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[bookmark: _Toc169472770]Abstract 
The research study aimed to evaluate the importance of financial transparency and its impact on investor relations and trust. 
The literature review stated that a step in establishing a trusting and accountable culture of financial transparency in the business is adhering to established procedures for operation. Delivering trustworthy and comprehensive financial data allows the company to showcase its resource management skills while also fortifying relationships with borrowers and investors. 
The methodology used in the study was a mixed approach has been employed, which enhances the validity of the study's conclusions. When qualitative and quantitative data sources are in sync, the conclusions emerge that are better. Because the content analysis depends on a systematic technique that other researchers may easily replicate and study's conclusions were quite dependable.
The findings developed in the study were when businesses are forthright regarding their finances, they earn the trust of those who matter to them, including investors, customers, and other people. As a company is transparent and truthful by providing information without bias, customers have increased trust in its credibility. 
The conclusion and recommendation made under the project were companies that follow the regulations while offering the right data make it easier for shareholders to evaluate the success of the company and the competence of its top executives in terms of tactical resources. Further, to build relationships with and confidence from investors, businesses should use the aforementioned measures to increase financial openness.
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[bookmark: _Toc169472771]Chapter- 1 Introduction 
1.1 [bookmark: _Toc169472772]Background Study 
Financial transparency is now an essential component in determining relations with shareholders in today's competitive marketplace, and not only a trendy phrase. These days, financiers base their judgments on how transparent a firm is, and therefore they want businesses to be transparent as well. Establishing trustworthy relationships with stakeholders begins with being transparent. Companies that are open and honest with their investors offer them current details about the business's finances, activities, and plans. When investors see this kind of transparency, they gain trust, which increases the likelihood that they will invest and stick around (Oncioiu et al., 2020). Companies demonstrate their dedication to ethical standards and accountable leadership by demonstrating their dedication to transparency. 
Today investment rests on the pillar of monetary openness, which fosters an atmosphere of trust, promotes effectiveness, and illuminates the way to prevail in the complicated realm of money. Although there are still obstacles, the combined efforts of financial companies, supported by technology, point to an optimistic future whereby making well-informed, ethical decisions is the standard. To make sure that the securities markets remain transparent, comprehensible, and equitable for everyone involved, openness is going to be more important as the banking industry changes. This will determine how investment is done in the coming years.
Financial openness is crucial for strengthening relationships with shareholders in today's ever-changing economic climate. Financial backing, long-term viability, and the ability to bounce back from setbacks are benefits that may accrue to startups that adopt this philosophy. Implementing established procedures for accounting guarantees uniformity and dependability in financial reporting, which is an initial move for attaining financial openness. This method not only makes it easier to compare industrial standards and rivals, however it also makes the accounting records easier to understand for shareholders. Talking to shareholders frequently is an additional part of being financially transparent.
When it comes to cultivating enduring connections with shareholders, financial openness is equally as important as it is when it comes to establishing preliminary trust. The foundation of every positive connection is an atmosphere of trust and transparency, that can only be fostered via consistent and transparent financial reporting. In addition, shareholders are better equipped to offer helpful criticism when given access to detailed economic data, which allows them to make informed recommendations (Chapman et al., 2022). Furthermore, the startup's capacity for profitable expansion and problem-solving is enhanced, and the investor-startup connection is fortified, via this cooperative technique. A startup's capacity to attain long-term prosperity will eventually be linked to its openness to funding. Shareholders are better able to back growth-driving strategic choices and investments when they have access to accurate and accessible financial information. Another benefit of being open about money is that it improves a startup's standing in the marketplace, which in turn brings in more investors and collaborators. When it comes to managing risks, openness is also key. By communicating honestly about the economic hazards and unpredictability that a new business faces, financiers and the startup may work together to devise ways to reduce these hazards, thereby increasing the likelihood that the firm will survive and thrive (Brühl and Falkheimer, 2023).
[bookmark: _Toc169472773]1.2 Research Aim and Objectives 
The research study aims to evaluate the importance of financial transparency and its impact on investor relations and trust.
The study aimed to study that decisions made by shareholders were greatly influenced by the openness of accounting records. It improves trust, fills in knowledge deficiencies, decreases operating expenses, increases stock flexibility, and promotes investments with a longer time horizon. When it comes to their financial reporting, a particular company is completely transparent, whereas another manages several different companies and produces records that are quite complicated.
The objectives of the study are as follows:
· To evaluate the extent of financial transparency in organizations and its disclosure practices. 
· To assess the impact of financial transparency on investor relations and trust. 
· To determine the role of technology and communication channels in facilitating financial transparency and stakeholder trust. 
· To develop strategies for improving the effectiveness of financial transparency towards investor relations and trust. 
[bookmark: _Toc169472774]1.3 Research Questions 
The questions addressed in the study are as follows:
1. What is financial transparency and its disclosure mechanisms within organizations?
2. What is the impact of financial transparency on investor relations and trust?
3. How do technology and communication channels contribute to enhancing financial transparency and fostering trust among stakeholders?
4. What strategies can be proposed to enhance the effectiveness of financial transparency in improving investor relations and trust in organizations?
5. 

[bookmark: _Toc169472775]1.4 Significance of the Study
Companies that are transparent with their knowledge—even while it's unfavourable—show that they want to earn their investors' confidence. More faith and devotion from investors might result from this kind of trust. Businesses that value openness in their operations stand out to investors in today's cutthroat business climate. When consumers have access to thorough and easy-to-understand knowledge, they are better able to make educated investments (Mustafa Hussain et al., 2023). Shareholders are more likely to put their money into open and honest businesses since they are seen as safer bets.
The achievement of a business depends on its strong partnerships with investors. Shareholders may better comprehend the achievements of a business and its potential growth when there is openness when supplying them with this data. To foster deeper connections and possible support from shareholders, it is important to provide them with periodic updates, maintain transparency, and provide clear documentation.
[bookmark: _Toc169472776]1.5 How to carry out research 
The research is carried out through the qualitative research method. To have a better understanding of the research topic and how decisions are made, collecting qualitative facts allows for the gathering of non-numerical information about the study's subject. Qualitative investigations, on the other hand, can only rely on participants' subjective accounts, which could put doubt on the reliability of the outcomes (Cheong et al., 2023). When fresh insights or trends arise, the method of gathering and evaluating information may be adjusted accordingly. There is no firm decision-making process conducted in advance.
For collecting primary data, the interview is conducted with the target audience whereby a questionnaire is prepared for respondents. Further, primary data collection through a survey allows researchers to get a better understanding of the topic by discussing the target subjects in-depth with respondents. 
The process of primary data collection involves preparing a questionnaire based on the objectives and aim of the study and then the questionnaire uploaded on Google form. The link of the Google form is shared with the target audience i.e., employees and investors of the organisation which maintains financial transparency within the workplace. After sharing the Google form, the survey is conducted and the results will be analyzed later to aim for the research's actual objectives. 
Furthermore, for secondary data collection, the secondary source of data was collected and critically analysed to meet with objectives of the research. The literature review chapter allows the researcher to collect secondary data and facts in the context of to research topic to address the research aim and objectives. 
The research objectives are going to be achieved by collecting primary as well as secondary data from online sources. Primary data is collected through a questionnaire whereas secondary data is collected in the literature review chapter. Objectives 1 and 3 were achieved through a questionnaire whereas objectives 2 and 4 were achieved through secondary research. 
[bookmark: _Toc169472777]1.6 Limitation of the Research 
One potential drawback of the present investigation is that it relies solely upon qualitative information and facts, which might affect the final analysis and conclusions. Due to the potential for semi-structured or unorganized qualitative information which requires adequate structuring and formation to satisfy the purposes of the study, this research uses qualitative research methods that have resulted in significant time and financial investments. Due to the impossibility of statistically representing the qualitative results, inappropriate and misleading outcomes and conclusions may result. One major drawback of qualitative investigation is the lengthy period it takes to gather, analyse, and highlight important findings (Marx, 2023). The necessity of qualitative research limits the ability to make definitive conclusions is a further concern. Therefore, it may take several days or weeks to generate an important result from a qualitative investigation. In addition, due to this method relying on human interactions to gather data, discussions can go off course from the original issue statement. Participants get more control over the data collected in qualitative studies since the questions are often left open-ended. This makes it impossible for the researcher to draw meaningful conclusions about the relevance of the results to the people interviewed (Bhangu et al., 2023).
[bookmark: _Toc169472778]1.7 Structure of the dissertation 
1. The very first chapter is the Introduction to the dissertation. It lays out the primary objectives and goals of the investigation and the research issues that are going to be answered using the knowledge and data stated in the introduction chapter. Additionally, the study's importance highlights the need to examine the importance of the research topic. 
2. To generate fresh understanding and information, the literature review chapter presented the perspectives of several writers within the framework of the study title. Unknown information and themes connected to the research topic are critically analysis in this chapter.
3. The study's methodology, which details the research's approach to analyzing data and collecting comprised in the following section. To gather and assess relevant and valuable knowledge, the investigation emphasizes the use of third-party information and qualitative research methods. 
4. The investigation's findings and analysis are provided in the fourth section of the paper. Researchers take a comprehensive look at the facts and information they gathered and then analyze them.  
5. The final chapter, "Conclusion and Recommendations," summarizes all of the findings and knowledge collected and assessed in the study. 


