Three current adverts; tone of voice and mode of address.
1.
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This advert from the Daily Express is an example of direct advertising. Pulling at the heartstrings of the nation’s patriots. Front image of Charlie himself in all his coronation regalia (just a tempting morsel of the sumptuous delights inside!?) with tastefully regal purple background diffused over the union jack. This is a souvenir, a keepsake, a discretionary purchase for those keen on commemoration/ royalty/memorabilia. The tone is verging on being urgent, with the capitalised statement, ‘AVAILABLE in shops NOW!’ Although the magazine is widely and easily accessible to buy in high street shops and supermarkets, the consumer is offered alternatives to order online or via a QR code, suggesting there is some kind of rush or exclusivity. This magazine advertising is reaching out to a wider audience than Daily Express readers as this is an advert from May 17 Carmarthen journal.  Central theme is affordable-for-all patriotism. 
2.
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This is another example of direct address advertising aimed at those with little disposable income. An affordable yet aspirational home improvement opportunity, offering a door and counter replacement service. This is also from the Carmarthen Journal and uses alliteration/ patterning in the repetition of dream. Aimed at those who yearn for a better kitchen but may not be able to afford to replace the whole lot.  ‘Dreaming of a better kitchen?’, look no further.  This advert won’t appeal to those looking for higher end kitchen refurbishments as it offers ‘New life for old kitchens.’ Unique selling point being the flexibility of choosing a whole refurb or a partial makeover. Aimed at selling to Carmarthenshire and Pembrokeshire locals who can depend on this reputable (it's on Checkatrade.com) local, family run business.
  3. https://johnlewis.scene7.com/is/image/JohnLewis/xmas-ad-still-dt-22?$cms-max-image-threshold$&$alpha$&wid=1200&fit=hfit,1
This is the John Lewis Christmas advert from 22/23.  the mode is an example of indirect or ‘slice of life’ type advertising. This advertising campaign seems to gain more and more publicity as the public wait with bated breath for the big reveal each year. This advert tells a story. The protagonist being a middle-aged, middle class white man learning to skateboard in readiness for the girl he and his wife will foster just in time for Christmas. No specific item is sold in this ad, its ‘filmic’ purpose, via this heartwarming, home counties, white centric, vomit inducing pap is to sell the whole lifestyle.  The advert is aimed at the demographic who may need or aspire to own everything represented here, to own a home in a ‘nice’ area, to have income, time and aspiration to adopt or foster. The altruistic ideals of this affluent and happy couple tweak the heart strings to get the message across. It is emotive and powerful, particularly aimed at those who feel their personal values and ideals are reflected here. 
Part 2. Select an existing product or brand and write two short pieces of copy. One direct, one indirect address. 
Product is Method Washing up Liquid.
Direct address; An image of mixed race, good-looking, middle-class Dad washing the dishes with his cute little girl( see description below). A wholesome family friendly scene with birds, bees and butterflies watching on. 
The Copy says: ‘ New Scientifically Improved Method washing up liquid. Improved formula with  extra greasebusting technology to increase washing capability. Saves time and money!! 9 out of 10 households involved in the survey say New Improved Method Washing up Liquid is better than ever!!. Good for your dishes, Good for your family, Good for the planet. ‘
Indirect address; Mixed race, good-looking, middle-class Dad in tasteful house, simple and light with lots of plants and flowers as décor. He is at the kitchen sink doing the dishes, the apparently clean dishes are piled in hot sudsy water. His toddler (cute, mixed race little girl) sweetly asks to help Daddy, he scoops her up and puts her on a stool so she can reach into the soapy goodness, and as he does so, a Wren flies in and perches on a nearby plant to gaze lovingly at the sweet scene of wholesomeness. Next, a bee buzzes in to nestle in one of the appropriately positioned plants to join in the fun. Finally, as they laugh and frolic in the suds together enjoying a special Father Daughter  moment, a butterfly flutters in and lands on the little girl's nose (What fun, how cute, simply delightful). Camera zooms out, out, out to finish on an image of the world looking wholesome, vibrant and squeaky clean with just a few aesthetically pleasing suds bouncing and sparkling as if just freshly washed.  
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