Notes 
SLIDE 1 – INTRODUCTION
• Introduce myself and my role:
· Finance
· Marketing
· Decorations
• Event:
· “Back to the 80s: A Night of Nostalgia for a Cause”
· Held at Bunkhouse Swansea
· Supporting Swansea Mind
• Aim:
· Create immersive 80s/90s experience
· Raise money and awareness for charity
• Theory:
· Pine & Gilmore’s Experience Economy
· Focus on memorable and emotional experiences

SLIDE 2 – OVERVIEW
• Positive atmosphere and audience engagement
• Fancy dress, music and décor created nostalgia
• Audience interaction increased immersion
• Theory:
· Pine & Gilmore → escapism and immersion
· Getz → audience participation and emotional connection
• Community impact:
· Supported Swansea Mind
· Encouraged social interaction

SLIDE 3 – DECORATIONS
• My responsibility:
· Decorations and immersive atmosphere
• Positive feedback:
· Glow-in-the-dark floor spots
· Funky glasses
· Wristbands
• Added customer value:
· Included in ticket price
· Increased participation
• Theory:
· Experience Economy → memorable visual experience
• Reflection:
· Ordered too many decorations
· Some unused
· Wasted money
• Improvement:
· Better inventory planning
· Prioritise high-impact decorations

SLIDE 4 – ORIGINAL MARKETING
• Original posters used:
· Bright colours
· Retro imagery
· Nostalgic theme
• Marketing methods:
· Posters
· Flyers
· Facebook
· Snapchat
· Swansea Market
· Local businesses
· Student accommodation
• Theory:
· Kotler’s 4Ps
· Promotion & Physical Evidence
• Reflection:
· Posters overcrowded
· Too much information
· Readability issues

SLIDE 5 – FINAL MARKETING DESIGN
• Final designs:
· Cleaner
· More professional
· Better nightlife aesthetic
• More suitable for:
· Students
· Social media promotion
• Theory:
· Kotler’s Physical Evidence
· Branding and audience communication
• Reflection:
· Advertising created awareness
· BUT attendance issue may have been the theme itself

SLIDE 6 – FINANCE
• Costs:
· Decorations £147.44
· Printing £35
• Revenue:
· Ticket sales £710
· Raffle £204
· Total £914
• Theory:
· Goldblatt → budgeting and cost control important in events
• Positive:
· Low break-even point
· Financially successful
• Reflection:
· Decoration overspending reduced profit
· Better budgeting needed

SLIDE 7 – RECOMMENDATIONS / REFLECTION
• Main reflection:
· Theme may not have matched target audience
• Research findings:
· Students preferred 2000s music/theme
· More relatable to younger audience
• Theory:
· Consumer behaviour
· Market segmentation
• Timing/location:
· Friday competed with nightlife venues
· Saturday/Wine Street may increase attendance
• Future improvements:
· More TikTok/video marketing
· Stronger student-focused content
• Skills developed:
· Marketing
· Budgeting
· Communication
· Teamwork
· Reflection
• Final conclusion:
· Learned importance of matching event product with target audience