[bookmark: _Toc169472779]Chapter 2- Literature review 
The literature review provides a thorough analysis of the significance of open financial reporting and its effect on the relationship between companies and their investors. The literature review section of the empirical report includes a critical analysis of academic online materials, textbooks, and webpages that deal with and clarify concepts and theories pertinent to the intended outcomes and objectives of the investigation. This chapter is devoted to reviewing the existing literature on the topic to ensure that scholars may fill in any shortcomings in their understanding and conduct their research.
[bookmark: _Toc169472780]2.1 Overview of financial transparency and its importance
According to Caputo et al (2021), financial transparency as ethical conduct, accountability, and corporate governance area in the company uses financial practices clarity including decision-making processes, positions, and health. Beyond disclosure transparency also empowers management to maintain control in corporations and also increase reliable moral behavior. It also stands for honesty, responsibility, and accountability as a good corporate governance structure.
According to the perception of Bulyga et al (2020), it has been analyzed that transparency in the financial reports and statements allows the company to attract customers as well as investors to gain competitive benefits in the market. It includes the full disclosure of reliable data to the authorities and customers as well as additional funds and resources for future growth.  With the use of accounting and economic theory, the corporate organization can maintain transparency and fairness in their account which leads to an increase in the market share and growth of the company. 
According to Quattrone (2022), financial transparency is the most important factor and aspect of corporate governance, ethical conduct, promoting accountability as well as trust among the organizations. Transparency can be understood as full disclosure and clarity which is the fundamental principle in corporate governance. It includes providing clear information and details about the financial practices, health, position as well as decision-making process of the company. Corporate reporting, as well as disclosure, are the main elements of the organization's transparency. The management of the company needs to remember that transparency can be somewhat cover more than it discloses. Along with that, the main motive of transparency is to foster reliable moral behavior along with enabling the management to exercise power as well as maintain control in the corporations. Rules, regulations, and codes often prominence transparency as the main pillar among the four pillars of good corporate governance, in addition to this responsibility, accountability as well as honesty. It has been analyzed that the organization needs to maintain honesty and integrity in their financial records, working, policy, and others to achieve success. Along with that, it has been determined that transparency enables the management to develop trust, and strong connections among the related parties such as stakeholders, managers, employees, customers, and others. It helps the manager to make a better plan according to the budget as well as allocate the resources to the employees effectively to maximize profitability and revenue. It enables professionals to make effective decisions related to financial resources, investment, and others.
Economic theory demonstrates how transparency in company practices impacts investor concepts, market efficiency as well as economic stability to meet the desired outcomes effectively (Ortega-Rodríguez et al, 2020).  Along with the accounting theory analyse and evaluate the role of the accounting standards as well as practices in assuring the honesty and openness in the financial reporting. Transparency enhances the complete disclosure of the behavior and actions of the corporate company and it also allows them to provide ethical standards to the staff to increase the productivity and effectiveness of the company.  
In the opinion of Al-Okaily, Alkayed, and Al-Okaily (2024), It has been analyzed that transparency in organizations creates more profitable opportunities as well as allows the management to bring sustainability to their work to meet success goals. In the corporate organization, it assists in using the financial resources wisely as well as saving funds for future opportunities that lead to gaining competitive benefits in the market. It helps professionals to reduce the risk and increase the revenue of the company. Effective governance models foster accountability transparency as well and ethical conduct which is important for the organization to reduce challenges. Moreover, a culture of honesty, as well as openness, arises when the company's financial transparency increases domestic working and ethical practices. If the company operates with business available then they must maintain transparency and full disclosure during the time of audit and financial inspection to increase brand image and maintain reputation in the market (Derun, Mysaka and Skliaruk, 2023). It enables the organization to maintain the organization as the holder connection as well as increase the coordination among the staff members to deliver high-quality products and services to the customer and increase market share. There are various mechanisms of financial transparency in the organization which enable them to achieve their goals. Ensuring that board members are responsible for the financial information to the stakeholders. To reduce the financial risk as well as increase the position of the company in the market, transparency in business operations especially in the financial department fosters the growth and achievement of the company. They can retain the earnings for future profitable projects and invest in the plants which is beneficial for the environment, society as well as company. 
Based on the disclosure and reporting of corporations transparency plays an important role. It also goes beyond the information provision objective to develop strong connections with customers, workers, managers, and stakeholders along with promoting trust among them. Transparent financial reporting also helps to plan the budget, process of decision-making, and allocation of resources increasing revenue and profitability. In addition, transparency in statements and financial reports not only attracts customers but also helps investors in giving a company competitive benefits within the market (Caputo et al, 2021). Accounting and economic theories show transparency and importance in impacting the stability of the economy, the efficiency of the market, and the perceptions of the investor. By implementing accounting practices and standards companies can ensure financial reporting openness and honesty to gain credibility and trust.
Mason (2020) agreed with Caputo et al (2021), that a transparent culture in the company increases sustainability and profit opportunities. It also facilitates the reduction of risk, enhancement of revenue, and financial resource utilization. Effective models of governance also promote ethical conduct, transparency, and accountability thereby overcoming issues and enhancing the resilience of the company. Mechanisms like transparent operations in the business, responsible financial management, and financial information overview contribute to enhancing effective success and growth for the company success. Transparency not only strengthens relationships of stakeholders but also increases coordination among members leading to services and product delivery.
The financial inspections and transparency during audit maintenance also increase the reputation of the organizational brand. Transparency also allows the companies to retain earnings for investments and projects for the future contributing to societal environmental well-being. Overall, financial transparency is not only based on disclosing information but also on increasing ethical conduct, accountability, and trust in the company (Mason, 2020). It is a corporate governance of fundamental principles, trust of the stakeholders, long-term sustainability, and success of the business. By implementing effective disclosure mechanisms and embracing transparency in the company, they can easily maintain their marketplace reputation, resilience, and competitiveness.
[bookmark: _Toc169472781]2.2 Impact of financial transparency practices and its mechanisms within organizations
[bookmark: _Toc169472782]2.2.1 Impact of financial transparency on firms
As per the perception of Naveed, Farah, and Hasni (2021), It has been determined that financial transparency in the company enables the board members to foster trust as well as connections with all the stakeholders to meet the goals and success effectively. It has been analyzed that financial statements and account transparency suggestively impact investor decisions. It enhancements confidence, connection, and trust, declines information gaps, minimizes capital costs, boosts stock fluidity, and boosts long-term investments. Along with that it progresses risk assessment, safeguards legal compliance, and protections investor benefits. It has been seen that it has a positive impact on the investor's decisions as well as allows the company to generate more funds for the project to complete it in less time and increase the experience of the customers. that transparency also enables the professional to reduce the risk deleted with investing in a particular company. 
Many organizations have implemented transparency measures to enhance their investor relations such as some companies provide updates daily about their business operations, financial operations, and pricing strategy earning reports as well as annual reports to the stakeholders (Xiao and Wang, 2024). Along with that updates regularly about the positive role of a sustainable environment in social performance allow investors to compare the company’s dedication and commitment towards corporate responsibility and sustainability. Transparency plays the most important role in developing confidence and building stay holders as it improves accountability, enhances the decision-making process as well as mitigates various risks related to the investment.
In the company, financial transparency plays an important role in building strong relationships and increasing trust among the various stakeholders including investors. By giving relevant information regarding the financial data organizations can easily gain confidence and enhance credibility among investors to improve operation creditworthiness (Cheng et al, 2021). Investors are also likely to invest in an organization where they can understand the financial performance and health leading to foster profitability amount and investment power of investors.
[bookmark: _Toc169472783]2.3.2 Impact of financial transparency on investors
Practices with transparency and honesty allow professionals to mitigate financial and legal risks. The company needs to maintain better relations with its investors to reduce the issues of shortage of funds and resources for systematic working. It has been determined that when the investor has a protein and access to timely and accurate information about the financial performance of the company and its financial operations and strategy, they are more likely to develop their trust and confidence in the management team and business. As a result of this, it increases the investment, and fun as well as improves shareholders' value (Hardiningsih et al, 2020). Transparency also enables the investors to make effective decisions by comparing the decision and return on investment of various companies to earn a maximum amount of money. By providing concise and clear data about the company's prospects, financial transparency helps to regulate smooth business operations. Financial transparency for investor benefits offers access to the opportunities related to their investment which can lead to improved returns and better decision-making for the shareholders. It has been determined that transparency in business operations can also create accountability and allow investors to hold shares in a particular company as well as trust the management team as they are accountable for their decisions and actions. When investors have the authority to get data about the business strategy and financial policy of the company, they can estimate whether the company is achieving its target as well as whether its management team is performing its best in the best interest of the stakeholders. 
In the opinion of La Torre et al (2020), it has been analyzed that Transparent companies provide reliable financial information and accurate data to the investors which improves the creditworthy of their operation. Along with that, investors also develop their confidence when they can understand the financial health of a company easily to make investments to earn profitability. It has been determined that transparency in the financial statement fosters confidence and the climbing uncertainty about the risk and fundamental issues. It also helps the company to increase the market value of their organizations and dean competitive benefits in the market. Companies with clear transparent financial reporting in a statement attract a large number of investors and earn more as compared to their competitors who have less transparency in their financial transactions. Investors are also unable to come to the valuation of their shares and make effective decisions to earn a better return on their investment. Transparency allows the company to reveal its investment performance and make better decisions to invest more to reduce financial risk (Hassani and Bahini, 2022). It has been analyzed that that level of hidden investment may lead to uncertainty and risk impacts the overall growth and reputation of the company. The companies must align their business with the regulator requirements and legal policies of the government for financial reporting to conduct their business in the market effectively without any legal issues. Accurate information and open communication allowed companies to build investment and confidence in the investors to retain in the organization for the long run. 
[bookmark: _Toc169472784]2.2.3 Impact of financial transparency on external stakeholders
