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INDUSTRY DESTINATION REVIEW

Welcome to Poland!
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[bookmark: _Hlk43983941]Poland is a Central European country. It is divided into 16 governmental communities covering an area of 313,000 square kilometers. Climate is seasonal. Poland is the 5th largest and most populated member state of the European Union, with a population of almost 38.386 million people. A three-stage administrative division of the country has been in place since 1 January 1999. 16 Provinces (as of 1 January 2017) consisting of 380 counties, including 314 "land counties”, taking together from close to a dozen neighboring municipalities and 66 "grodzkie districts" (Concise Statistical Yearbook of Poland, 2020). Warsaw is the capital of Poland, and the largest metropolis. Other big cities are Krakow, Lodz, Wroclaw, and Poznan (Johnson, 1996). Poland is situated in the eastern and northers hemispheres, on the transport routes of European countries from west to east, between the Baltic Sea and the Carpathian Mountains, in the Vistula and Oder basins, in the central part of the European Nizhny Mountains and at the boundary of the main geological units of Europe. Poland was under communist rule from the end of World War II in 1945 till 1989. This was not technically part of the Soviet Union, but it served successfully as a socialist nation and was member of the Warsaw Pact. It was during this time (in particular, 1980) that the Solidarność movement was founded. The European Solidarity Center explains its stories in an entertaining way, clearly putting you in the background of the event. One space is identified as part of a shipyard, with the actual turbine cabin where Solidarność co-founder Anna Walentynowicz was employed.
The State border has a total length of 3511 km, of which 3071 km is the land border and 440 km is the sea border. The coastline stretches 770 km. Poland borders seven different countries: Germany, Czech Republic, Slovakia, Ukraine, Belarus, Lithuania, and Russia.

Poles Culture/Tradition/Heritage/Population

At the end of 2019 Poland 's population was 38,383. The actual loss rate in the past year was -0.07 percent, which means that 7 people (in 2018 there was a total loss of 0.06 percent for every 10,000 population), (Concise Statistical Yearbook of Poland, 2020).
The first documented historical date to characterize Poland's history is 966, when the baptism of Prince Mieszko I, ruler of areas now situated at most Poland 's borders. The Kingdom of Poland was founded in 1025, the first king of which was Mieszko I 's son Bolesław I Chrobry (Kurnatowska, 2002). 
Poland has very interesting history and that is one of the reasons that is worth to visit. 
It is also great that Poland exists in certain respects. It has been stretched, dragged, and shredded by external factors in its different guises for as long as it was around. It has been colonized, divided, and afterwards decided to share, and on more than one occasion reshaped again.
Poland has gone through many more clashes than any other country, including the mother of all wars, but it is still here, and it is continuing. Poland is one of the excellent survivors of Europe.
People in Poland speak polish language. Polish is a Lechite group Western Slavic language. It is spoken in Poland and is the Poles' native tongue. This is also used by Polish minority in other countries, in addition to being an official language of Poland. It is a difficult language to study, but when someone already decide to go for holiday there is no need to know that language. Most of younger people can speak some English, German and often Russian language. Poles are proud in the way that their language is not easy, and any effort will be truly valued if tourists want to score points with residents. 







Polish traditions

Polish traditions are unique, and it is difficult to find any of them in the world. Poles have very enthusiastic and happy celebrations.  
Wedding is one of them. Welcoming with bread and salt, bringing the bride over the curb, or dropping vodka shots back over the shoulder are only a few of the Polish traditions of marriage. The Oczepiny practice is equally common removing the veil of the bride and thereby welcoming it into a community of married couples.
Another interesting tradition is during the Easter time. 
People take food to pastor on Easter in a basket to get honored and blessed with everything that will be consumed on Easter Sunday, a tiny portion of egg, pastry, flour. Some other Polish Easter ritual is Smingus Dyngus or Wet Monday, that also includes splashing water on children so they can gladly get married in the future.
Marzanna Drowning. Thought to have originated from a pagan tradition, Poles burn and drown Slavic princess Marzanna's life-size straw toy in the sea to signal the end of cold season and embrace the arrival of spring.
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Scale and size of tourism industry

According to Polish Tourism Organisation (2020), the number of foreign arrivals in 2017 to Poland was 18.3 mln. In 2018 The foreign tourist have spent USD 9.6 billion, that is 10.5 % USD more that in 2017. As a result of higher tourist activities for non-citizens and Polish citizens (travelling in Poland and abroad), overall tourism expenditure raised by 6.8% and a steady proportion of the tourism market created GDP by 5.9% (Polish Ministry of Sport and Tourism, 2020). 
According to Organization Economical and Co-operation Development (2018) the combined value of Poland's tourism industry was calculated at PLN 110.3 billion in 
2016, a 7.7 per cent increase from 2015. This is equivalent to a 6 per cent contribution to Poland 's GDP. In 2016, foreign tourist increases business to 80.5 million by 3.6 per cent. This included 17.5 million foreign visitors, a 4.8 per cent rise from 2015 and a new high for Poland after entering the Schengen Region of Europe in 2007 (OECD, 2018). 
Tourism development in Poland faces many challenges. The globalization process and Poland's accession to the EU expanded borders and decreased traveler barriers (Hall, Smith and Marciszewska, 2006).  Some other obstacles include ineffective political support, particularly in regards infrastructure modernization and insufficient opportunity to invest international capital in tourism.
 In 2016, in the central Poland have been employed (39.5 thousand people), south (23.8 thousand people) and south-west (18.9 thousand people), the largest number of people working in accommodation and gastronomy was in. Mostly in 2016 workers in the eastern part (10,8 thousand people) were professionally linked to tourism sectors (Polish Ministry of Sport and Tourism, 2018). Most of the tourism industry companies being run by physical peoples conducting economic operations. Civil law partnerships and companies with limited liability were subsequently mentioned, general partnerships.



