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Introduction
Google is an American search engine company holding the position of more than 70 per cent of internet users' trustable search windows. Google first started its journey as a minor search engine, but it now offers various online documents like email and different software along with several document creation options. Google has now become the topmost portfolio which can influence even some high-tech companies like Microsoft and Apple. Even people from the whole world trust the ads coming on its page or tools as they provide proper information about anything. Larry Page and Sergey Brin first built the search engine to determine the individual pages in the various web pages throughout the world. They named it Backrub which later came into existence as Google. This search engine contains 1 to 100 zeros which are useful to worldwide users to find data. Page and Brin's mission of making it universally available and informative has become successful. In this paper, the background of Google and its mission along with the business environment analysis and industry life cycle will be discussed. Several analyses as well as strategies to sustain market advantages will also be discussed in this paper

Google Background
A multinational American technology company with a focus on Internet-related services and goods is Google LLC. Stanford University PhDs Larry Page and Sergey Brin founded it in 1998. The original goal of Google was to develop search algorithms that would provide users with the most relevant results. These algorithms looked at how websites related to one another (Gatti et al., 2019).  With only a few employees, Google's first office in Menlo Park, California, opened in 1998. But by 2000, it had relocated to the Googleplex, its current office complex in Mountain View, California. Google introduced the AdWords advertising platform in the same year, and it quickly became a significant source of income for the business (Gatti et al., 2019). With more than 135,000 employees worldwide and locations in more than 50 countries, Google is currently one of the biggest technology companies in the world. A search engine that processes billions of searches every day is still the company's main line of business. However, Google's product line has grown to now include cloud computing services, hardware items like smartphones and smart speakers, and AI software (Borup et al., 2022). Additionally diverse in terms of revenue streams, Google primarily generates money from advertising, hardware sales and cloud services.

Google’s  Mission and Objectives
To organise the world's information and make it universally accessible and usable," is the company's mission statement. With a range of products and services, Google is dedicated to giving users simple access to information and services. This mission reflects that commitment. Google's main objective is to quickly and effectively deliver high-quality search results to users. Google analyses website content and other factors to determine the most pertinent search results using sophisticated algorithms andtechniques(Kirtleyand O’Mahony 2023).                                      ogo far beyond just searching and include:  .

Macro-Environment Analysis
A process of considering a wide range of external factors that can affect an organization's operations, including: Economic, technological, social, political and environmental factors is called environmental analysis. macro field. It helps companies align their strategies with the opportunities and risks of the external environment.
PESTEL Analysis 
Factor	Description	Impact
Political	● Policy continuity in the UK helps industry stakeholders organise their long-term resources, which increases productivity (Pan et al, 2019).	● Another major factor that impacts business strategies is the reduced role of the state. It helps the MNC to grow freely and to rely on national or centralised policies. Moreover, reducing the role of local government helps to create more sustainable strategies. (Cox, 2021).	● The UK belongs to the group of influencing countries. Although the royal family is the head of the system, the prime minister is officially allocated in chargeof operating the governance. The nation’s political ambience is structured by the parliamentary democratic environment. 	High
Economic	● Stable GDP growth (latest monthly data 0.3%) and the future forecast is also a positive signal for an MNC to set its optimal strategies and operate its business (statista.com, 2023).	● After Brexit, the UK left the eurozone and faced many changes in economic conditions which may compel the company to reshape its strategy (Hantzsche, 2019). 	High
Social	● Socially the population of the country is considerable. The current population is 67 million (World Bank, 2023) and the trend is increasing. This indicates there will be more demand for jobs, As well as, companies will also get more employees if they need them in future. 	● The UK’s unemployment rate is also falling from 3.8% during the pandemic level to 3.5% in August 2022 (The Guardian, 2023). This is indicating a battery of social growth within the economy. UK citizens are generally considered among high-income earning countries (ONS, 2023). 	● The educational system of the United Kingdom is exceptional in a special manner as it updates its system with the latest information. Moreover, its research and development on the methods of education are generating new growth of knowledge.	Moderate
Technological	● The country is renowned as the centre of some of the best research and development facilities in the world. The Government is continuously striving to excel in the various fields of technology. The UK economy provides a variety of options for business owners (Cox, 2021). Every innovation and advancement boost the nation's economy. She is now making more technological advancements. Even American, Japanese, Korean, and Indian institutions are outperformed by British technical universities. 	● In the last few years, The Uk is been more proactive regarding environment issues. The pleasant summer weather is a great attraction for travellersacross the world (Capobianco et al, 2021). The UK tourismsector earned 131.5 billion pounds in 2021 (Statista, 2023).	High
Environmental	● Industrialization is an important part of the growth of an economy. Hence, as growth emerges,  industrialized nations have to combat severe environmental hazards (Capobianco et al, 2021). And the major environmental issue is pollution.	● Besides The UK government, private firms and other organizations are forwarding steady actions to reduce the intensity of the hazards. Furthermore, they are spreading information about waste recycling and management, reducing the amount of plastic waste, and increasing the usage of eco-friendly goods and services.	 
Legal	● The Employment Act of 1996 is securing the employee’s basic rights which is a must guideline for the firms operating their business in the UK. This law is protecting employees' basic rights which include minimum salary, paid holidays and other types of leaves. On the other hand, any type of discrimination against employees is strictly legally actionable by the Equality Act of 2010.	High