According to the perception Guan et al (2020), transparency in the financial aspect also increases the risk and challenges for the stakeholders. It affects the financial position of the organization and gives a clear picture to the investors that decline their investments and funds. Sometimes it also affects the financial position and future investment opportunities of the organization if companies completely disclose strategies and other things. Many other business organizations can use their financial strategies and policies to attract investors of an organization that declines the stakeholders and the value of shares of the company. 
According to Cheng et al (2021), financial transparent reporting also supports the overcoming perception of risks and uncertainty among investors. When organizations disclose relevant matrices of performance and financial statements, investors can also make informed decisions about their investment leading to effective results of finance. This transparency not only attracts investors in a wider range but also gains company market value providing its competitive benefit.
However, Bhimavarapu and Rastogi (2020) argued with Cheng et al (2021), that transparency within business processes also brings organizational risks and issues. The financial policies and strategies may also impact the competitive positions of the company and often the organization's future opportunities for investment. Other businesses may also exploit this information to receive competitiveness and share value.
Overall, it can be said that financial transparency influences investor trust and relations. It also enhances credibility, increasing the confidence of investors as well as allowing for an informed process of decision-making. While transparency brings issues and addresses its advantages in the form of competitiveness of the market, regulatory compliance and trust of the investor outweigh potential drawbacks. By maintaining accountability and transparency organizations can build an effective relationship with stakeholders and investors driving long-term sustainability and success.
[bookmark: _Toc169472785]2.4 Contribution of technology and communication channels in facilitating financial transparency and stakeholder trust
In the view of Barrane et al (2021), communication channels and technology play an imperative role in increasing financial transparency as well as boosting trust among the stakeholders. With the use of digital technology, Artificial intelligence as well as automation the company provides detailed information to the stakeholders, investors, and other parties to engage them with the business operation and practices of the company. Automation enables the corporation to timely publish the financial report quarterly annually and at regular intervals giving information about the financial health of the organization to make effective decisions related to investment. Providing financial information in an eco-friendly format with visual reports like charts and graphs improves clarity. It is also sure about its ability to generate financial reports readily available to the investor employees as well as the public on the company’s website which promotes transparency. It also enables the professional to make budgets in detail as well as track the expenses in less time. With the use of artificial intelligence, reviewing the budget regularly helps them to track actual expenses against the budget to make effective adjustments and changes to improve profitability. It helps the company to include relevant parties such as the financial team and department heads in the budgeting process and increases the reliability and accuracy of the allocation of resources. 
It has been analysed that transparent reporting and budgeting maximize the trust Level by showing responsible financial management to the stakeholders and increasing the chances of a better return on investment. Open book accounting is an effective technology that allows the company to share financial information with the staff members in detail as well as include them in the financial discussion which promotes coordination and transparency in the systematic working of the organization (Ray, Chowdhury and Hasan, 2024). It also allows the company to provide financial literacy training to the employees that enables them to understand the financial report as well as contribute to making effective decisions for future growth. Digital technology enables the company to real-time financial reporting that allows the stakeholders to use existing and up-to-date information related to the financial position in other aspects of the company. Financial management software reduces risk as well as increases transparency and streamlines processes.  
In the opinion of Aldboush and Ferdous (2023), Communication channels allow the company to develop a factor transparency plan to attract a large number of customers and investors to make the company number one in the industry. Accessible and open internal processes develop confidence among the external partners and employees leading to reducing the cost and time of the business operation and increasing availability of the resources for future projects. Technology-driven transparency as well as effective communication platforms developed accountability, trust, and sustainable growth among the organizations that enable them to gain leading positions in the global market and enjoy success in the long run. Communication channels also enable the company to interact and communicate about the requirement of funds and other resources to the investors to get the required funds in less time and meet the goals of the company. Martínez-Peláez et al (2023) stated that it also helps them to gain market information to make effective decisions related to the financial transaction’s accounts and other things for the achievement of success goals. Regular audits make complaints with accounting standards as well as regulations that enhance transparency in the business operation of the organization.
As per Olaniyi et al (2024), the strategy should be developed to enhance financial transparency to improve trust and relationships with investors in companies. This is related to blockchain technology utilization, enhanced tools of data visualization, continuous involvement of stakeholders, proactive practices of disclosure, strengthened audit processes and internal controls, integrated reporting frameworks adoption, executive compensation transparency, and embracing ESG reporting.
Adopting the technology of blockchain can also revolutionize the transparency of finance by giving financial transactions an immutable and secure ledger. Blockchain also ensures transparency by enabling relevant financial data, increasing trust among stakeholders and investors, and even accessing real-time stakeholders. Moreover, smart contracts on blockchain can also automate financial processes enhancing financial reporting and effectiveness. Further, advanced data visualization tools investment can also improve financial information transparency showing complex financial data in a clear format (Olaniyi et al, 2024). Interactive graphs, charts, and dashboards also allow stakeholders to analyze intuitively financial performance leading to fostering trust and a better process of decision-making. Such tools facilitate financial information and transparent communication enhances the confidence of investors in the financial management of the company. Companies need to implement strategies to involve stakeholders in the decision-making process and transparent financial discussions. 
Gara and La Porte (2020) agreed with Olaniyi et al (2024), that regular workshops, forums, and meetings give opportunities for stakeholders to increase concern, give feedback on financial matters, and ask questions. This open dialogue also increases trust and shows the commitment of the company in an accountable and transparent way. Proactive practices of disclosure should also be adopted including voluntary sharing of financial information with the stakeholders beyond the regulatory needs (Gara and La Porte, 2020). It can also involve disclosing assessment of risk, performance indicators, and financial Matrix to give stakeholders the financial health of the company stakeholders. By being transparent in challenges and successes the companies can easily develop trust and credibility among investors.
According to El-Khatib et al (2021), audit processes and internal control are important for financial information reliability and accuracy. Adopting robust internal control also supports overcoming errors and fraud in financial reporting along with enhancing trust and transparency. Regular audits organized by independent 3rd parties give assurance to stakeholders that show accurate financial information and regulatory standards compliance. Integrating International reporting frameworks inspires companies to give financial performance a holistic view, sustainability, governance, and strategy efforts. Implementing integrated reporting companies demonstrates transparency in the value creation process communication leading to fostering trust and confidence among investors.
Executive practices of compensation transparently discuss its importance for stakeholders and investors. Hence, communication regarding their policies of executive compensation is important and should also involve equity awards, bonuses, and structures of salary to ensure decision-making accountability and transparency regarding executive compensation (El-Khatib et al, 2021). ESG reporting includes disclosing the matrix of non-finance related to social responsibilities, corporate practices of governance, and environmental impact. Through ESG integration into practices of disclosure, companies demonstrate their ethical business sustainability practices commitment, attracting responsible industrial and enhancing trust among investors.
[bookmark: _Toc169472786]2.5 Strategies for improving the effectiveness of financial transparency towards investor relations and trust
In addition, transparency in financial reporting also helps organizations to link with legal policies and regulatory requirements ensuring overcoming legal risks and compliance. Proper information and open communication also built confidence among investors and even established trust within the staff of management resulting in increased value of the shareholder and investment as well. Investors also feel more assured when they have relevant and proper information access regarding the strategy, operation, and financial performance of an organization (Bhimavarapu and Rastogi, 2020). In addition, the transparent practice of finance also allows investors to make the organization more accountable regarding their actions and decisions. The investors have information about the financial policies and business strategy they can also evaluate that the team of management is working their best. This accountability also increases transparency and strengthens the confidence of investors in the management of the company.
According to Wang et al (2020) More and more, companies are being pushed to provide scientific information because of the far-reaching effects that businesses have on the planet. Nevertheless, there has been a lack of research into the exact process by which disclosing environmental data impacts business outcomes, and the relationship between the two is contentious. This study looked at how stability and accessibility (such as reporting from analysts and corporate possession) mediated the relationship between the disclosure of ecological data and the profitability of the company by maintaining financial transparency. More and more people are worried about how businesses affect the ecosystem and how well they fulfil their ethical obligations as ecological issues become worse. This study looked at how openness and accessibility mediated the relationship between ecological data discourse as well as the economic success of firms that impact investors' trust and participation within the organization. In addition to outlining the business's corporate ethical standards and management frameworks, an effective Environmental, Social, and Governance reporting plan should include the ecological impact of the business. The inclusion of ESG information within investor-facing websites and communication materials may help IROs exploit ESG provided as a planning instrument since these factors are considered by contemporary investors when making decisions.
Olaniyi et al (2024) further stated that an innovative possibility has been given to the companies: ESG reporting, which stands for environmental, social, and governance. Companies may improve their openness and earn customers' confidence by publishing such analyses. There are several key players in this procedure, including environmental divisions and investor relations officers (IROs). Intermediary risk officers (IROs) may boost an organization's reputation among shareholders by including environmental, social, and governance (ESG) factors in investor interactions. Anyone with equity looking to make money in both the immediate and distant future would do well to put their money into a socially conscious business. In the long run, this might provide the groundwork for a trustworthy brand story, as it positions corporations as pioneers in ecological responsibility, societal effects, and strong leadership. 
[bookmark: _Toc169472787]2.6 Summary 
According to me, I think that Investors, consumers, and different stakeholders gain faith in a business once its financials are truthful and transparent. Clients have more faith in a business's reliability whenever it shows it is upfront and truthful by offering information freely. The organization can demonstrate its ability to effectively handle resources and strengthen connections with lenders and shareholders by offering reliable and transparent financial data. Creating a culture of financial openness at your organization goes further by following standard operating procedure which is an essential requirement that encourages financial accountability and confidence. I agree with the strategies recommended above for improving financial transparency within the business environment to gain investor relations and trust. Embracing openness allows workers to make educated choices that boost your company's performance and build deeper connections with prospective customers.



