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In the hospitality sector, marketing is based on providing quality services to customers. That means the success of the business is highly dependent on the services ensured by businesses in this sector (Bowie et al., 2017). This essay will envisage different marketing methods used by two multinational hotel brands in the hotel business sector. That is why the two most prominent hotel brands, named Six Senses and Novotel are selected. Both have popularity due to their distinct marketing methods. In this case, it is required to focus on several marketing aspects considered by these hotel businesses. Then, they will be compared for exploring their individuality as well as distinctiveness. Based on these two businesses, a divergence between how they market their products and brand will be elaborated on and will highlight what part segmentation and targeting play within their marketing strategy. Besides, generational approaches to marketing and the use of social media and digital marketing vs traditional advertising and marketing techniques will be discussed. This essay will also discuss their sustainable hotel business activities efficiently.
In general, hotel businesses indulge in utilizing their marketing approaches for ensuring or upgrading their existing service quality which can attract customers frequently (Lynn & White, 2019). In this case, it is quite common for hotel brands to focus on developing their current services and then relative products or items that can support their existing hotel services to the customer. Envisaging all of these issues, both Six Senses and Novotel focus on some particular marketing approaches and directions; based on which, they operate particular hotel business operations. Six Senses was established 26 years ago to serve customers with resort-based hotel facilities in different natural tourist spots around the world. Its targeted customers are mainly young to middle-aged people who look for relaxation and outings from a little bit far away from their homes (Navarro, 2022). That is why it envisages employees or employers of different businesses, leisure, perseverant, college or university-going students, people who intend to break the monotony, and so on. In this field, this hotel brand always considers six major values that can help promote sensitivity, responsibility, caring, experiences, and so on. The main purpose of including these values is to ensure high quality with the uniqueness that can be found in the simplicity of marketing approaches. By the end of 2014 and 2015, this hotel brand has successfully placed smart technology in its hotel rooms as well as healthy food items that can fulfil the existing needs or demands of the targeted customers. Novotel is a subsidiary business but it has also distinct marketing methods and strategies that are quite different from its parent company. This hotel brand was established in 1967 in France; since then, it has been working as a pillar of its parent company. This has become a prominent hotel brand across Europe due to its distinct-brand strategy. Its marketing strategies include offering quality modern room services for the targeted customers who can afford the services of Novotel. That is why it believes in providing quality time that is about making everyday moments matter for the customers. In 1975, this business opened only 60 hotels in France and 13 in Europe. In the decade of 1990, it went closer to the parent company’s upscale brand Sofitel. Its continuous development insisted on introducing ergonomic and elegant rooms, also called Novation rooms by the end of 2004 (Clare, 2022). It also focuses on enhancing the life balance of the guests, a sense of well-being but also enjoyment. This has combined its initiative and modern design, a large range of rewarding experiences, and opportunities of getting relief from the monotonous busy working life. That is why in 2008, Novotel has introduced new organic bath items branded with ‘N’ (Navarro, 2022). As a result, Novotel has successfully made a perfect spot for travellers and locals to have a drink, and a bite to eat, work, play, and relax. 
Rating, marketing positions, market share, sales volume, etc. are quite essential issues or factors for justifying the position of the hotel business in the market (Kotler et al., 2020). In this case, both hotel brands have crossed a long way and they need to sustain their position and keep upgrading it. Six Senses has now 21 properties. The most noticeable thing is that they have those properties in 17 different countries. That means this business has successfully conducted its global business expansion. Due to its quality services to different tourists, it was declared the best multinational hotel brand in the natural tourist spots in 2013. It focuses on utilizing three major issues including empathy, gratitude, and affection toward the customers. Now, it has almost 5,000 employees and its sales revenue is now almost $500 million (Au, 2023). It all happened due to the unique marketing strategies that have made it possible for this business to gain such lucrative success for itself. Novotel has also gained a successful position in the market. It has now more than 559 hotels in different 65 countries (Clare, 2022). It is now a midscale hotel brand as it has now lots of operational mid-scale hotels on different continents. It has also included the apartment hotel brand, named Novotel Suites and the number is now more than 35 by the end of 2022. Its quality and premium services brought a platinum mark for this multinational hotel brand that aims at being more profitable for its potential stakeholders as well as owners. This hotel and resort’s marketing has stood 9th creative and meticulous presenter where it also requires skilful cooking that can help ensure tasty and luxurious meals for the targeted customers (Kotler et al., 2017); that satisfy both the eyes and taste buds.
Marketing mixes are the marketing strategies for all sorts of businesses. In this field, hotel businesses are also advancing simultaneously. The most essential thing in this field is that hotel businesses always look for better ways of grabbing a maximum number of customers for themselves. Six Senses introduces a unique combination of hotel resorts at natural tourist spots in divergent countries and quality services. As a multinational brand, this business needs to ensure global standards in its pricing. Its price range varies due to its longue suits or villa that start from USD 1,700. Its pricing is cost-plus pricing where it also offers premium pricing. Travelers are the targeted customers and it has placed itself in 17 different countries or three different continents (Au, 2023).  Six Senses also focuses on promoting its business via both traditional marketing approaches. It has also dealt with third-party websites where its total visitors are on average 486.2K, bounce rate is 57.83%, and per page, visitors are 3.89 (Sixsenses.com Traffic Analytics &amp; Market Share | similar web 2023). It is active on Instagram, LinkedIn, Yahoo, and Pinterest. On the other hand, Novotel is a lucrative multination business that offers modernized hotel-room facilities in different sea beach areas or far away from the towns. Its modern and luxurious facilities insist on presenting premium pricing strategies as well as value-based pricing. Only people having middle to high-income levels can afford this price range. On the other hand, it has placed itself in 69 countries (Clare, 2022). Its websites are linked to several third parties. Besides, it has distinct websites for each continent but pricing remains standard as it does not compromise on quality and facilities. Its social media activeness is mainly seen on Facebook, Instagram, LinkedIn, and so on. But its email marketing campaign is quite significant and for this, it has dealt with several banks in those countries so that it can promote its offerings to the targeted customers (Chaffey et al., 2019). YouTube Videos Ads are also envisaged by Novotel.
Sustainability is an act of protecting the environment. In this case, Six Senses focuses on building smart use of the land, employing and sourcing locally, and leaving a legacy via education, sanitation, and healthcare programs, rebuilding the environments via responsible operations, starting with banning single-use and disposable plastic from all hotels, funding social projects and ensuring cooling to energy efficiency, electric transport, and earth labs (Navarro, 2022). Novotel focuses on ensuring that its hotels are lit with low-energy lamps, battery sorting, recycling of ink toners, and use of paper from sustainably managed forests and saving water. Rooms’ beds are linen is eco-designed using recycled plastic bottles. All of these sustainable activities of Novotel are to use the resources efficiently so that they cannot be damaged. 
In the conclusion, it can be said that these two multinational hotel brands are in the same industry and their intentions to serve the customers are quite similar but their marketing strategies, directions, approaches, current position in the market, marketing mixes or strategies, and sustainable business acts for promoting messages are the major part of this essay’s discussions that have explored several divergences between these businesses. Still, these businesses should maintain building physical facilities and invest in hotel technology. 
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