 85 roa e | PG @ el

D 3webinely

A Ethics Education Resources: p—
‘Comprehensive Guide for Learnrs. =

e Lasringile

[Sobved) identify a lsssttwo strategiesfound to
bo effectivon fincing poor-reviewed research.

@ e
The Dangers of Al Wasting

o ersoangy oA o

@ ticn





image24.png
O G st exactys Arwasan |+

B e § oo B8 Opersusinss @ oty @ Lot & 1o ey [ Gt e B sy

G

@

[ &

Aeméd  Ouses Kepek  Videok  Visiris Egyebek +

+ Business Press: Review artiles from Bloomberg or The Wall Street Journal on how.
public companies use the term *AI" during quarterly earmings calks to boost stock
prices.

To help narrow down your search, let me know:
+ What s your target word count or academic level (undergraduatelpostaraduate]?

+ Which specific angle interests you most (legalregulatory, ethical, financial, or
consumer impact)?

1 can generate precise search strings, suggest specificlandmark case studies,or outiine,

astrong thesis statement for your paper.
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What are the main isks or concerns discussed around Al
washing?

“The main isks and concerns surrounding Al washing span financia,legal, ethica, and
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Financial and Market Risks

+ Misallocated Capital: Investors funmelbiions into startups with nflated valuations,
diverting vital funding away from genine, sustainable technological innovation. &
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+ Misallocated Capital: Investors funnel bilions nto startups with inflated valuations,
diverting vital funding away from genuine, sustainable technologicalinnovation.

- Wasted Enterprise Budgets: Procurement teams purchase expensive, overhyped
software that fails to defiver promised efficiencies, draining corporate resources.

+ Market Hype Bubbles: Widespread inflation of company capabilties creates artificil
market bubbles that isk sharp corrections when the technology fat to meet
expectations. ¢

Legal and Regulatory Concerns

+ Securities Fraud: Public companies mislead sharehalders during carmings calls to
artficialy pump stock prices, vilating securiies aws.

+ Consumer Protection Violations: Businesses face severe regulatory penalties from
bodies ik the FTC or SEC for deceptive advertsing and unfar trade pracices. &

+ Compliance Liabilites: Buyers unknowingly inheritlegal, data privacy,or safety risks
if a vendor's “Al* lacks proper governance and data-ineage protocals. ¢
Trust and Operational Dangers

+ Reputational Damage: Disusioned buyers and exposed companies face public
backiash, destroying brand equity and customer loyalty. &

+ *Al Winter" Triggr: Pervasive skepticism makes buyers and investors cynical, slowing
‘down the adoption and funding of egitinate, groundbreaking Al research. =

+ Hidden Human Exploitation: “Al-powered” tools often rely on underpaid, g~
‘economy workers manually eviewing data befind the scenes, aising massive labor
ethics concerns.
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INTRODUCTION:

Artificial intelligence is now a major selling point in big tech.

Companies often use Al to show innovation, speed and competitive

advantage.

The problem is, sometimes Al can become more of marketing label
than a clear explanation of what is actually behind the claim.
Our presentation explores this issue through Al washing and

focusing on Amazon as a main example.