Micro-Environment Analysis
An analysis of an organization's immediate environment, including suppliers, customers, competitors and other stakeholders, is known as microenvironmental analysis. It helps companies understand the dynamics of their respective markets and make informed decisions to meet the needs of their target customers while maintaining a competitive edge.
Industry Life Cycle
The technology sector that Google serves is currently in its mature stage of development. At this stage, businesses concentrate on enhancing benefits and expanding market dominance. This is made possible by Google's investment in R&D, creating a capable team, enhancing consumer engagement, utilising data, and diversifying revenue sources (Singh and Misra, 2022). Google will be able to control its rivalry and maintain its position as the industry leader in technology by continuing to implement these strategies. Companies like Google must comprehend the industry life cycle in order to develop an appropriate strategy and keep their competitive edge. Google has kept its competitive edge by making investments in R&D, establishing long-lasting partnerships, enhancing the customer experience, utilising data, and diversifying its sources of income (Singh and Misra, 2022). By carrying out these strategies consistently, Google will be able to keep its competitive advantage and its position as the industry leader in technology.	

Porter’s Industry Five Forces Analysis
Based on the bargaining power of suppliers and buyers, the threat of new entrants, the threat of substitutes, and the level of competition from existing competitors, Porter's five forces analysis is used to assess the competitiveness and attractiveness of an industry (Adner et al., 2019).  
Forces	Effect	Impact
The threat of New Entrants	The risk for new entrants to the search engine industry is generally low due to high barriers to entry. With over 90% market share, Google dominates most of the market (Jha et al., 2019). The company has built a vast network of data centres, search algorithms, and online advertising platforms that will be difficult for new competitors to replicate. They must be adhered to and the barrier to entry is even higher. 	Low
Bargaining powers of suppliers	suppliers in the web search tools industry have fairly low bargaining power (Jha et al., 2019). The suppliers include software developers, hardware manufacturers and Internet service providers. Google is able to negotiate favourable terms with suppliers due to their size and scale. Additionally, Google has created internal features that reduce reliance on external providers, such as Plans for equipment and programming, including the famous Android working framework (Lopez et al., 2021). 	low
Bargaining powers of Buyers	The trading power of buyers in the web search industry is high. Individual users and advertisers are the primary purchasers of services. Advertisers can negotiate the price and placement of their ads on the platform (Lopez et al., 2021). Google must constantly innovate to meet the changing needs and preferences of individual users who have the opportunity to use other search engines. 	high
The threat of the substitutes	Bing and Yahoo are Google's main competitors but share only a small portion of the market with Google. However, Google's dominance is threatened by other alternative services such as voice search, social media platforms and e-commerce sites (Cusumano et al., 2020). To neutralise this threat, Google has invested resources into voice search capabilities, promoted a web-based entertainment stage, and expanded into online businesses. 	Medium
Existing Market Rivalry	The search engine industry is fiercely competitive. Google faces competition from tech giants such as Microsoft, Amazon, and Facebook, who have moved into the search engine and online advertising markets (Cusumano et al., 2020). However, Google has a competitive advantage over its rivals due to its market share and technological prowess. To diversify its revenue streams and reduce its reliance on the search engine industry, Google also expanded into new markets such as artificial intelligence, cloud computing and self-driving cars. 	Medium