[bookmark: _Toc169472788]Chapter 3- Methodology 
[bookmark: _Toc169472789]3.1 Introduction 
The present stage of the assessment makes use of several tools and materials to address the research questions. To achieve its objectives, the study relied on a specific methodology that yielded trustworthy results. This chapter focuses heavily on the research's analytical assessment which helps with both understanding the results of the research and determining how trustworthy the data is. It represents the method through which investigators plan how they're going to accomplish their goals by the objectives and aim of the current study. 
[bookmark: _Toc169472790]3.2 Research Philosophy 
The study used the positivism philosophy that holds that one can only believe "real" information derived from sensory experience (the senses), especially quantitative data but also concentrates on qualitative information in context to the research topic. Researchers in positivist studies are just responsible for collecting data and interpreting it objectively by analysing the impact of financial transparency on investors. To rephrase, the investigator puts their values aside as well as acts as an impartial analyst during the investigation. The results of such investigations are often measurable and open to observation (Verma et al, 2023). The use of quantitative approaches enables positivist investigators to compile a collection of data from huge examinations and analyse them statistically for observations, patterns, observations, and mutually reinforcing linkages. In positivism, the investigator and the truth being studied are seen as separate entities, according to the dualist and subjective philosophy. 
[bookmark: _Toc169472791]3.3 Data Collection Method
Obtaining information straight from end users is known as primary data gathering. Typically, questionnaires or survey responses are used to gather this kind of knowledge. Due to its proximity to the source, the initial information gathered generates more trustworthy and accurate findings in the context of to research topic. When compared to study material that relies on secondary or third-party data, studies that use primary information tend to have more credibility (Kumari et al, 2023). To gather primary information, interviews are held with the intended participants using a pre-made survey. Investigators may learn more about financial openness and its impact on investors at hand by conducting in-depth interviews with the organization's workers and investors as part of the main data-collecting process.
The term "secondary data collection" describes the practice of acquiring knowledge from preexisting sources like websites and public documents. Secondary data gathering relies on different sources, which might lead to inadequate or incorrect details, while it is simpler to utilize. Researchers may get thoughts and make findings from additional investigations without being able to gather fresh data themselves. Not only this could help researchers to save time and money, but it can also let people expand beyond the information they already know (Zhang et al, 2023). Virtual books, journals, periodicals, literature, and other credible sources are among the most often used methods of gathering secondary data by research title. 
[bookmark: _Toc169472792]3.4 Research Method
To better comprehend people's social realities, particularly their mindsets, opinions, and motivations towards financial openness within the organization, the qualitative study seeks to collect and analyse non-numerical (descriptive) information. Data which is both detailed and contextually rich is often obtained via thorough surveys, focus group discussions, or assessments in this form of study (Habu and Henderson, 2023). 
Mathematical data collection and analysis constitute quantitative research that represents collected data in stats or mathematical form. Finding averages and trends, making forecasts, testing causal linkages, and extrapolating findings to larger groups are all possible with its help. One of the defining features is that conclusions drawn from one study apply to and are reproducible in subsequent investigations. This method is used for surveying the target audience and quantifying information collected by them to address the research aim and objectives. 
To address the study's issue, mixed-methods research integrates quantitative and qualitative techniques for the current study. Because mixed techniques include the strengths of both quantitative and qualitative approaches, they may provide a broader overview than either approach individually. The outcomes will be more convincing whenever the researcher uses many approaches to gather information regarding the chosen topic. The results will be more solidified if the qualitative and quantitative information points align. 
[bookmark: _Toc169472793]3.5 Research Approach 
Information and views are the building blocks of inductive research, which seeks to establish ideas or generalizations by analysing data patterns in the context of to research title. The investigator starts with concrete examples and works their way up to broader hypotheses using this bottom-up method. Developing theories and drawing broad conclusions from observed phenomena is the essence of inductive inquiry. Whenever there is not much extracted from a prior study on the chosen topic, inductive research is frequently employed to fill in the gaps and get a better understanding of the phenomena or topic of study i.e., the impact of financial transparency on investors. Using this approach, one may derive novel hypotheses and concepts from the collected data. Inductive research allows researchers to revise their ideas and conclusions in light of new evidence, it is adaptable and receptive to fresh perspectives. This approach is most effective whenever there is uncertainty in the study topic or when unanticipated results occur. Finding commonalities and trends in information serves the goal of inductive research, which employs both quantitative and qualitative methods effectively.
[bookmark: _Toc169472794]3.6 Data Analysis Method
One way to find trends in audio recordings is to utilize content analysis in the current study. This method is effectively gathering information from a variety of texts—whether verbal, written, or visual—is what the content analysis method involves. Qualitative content analysis is more concerned with understanding and interpretation which used in this current study in order to determine relevant content and text which used to address the research hypothesis. This kind of analysis are needed to sort through online texts and numbers in search of common phrases, themes, and ideas, or "code" them as well to reach the ultimate aim and objectives of the study (Saliya, 2023). The goals, meanings, and impacts of the research title and material may be better understood via content analysis. The findings of the content analysis are quite reliable since they are based on an organized approach which additional scholars may readily repeat.
[bookmark: _Toc169472795]3.7 Sample collection
Investigators perform survey research in the current study when they send out questionnaires to people who agree to take part in the study. To derive significant study results, the data acquired from surveys are subsequently subjected to statistical analysis. In its most common form, survey investigation is a quantitative technique for gathering data from a sample of people by use of a series of predetermined queries (Rahman, 2023). With online survey research, researchers may get very precise results with very little outlay of survey money.
Creating a survey, based on the study's aims and goals, and then posting it on Google Forms is the process for collecting samples from the target audience. To keep things financially transparent at work, the link to the Google form is shared with the intended recipients, who are the company's workers and investors. To achieve the research's real goals, the survey is administered after the Google form has been shared. There are a total of twenty-two questions that were asked to twenty-one participants to address the research aim and objectives.
[bookmark: _Toc169472796]3.8 Research Ethics 
· Confidentiality: To ensure confidentiality, researchers should be aware of where respondents exist but should not include any personal details in the summary. Keeping individuals' private details secure while they employ or retain them is important since everyone has the right to confidentiality
· Informed consent: For a study to be considered "consent with knowledge," everyone who participates must be provided with every bit of data necessary to make an educated decision about participating. The research's advantages, disadvantages, supply, and institutional clearance are all detailed here.
· Voluntary Participation: When people are asked to take part in a study, it must be entirely at their discretion and not influenced in any way. Despite being obligated to stay involved, any volunteer may exit the research at any time. No rationale for withdrawal from the research is required by the subjects (Dehalwar and Sharma, 2023). 
[bookmark: _Toc169472797]3.9 Research Limitation 
While secondary sources may include incorrect or insignificant information, primary sources might be limited by the duration and effort required to collect the statistics. The time and money needed to collect primary knowledge is high because of the straightforward methods involved in doing the study. Obtaining primary information is usually not an inexpensive effort. Acquiring the data requires a lot of effort. Aside from the original investment in the research, there will be additional expenses associated with recruiting individuals to assist with surveying, observing, or conducting tests. 
When researchers use a secondary data collection method then they have to give up some control on when the original data was collected. Secondary data is more likely to include information that is no longer relevant. It might have been collected a long time prior, from months to years which makes secondary data collection challenging.
[bookmark: _Toc169472798]3.10 Research Validity and Reliability 
The research reliability is conducting data collection by underlining the ethics of maintaining participant anonymity and confidentiality. The results' reliability depends on the transparency of data collected from targeted resources in the study. The reliability of the research is measuring gathered information in both mathematical and non-mathematical form in order to address research questions. The validity of data depends on using a mixed method of data collection where both primary and secondary data are utilized to achieve the research goal. The validity of findings is measured through qualitative and quantitative approaches.  
[bookmark: _Toc169472799]3.11 Justification of chosen methods 
The mixed method is used to address research questions and objectives to strengthen the credibility of the research's findings. The researcher considers employing many approaches to gather information regarding the same issue. Results will be more convincing if they are based on converging both quantitative and qualitative evidence. 
[bookmark: _Toc169472800]
Chapter- 4 Data Analysis
[bookmark: _Toc169472801]4.1 Findings 
Q1. Do you understand financial transparency within the organisation?

