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	Student Number
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	Student Name
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	Website Chosen 
	yogareading.co.uk

	Insert hyperlink to website
	https://yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded easily in few seconds, However Website speed is influenced by several factors, such as server performance, image optimization, code quality (HTML, CSS, and JavaScript), and the use of content delivery networks (CDNs). Even if a site appears to load quickly, underlying inefficiencies can still affect its overall performance.

One major issue is the use of large, unoptimized images, which can slow down page loading and negatively impact user experience, often leading to higher bounce rates. Image optimization—reducing file sizes using tools, plugins, or scripts—can greatly improve loading times.

Additional technical elements, like enabling browser caching, limiting redirects, and focusing on above-the-fold content, help improve how quickly a page appears to load. Overusing plugins and relying on slow hosting services can also reduce performance, so it’s important to optimize all aspects of a website for better speed and responsiveness.
. (Jervis, 2023)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains too many sub-pages which gives negative impact on customer because of the following reasons:
1. Information overload and decision fatigue: Users have limited attention spans, and when faced with too many options or pages, they may feel overwhelmed. This can lead to decision fatigue, causing them to leave the site without taking any action.
2. Confusion and loss of direction: If a website structure is too deep and requires multiple clicks to navigate, users can easily lose track of where they are. This is especially problematic on mobile devices, where navigation is more limited.
3. Navigation difficulties: When important information is hidden within several layers of pages, users may find the site frustrating to use and may choose to leave in favour of a competitor with a simpler, more user-friendly layout.
4. Decreased credibility: An overly complex and cluttered website structure can appear unprofessional, which may reduce users’ trust in the brand.
. (Whitenton, 2013)

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, however a successful website payment process depends on several key elements: ensuring strong security measures (such as PCI DSS compliance), providing multiple payment options like cards, digital wallets, and buy-now-pay-later services, delivering a smooth and mobile-friendly user experience, and clearly displaying all pricing to avoid confusion
(www.mollie.com, 2026)

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability is made up of five key components:

· Learnability: How easily new users can complete basic tasks when they first interact with the design.
· Efficiency: How quickly users can carry out tasks once they become familiar with the system.
· Memorability: How simple it is for returning users to regain their proficiency after a period of not using the design.
· Errors: The number and severity of mistakes users make, and how easily they can recover from them.
· Satisfaction: How enjoyable and pleasant the overall experience is for the user.
· (Nielsen, 2012)
So as this website is quite easy to use because the homepage is clearly sating what is it all about and customer is not likely to get lost in the site as all the necessary sections are separated and accessible quickly as a result the users can find the answers to all key questions on the website. Although the website contains a bit too much information which can confuses some users.  

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  A pleasant and pleasing website involves balancing visual appeal with functionality and user experience. Key factors contributing to a pleasant website include a clean, minimalist layout, consistent branding, intuitive navigation, high-quality visuals, and fast loading speeds.
So, this website does not look that pleasant because of its poor colour setting unpleasant layout.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: In fact, the website has not used any video and its imagery looks unpleasant.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has an online chat too and it is quite effective to get reply about their product and service.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has Facebook and Instagram, and they are quite effective with a very good number of followers.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Clearly presenting a company’s services on a website requires a user-focused approach that blends concise messaging, well-organized content, and effective visual elements. This can be achieved by creating a dedicated services page, writing descriptions that highlight customer benefits, incorporating clear call-to-action (CTA) buttons, and using testimonials to strengthen credibility and trust.  (Randall, n.d.)
So, the service was clearly outlined and specified which is yoga and the benefits of the service was focused on to the clint, images and infographics was used effectively however the quality of the images is poor and there are no relevant videos to make the service page more engaging and easier to understand.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Online customer service involves supporting and interacting with customers through digital channels. Its goal is to deliver convenient, efficient, and personalized assistance, enabling customers to solve problems and make well-informed choices about products or services. When done effectively, it can improve customer satisfaction, strengthen loyalty, and contribute to overall business growth. . (www.zendesk.co.uk/blog, 2025) Yes, they activated the review effectively and it’s up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents its services in an appealing way by clearly breaking down options and offering customers a wide range of choices in pricing and schedules. I would choose their service because they provide access to the latest yoga trends and practices.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the pricing is clearly communicated to customers, and it accurately reflects the quality of the services provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga

	
	2.in 

	
	3. Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, it does.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very relevant in modern UK business, they are often the foundation of a company’s online presence. Even with the rise of social media platforms like Instagram, Tik Tok, and Facebook, a website gives a business full control over its branding, content and customer experience. Social platforms can change algorithms or limit reach, but a website remains a stable, owned space.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that the website simplifies how it presents information by using clear subtitles and ensures that images and videos are well-organised and visually appealing. These elements can encourage customers to stay on the site longer and explore more.




