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If you post it, they will come: The businesses turning likes into live hoods
Adapted from: https://www.theguardian.com/media/2022/may/30/west-midlands-chip-chop-a-tiktok-sensation#img-1
By Jessica Murray. Coventry, published 30 May 2022[image: ]
Thousands of people came visiting the Binley Mega chippy to experience the place firsthand. 
Social media platforms like TikTok and Instagram have made it possible for businesses to gain more customers through social media. An example of how this was made possible by one local restaurant in the Uk was Binley Mega Chippy, which went viral due to its appearance on tik Tok. 
It was a popular fish and chips shop in Coventry. England however, things took a new turn once people started making fun of the restaurant on social media using their unique sounds and memes. 
Visitors arrived in from all over the uk
Owner Kamal Gandhi was taken back the unexpected media coverage (Within days there were queues of people waiting outside the restaurant to try the world-famous takeaway dish, the newspaper quoted Gandhi as saying. Visitors came all the way from across the Uk and even abroad to try the famous takeaway for themselves. 
Gandhi told The Guardian that:
“We just assume it is local person who likes the food”
Even though no one knew precisely why the restaurant had become famous, there was an influx of visitors because of the viral trend. 
The potential of user-generated content, in contrast to many companies which allocate thousands of pounds for them. marketing campaign, the success of Binley Mega Chippy depends on content generated not by the company itself buy by ordinary TikTok users. People made videos about their visit to the restaurant and their impressions after trying out its food. This viral trend proved the potential of user generated content. The one popular video may inspire people too make thousands of others.
A lesson for small businesses 
The case of Binley Mega Chippy is an excellent example of how social media can play an important role on the promotion of small enterprises. Th local takeaway, which had enterprises. The local takeaway, which had previously operated within its community, gained recognition all around the world.
Even though online popularity usually disappears fast, the restaurant was able to take advantage of the increased sales, worldwide recognition and much wider target audience. The opinion of the experts is that customers’ authentic videos are more effective than regular advertisements because they look believable. In today’s world. Binley mega Chippy can be regarded as the most successful example of how TIKTOK can turn a local business into the object of discussion all around the globe. 
If you post it, they will shop: How TikTok turned a small clothing brand into a multimillion-pound business
Adapted from: https://www.scmp.com/ South chine morning Post (2025) Meet odd Muse founder aimer smale: the 28years old ex-Asos buyer who built a multimillion-pound clothing brand from her bedroom 
By Sumnima Kandangwa. Lonon, published 20 June 2025

  [image: ][image: ]
‘I never expected my videos to reach so many people’
Social media sites for example TikTok and Instagram have revolutionized fashion brands interact with consures. It only takes on viral clip to get a brand noticed worldwide by millions of people. 
Odd Muse, which is a British fashion label created by Aimee Smale in 2020, is perhaps one of the best examples. Smale started her business out of her bedroom using her own savings, all while working as an assistant buyer for ASOS. Rather than investing thousands of pounds in marketing. Smale marketed her clothing line using TIKTOK videos. 
When more people started to find the brand through social networks, the customers started to post the videos themselves in which they were dressed in Odd muse clothes. They gathered hundreds of thousands of views, and thus, allowed the company to get acquainted with more customers from the UK and worldwide. Odd muse fashion became very popular among the influencers and content makers.
Talking about her achievements, Smale said that she never thought that her small business would be so successful. Through social media, she could create a community of followers without any advertising efforts. 
Nowadays, Odd Muse is a multimillion-pound fashion business operating not only in London but also in New York. The brand gained its popularity though social media where its collections frequently receive thousands of views.
Marketing professionals see the success of this fashion brands as a proof of how powerful businesses since authentic videos, customer testimonials and behind the scenes footage usually generate more trust than any conventional marketing.
The story of Odd Muse proves how much social media can change a small business. What was initially a bedroom-based project turned into a fashion brand which operates on a global level and is recognized all around the world.
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