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       In nowadays to make publicity it’s very easy. Maybe not that easy as an actual fact but it is very popular and there are plenty of ways or methods to help you or at least to guide you in order to advertise your announcement.  
Of course, mass media does not represent a department hard to be in touch with as it was in the past.  
Let speak a little about these new ways and very popular of advertising:  

· Marketing from social media; 
· Purchased online adds; 
· The traditional newspaper;  
· Radio;  

       Today we have these little big advanced platforms which we kindly we call them social media. Which could be scary for most of us privacy wise. But them are very attractive and popular marketing tools for new and old business. The reason for this is that promoting yourself on one of these platforms it costs you nothing and if you are or represent a new business you may not really want to spend much money everywhere. The second reason for making the advisor on one of these platforms it is that they are very catchy. Plenty of people are running these platforms for different reasons. Fact which is making them a very popular place and safe for advertising.  

        On way how to make your advertising popular and to increase the popularity rate it remains online still, but under a different manner. Posting ads online on websites with high traffic in is a very productive way to get the word out about your business and jobs. The best and popular way to be active in this sector it is to use Google AdWords. It is a method of using google to give you some money, not only information.    



         Now that we spoke a little bit about some benefits which are coming from the technology which we use it daily, it is not well to forget that we still have a way of advertising which may not be as fast as the first two, but it is just as much as efficient. Speaking about the newspaper they once been represent the way how people use to remain up to date or in touch with the news without tv and radio.  
This way remains active even today and if it is here why we should not be able to use it. Lots of people are still using the newspaper as main source of information.  

       Now we will speak about a method of communication which may sound old, but it is still here with us and it will stay here for a long time. We refer to the radio, which represents a very catchy jungle and a very fast tag line for listeners. 
One of the main attributes to the radio station for advice it is that if you want to address to a public aged about 45 – 60 years old you could do it right away on an adult contemporary station.  
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