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Wedding traditions and general duties as a team leader.
        For this project I was the team leader and responsible in researching and writing an article about the wedding traditions in UK and for the design of the blog.  Because UK is not like the other countries where most of the population is the same culture, in this country the diversity is the main word to define it. But even though there are so many people from different culture backgrounds, still when it comes to the wedding day, things are pretty much the same, people want just to have a special day to remember for the rest of their life. In order to succeed, I went to the library where I have borrowed books related to wedding customs and traditions, also I have read specialised wedding magazines, different blog’s and online websites. For my work as part of the group I have tried to express the importance of the wedding day and all the steps related to it. From the proposal to wedding guests list, bachelor party for her and him, guest costumes, wedding dress, wedding cake, wedding breakfast. Also, I had to design the blog, to add images, to arrange the information’s in the page. But the hardest part of this academic project was to make sure that everyone will do their part for the blog and that will make a great job, for this I have used my communication and managerial skills. At the end of this group project I had learn so much related to the weddings, it seems to me that is not necessarily about the wedding, but mostly about the preparation of it. Overall this was a great experience!
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  Self-reflection about wedding store


         Considering self-reflection this material has not been copied from the internet, all the products are 100% true. You can find all the products as I said on the blog in Crawley at VIP WEDDING. My colleagues from the group also contributed to the creation of the blog. The location of the store is true. My advice for other brides to be? Do not boast because you are stressed. I was just excited for the wedding during the planning process, treating it more like expensive dental scheduling than the amazing holiday it would turn out to be. Continuously, I would be upset: "What's with me? Why am I not excited for my wedding? "If I had known how remarkable that weekend would be, I would have been able to replace those negative thoughts with something more constructive:" It's good not to be happy now. It's good to be stressed. It will all be worth it in the end. "And worth it, it was-- partly because it was an enchanting gala held in an ethereal setting, but mostly because it marked the beginning of a married voyage with my best friend and fellow explorer.
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Wedding store promotions and locations

         My experience with the promotions of the stores was not too bad but the prices are a little high. That's why I chose this store and I was very surprised by their offers and I can say that it was a very pleasant experience. 
I can say that before I found this store I was in many stores and in different areas of Brighton and London. The location of the store is very accessible considering it has parking behind the store and is 40 seconds from the Devachan mall in downtown Crawley. For me one, the location was excellent because I live in Crawley but if I found a model, I would be willing to move there. I was pleased because the store is open recently and has a very warm and pleasant atmosphere. I was treated with great help and professionalism. I hope you have been helpful, and I will come back with another blog with other experiences lived by me.
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Supporting Paper 
        Supporting documents area unit those trade, transport and official documents that either support specific statements created within the product declaration, like the industrial invoice. For the invoice quantity, trafficker and buyer, the transport document (for the shipper, consignee, means that and mode of transport) , or the certificate of origin, or that got to be submitted as proof of specific import/export conditions being met. Import/export permits, health certificates and certificates of conformity with technical standards.
A thesis statement is the main point that the content of your essay will support. It is a contestable assertion, usually made in one or two sentences, that makes a clear argument about your research topic. ... Form a complete sentence that clearly explains to the reader the overall direction of the essay.
Supporting proof proves a claim to be true. Supporting proof are often a outline, paraphrased or an immediate quote. Supporting proof could be a crucial half in body paragraphs and it's vital to be discerning within the proof chosen


Definition of supply Document -
A supply document is a clever record that contains the detail that supports or substantiates a group action which will be (or has been) entered in associate degree method of accounting. within the past, supply documents were written on paper. Today, the supply documents could also be associate degree electronic record.

A few Examples of supply Documents

Employees' timecards that support the company's weekly payroll Vendors'
 invoices for company's payments for merchandise or services it purchased A company's 
  receiving reports that support the vendors' invoices. Introduction. The public sector
  is a major employer in UK cities. As the level of public spending is reduced 
the public sector will shrink. This will have a significant impact,
on UK cities’ economies. This supporting paper provides context and,
analysis which supplements the report.
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[bookmark: _GoBack]Blog supporting paper
          Budgeting for a wedding is an important aspect of the whole planning process and as such would be of great help for people researching the costs of wedding necessities, venues and planners. Since it is an important topic, I chose to write it in a friendly and understandable style that would help the reader feel understood and being talked to in a helpful and constructive manner. 
To keep the attention of the user, a blog needs to be vibrant and have interesting information that the users would enjoy reading. Every paragraph has another piece of information regarding different aspects of wedding prices or wedding services offered by planners which would arm the user with more general information which can be researched more in-depth.
          Depending on the message that is being communicated to the end user, it would have a different impact, both desired and undesired by the sender (Schramm, 1954). All of these impacts should be considered, and the message altered to produce the best outcome, as such the blog was re-written several times to ensure that the message has a positive impact on the readers.
         In addition, many readers will possess a short attention span, especially under pressure, and as research by Fermin Martin, the brain processes information around 60 bits per second for each task, which is actually very little, especially if split. Taking this into consideration, the blogs are split in short bursts of captivating information to keep the attention of the reader as the important parts such as unique content and perspective are present(Karlis, 2014)
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