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Circular economy is a sustainable business model that has come to the limelight in recent times as one way of sustaining businesses. In a circular economy, products that are recycled, repaired and reused can be defined as part of the circular economy. This reduces waste and optimizes resources (Aragon-Correa et al., 2015). The circular economy as a concept in the CSR strategy of Premier Inn, one of the most famous hotel chains worldwide is studied. This topic will address what a circular economy is, the link it has with corporate social responsibility (CSR) and an evaluation of Premier Inn’s CSR approach using samples from within its industry.
Circular production and consumption may enable the rejection of the “take, make, dispose” paradigm. The attention, as opposed to this tends towards the closed-loop system that maintains an emphasis on designing products which are durable in nature and recyclable ones (De Lange & Dodds, 2017). In terms of the product lifetime, we wish to observe less waste generation; more resource preservation and sustainable practices at every stage throughout the lifecycle.
The goal of a circular economy is to enhance resource use, reduce waste and ensure that sustainability throughout the life cycle of any product from its earliest stages up-to disposal. In a sense the idea to be replaced by circular economy is take-make dispose approach widely practiced in traditional linear economic system (Fatima & Elbanna, 2020). Its goal is closing of product life cycle through reuse, refurbishment and recycling etc. This is contrary to the standard linear economy. There are several distinctive features that can easily detect a circular economy. The central idea of the story is “design for longevity,” which means to create products that last as long as possible but are easily repaired if they break down (Gerdt et al., 2019). Moreover, the concepts of circular economy advocate for an efficiency approach on resource utilization while minimising waste production. This is something that the businesses are strongly encouraged to realize. To ensure that materials are not dumped in landfills and reintroduced into the manufacturing industry, recycling and upcycling play a critical role (Han, 2021). Finally, to stress the role of stakeholder involvement and relationships further, it should be highlighted that circular economy initiatives usually require intersectoral collaboration as well active engagement by consumers businesses’ lawmakers. Benefits for businesses and the environment of a more resilient, sustainable economic model from an effective circular economy strategy which minimises resource pressure are also constituted. This is because the plan minimizes resource depletion (Jauhari, 2014). With circular practices, businesses can play a role in improving society and nature by moving from production that is environmentally unsustainable to one of more sustainable consumption. Premier Inn has become a leading player in the industry by offering visitors superior quality but affordable accommodation. The brand is now associated with providing reliable and outstanding service to its visitors, having more than 800 propertiesand over eighty thousand rooms (Legrand et al., 2022). The commitment of Premier Inn to its CSR can be observed through the adoption by firm sustainability initiatives that are based on the principles of a circular economy. With the help of energy-saving equipment, waste minimization techniques and sustainable procurement procedures, the hotel company tries to decrease its negative influence on nature. Premier Inn uses a broad CSR strategy that goes beyond environmental issues. This is done through the recognized community involvement activities and partnerships it has developed (Lim, 2016). It is possible that through the incorporation of circular economy initiatives in its operations, Premier Inn will be able to address not only changing conscientious consumers’ needs but also develop a more sustainable and resilient business model for this industry. These programs involve measures to reduce the use of single-use plastics as well as embracing energy efficient technologies.
To meet its commitment of participating in the circular economy, Premier Inn has instituted strict policies for waste disposal. Waste reduction strategies are considered an important part of the hotel chain, such as recycling, sorting garbage and waste minimization. The campaign also includes such sustainable ways of shopping, recycling programs and reduction of single-use plastic (MacKenzie & Gannon, 2019). Through prioritizing these projects, Premier Inn reduces its negative impact on the planet and affirms itself as a contributor to sustainable development. These initiatives also support the material circularity. In accordance with the goals of a circular economy, Premier Inn has put into action energy-efficient measures which reflect those objectives. The hotel chain has invested in several different sectors, such as environment-friendly technologies; renewable energy and smart design of buildings (Melissen, 2013). These practices address two problems: the operational costs of the hotel and circularity, which is to decrease inputs. Energy conservation has been made an integral principle in the circular economy initiatives that Premier Inn is involved with. Such initiatives use the latest technology and environmentally conscious technologies (Molina-Collado et al., 2022). Energy efficient technologies that have been invested in include smart building designs and LED lighting which has led to substantial reduction of energy consumed. Furthermore, the application of renewable energies like solar or wind power supplies an additional impetus to circular energy concept which Premier Inn has selected. These initiatives not only decrease greenhouse gas emissions and operational expenses, measurable benefits of such efforts, but also contribute to increasing resource efficiency which is compatible with the ideas that underpin a circular economy (Mooney & Baum, 2019). Premier Inn is an example of innovative approach that combines economic efficiency and environmental compatibility through circular energy processes.
