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[bookmark: _Toc14448701]Introduction
Marketing Information System is one of the most important innovative techniques that have spread its roots in the hospitality sector. Along with the same, the applications of the Marketing Information system are also very wide known in the field of the tourism industry. I have been asked to assess precisely the relevance of the innovation field in both the following sections. The following paper deals with the aspect of the same through collection of information and communication implementation.
The management process which is effectively involved in the overall fulfilment of the needs of the customers with the application of various techniques is known as Marketing
Companies prioritising in the marketing sector provide customer values by attaining as well as retaining the customers. The application of the various services of any company is completely based on the customer experience and the overall inclusion of the various aspects. The major marketing arenas are the marketing of properties, ideas, goods, organisations, information and consultancy (Novikova, 2015). The marketing information system can be called as an amalgamation of all the above mentioned sectors of marketing field. 
The companies are highly involved in the overall understanding of the concept of Marketing Information System to briefly break into the various requirements of the customer’s. The collection of the information that helps the enhanced process of the perception of trends, sales, and purchase behaviour of customers are important. 
The collection of information is also required to framework the overall target segment. This will also ensure that company does not waste any of its resources in time and money and effort of marketing activities in terms of good sales volume. 
The industry of hospitality is very vast and dynamic. The hotel industry trends and products are constantly changing, but the other non changeable things such as customer’s experience and services are marketed.
The following part of the report will also assess MIS as a precise tool for hotel industry citing Marriott hotels as an example, to demonstrate the overall information of a specific market and customer.
[bookmark: _Toc14448702] Collection of Information
The Marketing Information system is one of the systems helping the customers and their prices of interaction to sort out the overall prices in analyzing the systems of market decision makers improving the segment of market planning and control methods. As per the views of Almajali, (2018), the market information system is a continuous flow of information assisting the prime authorities of an organisation to take decisive actions. As per the views of Hendrickson (2016), the Marketing Information System is composed of four aspects enhancing the overall process of the information collection. The four components are 
· The Internal Report system
· Marketing intelligence system
· Marketing research system
· Marketing decision support system
Of all the four components of MIS, the prime one involved in the method of information gathering are the Internal Report System. The Marketing Intelligence system helps in the overall collection of information that encourages fast track action of managers in response to the dynamic market inputs. The Marketing Research System is involved in the overall categorisation of the resources involved. The two types of resources that are involved in this process are Primary (recent information) and Secondary (information collected from stagnant sources such as Books, journals and articles). The Marketing Decision support system is the part which involves the analysis process (Simón, Narangajavana and Llorente, 2016). The last component of the system helps in the assessment of the retrieved data and uses the entire collection to make decisive actions.
Hospitality industry is quite fast growing in the advanced ear of technology. One of the prime hotel chains of the world -Marriott hotels provides a wide variety of services for long stays in both luxury and premium levels.
By the analysis of the Marketing strategies of Marriott hotels, the advantages of the Marketing Information system on the hotels can be properly revealed. The prime strategies which forms a part of the same are the Organised Data (used for increased efficiency), Significant data storage (used a library of information for execution of various process), planning and assessment (usage of internal and external information for managers), Internal control (for the overall utilization of the company’s procedures).   As opined by Leonidou et al. (2015), the inclusion of all the important data systems are required as the previous Data information systems can be long lasting and can hamper the overall systems due to changes in different formats.
[bookmark: _Toc14448703]Approaches of MIS Marketing
The marketing section of business development process is field which mainly focuses on the overall   products and the set of services that will be built separately to stay the various sections of customers keeping a check on the industry competition and analysis of the trending patterns of the society.  To my understanding, the above mentioned action of marketing can be effectively done with the use of the MIS Tools as it provides the required information to marketers for the development of the product or the services (Weiss and Straub, 2018). It also helps in the overall development of the Marketing framework by identifying the precise target market and develop strategies to pursue the available market opportunities for the same. It also helps in the overall gain of the competitive edge in the market. 
As per my personal views, the Marriott hotel chains have developed a high level of brand value through precise use of the value for good money, amazing cuisines and the premium services getting most of the attention of the customer’s. The company has also followed the 4P’s of marketing for the effective development of the Marketing points.  The delivery focus of the company was based on the utilisation of the principle of the 4P's. A cue of the same by Marriott hotels can be taken by the new loyalty program- Marriott Bonvoy. 
 
[bookmark: _Toc14448704]Communication strategies
 The Communication strategies and the utilisation of the same in context to the Marketing is a very powerful aspect in developing the overall mechanism, of the business development process. As per the views of Simón, Narangajavana and Llorente (2016), it includes all the different kinds of interaction a company faces in its business operations. The usage of the same is also accompanied by different strategies mainly marketing mix that helps in the increased sales volume of the company. 
For the precise delivery of services with an equal standard of the value for money, the company needs to develop effective marketing strategies that blend in the integrated system of service delivery process for the company Thorpe (2018). On one hand, the marketing mix utilisation as mentioned above is a representation of the company’s marketing point of view. However, on the other hand, the analysis of the customer’s point of view is also required. The same can be done by the implementation of the 4 C’s. The 4 C’s are Customer values, cost, communication and convenience.
The product of the business can be referred to as the service that is the main point of focus of the company. The nature of the product can be either tangible or intangible (consultancy service). The term price refers to the value of money a customer needs to pay in exchange for the purchase of the product. Place refers to the space where the product is marketed. The application of these can also be seen in the mode of product selling such as the advertising and print media (Valos et al. 2016). The application of the same can also be extended through the People, Physical process and Physical evidence. 
The 4 C’s represent the views of the customers in reaction to the purchase behaviour. The Customer value refers to the requirement of the customer while the cost represents the amount of money depending on the customer’s willingness. 
[bookmark: _Toc14448705]Effectiveness within the Hotel Industry and Marriott’s
After the discussion of the information systems utilization in the Marketing arena, I will utilize in the analysis of the same in the hotel industry (Lui and Au, 2017). The importance of the hotel industry in today's context cannot be neglected.
The prime strategies that the Marriott uses are as follows
· Research on customer preferences. Though Spa, gym and other places, the hotel analyses the services that are preferable for the customers and helps in the utilisation of the same though external analysis improving the overall standard of the services.
· Maintenance of Customer relationships giving emphasis on customer loyalty and brand image.
· Focussing on the promotional strategies.
[bookmark: _Toc14448706]Conclusion
The implementation of marketing system is the summary of the infusion of external and internal data that helps in the structuring of the customer's needs which is the baseline of the business improvement process. It is also used to develop strategies for customer’s improvement.
The customer feedback shows the company mainly focussed on the development of the customer’s loyalty. Other important factor also requires the reflection on price and sales prices of the services.
Since the company Marriott has an extensive management, the application of innovative techniques with the use of effective marketing team can result in good strategisation of the company pursuing excellence.
The market value of Marriott may be high, but due to the presence of many cheaper competitors, the company needs to focus on the application of reasonable process range. This will help in the attraction of a bigger market.
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