Interpretation: It can be interpreted from the above analysis that 53% have an understanding regarding financial transparency within the organisation. However, 15% don’t have understanding regarding financial transparency within the organisation. On average 32% of respondents have great knowledge of financial transparency within the organisation which allow investors to build strong relationship with clients.
Q2. Does investor relations and trust impact the financial openness of the company? 
Interpretation: It can be deduced from above that 51% of respondents believe that investor relations and trust impact the financial openness of the company. Further, 11% did not agree with the fact that investor relations and trust impact the financial openness of the company. Though, on average, 38% of respondents are agreed that investor relations and trust impact the financial openness of the company which improves customer relationships. 

Q3. Do you think financial reporting openness can significantly impact investor decision-making?

Interpretation: It can be deduced from the above responses that 62% of respondents think financial reporting openness can significantly impact investor decision-making. However, 8% did not agreed with this fact and on average 30% of respondents stated that financial transparency is important in the organisation to enhance investor decision-making.  

Q4. Does financial transparency within the organization on investors result in enhancing their confidence and boosting investments?

Interpretation: It can be interpreted that 55% of respondents think of strengthening the financial openness of the organization allowed investors to make more investments and build long-term relationships but 7% of respondents did not agree with this practice. On average 38% of respondents believe that strengthening the financial openness of the organization allowed investors to make more investments and build long-term relationships which enhance business growth and success with financial markets.

Q5. Is financial openness important for investors within the company?

Interpretation: It can be interpreted that 55% of respondents agreed that financial openness is important for investors within the company but 13% do not agree. Hence, on average 32% of respondents agreed with the statement that financial openness is important for investors within the company since it allows them to communicate openly about business financial growth and gaps. 

Q6. Do you think strengthening the financial openness of the organization allowed investors to make more investments and build long-term relationships?

Interpretation: It can be deduced that 64% of respondents are agree that strengthening the financial openness of the organization allowed investors to make more investments and build long-term relationships but 11% is not agree with this fact. On the average, 25% of respondents are 

Q7. Do you have knowledge of financial transparency practices and disclosure mechanisms in the company?

Interpretation: It can be interpreted that 43% of respondents have knowledge of financial transparency practices and disclosure mechanisms in the company but 19% did not have. However, on average 38% have great knowledge of financial transparency practices and disclosure mechanisms in the company which allowed them to maintain financial openness within working culture. 

Q8. Do you think it is important for organisational stakeholders to ensure financial openness within the working environment?

Interpretation: It can be interpreted that 47% of respondents stated that it is important for organisational stakeholders to ensure financial openness within the working environment however 19% did not agree with this fact. On average 34% of respondents stated that it is important for business stakeholders to ensure financial openness flow within the working environment in order to maintain business credibility and accountability. 

Q9. Does different financial openness within the organisation were internal, external and total transparency?

Interpretation: It can be deduced that 47% of respondent have knowledge of different financial openness within the organisation were internal, external and total transparency but 11% did not have any knowledge. On average 42% of respondents have significant understanding of different financial openness within the organisation were internal, external and total transparency which investors maintain to gain client’s trust. 

Q10. Do you think financial transparency can be key for business success and profitability?

Interpretation: It can be deduced that 64% of respondents thought financial transparency can be key for business success and profitability but 15% not agreed this. Therefore, on average 21% of respondents stated that financial transparency can be key for business success and profitability since it fulfilled all regulatory requirement but also builds trust among stakeholders.

Q11. Can financial transparency reduce accounting errors and flaws?

Interpretation: It can be interpreted that 53% agreed that financial transparency reduces accounting errors and flaws but 19% did not agree with this. On average, 28% of respondents stated that financial transparency helps business stakeholders to reduce legal and regulatory risk and accounting gaps as well as errors. 

Q12. Do you have an understanding of the powers of financial transparency? 

Interpretation: It can be interpreted that 47% of respondents agreed that they have understanding of the powers of financial transparency but 8% did not have. On average 45% of respondents stated that powers of financial transparency can help in fulfilling gaps among workers and leadership. 

Q13. Does business openness have any ethical side?

Interpretation: It can be deduced that 64% of respondents stated that business openness have any ethical side but 4% do not agree. Therefore, on average, 32% of respondent think that business openness have any ethical side which ensures safe working environment that support business culture and improves relationship with clients to gain their trust. 

Q14. Do you think technology can enhance stakeholder communication and allow them to share transparent information?

Interpretation: It can be interpreted that 77% of respondents agree that technology can enhance stakeholder communication and allow them to share transparent information but 6% of respondents did not agree. On average 17% of respondents said that technology can enhance stakeholder communication by giving them several platforms to discuss business objectives. This practice allows them to share transparent information and improves stakeholders collaboration. 

Q15. Does financial transparency improve relations between employees and customers?

Interpretation: It can be deduced that 57% of respondents stated that financial transparency improves relations between employees and customers but 11% did not agree. Therefore, 32% of respondents on average stated that sharing business information can improves relationship of employees and clients and ultimately enhanced business credibility. 

Q16. Do you think transparent communication within the working environment can enhance investors' trust and foster their relationship with stakeholders?

Interpretation: It can be interpreted that 66% of respondents is agree that transparent communication within the working environment can enhance investors' trust and foster their relationship with stakeholders but 13% did not agree. Whereas, on average 21% of respondents stated that transparency communication among business stakeholders and foster their trust over business practices. 

Q17. Can financial transparency be related to corporate governance?

Interpretation: It can be deduced that 55% of respondents think that financial transparency be related to corporate governance but 9% did not think so. Therefore, on average, 36% of respondents agree that financial transparency be related to corporate governance which allow board of the company to communicate right and accurate information to business stakeholders. 