Poland’s suitability

The development of tourism is considered one of the most important to boost the economy, hence it is also very important sector in terms of job creation activities. 
Poland's accession to the EU opened new door for this industry buy also to a new quality of hospitality and education activities. Poland's reforming tourism education processes are on a good track. Foreign languages are highly in demand. The emphasis can lead to better contact between companies and customers. Poland's lack of tourism information poses obstacles to the growth of international tourism at all levels.  (Hall, Smith and Marciszewska, 2006). 


The” Directional Plan for Tourism Development in Poland” (1971) provides the most detailed evaluation of Poland's geographical suitability for tourism. This refers to more popular holiday places in Poland, and to more popular sightseeing sites. 
The proposal of tourist Polish destinations included in "Geography of Tourism in Poland" (Lijewski, et al. 2008) also appears to have been the most famous.
Some of the largest and most popular tourist destinations are Baltic Coast, Lake District, Lesser Poland Upland, Sudets, Carphatians. Poland has good suitability regarding tourism destination, as it has access to the sea from the north, access to the mountains from the south and beautiful Lake Districts.  

Very popular health Tourism

 In Poland there must be a special agreement created to get the Spa status, defined by law. Area needs natural Spa deposits or weather with healthcare approval and technical infrastructure. Currently, there are around 50 Spas in Poland. 
Majority of them located in the beautiful mountain places. 
Many Spas are tourist resorts. One of the most popular summer locations became Seaside Spas. Some of the spas have been privately run and their owners are now investing in new and improved services. 





Entering Poland

Warsaw has second international airport, so it might be important to indicate which one is more convenient to arrive at. International flights flying to and from Europe use the Modlin Airport. Someone can probably prefer Warsaw Chopin Airport if considered to find yourself very quickly in the city centre. If you would like travel by train there also any many links international. 
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Tourism – Market segments

The first stage of classification of the touristic market is to define criteria for segmentation. Then, a selection of different factors is made describing the segments of the market. The next move is to organize buyers into groups that are uniform, identified by a common collection of features and needs.  In Poland, people travel for leisure and cognitive purposes.

The best places worth visiting

In the northwest of the country is a place as far out of the way as it is hard to pronounce — Swinoujście — which used to be Swinemünde 's German province — is marooned on one of the rocky, broken-up part of the world that divides Szczecin from the sea.
In Swinoujście, there are many things to see and do. You can reach the beach, travel along the promenade, climb the lantern (the highest on the Baltic) or explore one of the unique fortresses such as Fort Gerharda, which is also the Maritime Defense Museum.
Swinoujście is 2 hours away by train from Szczecin. You can get there by direct train from Warsaw. Also, there is a night train running from Kraków via Wrocław which is ideal if you want to merge train journeys with seeing something.  

Some other fascinating location on the route to the ferry is the Wolin National Park which you pass across. Here the landscape stops right in sandy cliffs-in about 95 metres high.
With plenty of forest and a mixture of natural and artificial lakes, there is decent hiking inland here too. There are diverse species of birds to see.
Kołobrzeg is the largest town on Baltic Sea coastal line. Also objects that are not specifically connected to the sea are to be found here, including surprisingly unique and old ones.
Many tourists are not aware of the fact that in Poland there is, for example, the last virgin forest in Europe or the largest belt of moving dunes on the old continent. Polish village is becoming attractive as a tourist destination. 
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Zakopane 
Zakopane is another great city located in South of Poland, in the mountain areas. Trekking in the Zakopane Tatra hills is 2h by bus from Cracov. There is always the option of getting on a train, but that could be more expensive, takes longer and less services are available.
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National Parks

In Poland, you can see Europe’s biggest shifting sand dunes, walk through a labyrinth carved out in stone, and come across a bison in the last primary forest on our continent. Discover some of the Polish national parks. More you will find in the National Parks section.

There is a Modern Bison Showcase in the park, in which these animals are bred and distributed to other populations, including abroad. Bison names born in Poland. The park also holds the only display of a classified World War II arms supergun built in Poland – at a location where there used to be a German rocket base in wartime.
How Poland looks Global tourism. 
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A tourist product which is also a service is the creation, consumption, and travel of the tourist to the place where traveler can use the services. International tourism is an emerging section of global economic relations. Poland has touristic potential, cultural and natural resources, however they must be used in a proper way. Poland also borders with Germany and Russia- countries that spend enormous amount of money on travel. Marketers should focus on improving customers experience (Cooper, C. and Hall, M.,2012). To deliver memorable traveler experience Poles should focus on improving infrastructure. 
Poland should also provide a better practice of sustainable tourism to attract more people from abroad. As an example, environmentally friendly transport should be considered (Pierre Benckendorff, Dagmar Lund-Durlacher, 2013). Due to the climate change, in Zakopane- winter resort temperature risen every year, which affects attractivity of the place, quality of customer experience is reduced. Friendly tourism must be promoted to capture the stakeholders to create a holiday packages which will focus more on economic well- being. 
Poland must also become more competitive in global tourism market. Differentiation must be considered as a competitive strategy. Wellness is highly predicted to be a major feature of a senior market. Future seniors are estimated to spend more retirement time than those of previous generations (Murphy, 2007). There are many great health resorts in Poland, therefore the owners should make sure they provide special facilities for them. 
Poland attracts with modern architecture or interactive museums. It also attracts with the atmosphere itself, it is said, there are places where people want to be. 
Tourists are getting more ideas to spend time in Poland. The benefit is culture, whereby more specialized trips become common-for instance, bird watching or interaction with unspoiled nature in parks. 
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