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[bookmark: _Toc15868]Introduction  
Sustainability plays a significant role in today’s world because it helps businesses focus on enhancing the experience of the customers (Rafi, 2022). Moreover, sustainability helps the business gain the attention of customers who are interested in having a significant impact on the environment. EcoHome is a company that focuses on creating sustainable products like biodegradable bags, organic soaps, and cleaning supplies. These products are eco-friendly and have a positive impact on the world. A survey is going to be conducted in the report and the website of the EcoHome is also created in the report. Additionally, a 3-month Excel report of the EcoHome is going to be created that shows the income and expenditure of the EcoHome.  
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The age group data clearly shows that the target audience for the Ecohome company must be between 18 -24 and 25-34. Because 40% of users are from the 18-24 age group that shows an interest in the eco-friendly product. Also, not a single person relies on the age group of 45+ so it is clear that the company must target the younger age group.  
[image: ] 
More than 65% of the people who filled out the survey are men and only 33-3% of women took part in the survey. So, it is quite clear that Ecohome should make those products that attract the male audience rather than the female. The company focused more on those products that fulfill the requirements of the male customers.  
[image: ] 
33.3% of the people who took part in the survey are engaged in a part-time job and only 20% of the participants are doing a full-time job and it is their main source of earnings. Moreover, 26.7% of the people are doing their work or are self-employed which is quite an impressive number. Additionally, 13.3% of people who took part in the survey are students and only 6.7% of people are not doing any job they are unemployed.  
 
[image: ] 
40% of people purchase eco-friendly products every week which is a very huge number in the same way the article of Nguyen et al., (2021) stated. 33.3% of people purchase eco-friendly products every month. Only 6.7% or 1 person in the entire survey never buy any type of ecofriendly product. Along with 20% of people like the buy eco-friendly products on some special occasions.  
[image: ]  
46.7% of the participants buy eco-friendly products based on the price of the products. Also, 40% of people buy eco-friendly products because of the quality of those products, the same thing stated in the work of Sun and Yoon, (2022). This can define the matched trends between primary as well as secondary data. Apart from that, only 13.3% of the people buy eco-friendly because of the brand of the products. However, not even a single person buys the eco-friendly product for impact on the environment.  
[image: ] 
64.3% of people are quite interested in buying eco-friendly products through the online platform and websites. Nevertheless, 35.7% of the people are not that interested in purchasing eco-friendly products by using online sites and platforms.  
[image: ] 
The eco-friendly products that people usually buy are organic soaps, biodegradable bags, and cleaning supplies (Desai and Bhatt, 2024). 46.7% of people buy biodegradable bags and 40% of people buy organic soaps as eco-friendly products. However, only 13.3% of the people buy eco-friendly cleaning supplies.  
[image: ] 
26.7% of the responders get information about eco-friendly products from social media applications like Instagram, Twitter (now known as X), and Facebook. The article by Bojanowska and Kulisz,  (2020), claimed that it can be a major source for the awareness of insights. 33.3% of the participants get the information about the eco-friendly product from online ads and 40% of the people get information about eco-friendly products through the mount publicity which is around 40%. However, not even a single person gets into the formation of eco-friendly products through offline advertisement.  
[image: ] 
More than 90% of the participants follow the environmental influencers and the companies that created the eco-friendly products, the same secondary article by Panapoulos et al., (2022) stated, that environmental influencers have more influence to shape the decisions of consumers. However, only 6.7% of the participants do not follow any influencer or any organization that creates eco-friendly products.  
[image: ] 
The people who took part in the survey also recommend the eco-friendly products to the others. More, than 50% of the people who took part in the survey highly recommended the eco-friendly product to the other. 26.7% likely recommend the product to the other and 20% of people neither like nor dislike the eco-friendly product so they have a neutral feeling about the ecofriendly product. Moreover, not even a single person dislikes the eco-friendly product, and all the respondents have weathered a positive or neutral feeling about the eco-friendly product.  
How Findings Help the EcoHome Company in Shaping the Organization  
The findings from the survey play a significant role in the growth and development of the EcoHome company which provides eco-friendly products that are mainly used for household purposes like cleaning products, organic soaps, utensils, and more (Oguzor et al., nd). The survey helps the company find out its targeted audience in the survey people from the age 18 to 24 provided the most responses and they might be the best customer base for EcoHome. Along with this people also love biodegradable bags and organic soaps the most so the company focuses more on producing such products that customers like the most (Resimović et al., 2022). Also, 64% of the respondents like to buy eco-friendly products through online platforms or online channels so EcoHome should focus more on strengthening its online presence so it can attract more and more customers.  
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https://www.canva.com/design/DAGYdJARwoE/9hPkGksCa-GFgrWsSqC_4Q/edit?utm_content=DAGYdJARwoE&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton

