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Introductory Structure of the Report 
Customers are an important asset to all the business organisations therefore it is really important to have a strong customer relationship to develop the market position and brand value of the organisation. 
The main purpose of this report is to have the better understanding engaging in the customer experience and enhancing the customer relationship at workplace. The report will help to know about the customer relationship and its importance in the business environment. 
The chosen organisation in the report is the Castle Inn Pub that is one of the most known pub in Donnington. The pub is situated in Newbury that is one of the oldest pub in there. The speciality of the pub is that it has a charming bar and a relaxed restaurant. The main reason behind the choice of this organisation is to know the impact of the covid-19 crisis on the company as the as the current situation has caused the business to close its activity for a long time due to the legislation in place. 
Apart from it the customers now prefer online sale rather than in store sale and as a result the sale of Castle Inn Pub has reduced from 73% to 59%. There are many such other reasons to choose the company and make a sincere discussion on the impact of covid-19 crisis on the customer relationship of Castle Inn Pub. Marketing is an important function that needs to be performed by the business organisations to advertise their product and services effectively and efficiently on time. 
The report will also discuss about the key marketing theory in that Ansoff Matrix tool will be explained in context of the chosen organisation. The report will also discuss CRM that is Customer Relationship Management theory, benefits and challenges of customer relationship faced by the company.
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