Internal Analysis
Google’s Strategic Resources and Capabilities
 Thanks in large part to its strategic resources and capabilities, Google is currently one of the most successful and important technology companies in the world  (Finstad et al., 2021). Here are a few of Google's most important tools and resources
Brand: One of the best-known and most reputable brands in the world is Google. A billion users worldwide trust the brand because it is synonymous with information and search (Hauser et al., 2020).
Data: Google has access to a wealth of information regarding user behaviour and search preferences. The company uses this information to enhance its search algorithms and create new goods and services.
Technology: The technology provided by Google is unmatched. The company's cutting-edge machine-learning models and algorithms are the foundation of services and products like Google Maps and Google Assistant (Finstad et al., 2021).
Talent: Some of the top minds in technology work for Google, which has a highly skilled and diverse workforce. The best talent from all over the world is drawn to it by its innovative and creative culture.
Infrastructure: To support its products and services, Google has a sizable infrastructure of data centres and servers (Finstad et al., 2021). The ability to offer quick and dependable service to customers all over the world thanks to this infrastructure is a key competitive advantage for the business.
Partnership: Google has strategic alliances with businesses ranging from content providers to hardware manufacturers. Through these alliances, the business is able to reach new customers and offer them new goods and services.
Financial resources: Google has enough financial resources to invest in R&D, acquisitions, and other major strategic projects(Lanzolla et al., 2020).
These assets and abilities are all connected and complement one another. For instance, Google's enormous data set helps the company build its brand, improve its algorithms, and encourage user engagement. Its talented staff contributes to the creation of new goods and services that make use of its infrastructure and technological capabilities, which in turn draws in more clients and partners (Ishimoto et al., 2020). In general, Google's strategic resources and capabilities are a major factor in its success; to keep a competitive edge in the quickly changing technology sector, they continue to invest in and develop in these areas (Hauser et al., 2020).
Value Chain Analysis	
Porter's value chain analysis is a method for studying a company's core and supporting functions, mapping opportunities for value creation and cost reduction, and identifying a company's competitive advantage (Argentesi, 2021).
Primary Activities
Inbound Logistics: One could argue that, when compared to other activities, Google gets the most value from its inbound logistics operations. Search is at the heart of Google's business. Because Internet users use Google search to find the information they need, the list of the content displayed as a result of exploration is occasionally referred to as a "product" determined by Google. Google receives content, free of charge, that is created by individual and business Internet users and used as search results (Gawer, 2021). As a result, Google's core search business does not incur inbound logistics costs due to a unique aspect of its business model.
Operations: The company's hardware innovation is included in this section, along with search, advertising, business, maps, YouTube, Google Cloud, Android, Chrome, and Google Play(Kretschmer et al., 2022). The primary revenue streams for this section are advertising, cutting-edge content, applications, cloud management offers, and equipment offers.
Outbound Logistics: Google has few physical stores around the world and makes money solely from online sales. As a result, Google's outbound logistics save money by doing away with physical outbound logistics and avoiding paying the fees related to the physical stores' fixed and variable costs.
Marketing & Sales: The fact that Google owns the most widely used online marketing platform demonstrates its value in sales and marketing. Google also uses its own advertising tools extensively to promote its products and services in a variety of ways (Gawer, 2021).
Services: The Google forums are an important part of helping our customers with various technical and other issues. Additionally, there are contact numbers for various Google services. However, despite being a sizable client, the management team does not contribute to Google's sense of unity, so the company does not value this kind of significant change(Kretschmer et al., 2022).
	
Secondary Activities
Firm Infrastructure: A wide range of operations are included in corporate infrastructure, including quality assurance, legal, accounting, commerce, strategy, and business approach. By maximizing profit along the entire value chain, Google might profit from an adequate infrastructure board. Controlling overhead and infrastructure activity gives Google a decisive advantage in the market (Lanzolla et al., 2020).
Human Resource Management: Google may look at hiring, selection, coaching, compensation, performance management, and other human resource management actions when conducting human resource analysis. Through efficient human resource management based on employee skills, commitment, and motivation, Google can lessen pressure from rivals (Gawer, 2021). By comparing hiring and training costs to relative returns, companies can also meet their cost-cutting goals. Google's strong confidence in the competence of its representatives expands the meaning of this value chain support action.
Technology Development: Nearly every action along the value chain in the modern, technologically advanced world requires technical support. Google must acknowledge the significance of technological advancement in the fields of building, wholesale, marketing, and human resources. Process technology development activities and product technology development activities are two categories (Adner et al., 2019). Examples include data analytics, consumer services supported by technology, commodity design research, and automation software. This class includes Google's creative approach to labour allocation.
Procurement: Procurement, in the context of the value chain, refers to the methods used to acquire data sources, such as supplies, natural items, hardware, equipment, and others anticipated to deliver the desired outcome (Adner et al., 2019). Google must carefully consider their procurement strategies in order to develop its inbound, operational, and outbound value chains. This is due to the value chain's extensive involvement in various actions.