 
Introduction - I designed a website along with marketing materials for EcoHome, an online store selling environmentally friendly household products, for this project. Information derived from the questionnaire survey compiled very useful data that would be used to finalize both the website design and its content, as well as the marketing materials. What became evident was that both the outputs resonate with the target audience, addressing their concerns and effectively convincing them to buy from EcoHome. The website is created on the website by Weebly and the design of the website is quite simple yet very attractive.  
Design of Website - With the help of questionnaire data, I segmented the audience for EcoHome mainly in terms of age group, specifically focusing on young adults between 18-34 years old. These customers are more environmentally conscious and willing to spend on greener products as influenced by Kumar et al., (2021). Furthermore, survey data indicated that price was a common consideration in their purchasing decisions. Thus, the design of the website catered to such a scenario with affordability and eco-friendliness as its bases (Navaneethan, 2023). Also, another major factors that influence the buying decision of the customers is the quality of the product. So, the information about the product along with their designs and logo is also mentioned on the webpage (Beaird et al., 2020). The design was kept simple and easy to navigate so that users could easily find and buy the products they were interested in. 
A total of 4 pages are created on the website of EcoHome which are the Home, Services, About, and Contact pages. The Home page shows the products as well as the USP of the EcoHome which is they produce eco-friendly household products (Bayawa et al., 2024). The services pages of the website provide all the social media handles of the company along with the tagline of the EcoHome which is also very creative “Love life, eco bag, go green”. 
In the About section of the website, three major things are mentioned about the website. One is detail about the organization and how the company focuses on the sustainable goals that are created by the United Nations to make the world a better place to live. Another is the origin year of the company which is 2024 and last but not least the goals of the firm. The EcoHome aims to promote eco-friendly products as much as possible the company also wants to provide an eco-friendly product at an affordable rate so that anyone can buy the products and make an impact on the environment. 
The last page shows the Contact information of the EcoHome and a proper map is also given to navigate the destination of the company.  
SEO Tactics - To maximize the presence of EcoHome on the search engines, I implemented an SEO strategy by further including popular keywords for search terms regarding eco-friendly products. Strategic use of content such as affordable eco-friendly products like biodegradable bags, sustainable home products like cleaning supplies, and organic soaps for daily use was used throughout the website (Almestarihi, 2024). This form of search engine optimization helps in targeting customers through the use of key terms. For instance, if someone searches the term organic soaps the weblink of the EcoHome organic soap automatically appears on the search engine (Frutuoso, 2023). This plays a massive role in boosting the reach, and traffic of the website through which the website is suggested to more and more users that search similar terms. This also helps in improving the conversion rate and the website is created in such a way that it is optimized for laptops, mobile phones, and tablets (Nguyen and Nguyen, 2022). Nowadays instead of using a laptop or computer for browsing the internet people prefer to use the mobile because it is much more effective and convenient.  
[bookmark: _Toc15875]Marketing Material  
Social Media Graphics - Marketing materials for EcoHome focused on the environmental value proposition related to using the products of this company- particularly in targeting the younger, environmentally conscious consumer base. These social media graphics, for example, were being conceptualized on topics like reducing household plastic waste and living sustainably (Sedek, 2021). Relevant examples include offering tips or suggestions on reducing plastic use at home by replacing single-use plastic products with reusable alternatives. These tips resonated deeply with the audience, supporting the brand's efforts in sustainability towards the environment while encouraging user engagement with the content. Another social media post of the EcoHome shows the handbag which is created by using ecological products.  
Flyer Design - The design focused on the environmental advantage of the products and their affordability, according to the findings from the survey. The design appeared quite attractive, making apparent messages related to the positive environmental impact of using EcoHome's products, along with a special discount offer. As per the data, price was the key influencing factor for customers; therefore, the flyer included a limited-period discount offer. The call to action on the flyer urged readers to go to the website and order, thereby benefiting from the sustainability angle as well as the affordability message to drive more sales. 
To conclude, by analyzing the data collected from the survey properly a proper website is created for the EcoHome that fulfills all the requirements of the customers. By focusing on the needs and requirements of the customers a tailor designed is created for the website and the marketing materials are also quite simple yet very attractive. The website aims to enhance the experience of the customers, boost the value of sustainability in the business, and endorse the eco-friendly products that are available for the low price point. Along with the material that is created for the marketing to promote the products of EcoHome also highlights the campaign that is started by EcoHome to promote sustainability. These elements play a significant role in the growth and development of EcoHome, boost the engagement of the customers, develop the reputation and awareness of the brand, and help in selling the products produced by the company which leads the company to overall growth.   
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Excel of Revenue and Cost of EcoHome  
	Particulars  
	April  
	May  
	June  

