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Maintenance of particular hospitality standards is super essential for the hotel industry. The hotel industry does much more to retain their clients, i.e. make them come back repeatedly by preserving the brand image. In this way, the customer would retain for a longer period if he continues to get the same quality and standard of services which he was expected to have on his next exposure to the same hospitality industry.
Furthermore, how do hotels manage their reputation management? And how does a customer adhere to the same hospitality industry? All these points are discussed in this report. 
[bookmark: _Toc128754888]Main Findings 
[bookmark: _Toc128754889]Hotel Standards & Purpose of Brand Consistency Standards 
The hotel standards are mainly the desired quality service they provide their customers. Since quality is termed as the anticipated services, the topmost quality services clients expect from hotel managing staff are mainly called hotel standards (Chan et al., 2021).Since standardization is very important in order to attract and retain customers for a longer time period, this way, the hotel standards reflect how professional they are and how they follow the quality rules. Brand consistency is yet another level of adopting some standard quality levels, which they offer to their client every time the client visits the same hotel premises (Chun Wang and Tai, 2016). So thus, in order to have distinctive brand recognition among all hospitality sectors, it is required that the respective brand must have some quality standards that they keep maintain in order to retain their customers, and thus it makes the brand consistent overall. Remaining aligned with exceptional values and quality standards are super crucial to help clients recognize the brand concerning its provided distinctive characteristics featuring services (Al-Aomar and Hussain, 2017). Customers are always having fears regarding the consistency of certain provided quality hospitality brand services in the long term manner. And consistency-focused hostel sectors give them the solution to this fear by offering the same standards for extended periods, making that brand identical and recognizable among all. This brand consistency later builds the client's trust by winning their hearts each time they get the same standard services with the respective hospitality management (Serra-Cantallops et al., 2018). Not every hotel has the same standards; they follow standard variable benchmarks and are identical and distinguishable among all in this regard. For instance, the Hyatt hotel is well-known for providing world-class amenities and inviting accommodations to their incoming clients. They have set their brand image by providing exceptional comforts and extra conveniences to their loyal as well as the newest coming-up customers. However, they have made their standards by offering extraordinary services and not compromising on any of the facilities; hence in this way, they made quality, distinguished and exceptional standards. 
Likewise, Marriott Hotel follows exceptional standards of cleanliness to ensure their guests' health and safety. After Covid-19, they strictly follow their policies in order to make it sure their guests' well-being. In this regard, they are well-recognized and thus have become the market leaders in the hospitality and guests sector (Marriott, 2023). 
The Belmond Ltd hotel has maintained its brand standards by providing quality room furnishings and exceptional room facilities too. 
[bookmark: _Toc128754890]Why Is Reputation Management Necessary? And How Do Hotels Manage Their Reputation Effectively?
Reputation is basically the beliefs, perceptions and opinions about any hospitality industry from its clients who have experienced a stay at a specific hotel sector. It means the viewpoint of people regarding a particular hospitality sector is called reputation (Loo and Leung, 2018). So thus, reputation is considered super crucial and important for the stability of the hospitality sector. Since people check ratings before booking any room on the hotel premises and read the client’s feedback regarding the certain hospitality sector. So a good reputation is crucial for a hotel's further growth, and in this regard, a research study shows that 72% of people check a hotel's reputation online, then they take further decisions about whichever hotel sector will be best for them concerning facility provision, room quality standards and provision of food to eat etc (Soelton, 2018). Since the hospitality industry can effectively manage its reputation by staying active on social media and, thus, by connecting with planners and guests, it can manage its good reputation among the rest of society. Also, by sharing hotel videos video and their implementing policies and standard regulations with their clients, they can gain the visitors' trust. In this way, whenever the guest will up to choosing any hospitality brand, they will have the respective hotel's image in their mind, and ultimately, they will prefer to stay in the highly socializing hospitality sector (Qiu et al., 2015)
 The hospitality industry can also manage its reviews by creating a separate page on its website for customer feedback since it's been observed during a study that people don't even choose the hotel premises to live in, which don't have the effective good reviews quantity. Thus, they always choose all those hospitality sectors about which previous guests have given positive feedback and good star ratings (Yu and Hyun, 2021.). So hotel staff must be active online to generate online surveys about client feedback plus, they make sure their hotel's presence is at certain review sites like Google Ratings, so thus it will become helpful for future guests coming up. They certainly select the respective hospitality sector for their long and short-term stay and recommend the hotel to their relatives too. Not ignoring negative feedback on the web and making previous guests assured of fulfilling the lacking is yet another step towards managing a good reputation. In this way, a certain hospitality sector will remain in the eyes of the people, and they will surely select the respective hospitality sector whenever they get confused about which one to choose in terms of quality standard services provision (Jana and Chandra, 2016). For instance, Hilton Hotel UK uses the Trustpilot website for reviews; people write their feedback on this website about their stay experience at Hilton Hotel UK (Hilton, 2023). Marriott Hotel London shares their online reviews on their own website to assist new customers in choosing the best-ever hotel premises wisely. 