VRIO Analysis of Distinctive Resources and Capabilities
The value, rarity, imitability and organisational support of a firm's resources and capabilities are assessed using the VRIO framework to determine its competitive advantage (Birkinshaw, 2019).





Core Competencies	Valuable	Rare	Imitable	Organised	Competitive advantages
Financial Position	yes 	yes	no	yes	Temporary advantages
HRM	yes	yes	no	yes	Temporary advantages
Customer Loyalty	yes	no	no	yes	Temporary advantages
Market Position	yes	yes	yes	yes	Sustainable advantages
Product range	Yes 	yes	yes	yes	Sustainable advantages
Customer Experience	yes	yes	yes	yes	Sustainable advantages
Research and Development	Yes 	yes	no	yes	Temporary advantages
Brand Image	yes	yes	yes	yes	Sustainable advantage


Financial Position: Google is a profitable business, and its revenue is rising quickly.
HRM: Google is known for using cutting-edge and successful human resource management (HRM) systems. The business provides enticing benefits, a distinctive work environment, and effective opportunities for professional growth to its employees. By attracting and keeping top talent, these elements have given Google an ambitious advantage (Fuertes et al., 2020).
Customer Loyalty:Because of the high calibre of its offerings, Google has a devoted following. For both personal and professional needs, many people rely on Google's search engine, Gmail, Google Drive, and other services.
Market Position: Their business has also expanded into mobile devices and cloud computing, maintaining its market-leading position. 
 Product Range: There are countless services offered by Google, including hardware, software, cloud computing, broadcasting, and search. Although the company's products vary, they all share the same objective: to increase Internet accessibility and convenience for users worldwide (Wen and Zhu, 2019).
Customer Experience: Google has a reputation for offering a consistent and natural user experience when it comes to articles and management. The company's significant investment in user interface design and customer support underpins customer satisfaction with their interactions with Google.
Research and Analysis: Google makes significant investments in research and development to maintain its position at the forefront of technological advancement (Fuertes et al., 2020). The company has previously created innovative advanced products like Google Glass and self-driving cars.
Brand Image: Google is well-known and highly regarded for its modernity, dependability, and user-friendliness. The company's brand, which distinguishes Google from its rivals, is one of its most valuable assets.

SWOT Analysis
SWOT analysis is a strategic planning tool used to identify the strengths, weaknesses, opportunities and threats of an organisation or project (Borup et al., 2022).

Strength	Google's dominance in most of the world's Internet searches is perhaps its greatest strength as the undisputed leader in search engines (Ishimoto et al., 2020). Google is one of the most dynamic brands in the world thanks to its rumoured ability to attract Internet users and becomes well-known. The company has been able to expend resources and grow both revenue and earnings thanks to a revenue model that includes partnerships with third-party websites to generate huge profits. Android is their greatest asset and they can directly compete with Apple in these devices and operating systems thanks to mobile technology.	Weaknesses	Many experts have criticised Google for being secretive, concealing even the most fundamental Internet search formulas behind a shroud of privacy. Recently, especially in 2013, the organisation has faced reduced income from promotions, and as a result, organisational productivity has taken a hit. Ads account for over 85% of Google's revenue, according to the numbers(Wen and Zhu, 2019). Google's strategy heavily depends on releases. Google's disagreements with numerous next-generation computing platforms, as well as mobile and tablet computers, are another issue that worries the company (Nadkarni and Prügl, 2021).
Opportunities	The promotion of Android's "operating system" framework by Google, which put it in direct competition with Apple and Samsung, was perhaps the biggest door opener. As previously mentioned, the company needs to diversify into non-advertising revenues in order to remain profitable(Wen and Zhu, 2019). There are signs that indicate changes are taking place, such as trading patterns on numerous websites like Google Books and Google Maps (Nadkarni and Prügl, 2021).	Threats	Google must hire professionals to handle the growing attention on Facebook and Twitter because its web-based entertainment activity seriously jeopardizes the company's position in the online space. The market for portable registers is expanding, which creates new challenges for analysis. New organizations are quick to jump at the opportunity to increase their versatile processing footprint. 