	  
	$ 
	$ 
	$ 

	Revenue (Sale of Product 1: Soaps ) 
	1500 
	1800 
	2100 

	Revenue (Sale of Product 2: Bags) 
	800 
	1000 
	1200 

	Total Revenue 
	2300 
	2800 
	3300 

	  
	 
	 
	 

	Expenses (Rent) 
	400 
	400 
	400 

	Expenses (Promotion) 
	150 
	200 
	250 

	Expenses (Salaries) 
	600 
	600 
	600 

	Total Costs 
	1150 
	1200 
	1250 

	  
	 
	 
	 

	Net Income 
	1150 
	1600 
	2050 


 
Comparative Chart of Revenue and Cost of EcoHome  
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Importance of Excel in the Digital Era  
The world is constantly evolving in terms of technology and in today's world we are seeing technologies like Artificial Intelligence (AI), Virtual Reality (VR), Augmented Reality (AR), Big Data, Machine Learning and more constantly developing and helping in making the daily task much easier. Nah et al, (2023) stated that companies like Open AI which is the parent company of ChatGPT regularly focus on generating a variety of solutions for the problems of humans.  
According to the United Nations, (2017), digital technology is growing at a rapid pace, and the digital era also boosts the process of achieving the 17 Sustainable Goals of the UN. Through this, the aim of the UN of sustainability can be achieved more efficiently and effectively.  The same goes with Excel which is the most famous and used tool in the office and school to create the data, organize the data properly, analyze it, and use the various tools like the bar chart to help in the visualization process.  
Excel is known as the most famous tool which was developed by the famous software company Microsoft. Excel uses spreadsheets to properly arrange the data and the numbers and help to visualize the data which is present in the form of the numbers (Remenyi et al, 2022). Excel is the most used software in the world of business all across the globe and every scale of business whether big or small uses Excel to organize the data which is present in the form of numbers (CFI, 2024). The work mainly revolves around numbers and Excel is used in works like data entry, accounting, financial analysis, programming, graphing, charting, customer relationship management (CRM), and more. Along with Excel also comes with tons of formulas and the shortcut key that help in making the calculation process easier and fun.  
· Management of Data – Excel is very crucial in the digital era because it helps organize the data properly and helps the business in-store, sorting, analyzing, and categorizing the huge amount of data competently. Moreover, the interface of Excel is very userfriendly and anyone with some practice can use Excel and expand their domain (Microsoft.com, 2024). Excel also supports tons of data like numbers, values, text, and dates which makes excel quite versatile to store any kind of data.  
· Handel Complex Data Analysis – One of the major USPs of Excel is that it can easily manage advanced data analysis work (Bala_Excel_Insights, 2024). Due to the regular growth in technologies like big data and others, organization majorly depends upon data analysis to make proper decisions. Excel provides tons of inbuilt features and formulas that can be used in the calculations and analysis of financial and statistical data. Some major functions of EXCEL like SUMIF, VLOOKUP, and INDEX play a massive role in analyzing the data and providing accurate results (Alexander, 2022). The Pivot Table of Excel is also considered a massive tool that can be used to make the summary of large data in seconds and this tool is very useful for businesses.  
