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Introduction 
The following assignment is based on a well know leading car manufacturer named Bayerische Motoren Werke commonly referred to as BMW. In this following assignment it will cover the main three perspectives to sustainability along with information on how BMW sustain a high standard of sustainability throughout its growing company. BMW was founded in 1916 as a manufacturer of aircraft engines. In 2015, BMW was the world's twelfth largest producer of motor vehicles, known to have had an input in formula 1 cars and leading sports cars. Originally based in Munich the company has expanded and is producing vehicles in Germany, Brazil, China, India, South Africa, the United Kingdom, the United States and Mexico. BMW is currently one of the most well-known growing businesses and are well known for their efforts in sustainability, including the effects of the vehicles future carbon footprint which has been one of their main priorities for the past ten years plus.

There are three perspectives to sustainability, economic, environmental and social. Economic sustainability refers to practices that support long-term economic growth without negatively impacting social, environmental, and cultural aspects of the community (university of Mary Washington 2019). BMW currently source raw materials from third world countries that do not necessarily have such high labour standard as Germany in order to help the growth of countries more in need. Environmental sustainability is one of the biggest issues the world is currently facing. Due to the constant increase in human population it is making a huge strain on natural resources and materials therefor becoming a major issue (Naveen 2018). BMW however for the last ten years or more have already been taking these issues into account and have been trying to think of more ways to minimise their carbon footprint throughout its entire life cycle and not just for the sole purpose of the item. BMW have designed batteries that still have full capacity to be used after their purpose as a buffer for storing surplus renewable energy in a battery storage farm according to (Daniela 2019) who is the current person responsible for sustainable design for BMW. Social sustainability from a business perspective is about understanding the impact on corporations, people and society (esg 2019). BMW currently has many programs running to improve the impacts on corporations, people and society such as Children Traffic safety. BMW being a leading global premium automobile manufacturer think it is important for children to have the opportunity to attend a road safety awareness session to expand their knowledge on road safety, this is more focused in China. BMW also run a program named China Culture Journey which is currently focused on the ability to transform traditional Chinese culture and bring it into modern life using innovative methods. Along side these two is a program names BMW JOY home. This is a BMW exclusive stakeholder engagement program designed to help left-behind children in China in their more undeveloped areas. Combining all the people involved with the organisation from customers to dealers to contribute, now they have managed to develop opportunities for the left-behind children of china. In 2017 BMW JOY Home achieved its strategic transformation to address the left-behind children’s real and urgent needs, and now launched their new program “Joyful Football” upgrading from charitable donations to the empowerment of its beneficiaries.
Alongside these two examples BMW are running many programs and contributing to many charities that can benefit people, society and corporations. (BMW BRILLIANCE 2019)
BMW have a constant mindset on maintaining a high level of sustainability throughout their organisation. Today BMW are market leaders in electric vehicles selling a total of 140,000 electric cars and hybrids back in 2018, with a plan to electrify all brands and model series. BMW ‘s main aim is not just to reduce emissions and increase their level of sustainability but to also extend their customers moving their product into the new modern digital world. Environmental footprint is also one of BMW’s main priorities and they like to keep their footprint as small as possible in the manufacturing process, they are currently using electricity generated exclusively from renewable sources and had a plan for all their plants worldwide to run on green electricity by 2020. (Harald 2019).
BMW has recently realised a car named BMWi this vehicle is pure electric, made with innovative materials and regenerative energy. The BMWi does not require welding and is glued together using materials such as carbon fibre. Using the natural fibre BMW is able to reduce their weight by 30% which is a massive reduction in weight compared to other materials that could be used . There are four wind turbines that supply electricity to the BMW plant resulting in the plant saving 21,000 tones of the climate killer Co2. This vehicle is a sustainable production, provides sustainability through electric drive and then its recycled. BMW with use a clipping method to strip the car of reusable materials and then reuse them to produce more, along with the second life battery that is used after its purpose as a buffer for storing surplus renewable energy.
BMW is very focused in securing a sustainable future and as a leading car manufacturer is focused on providing a standard well beyond driving pleasure.

[bookmark: _GoBack]The evidence found during the duration of this assignment is very important as BMW strive to maintain a high level of sustainability as a well-known leading car manufacturer. BMW are providing evidence that they are and continuing to provide the three perspectives to sustainability throughout their organisations and there is no evidence to suggest this level of commitment is about to end. Covering all aspects of sustainability BMW still produces vehicles to complete customer satisfaction Taking all considerations into account BMW have managed to provide customer with new and improved ideas, keeping up with the modern world and keeping their carbon footprint down to a minimum. There is constant meeting and brainstorming sessions throughout BMW with everyone involved to continue to bring up new ideas and any issues that arise. According to customer surveys the over all approach BMW have on all these aspects that have been discussed is that they are a well committed sustainable organisation and there no cause of concern, and it is important for BMW to maintain this level of professionalism and continue to grow as a sustainable organisation            
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