Strategies to Sustain Competitive Advantage
Google has a long history of dominating the retail sector and is one of the largest high-tech companies in the world. Its competitive advantage is its ability to provide customers with cutting-edge goods and services while preserving a strong brand identity. Google has a lot of options for keeping this competitive advantage (Markevičiūtė and Varžinskas, 2022). Google makes significant investments in R&D to produce novel articles that satisfy its users' constantly changing needs. Google is able to continue making significant investments in R&D thanks to a focus on cutting-edge technologies like artificial intelligence and machine learning. Google can concentrate on reviving collaboration and teamwork with emerging business leaders(Sen et al., 2021). Google can increase its individual artefact contribution and strengthen its wholesale position by collaborating with other businesses. Google can concentrate on delivering a wonderful customer experience by improving its user interface, customer support, and other customer-related aspects of its business. This improves client retention and loyalty while preserving Google's competitive edge over time.
Google has access to a lot of data and can use it to create cutting-edge products and services that are specifically tailored to the unique requirements of its customers. Google can learn a lot about consumer preferences and behaviour by examining user data. This aids Google in creating articles that satisfy those specific requirements (Sen et al., 2021). Google can concentrate on diversifying its revenue stream by entering brand-new markets and providing a range of products and services. It will be less dependent on its core business of search advertising as a result, and it will be easier for it to adapt to market changes. In conclusion, by providing innovative products and controls to its customers while maintaining its core values, Google is poised to rule the retail sector (Markevičiūtė and Varžinskas, 2022).
Growth Strategies
The nature of Google LLC's business and market dynamics significantly influence the strategic decisions the company (formerly Google, Inc.) makes. The organization's forceful development strategies assist Google with keeping up with its positioning as quite possibly of the most important brand on the planet. Here Ansoff matrix will be used to analyze Google’s growth strategy to expand its business.
Market Penetration	The internet giant Google particularly depends on market entry while it is trying to penetrate another country rather than its base country US. Its centralized business development style is focused on the expansion of the consumer base (Birkinshaw, 2019). In this case, when it is increasing its business in the UK, the country has to be involved in competition with other tech giants.	Yahoo, Microsoft Bing and  Duckduckgo, though having a tiny market share, are still competing with Google (Statista 2023). Furthermore, there are some other online advertising firms which are competing with authorities in order to expand their own business. Its market penetration-intensive growth strategy is based largely on the global advertising market to achieve a bigger gain in terms of business. 	Product Development	Product development strategy is another dimension of the business to increase the total revenues. This is a secondary objective for a firm. Moreover, as it is a software company, innovation is the core theory of the firm to introduce new products in the market (Birkinshaw, 2019). This product development and introduction is also a key factor in expanding the market size. It also offers customers a greater variety to select from. For example, when Google introduces a new mobile app, it also introduces a new facility to its customers. Besides that, it also increased its market size by including more customers in its pool. Furthermore, the various nature of products is intercepting the different sectors (Sundar, 2020). As a result, different types of users are getting included in the service of the company. 
Market Development	An intensive growth strategy for developing the market is also Google's farm practice. This enables the tech giant an option to introduce new markets. The new markets are to attract a new customer base. The new product base also affects the development trend of the new market. Google uses its present online services like cloud services to enhance and better serve its customers. Its translation services also affect and manage interpersonal relations which is a great opportunity for the firm to develop its market (Sundar, 2020). 	Diversification	Product diversification is the most acceptable way to extend one's market and gain a bigger customer base. This is a process which is largely followed by almost all tech giants. Google is not outside the basket. Google has numerous product which ranges our daily needs (Google 2023). Furthermore, product diversification enables the company to engage with new markets. The translation service is enabling the opportunity to enter new markets of various language regions. This in turn helps to introduce the other Google products to the new region. Google AdSense is also being employed to generate a larger revenue (Argentesi, 2021). 