Reference List 
	
References
Jervis, B., 2023. eyekiller.com. [Online] 
Available at: https://eyekiller.com/blog/5-factors-affecting-website-performance
Nielsen, J., 2012. www.nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/usability-101-introduction-to-usability/#:~:text=Get%20hold%20of%20some%20representative,test%20with%20users%2C%20the%20better.
[Accessed 15 April 2026].
Randall, J., n.d. jorandall.co.uk. [Online] 
Available at: https://jorandall.co.uk/blog/5-essential-elements-every-service-based-business-website-needs#:~:text=Your%20service%20pages%20should%20offer,services%20or%20feature%20client%20testimonials.
[Accessed 16 April 2026].
Whitenton, K., 2013. nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/flat-vs-deep-hierarchy/#:~:text=Requiring%20users%20to%20click%20through,lead%20directly%20to%20lower%20levels.
[Accessed 14th April 2026].
www.mollie.com, 2026. www.mollie.com. [Online] 
Available at: https://www.mollie.com/gb/growth/ecommerce-checkout-optimisation-guide
[Accessed 14 April 2026].
www.wearetesters.com, 2025. www.wearetesters.com. [Online] 
Available at: https://www.wearetesters.com/en/ux-research/web-usability/
[Accessed 15 April 2026].
www.zendesk.co.uk/blog, 2025. www.zendesk.co.uk/blog. [Online] 
Available at: https://www.zendesk.co.uk/blog/6-tips-best-online-customer-support/
[Accessed 17 April 2026].


References
Jervis, B., 2023. eyekiller.com. [Online] 
Available at: https://eyekiller.com/blog/5-factors-affecting-website-performance
Nielsen, J., 2012. www.nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/usability-101-introduction-to-usability/#:~:text=Get%20hold%20of%20some%20representative,test%20with%20users%2C%20the%20better.
[Accessed 15 April 2026].
Randall, J., n.d. jorandall.co.uk. [Online] 
Available at: https://jorandall.co.uk/blog/5-essential-elements-every-service-based-business-website-needs#:~:text=Your%20service%20pages%20should%20offer,services%20or%20feature%20client%20testimonials.
[Accessed 16 April 2026].
Whitenton, K., 2013. nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/flat-vs-deep-hierarchy/#:~:text=Requiring%20users%20to%20click%20through,lead%20directly%20to%20lower%20levels.
[Accessed 14th April 2026].
www.mollie.com, 2026. www.mollie.com. [Online] 
Available at: https://www.mollie.com/gb/growth/ecommerce-checkout-optimisation-guide
[Accessed 14 April 2026].
www.wearetesters.com, 2025. www.wearetesters.com. [Online] 
Available at: https://www.wearetesters.com/en/ux-research/web-usability/
[Accessed 15 April 2026].
www.zendesk.co.uk/blog, 2025. www.zendesk.co.uk/blog. [Online] 
Available at: https://www.zendesk.co.uk/blog/6-tips-best-online-customer-support/
[Accessed 17 April 2026].

References
Jervis, B., 2023. eyekiller.com. [Online] 
Available at: https://eyekiller.com/blog/5-factors-affecting-website-performance
Nielsen, J., 2012. www.nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/usability-101-introduction-to-usability/#:~:text=Get%20hold%20of%20some%20representative,test%20with%20users%2C%20the%20better.
[Accessed 15 April 2026].
Randall, J., n.d. jorandall.co.uk. [Online] 
Available at: https://jorandall.co.uk/blog/5-essential-elements-every-service-based-business-website-needs#:~:text=Your%20service%20pages%20should%20offer,services%20or%20feature%20client%20testimonials.
[Accessed 16 April 2026].
Whitenton, K., 2013. nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/flat-vs-deep-hierarchy/#:~:text=Requiring%20users%20to%20click%20through,lead%20directly%20to%20lower%20levels.
[Accessed 14th April 2026].
www.mollie.com, 2026. www.mollie.com. [Online] 
Available at: https://www.mollie.com/gb/growth/ecommerce-checkout-optimisation-guide
[Accessed 14 April 2026].
www.wearetesters.com, 2025. www.wearetesters.com. [Online] 
Available at: https://www.wearetesters.com/en/ux-research/web-usability/
[Accessed 15 April 2026].
www.zendesk.co.uk/blog, 2025. www.zendesk.co.uk/blog. [Online] 
Available at: https://www.zendesk.co.uk/blog/6-tips-best-online-customer-support/
[Accessed 17 April 2026].








References
Jervis, B., 2023. eyekiller.com. [Online] 
Available at: https://eyekiller.com/blog/5-factors-affecting-website-performance
Nielsen, J., 2012. www.nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/usability-101-introduction-to-usability/#:~:text=Get%20hold%20of%20some%20representative,test%20with%20users%2C%20the%20better.
[Accessed 15 April 2026].
Randall, J., n.d. jorandall.co.uk. [Online] 
Available at: https://jorandall.co.uk/blog/5-essential-elements-every-service-based-business-website-needs#:~:text=Your%20service%20pages%20should%20offer,services%20or%20feature%20client%20testimonials.
[Accessed 16 April 2026].
Whitenton, K., 2013. nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/flat-vs-deep-hierarchy/#:~:text=Requiring%20users%20to%20click%20through,lead%20directly%20to%20lower%20levels.
[Accessed 14th April 2026].
www.mollie.com, 2026. www.mollie.com. [Online] 
Available at: https://www.mollie.com/gb/growth/ecommerce-checkout-optimisation-guide
[Accessed 14 April 2026].
www.wearetesters.com, 2025. www.wearetesters.com. [Online] 
Available at: https://www.wearetesters.com/en/ux-research/web-usability/
[Accessed 15 April 2026].
www.zendesk.co.uk/blog, 2025. www.zendesk.co.uk/blog. [Online] 
Available at: https://www.zendesk.co.uk/blog/6-tips-best-online-customer-support/
[Accessed 17 April 2026].