[bookmark: _Toc128754891]How do Hotels Build and retain customer loyalty? What is the purpose of it?
Giving customers certain rewards and notable discounts so that customers and guests will have repeat exposure to a specific hospitality industry is customer loyalty. So there are certain customer loyalty factors which every other hospitality industry must have to follow in order to increase their loyal customers and, in a nutshell, generate more annual revenues (Kanyama and Siripipatthanakul, 2022). Guests always choose to live in certain hotel sectors that fulfil their needs and, thus, provide them with quality standards and exceptional discounted rates. In this way, they become loyal customers of a particular hotel sector and also recommend others to stay at certain premises. Introducing new loyalty programs like the points programs and offering them something unique and beneficial that they keep remembering about certain hotel premises turned an ordinary customer into the loyal one. Moreover, increased customer overall staying experience with plenty of discounts makes them choose a certain hotel sector again and again, and this is the best way to retain them (Koo and Han, 2020). The majority of the hotel sectors introduced some attractive programs, especially for the engagement of customers for extended time periods. In this way, some introduced Tiered Programs in which the hotel managing staff rewarded customers with gifts when the visitors crossed over certain milestones. This is the best-ever method to make customers remain in a certain sector by attracting them through benefits as well as by offering rewards. Likewise, the Premium Loyalty Programs and the Points Loyalty Programs (Lai, 2019). Since loyal customers can benefit the hospitality sector in terms of marketing initiatives and help them run their marketing campaigns, they, by word-of-mouth, help in marketing and advertising certain hospitality sectors and prefer them as the best-ever accommodation sector to have stayed in. Certainly, they don't even go to another hospitality sector for their stay and hence, help in more revenue generation for a particular hotel sector.For instance, Marriott Hotel has Marriott Bonvoy Programs; by signing up for this program, the guest will have more points too, and he/she can use these points for free car rentals, free night stays etc. 
[bookmark: _Toc128754892]Conclusion 
The quality standard service provision is the primary way to retain customers; thus, it mainly helps in making the newest customers loyal. Through different loyalty programs, most of the hospitality sectors grab customers and thus make them repetitive.Brand consistency is important to gain the guests' trust, so thus whatever they expect from the certain hotel sector, they will get the same services and amenities every time they visit the hotel premises, and that's what makes the brand recognition. A good reputation is also very important for the newest clients since people always check the previous guests' feedback before choosing any particular hospitality sector for their stay. 
[bookmark: _Toc128754893]Recommendations 
In this digitalized era, every hotel premises should have to turn over their managing stuff into online documentation. Yet the use of artificial intelligence can also solve their major problems, like communication with the customers through Chatbot when there is no staff member available. The use of keyless room entry is yet another trend every hospitality industry should have to follow to have the best security services for visiting guests. The introduction of the virtual hotel tour is also necessary to provide guests with the foremost convenience so that they can have a virtual visit to the hotel while remaining in their comfort zone. 
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