Q18. The different forms of transparency within investor relations are Constant financial disclosure, Response to inquiries from investors and others.

Interpretation: It can be deduced that 51% of respondents agreed that different forms of transparency within investor relations are Constant financial disclosure, and Response to inquiries from investors and others but 6% of respondents did not have any knowledge regarding this. On average 43% of respondents know that different forms of transparency within investor relations are Constant financial disclosure, Response to inquiries from investors and others which helps investors to maintain financial openness. 

Q19. Do you have an understanding of different practices to enhance investors' trust and relations with the organization?

Interpretation: It can be deduced that 49% of respondents have an understanding of different practices to enhance investors' trust and relations with the organization but 11% did not. On average, 40% of respondents stated that investors' trust and relations can be improved by establishing credible business practices and providing them with accurate financial data and results. 

Q20. Do you know the advantages and disadvantages of financial openness?

Interpretation: It can be deduced that 51% of respondents have knowledge of the advantages and disadvantages of financial openness but 11% do not have. However, 38% of respondents have significant understanding of the advantages and disadvantages of financial openness. The benefits is financial openness increase liquidity within domestic marketplace and disadvantage is unregulated market did not accept concept of financial transparency. 

Q21. Does financial transparency boost open communication between investors and the organization?

Interpretation: It can be interpreted that 64% of respondents stated that financial transparency boosts open communication between investors and the organization but 8% did not agree with this fact. Therefore, on average 28% of respondents deduced that financial openness supports transparent communication among investors which improves business credibility and liquidity with financial market. 

Q22. Do you think that the accountant can ensure the competitiveness of the organization through financial transparency of business?

Interpretation: It can interpret that 53% of respondents stated that the accountant can ensure the competitiveness of the organization through financial transparency of business but 6% did not agree. On average, 41% of respondents stated that accountant rely on responsibility, confidence, and good interpersonal interaction within organization that enhance business competitiveness effectively. 


[bookmark: _Toc169472802]4.3 Analysis
This chapter shows the findings of the research as per the collection of the data from survey conducted with organization investors and workers. The analysis also addresses the questions of the research in relation to financial transparency and its influence on the relationship status and decision process in the company. The findings will be prepared based on the themes and hypotheses of the research defined in this study.
In the financial transparency understanding, the survey has revealed that around 53% of respondents understand the financial transparency in the company while around 32% have knowledge and 15% do not have knowledge about it. This highlights the majority awareness among the people about financial transparency concept which is required for creating an effective relationship with investors and customers. In the context of investors trust and relations impact, around 51% of respondents believe that trust and relations of investor influence the organization financial openness whereas 38% agree and 11% disagree that it improves relationships of the customers. The findings also recommend positive relationships with trust and investors in the company lead to receive financial transparency. 
Financial reporting and decisions of investor the survey highlight 62% of respondents thinks financial reporting openness influence investor process of decisions by 30% agree and 8% disagree its importance in gaining decisions of investors. This shows transparent financial reporting major role in developing trust and impacting the decisions of investor. For the enhancement of investment and confidence, the company can boost the investments and enhance the confidence of investor while 38% believe and 7% disagree to strengthen the growth of the business and long-term relationships as well. This shows that transparency can contribute towards business success promoting and high confidence of investor.  
The data has also found financial openness importance for the investors in an organization, 32% support and 13% disagree the idea for maintaining the open communication about the gaps and growth of the business in terms of finance. This finding also shows the financial transparency for involvement, and satisfaction of the investors. The disclosure mechanisms and financial practices knowledge in survey also shows 43% of respondents which have financial transparency disclosure mechanisms and practices knowledge in an organization while around 38% have and 19% do not have knowledge. This recommends a requirement for financial transparency dissemination in the company. 
Similarly, the responsibility of stakeholder for financial openness, business openness, technology role in enhancing transparency and corporate government and financial transparency also have the important role in maintaining credibility of the business (Aldboush and Ferdous, 2023). Further, safe environment of working, improved relationships of customers, stakeholder collaboration, and others are also useful for making the transparent activities in the project.
The implications of the research responses were financial reporting openness impact the decisions of investor including prior studies which shows the transparent disclosures of finance in retaining and attracting the investor. These findings develop the honest and clear financial communication and this is required for increasing confidence and trust of investor. Further, the findings of the research also depend on the company which are required to develop financial transparency to improve relationships status with investor and also increase trust (Barrane et al, 2021). Moreover, the positive correlation between the confidence of investor and transparency recommends that organization has to adopt the financial practices of reporting and ensure clear and regular relationship with the stakeholders. 
Moreover, the technology role is also used to enhance transparency shows the requirement for the companies to use digital techniques for improving transparency and developing open communication as well. This can also contribute to share the efficient information and develop better engagement with stakeholder supporting success of business and structures of the corporate governance (Bhangu, Provost and Caduff, 2023). 
Overall, the limitations of this study stated 21 participants sample size which may be representative for the wider population, limiting the findings generalizability. In addition, the reliance on self-reported data from the survey may also introduce biases as respondents may suffer from overestimation of financial transparency understanding and even their lack of knowledge. Apart from this, the study findings also link with previous research that shows the financial transparency importance in improving corporate governance and trust among investors. These are showing the transparent financial practices role in receiving decisions and the confidence of investors which is consistent with the result of the study.
Establishing and sustaining confidence among investor and businesses is facilitated by openness and accuracy in reporting. Businesses must ensure that they provide precise and on-time notifications to customers to lure them and keep them in the information-driven era of investment relations. Everyone shall examine the significance of openness and honesty in shareholder interactions as well as how they affect the financial health of a business in this part. Reliable and pertinent knowledge is crucial for consumers to evaluate the potential hazards and benefits of their financial decisions. Businesses that are open and honest with their shareholders give them the information they need to make smart investments. Businesses allow investors to assess their achievements, development potential, and economic condition by making available accounting records, executive presentations, and various other pertinent information. Because of this openness, investors have more faith in the firm and are more likely to keep or perhaps raise their funds. Organizations need to follow statutory rules and regulations for accounting records. This shows that investors are operating within the law and ethical bounds. The business's commitment to honesty and responsibility is shown by its willingness to comply with such requirements, which guarantees shareholders.
It has been further analysed that a essential component of being transparent is having accurate accounting records. The confidence of investors is bolstered by thorough monitoring and validation procedures that guarantee the accuracy and reliability of the presented numbers. Customers are better able to evaluate potential hazards and possibilities when they have access to reliable accounting records that represent the business's genuine financial condition. Transparency in accounting information also includes comprehensive explanations. Corporations let investors learn everything there is to know about their business by being transparent about financial results, accounting practices, and any dangers. Greater faith and belief in the business's leadership and future possibilities result from this degree of openness, which aids shareholders in making better judgments.
A business's sustainability and the trust of its investors depend on its mitigation practices. Customers should rest easy knowing the firm is taking a proactive strategy to risk management when it is honest about potential hazards and the techniques used to reduce them. Investors feel more at ease knowing the firm is ready to deal with any problems that may arise because of this transparency. Businesses may attract and maintain investors by highlighting honesty and reliability, which greatly increases confidence among investors. Competent risk administration, transparent accounting practices, sound company administration, and effective technological utilization are essential elements. Training applications, review methods, and frequent announcements all work together to make investors feel more involved and trustworthy. To ensure long-term stability and development in the economy, corporations must negotiate changing legislation and economic conditions while upholding an elevated level of social responsibility in their businesses. At the end of the day, shareholders gain and the entire economy thrives due to a dedication to honesty and trust. This all-encompassing strategy promotes an inviting setting for investments, which in turn boosts long-term development and fortifies monetary resilience.
The recommendation linked to questionnaire responses is that "openness" has gone from trendy to essential for modern businesses. Promising entrepreneurs and progressive businesses have proved that accounting openness is about more than just the figures on an equilibrium statement; it's also essential for building trust and giving employees a voice. There is a direct correlation between a company's openness about salary information, the availability of evaluation sources, and the level of productivity along with the working attitude shown by its employees. Finally, financial results rise, worker retention rates rise and enthusiasm rises. 
It can be summarised from above analysis that accounting records are a key tool for investors in making well-informed choices. Shareholders may better assess the organization's monetary condition and productivity with open accounting that clearly displays its resources, obligations, income, and costs. Organizations may improve their value and trust among shareholders by being transparent about their accounting. This helps decrease feelings of risk and makes investors more comfortable with the organization's health. 
An investment's possible dangers may be better understood with thorough accounting information. In order to build confidence and dependability, listed firms should be honest about the potential and hazards (Zitti and Guttormsen, 2023). In addition to keeping existing shareholders happy, it serves to draw in additional investors which place a premium on openness and accurate information.    



