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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  the website loads very quickly with almost no delay in a time of around 2 seconds on my laptop, and a time of around 3-4 seconds on my phone. According to and tooltester.com (2024), the average time of a web page loading is 2.5 seconds on desktop and 8.6 seconds on mobile, showing that hollywoodbowl meets the average on desktop and exceeds it on mobile


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: according to Wikipedia, “a subpage is a lower level web page in a website or wiki” the website contains 5 sublabels at the top which contain more tabs that show underneath when you hover your mouse cursor over them. Apart from this there are 9 other subpages that will bring you to other pages at the top. Some of these tabs are temporary, namely the ‘Christmas’ and the ‘new years eve’ tabs. There are also 12 subpages at the bottom. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes they can through the book now tab at the top right corner of the home page and the book now button a little further down after the  which leads you through the process step by step, starting with picking the location, then the amount and type of games played, after that selecting the size of the group and the times available, and finally the payment process.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I believe there are too many tabs at the top of the page, I believe that simplifying the site with less tabs could make it easier to navigate. I also believe other parts of the website could be simplified. For example, under the websites intro there are 10 images, 4 clickable and 6 smaller images of customers enjoying the area which, although could attract customers, only serve to waste space


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the website does look very pleasant, with vibrant colours and lots of fun images. There are a couple of changes in the website between the desktop website and mobile website. All of the tabs at the top of  the website have been moved to a burger icon which brings all the options down which I see as a good improvement that could be implemented on pc. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses vibrant colours to catch the viewers’ attention. Furthermore, they use lots of pictures of people enjoying their services to lend authenticity to their claim of being a business that creates fun  filled memories. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: no. this website doesn’t have an online chat tool to communicate with the company. On the occasion that a customer needs to contact the company there is a contact button in the top left hand corner which can lead you to a page where you can contact them by phone, email, or you can request a callback


	Question 2d – How effective are the social media links on the website?


	Answer: there are 5 social media buttons at the bottom of the page for; Facebook, X, Instagram, YouTube, and TikTok. All of them are functional and lead to a social media page by the company on each social media. Although some, like the Facebook page, are active with regular posts, some (for example the youtube channel or the X page) do not post very frequently, which reduces is efficiency.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the company clearly states their services through an introductory paragraph in their home page. It states “Ten pin bowling is great all round fun whether you’re with family, friends or work colleagues. With state-of-the-art bowling alleys, delicious food and drink and awesome arcades, we promise to keep everyone entertained.” They also expand on their services through a “games” tab and a “food & drink” tab.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are not made available through the website itself. Reviews would have to be made through 3rd party apps like google review or trustpilot. Although some selected reviews from google reviews are shown on the website when you search for a specific location


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service is presented to be high quality through the phrase in the intro paragraph “state-of-the-art bowling alleys”. Furthermore, they have vip alleys available to prople which further pushes the narrative of it being high quality. Hollywoodbowl also advertise many high tech games such as arcades and interactive darts which imply a  high quality business.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the prices are not shown on the home page, however when going to a specific location called that locations “centre page”  the price range is shown to the customer. This means that the prices could vary across locations. However, another possible reason for the lack of visibility of price until reaching the centre page is due to their business having locations from multiple countries. 
 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling

	
	2.arcade

	
	3. mini golf 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?


	Answer: it is the first result of searching bowling on google but does not show up when searching arcade or mini golf. This shows that although it does advertise its arcades and entertainment, they may not be enough to bring the company new business. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes. I believe that most business in regards is carried out through websites from bowling to hotels, it is a very easy way to plan out things and book them out in advance to do with friends and family. Furthermore, websites show potential customers the best parts of a business and its services (like Hollywood bowl showing the state of the art bowling lanes)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I believe some simplification of the website could make it easier to navigate as there are sometimes too much to click on. For example there are 2 separate tabs called “new years eve” and “christmas” which I believe could be reduced into one tab called holiday packages which would make it easier to navigate. Furthermore the corporate event tab is its own tab and is also under groups which wastes space and would be better use as a blank space. 
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