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[bookmark: _Toc91420040][bookmark: _Toc92276777]This essay is going to cover comparison and introduction of two chosen multinational hotels, the well-known of its luxurious appearance Ritz Carlton compared to one of the most budget friendly Travelodge. The Ritz Carlton presents high end escapism around the word, while the opposite side of Travelodge stands up for the budget friendly accommodation. Even though their mission might be completely different, both hotels are aimed at the highest standard achievable, this refers to the reason why they have been chosen in this assessment.
Marketing Choices
In the late nineteenth century, Céasar Ritz, a Swiss hotelier, envisioned the Ritz Carlton Hotel. Ritz accomplished his dream and started opening luxury hotels across Europe (Parker, 2021). Céasar Ritz saw that the European aristocracy would be the hotel's primary clientele and intended to ensure that the hotel had the finest amenities, service, and restaurants, as well as the most polished employees with the best service possible, this refers to luxury marketing and aimed at wealthy, affluent elites with high incomes. Relevant are the aesthetic treatment of objects, design, and creativity. On the social level, luxury acquires the qualities of temptation and elitism, which are not dissimilar to the values of power and status (Chevalier & Mazzalovo, 2012).  In comparison to Travelodge, which prioritises affordability and comfort, the most efficient stay and customer pleasure are shared characteristics. First founded in 1985, Travelodge is the largest independent hotel brand in the United Kingdom. The phrase "best for business" is mentioned. Ideal for business stays, whether for major multinational corporations or tiny startups. Their segmentation begins from a significantly broader base than Ritz Carlton. This helps individuals with lower incomes to enjoy more affordable accommodations. While the king of luxury Ritz Carlton maintained its marketing approach for a superior stay, Travelodge added SuperRooms and Travelodge plus rooms to provide a superior experience (Travelodge). Travelodge remains committed to its purpose of providing inexpensive travel for all, whether for leisure or business. 
[bookmark: _Toc91420041]Marketing Strategies and Current Market Positions
Travelodge provides affiliate and ad marketing via social media, as well as promotions and offers with opt-in email (Travelodge, 2019). Affiliate marketing is utilised by businesses to promote traffic to their own websites and increase conversions (Gregori et al., 2013). Customer satisfaction is increased when any product is sold to a customer. The conversion really raises client awareness of the company's goods, hence increasing customer happiness. The crucial characteristic of the advertising is that it will compensate partner websites when it produces business. Merchants must establish an affiliate or associate programme where affiliates can register on their website. Through this portal, a merchant will supply affiliates with the essential technological support, such as product codes and URLs (Singh, 2018). Ritz Carlton offers event marketing. The event marketing services provided by Ritz Carlton provide attendees with a considerable opportunity to meet one another in person, which is especially useful in today's increasingly digital world. Event marketing brings the consumer and the provider even closer to one another and strengthens their relationship. It is mutually beneficial to both parties, which enables the customer to feel a stronger connection to the brand. Even makes it possible for the firm or organisation to see things from the perspective of the client and advance farther (Aventri, 2022). There are some marketing methods that stay the same, such as digital marketing, despite the fact that the two hotel brands target different market sectors. On several social media platforms, adverts for either the Travelodge or the Ritz-Carlton may be found being posted. The use of digital marketing is a straightforward approach to maintaining customer awareness. The advertising of goods and services through digital platforms in order to reach customers is referred to as "digital marketing." This type of advertising takes place across a variety of platforms, including search engines, mobile devices, social media, and websites. The 1990s saw an explosion in the use of the internet, which contributed to the surge in popularity of digital marketing. Traditional marketing and its digital counterpart, digital marketing, share a number of components. Conventional marketing, on the other hand, is seen by many organisations as an innovative method for reaching customers and understanding their behaviour. Combining traditional and digital marketing tactics is a common practise among organisations when developing their campaigns (Barone, 2022).