[bookmark: _Toc169472803]Chapter- 5 Discussion 
This chapter will provide information about the research findings' implications aligning them with the literature review. This section will evaluate the overall outcome of the existing theories and research on financial transparency and its influence on corporate governance and the behavior of investors. The findings also show that financial transparency understanding and awareness among respondent’s link with the hypothesis of the research which is important for creating trust among investors (Al-Okaily, Alkayed and Al-Okaily, 2024). The positive response to investor relations influence and financial openness trust helps to develop transparency which is used to make better process of decisions along with boosting the transparency in investors. 
In context to research question 1, it can be stated that integrity and accountability are prerequisites for establishing confidence and credibility in the corporate world. Increasing openness and responsibility benefits all parties involved and contributes to a climate of trust and dependability." Being open and honest means being transparent with all parties involved regarding the financial status of the business, procedures, efficiency, and future goals. Businesses must show they are accountable by acting responsibly, which includes complying with all relevant rules and regulations and considering the interests of all relevant stakeholders throughout their judgments. Better information is available to participants, so that they may make educated judgments about the organizations in which they participate or are involved. They are able to evaluate the benefits and drawbacks of collaborating with or purchasing a business without contributing any capital. By reviewing thorough financial accounts, investors may evaluate the income earned and expenses paid over a period of time, providing them with a holistic picture of the company's financial activity. Shareholders and other parties who may be cautious of putting their money into particular companies because of crises or incompetent leadership might feel more at ease with this degree of transparency (MBU-OGAR, 2023).
Creating a culture of financial openness at the company goes beyond being a standard operating procedure since it is a critical need that promotes accountability and confidence. If managers want their workers to arrive at educated choices that help their company succeed, and if they want their relationships with interested parties to strengthen, then they need to embrace openness (Wang et al., 2023). Every step, from establishing transparent goals to conducting third-party inspections, may help businesses cultivate an honest and ethical work environment. The employees will be much better prepared to handle complicated financial problems if there is ongoing interaction, training opportunities, and open conversations. 
In context to research question 2, it can be determined that one goal of the requirements for financial reporting is to make company reports more open and easier to understand by analysing the responses to the questionnaire. Businesses may use such rules as a guide when they create audits and accounting records. Accurate, consistent, and trustworthy data is assured by the requirements. The reliability of the accounting records of a business as indicators of its performance depends on their conformity with certain criteria. For investors to have a clear view of the success of a business and its processes, financial reporting must be transparent. To evaluate the most effective means of ensuring accuracy and reliability in company disclosures, it is essential to grasp the connection between accountability and financial reporting standards. Businesses may be held responsible for the openness and reliability of their accounting records by following the structure provided by the regulations governing financial reporting (Saxton and Guo, 2023). It helps businesses make sure all parties involved get accurate and reliable information about their operations. As a result, stakeholders like unsecured creditors, and policymakers may use this data to arrive at educated judgments.
All parties involved are able to get a fair assessment of a company's or leader's performance when their corporate governance is open and accountable. Within a comparable manner, reliability makes sure that groups and the people throughout them cannot be suspicious or unethical, and reporting requirements make sure businesses are open and honest about their finances by giving them a set of rules to comply with. Investors are more capable of assessing the business's achievement and the leadership team's strategic resource expertise when firms adhere to rules and provide proper information. The availability of recent data additionally assists in lowering the investment risk of any given corporation, as prospective backers may swiftly determine when the business satisfies specific demands before deciding to or not to put money into the venture. Businesses may win over shareholders and other individuals by keeping their insider practices in line with legal guidelines and following strong accounting and reporting guidelines.
In context to research question 3, it can be evaluated that Communication with investors' solutions is crucial for all businesses looking to expand sustainably in the modern business environment. As a whole, the success of an organization depends on its ability to establish confidence via reliable accounting practices, adhere to reporting requirements, cultivate positive connections with shareholders, and effectively manage emergencies. Businesses may lay the groundwork for sustainable development and draw in and maintain shareholders by using investor engagement solutions. 
A strong instrument for reducing risk and boosting returns for investors is openness. By being transparent about their finances and activities, businesses help shareholders gauge threats with more precision and reduce ambiguity (Joshi and India, 2023). They pave the way for shareholders to find the business's potential economic generators in this way as well.
In addition, investors can see the whole picture of the risk assessment of a business when there is openness. One way for businesses to show they can handle threats is by being transparent about what they know about possible dangers (Zitti and Guttormsen, 2023).
In context to research question 4, it can be found that investors are reassured and the firm is positioned to be innovative and imaginative due to this degree of openness, which may increase its credibility and economic worth. Finally, relationships with investors are greatly affected by how open a company is. Integrity, reliability, worth, risk mitigation, and long-term shareholder involvement all may be achieved when organizations prioritize openness. In the modern cutthroat business climate, being open and honest is certainly the right move strategically, though it may also help you build stronger connections, get more investors, and succeed over the years to come.
Businesses and their investors would do well to embrace a unified structure that directs their bookkeeping principles, methodologies, and processes if they want financial reports to be more accurate and transparent. The methods used for measuring, recognizing, presenting, and disclosing monetary data should be defined by a framework.
Establishing and maintaining internal mechanisms to monitor and address any misconduct, mistakes, and inaccuracies in accounting records is another important tactic for maintaining trustworthiness in accounting records (Joshi and India, 2023). Ensuring the reliability, credibility, and safeguarding of fiscal data is the responsibility of internal audits, which consist of regulations, processes, networks, and operations. Some examples of these measures involve rules for authorizing and approving tasks, requirements for reporting and record-keeping, methods for balancing and confirmation, and systems for tracking and evaluating results. 
Companies gain the confidence of their stakeholders like investors, consumers, and others when they are open and honest about their financial situation. Clients have more faith in the business's reliability when it shows it is upfront and truthful by offering facts freely (Kanoujiya et al., 2023). Whenever workers can see how the business is doing financially, it makes them feel more invested and appreciated. Employees take pleasure in their job and feel responsibility over it when they can see how it impacts the bottom line. Another way to boost morale is to be transparent about finances and be upfront in hiring agreements. One way to increase participation in the workplace is to have regular discussions to go over salary, advancement opportunities, and the specifics regarding their agreement, like whether or not the employee is eligible or not eligible for exemption. Greater morale and greater inspiration amongst teammates are additional benefits of being transparent with the employees about the reasoning underpinning choices. 
Staff members will be able to make more informed decisions for the profit of the business if they have knowledge of critical accounting information (Yu et al., 2023). The company's executives will be better equipped to gauge threats and spot development possibilities if they have complete and accessible access to all banking information. Decisions are made more quickly and with higher quality in the end. Being open and honest about the status of the company's finances encourages loyalty. Workers are more inclined to act responsibly as they can see how their work affects the organisation's bottom line. Being open and honest about the finances of businesses and future plans is important for borrowers and shareholders. Building closer ties with lenders and shareholders while additionally demonstrating responsible resource management are both achieved via the provision of straightforward and precise accounting data. 


