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The report has been prepared with the purpose of understanding the concept of cultural awareness. Initially, the cultural difference between Italy and UK are identified by considering different aspects. The discussions are also made on the customs and behavior of people in Italy. The comparison of the UK and Italy is done by using a comparison tool. Lastly, recommendations are provided to satisfy the guest.
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[bookmark: _Toc137419266]Introduction
Cultural awareness can be explained as the recognition of similarities and differences between different cultures at the moment of communication (Shepherd, 2019). The report is being prepared to understand the culture of Italy. The culture of Italy will be compared with the culture of the United Kingdom with the help of a comparison tool. The report will also cover a discussion on key cultural differences, behavior, and customs in Italy. 
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[bookmark: _Toc137419268]Key cultural differences between Italy and the United Kingdom 100
	Aspect 
	Italy 
	United Kingdom

	Work-life balance attitude 
	Italians are more likely to spend leisure time while maintaining their work-life balance
	People in the United Kingdom are interested in maintaining a healthier work-life balance and they are more focused towards productivity 

	Sense of humor 
	People in Italy have cheerful nature and they are more inclined towards satire 
	Factors highlighted in British comedy are wordplay and irony because they are self-effacing

	Etiquette and manners 
	Social networks and personal relationships play a very crucial role in the life of Italians 
	Britishers prefer having personal space and privacy 

	Style of communication 
	Italians are more expressive as they use body language and gestures to explain their point
	British people always maintain their decorum and communicate with politeness 


(Source: Yanagisako, 2020 and Liyanage, 2020)
[bookmark: _Toc137419269]Customs in Italy
The cultural heritage of Italy is rich because people follow different traditions and customs. These are discussed below:
Carnevale- This festival is celebrated in the week of Easter and people are involved in parades, masquerade balls, and costume parties. It is a historic celebration in which people wear clothes of neon colors (Tatoli et al., 2023). 
La Befana- This festival is very similar to Christmas and it is celebrated on the 5th of January every year. The festival is celebrated at night in which there is a friendly witch that distributes gifts and chocolates to children (Yanagisako, 2020). 
Respect for elders- Italian highly believe in respecting their elders and caring for them. All the younger member of the family is supposed to discuss everything with senior members before taking any decision. The culture of respecting elders is highly valued in Italian culture (Tatoli et al., 2023). 
[bookmark: _Toc137419270]The behavior of people in Italy
Due to their casual attitude towards time, Italians may not be as timely as those from other cultures. They value the slow consumption of meals, enjoying the flavors, and lively conversation at the table (Caballini et al., 2021). Italians take great pride in their tradition of cooking and place food at the center of their culture. They have a strong appreciation for high-quality food and time-honored cooking methods, and they view eating as a social activity to be shared with loved ones (Molteni et al., 2021). Joy, passion, and a deep sense of belonging are characteristics of Italian behavior. Their capacity for expression, emphasis on close relationships, and respect for their cultural history all contribute to a lively and interesting social atmosphere (Caballini et al., 2021).
[bookmark: _Toc137419271]Comparison of Italy and the United Kingdom
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Figure 1: Comparison of Italy and the UK
(Source: Sorrentino et al., 2019)
Power distance-The power distance score of Italy is 50 and that of the UK is 35. The decision-making process followed by Italy is decentralized and equality is maintained. The citizens of Italy are not controlled by the government. In the UK, there is inequality and people expect to minimize it (Liyanage, 2020).
Individualism- The individualism score in Italy is 76 and that in the UK is 89. In Italy, the "me" culture is followed in urban areas. The UK is highly individualized and over there prefer private space more than socializing (Sorrentino et al., 2019). 
Masculinity- The masculinity score of Italy is 70 in which individuals are trained to be independent at early age. At the same time, the UK with a score of 66 is highly success focused. It has a modest culture in which people focus on improving their performance (Yanagisako, 2020). 
Uncertainty avoidance- The score of uncertainty avoidance in Italy is 75 and the same in the UK is 35. People in Italy are adaptable to changing nature whereas the score of the UK shows that citizens are not flexible to changing environment (Liyanage, 2020).
Long-term orientation-Italy has a high score of 61 in which people focus on accepting the present challenges along with maintaining old links. The score of the UK is 51 which shows that people easily accept societal change (Yanagisako, 2020).
Indulgence- 30 score of indulgence in Italy shows that people do not give importance to fulfilling desires and leisure time. However, the score of the UK is 69 according to which people like to have fun and enjoy their life (Liyanage, 2020). 
[bookmark: _Toc137419272]Do’s and Don’ts for hotel staff
	Do’s 
	Don’ts

	· Welcome guests with friendly nature and smile
· Provide them with details about cultural events and local attractions places
· Listen to their issues and resolve them on a priority 
	· It is not necessary to make them aware of local customs and force them to follow them
· Do not make assumptions about the choices of guests instead ask them directly
· Do not discriminate against guests on the basis of their race, nationality, and religion


(Source: Veloso et al., 2019 and Laiand Wong, 2020)
[bookmark: _Toc137419273]Summary
[bookmark: _Hlk137418284]The report explains cultural awareness by focusing on Italy. The comparison tool is used for comparing Italy and the UK and do's and don'ts are also provided for hotel staff. Lastly, recommendations are provided to satisfy the guest.
[bookmark: _Toc137419274]Recommendations
· The hotel staff should try to provide a personalized experience to guests by asking about their preferences regarding dietary restrictions, the location of the room, and the type of bed they require.
· It is recommended that hotel staff should maintain cleanliness to improve the experience of the guests. Rooms allotted to guests, common areas, and entrances should be kept clean.
[bookmark: _Toc137419275]Conclusion
It can be concluded that people in different countries follow different cultures and traditions. Also, it is important for a hotel to take care of every guest and respect the culture and traditions followed by them. 
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