In the United Kingdom, Travelodge is the hotel chain that holds the position of being the second largest and the second most popular overall (Johnson, 2021). The Ritz-Carlton hotel network started its adventure more than a century ago in the United States, and since then, it has expanded to about 30 other countries, where it has become recognised as one of the most prestigious hospitality brands. The company's headquarters are located in Maryland, United States, but it has since extended to premier sites in a number of other countries, including India, China, Japan, Qatar, Morocco, Egypt, Spain, the United Kingdom, Mexico, and Malaysia. When deciding where to launch the product, it has a specialised team that searches for site-related judgements. The location decisions that this team makes are influenced by factors such as how close they are to an airport or how much of the locality's premium is located in the centre (Team, 2019).
[bookmark: _Toc91420042]Sustainability and Green Messaging
As a result of the extraordinarily rapid changes in climate, the relevance of environmental messaging and sustainable practises is expanding. Every organisation, including the Ritz hotel, ought to keep a fundamental level, and it appears that they have achieved this goal to a sizeable degree. The Ritz-Carlton, Charlotte was awarded the LEED Gold accreditation, making it the first hotel in both Charlotte and the Ritz-Carlton Hotel Company, L.L.C. to achieve this honour. A green, vegetated roof, seasonal rooftop beehives, employee uniforms made from recycled plastic bottle materials, a Bike Valet, an electric vehicle charging station, and complimentary parking for electric and hybrid vehicles are some of the environmentally conscious features and practises offered by the hotel. A LEED Accredited Professional is in charge of monitoring all of the environmental actions that take place on the property. LEED stands for Leadership in Energy and Environmental Design (Contributor, 2010). With Ritz Carlton There are also activities that are kind to the environment, such as a rooftop garden with a beehive and rooftop agrarian experiences, transit that uses hybrid vehicles, a bicycle valet where people can park their bicycles, and more (Luxury Hotels & Resorts: The Ritz). For Travelodge, being conscious is being aware of these affects and making an effort to minimise the negative while maximising the positive. Becoming a corporation with no net carbon footprint is one of our long-term goals. In the year that will follow, we will devise a strategy for achieving this objective and making certain that our criteria for new building and renovation take into account the significance of environmental responsibility. When compared to 2017, Travelodge's goal is to reduce the amount of electricity it consumes by 14% by the end of 2022 (Conscious). The first thing that they were tasked with doing was installing LED bulbs and motion sensors in the public areas of the hotel so that the lights would turn on and off automatically depending on whether or not someone was present. Additionally, they are building new hotels with consideration given to issues of sustainability and climate change. In addition, improvements have been made to the management of waste and water.
COVID-19 Influence and Marketing Messages to The Clients
The COVID-19 crisis continues to have a significant influence on the operations of hospitality businesses, despite the industry's gradual recovery. In order to ensure the health and safety of their staff and customers, and to maximize consumers' tendency to revisit their establishments, COVID-19 requires that enterprises in the hospitality industry make significant modifications to their operations (Gursoy & Chi, 2020). As mentioned on Travelodge’s main website a long battle with covid and the loss of revenue, in 2021 Travelodge took the advantage of the chance to preform a strategic evaluation of the business, and as a result of work, they are transforming a core brand offering to a new budget-luxe premium look and feel design, while preserving their exceptional value price promise (Travelodge). Ritz Carlton, just as Travelodge introduced a highly strict and enchanted cleaning protocols includes disinfection of all meeting and usable equipment not just before but after every single event, there is always a dedicated team to collaborate with event planners to construct health guidelines and procedures to fit their occasion. Just after a hard and endless year of Covid restrictions, the 298-guest Evrima’s deployment schedule for 2021 has been published as part of a marketing strategy to convince both new and existing customers to keep coming back by the Ritz-Carlton Yacht collection, and it includes more than 50 new ports (The Ritz-Carlton Yacht Collection).
[bookmark: _Toc92276780]Conclusion
Both hotels have a vision toward the future and are committed to green marketing and sustainability. Similar marketing methods are used by both businesses, despite the fact that their target audiences for customers are very dissimilar. The only distinction is in who the audience is aimed at. Covid 19 had a big impact on both parties, but the marketing methods that they employed were successful in persuading them back to use their services.
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