The circularity approach taken by Premier Inn is demonstrated once again through its CSR strategy, where the company allocates resources to renewable sources of energy. Along with the practice of managing a firm, circular economy encompasses giving back to society (Xu & Gursoy, 2015). As far as the circular economy is concerned, Premier Inn’s efforts are more than adequate enough to acquire community engagement where it operates. With that, Premier Inn promotes a sense of community partnership spirit among its guests by closely working with the local organisations on projects related to circular economy. This is an approach that surpasses the conventional meaning of charity because it leaves communities for themselves so they can be involved in environmentally responsible actions. One way that hotel chains and the communities in which they reside can benefit from such efforts is through partnership with local businesses to recycle waste, or implementation of circular supply chain models (Fatima & Elbanna, 2020). A sustainable holistic view is also reflected by the activities of Premier Inn that involve community-oriented circular economy, which include social and environmental aspects in Philosophy operational strategy. Besides AccorHotels and Marriott International, other big companies within the hospitality industry has adopted a circular process that is specific to its operation. In the presented cases, there is a multitude of companies from different sectors that may relate to the concepts of circular economy. In addition, they show how these approaches can be generalized and applied to the field of hospitality as a whole.
Incorporated as part of its corporate social responsibility plan, Premier Inn encompasses ideas from the circular economy that closely resembles much of ethical business behaviour (Gerdt et al., 2019). When it comes to waste management, the hotel chain is dedicated not only restricting single-use plastic but also initiating recycling projects and using sustainable sourcing practices. This is a demonstration of the company’s ecological concerns and its efforts to undo some measure of environmental damage occasioned by their activities as one aspect of its corporate social responsibility (MacKenzie & Gannon, 2019). By being actively involved in the material circle, Premier Inn aims higher than just following regulations and thus demonstrates that reduction of waste combined with optimisation of resource efficiency play an important role within a holistic corporate social responsibility approach.
The CSR goals of premier Inn are considerably promoted by the various circular economy projects that had been put in place with an intention to save energy. These include corporate social responsibility activities undertaken to protecting the environment such as smart building designs, energy-efficient technologies, and renewable energies (Legrand et al., 2022). The Premier Inn is committed to reducing its impact on the environment through minimizing electricity and other resource wastage as one of the first firms that embraced eco-friendly business practices. This shows that the hotel is committed to becoming a good business citizen.
Besides being a novel and positive part of the company’s approach to corporate social responsibilities, Premier Inn community participation activities are also one element among many in efforts toward developing circular economy (Molina-Collado et al., 2022). Moreover, people feel a sense of belonging through the hotel’s collaborations with the communities in close proximity along with its educational initiatives and projects related to circular economy. Moreover, the hotel promotes social responsibility. This is an alternative approach, as the inclusion of stakeholders in the discussion on circular economy makes this community-centric paradigm go beyond corporate social responsibility and applies it to situations where such provisions are also needed for hotels (Mooney & Baum, 2019). This has resulted in the development of a more robust social licence to operate as per the society’s expectations towards commercial activities. Further, Accor and Marriott International – two of the leading organizations in their respective industries have demonstrated a deep commitment to sustainability punctuating each step they take towards realizing circular economy practices.
Planet 21 is a more holistic approach to sustainability by Accor as it includes circular economy projects. This is more than the environmentally responsible practices that have already been put in place (Fatima & Elbanna, 2020). Through highlighting the need for waste minimization, tthe company works towards overcoming one of the key challenges faced by modern hospitality. To cut back on food wastage and mitigate the problem of local food poverty, creative cooking methods along with partnerships between a restaurant and neighbourhood agencies for redistribution of leftover dishes are adopted. This will benefit the society. Circular economy initiatives that are targeted by Accor can be considered as a step towards the achievement of bigger environmental and social responsibility goals because they illustrate an understanding from how one sustainable practice affects another.
Another instance of the initiatives that a hospitality corporation is taking to integrate circular economy is through Marriott International’s Serve 360 programme. For example, to show their dedication to circularity through partnerships with organisations such as Clean the World on recycling soap products (Legrand et al., 2022). There are several things that Marriott does to help decrease hygiene inequality in underdeveloped areas, including collecting the wasted soap from hotels and reusing it while distributing it to needy people (MacKenzie & Gannon, 2019). Because this initiative shows that principles of the circular economy have met all the requirements, it can be possible to suggest that responsible business practices will lead society with general positive effects.
These circular economy programmes have led to the realization of a number of metrics such as reductions in waste, savings from energy use and improved community participation. Premier Inn is promoting a more environmentally friendly and responsible approach to hosting through its focus on minimising waste, energy savings, and participation in the community. The main advantages of sustainability in the hotel industry are promoting environmental and social responsibility, as well as economic viability over long terms. It is more sustainable and resilient future for the entire hotel industry when other players in this sector embrace circular economy technologies.
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