· Visualizing the Data – As the number of data grows it becomes quite difficult for the business as well as the stakeholders to understand the typical numerical data. At this point, visualization tools like graphs and charts are used which help to show the confusing numerical data in visual form which is much more appealing and easier to understand. Excel provides a variety of unique graphic and charting tools through which the numerical data can be presented in graphic form and easier to understand (Microsoft.com, 2024).  
· Boosting Efficiency and Automation – Automation is defined as the use of technology like robotics, programming, and more to get the result with minimal input or interference the humans (IBM, 2021). Automation is quite necessary for this evolving digital era because it helps reduce the mistakes that are created by humans and also boosts productivity in the work process. The features of Excel like the VBA scripting and macros help users do repetitive tasks more efficiently and smoothly. The tasks that can be performed automatically in Excel are data entry, report making, calculations, and more.  
These points clearly show the importance of Excel in the digital era. Moreover, if Microsoft integrates AI with Excel and their other tool the business work can be done 2x faster with minimal errors. Also, it is seen that how Excel plays a significant role in creating a detailed report of the income and expenditure of the EcoHome company and also helps in creating a detailed bar graph that shows the income and expenditure of the company. This helps the company in showing its income and expenditure to its major stakeholders.  
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Video Transcript  
https://youtu.be/fXELIOGuqGc?feature=shared

Video Topic – Organic Soaps for Body.  
Hello, I am here to introduce you to one of the finest products that will shape your personality toward sustainability and even helpful for people to prevent from health-associated problems.  
People are facing health-related hazardous issues by using toxic soaps that are harsh on the body of the person.  
Issue – The soaps that are created by using chemical oil and harmful substances are harmful to the skin and create deadly diseases (Chirani et al., 2021). This would lead to severe diseases and even affect the people's bodies which can be harmful to the substances around them.  
Solution – If you are looking for a solution the EcoHome is here. The newly established brand which is produces eco-friendly products. The newly created soap of the EcoHome is not harsh on the body and even the kids can use the soap. The soap is created by using natural ingredients like Aloe Vera, and oils from coconut, and olives (Abdalla et al., 2024). Also the natural fragrance of the flowers like the lily and rose is used in the product (Shah et al., 2022). You can get these soaps at a much more affordable price of 2 pounds.  
Thank You so much and bring these products to your home. 	 
[bookmark: _Toc15878]
Conclusion  
To conclude, the report majorly focuses on creating a website for the brand EcoHome which is a product-based company that provides eco-friendly products like organic soaps or bags for people. The report is mainly divided into 4 tasks and every task plays a significant role in the development of the EcoHome. Task one focuses on the survey, followed by the website design and marketing materials. In task 3 a discussion over the use of Excel in the digital era is done and 3 months' income and expenditure data of the company is mentioned with the bar chart. A detailed transcript of the YouTube video that shows the importance of the  EcoHome brand is also created.  
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