[bookmark: _Toc169472804]Chapter-6 Conclusion and Recommendation
[bookmark: _Toc169472805]6.1 Introduction
An essential part of every dissertation is the conclusion chapter, which provides a brief overview of the study's main points and arguments. The ability to summarize the whole dissertation, highlighting key facts as well as their consequences, is a characteristic of a powerful conclusion. Further, recommendations are also developed in the context to research subject. 
[bookmark: _Toc169472806]6.2 Conclusion
It can be concluded from research objective 1 that when a business is financially transparent, its efficiency, processes, and cash flow are laid out in a way that is easy to understand and recognize. Accounting information that is significant to all parties involved, such as investors, workers, consumers, and governing bodies, must be disclosed freely. Openness, accounts, and accounting records are some of the ways to accomplish this level of openness. A fundamental component of sound business administration is openness regarding finances (Fuadah, H. and Setiyawati,2020). Building trust, attracting expenditures, and supporting sound judgment contribute to a company's profitability and environmental responsibility, in addition to meeting legal obligations. 
Having open and honest financial records makes everyone—employees, borrowers, and investors—trust one another. Sincerity and openness in financial interactions are shown by this. Organizations that are open and honest about their finances attract additional financiers since it helps them evaluate the business's strengths and weaknesses. Companies are seen as more creditworthy when their financial reports are open and honest. The capacity of a business to pay its debts is evaluated by financiers and creditors using reliable financial data. Organizations may lessen their chances of running afoul of the law and auditing regulations by being open and honest about their finances (Lipton, 2020). In addition, trust in a company's financial stability may be enhanced by open and honest accounting. Brand loyalty is increased when consumers have faith in a business's capacity to weather financial storms and run honest operations. Investors, the press, and public opinion tend to be favourable toward organizations that have a history of being forthright about their finances.
Businesses may use the guidelines for financial reporting as a guide to be more open and responsible with the data that they offer about their finances. It allows businesses to make sure that whatever information that others get about their operations is accurate and reliable. This paves the way for authorities, borrowers, and traders to use this data for their advantage. For investors to make an informed assessment of a company or its management, its board of directors must prioritize openness and responsibility. Comparably, the responsibility makes sure that entities and the people underneath them aren't shady or unethical, and monetary disclosure guidelines set a uniform set of rules that businesses need to comply with in order to reveal their accounting practices.
It can be concluded from the research Objective 2, in order to maintain investor loyalty and obtain favourable loan conditions from businesses, openness is crucial in avoiding misunderstandings and establishing a solid basis of confidence. The survival and expansion of the company depend on this continuous backing. Financial openness is essential for maintaining connections with clients over the long term, and its effects go far beyond establishing initial confidence. Transparency in handling money matters fosters an environment of trust and candour, two qualities that are fundamental to healthy relationships. In addition, financiers are better equipped to provide helpful criticism when given access to detailed accounting data, which allows them to make informed recommendations (Gibson Brandon et al., 2022). The startup's capacity for profitable expansion and resolving issues is enhanced, and the investor-startup connection is fortified, via such a proactive strategy.
Maintaining open communication with investors is essential. Gaining the confidence and respect of shareholders is a great benefit. Disclosure of a business's operations, fiscal health, and potential future plans enables investors to arrive at educated judgments. If this happens, investors will have greater faith in the firm and may be willing to put more money into it. Additionally, being open and honest helps lessen the blow of any unanticipated difficulties or shifts in the marketplace. To keep investors' faith, financial reports must be honest and credible. To understand an organization's health, efficiency, and earnings, investors look at its accounting records. Consequently, businesses must follow bookkeeping rules and regulations to guarantee the credibility of their financial reporting. Negative impacts on relations with investors and trust might result from any discrepancies or false statements.
A comprehensive strategy that includes more than just accounting records is necessary for effective relationships with investors. But financial reporting is still essential to this effort; it's solid foundation upon which trust, shareholder engagement, and value demonstration are built. Accounting information that is accurate, consistent, and communicates well helps businesses succeed and builds connections with financiers that endure. Finally, relationships with investors are significantly affected by financial disclosure (Iordache, 2020). The function of financial information in cultivating relationships with investors is vital, as it unleashes openness, builds confidence, and leverages it for investor participation. Improved relationships with investors, capital attraction, and long-term growth may be achieved when organizations acknowledge the importance of accounting data and use optimal procedures.
It can be concluded from the research Objective 3 that to create solid connections with interested parties, participation from investors is necessary encompassing transparent financial dealings as well as successful conversation. Businesses may keep their investors updated on their strategies, projects, and daily operations via transparent and open interaction, which promotes openness. Communication technology allows investors to voice their opinions, express their issues, and engage in the business's decision-making process (Ortega-Rodríguez et al., 2020). As a consequence, the company and its customers may benefit. Credibility, trustworthiness, and authority can be improved by a business's openness and honesty about its finances and its interactions with its investors. Engaging stakeholders requires complete financial openness. Giving investors up-to-date, authentic data regarding the company's goals, strategies, and procedures is crucial. Increased returns for the company and its investors may follow as a result of increased confidence and reliability with those investors by fostering open communication. 
Further, suggestions and feedback from investors must be solicited and addressed. Listening carefully to investors and politely responding to their comments are both crucial. This may be a great way to strengthen connections with investors and gain their confidence. Good interaction and financial openness are prerequisites for successful investor participation. Companies can strengthen their connections with investors, improve their image, and accomplish better results for everyone if they communicate clearly, are open and truthful, pay attention to participants, take their opinions into account, and use illustrations to show how they are accountable and communicative. 
The achievement of any firm depends on transparent discourse and honest financial reporting. Improper choices and outcomes might result from misconceptions that emerge from ineffective communication mechanisms. When a business is financially transparent, all of its investors are in the know about its daily affairs, encompassing its objectives, difficulties, and achievements (Prekazi, 2022). Reliability in dealings with shareholders, vendors, and business associates may be enhanced by open lines for interaction and honest financial reporting. Keeping investors in contact about what's happening at their organization can allow them to be more engaged in business achievement. This has the potential to improve relations with vendors, foster more successful collaborations, and enhance spending.
[bookmark: _Toc169472807]6.3 Recommendation
The recommendations laid down for enhancing the effectiveness of financial transparency in improving investor relations and trust in organizations are as follows:  
· Data that is both disclosed and made transparent captures the attention of all parties involved, especially potential investors. It is crucial to be aware of the business's fiscal health prior to entering into an investment. The economic prosperity of the company is shown by the details disclosed in its financial statements. A primary goal of guidelines for financial reporting is to increase openness in company reports. 
· In addition, gaining the trust of investors requires consistent financial disclosure. Businesses may show their confidence and dependability to investors by keeping their reporting processes constant. Investors and businesses can communicate via financial disclosure. Hence, businesses are able to communicate important data about their financial health, business plans, and potential futures via accounting records (Jin et al., 2021). In order to develop investor relationships, businesses should communicate effectively via financial statements in order to communicate with investors, resolve their issues, and synchronize with their demands.
· Ensuring the accuracy of the accounting files requires periodic examinations (in-house audits) of the financial statements. The information that is provided is precise, consistent, and trustworthy because of the criteria. The accounting records should fairly reflect an organization's actions and outcomes, and following these guidelines may help make that happen. A comprehensive review of each of the accounting records may be accomplished by reputable auditor organizations. For the sake of the customers' trust in the business's documentation, such audits must adhere to all applicable laws and regulations.
· Companies gain the confidence of their stakeholders—investors, consumers, and others—when they are open and honest about their financial situation (Prekazi, 2022). Consumers have more faith in a business's reliability when it shows it is honest and forthright by offering knowledge freely. Hence, the company must allow investors to access any data and documents related to the finance of the company.
· A key component of a good investor engagement approach is the development of efficient interaction methods. Important factors to think about include selecting the correct means of communication, establishing a regular communication schedule, and ensuring that messages are straightforward and accurate. 
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Q1. Do you understand financial transparency within the organization?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q2. Does investor relations and trust impact the financial openness of the company?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q3. Do you think financial reporting openness can significantly impact investor decision-making?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q4. Does financial transparency within the organization on investors result in enhancing their confidence and boosting investments?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q5. Is financial openness important for investors within the company?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q6. Do you think strengthening the financial openness of the organization allowed investors to make more investments and build long-term relationships?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q7. Do you have knowledge of financial transparency practices and disclosure mechanisms in the company?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q8. Do you think it is important for organizational stakeholders to ensure financial openness within the working environment?
	0
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	
	



Q9. Does different financial openness within the organization were internal, external, and total transparency?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q10. Do you think financial transparency can be key for business success and profitability?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q11. Can financial transparency reduce accounting errors and flaws?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q12. Do you have an understanding of the powers of financial transparency? 
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q13. Does business openness have any ethical side?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q14. Do you think technology can enhance stakeholder communication and allow them to share transparent information?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q15. Does financial transparency improve relations between employees and customers?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q16. Do you think transparent communication within the working environment can enhance investors' trust and foster their relationship with stakeholders?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q17. Can financial transparency be related to corporate governance?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q18. The different forms of transparency within investor relations are Constant financial disclosure, Response to inquiries from investors, and others.
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q19. Do you have an understanding of different practices to enhance investors' trust and relations with the organization?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q20. Do you know the advantages and disadvantages of financial openness?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q21. Does financial transparency boost open communication between investors and the organization?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	



Q22. Do you think that the accountant can ensure the competitiveness of the organization through financial transparency of business?
	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	
	
	
	
	
	
	
	
	
	
	




Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	24	5	18	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	29	4	14	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	26	3	18	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	26	6	15	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	30	5	12	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	20	9	18	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	22	9	16	


Responses 	


Yes (8-10)	No (0-4)	Average (5-7)	22	5	20	

Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	30	7	10	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	25	9	13	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	22	4	21	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	30	2	15	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	36	3	8	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	27	5	15	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	31	6	10	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	26	4	17	


Responses 	
Yes (8-10)	No (0-4)	Average (5-7)	24	3	20	


Responses 	
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