.                 Table: Growth strategies of Google – (Author)
Green Strategy and CSR 
The concept of green marketing has gained popularity because of the increasing need for environmental protection practices. The necessity of emerging such practices has also become a successful market strategy for Google. The company has also adopted green marketing and promoted the benefits of understanding and requirements of going green (Mukonza, C. et al, 2021). By shifting the parameters to green innovation Google has already earned the orientation of the triple bottom line which is people, profit and planet. Google became the first major company to be carbon neutral in 2007. In addition to that, Google has been committed to sustainability to encourage others the improvement of our planet by reusing energies for renewable one in 2010. By 2030, the company will be able to decarbonise its energy consumption and move towards a carbon-free world (Google 2023). Google claims that its operations will become more sustainable and responsible by implementing carbon-intelligent computing and geothermal energy. The company has become the largest green bond sustainability and has also raised funds for ongoing projects. The company is also working on water security and ecosystem conservation. This means Google is replenishing 120% of its water consumption (Google 2023).
Google is one of the successful companies to implement several innovative approaches to expand its business. The company has adopted product expansion and market development as its main motto to grow its strategic development. Along with energy and water consumption and carbon emissions, the company has also upgraded its machinery to recycle its wastes. Google diverted 84% and 86% of waste in 2015 and 2016 respectively (BRM, 2023). The company has also remanufactured some of its valuable machines and upgraded refurbished materials. The CSR of Google is a practical one that has already involved several countries by helping the communities in their education, culture, healthcare and poverty eradication. This shows that the CSR of the company is very practical because it relies on its decisions of understanding good and bad. The green innovation and CSR of the company have already progressed in its significant competitiveness. Google involves resolving profitable sales figures, highest customer considerations, designing the products and string decision-making approaches. Google's marketing strategy includes effective product segmentation, market research, different innovative dimensions of a product and determining price. Such golden guidance and proper ethical behaviour constitute the company with a great foundation. Implementations of people and their certain group responsibilities have helped Google to become committed and build successful CSR.
Conclusion
It can be concluded that cloud computing services, hardware like smartphones and smart speakers, and AI software are now all part of Google's product lineup. Google has a wide range of revenue sources, but its main sources of income include advertising, hardware sales, and cloud services. The amount of data available to Google on user activity and search choices are vast. The business makes use of this data to improve its search engine algorithms and develop new products and services. For instance, Google's massive data set aids in brand development, algorithm improvement, and user engagement. Its talented workforce helps develop new products and services that utilise its facilities and technical skills, which in turn attracts additional customers and business partners. Generally speaking, Google's strategic assets and capacities are a significant contributor to their success; to maintain a competitive advantage in the rapidly evolving technology field, they continue to invest in and expand in these areas. One of the biggest high-tech corporations in the world, Google has a rich history of dominating the retail industry. Its ability to provide clients with cutting-edge products and services while maintaining a strong brand identity gives it a competitive advantage. Google has a variety of strategies for maintaining this edge. Google makes large R&D efforts to create unique content that meet the ever-evolving demands of its readers. Thus, analysing key potential to external, and internal environments alongside competitors and stakeholders of Google, it becomes easier to understand the current strategic move of the company. Thus, the paper has sincerely recommended some ways to improve current strategic issues within its workplace.
Recommendation 
Recommendation 1: Investing Heavily in R&D: Google must keep making significant investments in research and development if it wants to stay on the cutting edge of emerging technologies like artificial intelligence, machine learning, and quantum computing. This enables Google to keep developing cutting-edge products and services that cater to their customers' shifting needs.
Recommendation 2: Improving User Experience and Customer Support: Google must concentrate on enhancing user experience and customer support in order to increase consumer trustworthiness and retention. This is accomplished through personalised instruction, quicker page loads, and quicker, more responsive customer support.
Recommendation 3: Strong Partnership with other living Companies: In order to collaborate with other advertising agencies in the sector, Google must possess a significant advantage. As a result, they can increase their contribution to commodities, strengthen their position in the market, and develop new revenue streams.
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Appendix 
Appendix 1: 


Figure: COMPARISON OF CUMULATIVE TOTAL RETURN* ALPHABET INC. CLASS C CAPITAL STOCK Among Alphabet Inc., the S&P 500 Index, the NASDAQ Composite Index, and the RDG Internet Composite Index
(Source: sec, 2020)
Appendix 2: 


Figure: Google’s cumulative LEED-certified office space, throughout years
(Source: sustainability, 2023) 

Appendix 3: 

Figure: Cumulative capacity of Google’s Renewable energy portfolio
(Source: Pichai, 2019)
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