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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly. By just tapping it, I was able to get at the homepage and other sections with no delays at all, as well as loading between pages and images are smooth. To conclude, the loading speed supports a quick and good user experience, especially for first-time users who want to access to information.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains some sub-pages such as classes, courses, events, teachers and even pricing. Customers can easily navigate through a menu bar located at the top of the homepage. Moreover, the layout is simple which allows users to find information without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings through the website. It has a provided information such as contact number, address and email which will help customers make a booking. This makes it easy and convenient for users to schedule sessions directly online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be improved by adding a more booking system integrated directly into the website so that the customers will have the different option when it comes to booking. Additionally, the layouts or the design can still improve to make it more calming and user-friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a clean, calming and good appearance which makes suitable for a yoga service. It uses a simple layout that feels user-friendly. On mobile devices, the layout becomes more compact, but some designs may appear compressed compared to the desktop version.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses calm colours and calming imagery related to yoga and helps you feel the relaxation. Images of yoga poses and peaceful environments help identify what services being offered. Overall, the use of imagery and colours enhance the looks and the design of the website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, since the relies on contact number or email links while this allows customers get an immediate answer from their question which helps the customers experience.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are available and provide and additional way for customers to engage with the business. They help build trust and allow users to view updates and community interaction. However, their effectiveness depends on if the platforms are being updated.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services are clearly described through sections showcasing different yoga classes, schedules and session types. The use of simple language ensures that both beginners and experienced users can understand what is offered.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are limited or not clearly displayed on the website. This may make it harder for new customers to assess credibility. If present, they are not clearly updated, which could reduce trust.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through appropriate design, calming visuals, and clear descriptions of classes. I would recommend the service because it appears accessible, welcoming, and focused on wellbeing, which appeals good to the customers. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are visible, but it is not fully detailed on how they come up with the prices. This could be intentional to encourage customers to enquire directly. While this strategy can increase interaction, clearer pricing would improve transparency.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Class Reading 

	
	2.UK Yoga Reading 

	
	3.Beginner Yoga Class  

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website is likely to appear within the top results for location-specific searches such as ‘’Yoga Classes Reading, UK Yoga Reading and Beginner Yoga Class’’ but there’s a possibility that the website appears on top result if there’s lot or other website that offers the same service.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still relevant in modern UK business. They serve as a main platform where customers not just find important information but also, learn about the brand, and interact with the business. Some customers look for websites first because they provide clear and detailed information. While social media is also useful, a website gives the business more control over its content and helps build trust to the customers. It also makes booking services easier and more convenient for customers. In addition, people often use websites to check services, compare prices, and make decisions. Because of this, websites continue to play a key role that helps the businesses succeed. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a live chat feature to the website. It will help customers ask questions quickly and get the answers right away, instead of waiting for a reply through email or contact number. It can make the experience easier and more convenient for the customers. A live chat can also help customers feel more confident in booking, as their concerns or doubts can be answered right away. This improvement will lead to better customer satisfaction and possibly increase the number of bookings.
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