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[bookmark: _Toc131171968]Introduction
Entrepreneurship has emerged as a fundamental driver of economic progress and job creation worldwide, underlining its crucial importance in promoting sustainable development and enhancing the benefits of societies. The creation, cultivation, and effective management of a growing commercial enterprise aimed at generating profits and accruing wealth defines the essence of entrepreneurship (Shane and Venkataraman, 2000). In this report, we will define entrepreneurship, small businesses in the UK/EU, entrepreneurs, and small business owners. We will also list the key entrepreneurial motives/skills that are essential before starting a business and illustrate our answers with appropriate examples.
Entrepreneurship involves the process of initiating and managing new business ventures, while also identifying and capitalizing on opportunities for growth, innovation, and financial gain (Shane and Venkataraman, 2000). Entrepreneurs are individuals who start and run their own businesses, taking on financial risks and using their skills and resources to build successful enterprises (Baumol, 1990).
According to Shane and Venkataraman (2000), entrepreneurship is associated with the detection and development of possibilities for economic gain through the creation of new ventures. Successful entrepreneurs are often characterized by their ability to identify and pursue these opportunities, leveraging their creativity, resourcefulness, and willingness to take risks to turn their ideas into profitable businesses. Baumol (1990) argues that entrepreneurship is driven by a combination of individual incentives, market opportunities, and environmental factors, including regulatory frameworks and economic conditions.
One of the key challenges that entrepreneurs face is the need to balance the demands of running a business with the need to innovate and grow. This requires careful planning, effective management, and a willingness to embrace change and adapt to new circumstances. Additionally, entrepreneurs must be able to navigate complex legal and regulatory frameworks, build effective networks and partnerships, and secure funding and resources to support their ventures (Welter and Smallbone, 2011).
Despite the challenges involved, entrepreneurship retains its significance as a pivotal mechanism for promoting economic growth and employment opportunities on a global scale. (Audretsch and Keilbach, 2007). By fostering innovation, encouraging competition, and creating new opportunities for entrepreneurship, governments and policymakers can help to create a more dynamic and resilient economy, one that is better equipped to encounter the challenges of the 21st century (OECD, 2021).
[bookmark: _Toc131171969]Definition of a small business:
The classification of a small enterprise in the UK is determined by two key parameters, namely the number of staffs and annual revenue. In accordance with the Companies Act of 2006, a corporation is regarded as small if it meets a minimum of two of the following conditions:
· The company's annual revenue must be less than £10.2 million.
· The total value of the company's assets (as listed on its balance sheet) must be less than £5.1 million.
· The company cannot have more than an average of 50 employees
On the other hand, there is a slight difference in how a small business is defined in various countries within the European Union. Nevertheless, the prevailing definition of a small company in most European Union nations is typically contingent upon the count of employees and the annual turnover. The European Commission (2021) has established that a small enterprise is an organization with less than 50 workers, and either an annual revenue or balance sheet total that does not surpass €10 million. People frequently use the terms "entrepreneurs" and "small business owners" interchangeably, but these words have different meanings and describe different types of individuals. Small business owners typically operate established businesses with existing customers and markets, while entrepreneurs create new businesses and markets. Entrepreneurs, who may be either born or made, are recognized for their innovative thinking, willingness to take calculated risks, and ability to identify and capitalize on new opportunities, which are essential qualities for starting and managing successful businesses (Shane and Venkataraman, 2000). Small business owners, on the other hand, are focused on managing their businesses and maximizing profits from their existing operations.
According to the article "A Proclivity for Entrepreneurship" by Stewart, Watson, Carland, and Carland, there are several key entrepreneurial motives/skills that are essential before starting a business. These include:
According to Shane and Venkataraman (2000), opportunity appreciation is a fundamental element of entrepreneurship. They described it as "the process of discovering and evaluating opportunities for new businesses or products" (p. 218).
Steve Jobs is a well-known example of an entrepreneur who excelled at opportunity recognition. He identified the potential of personal computing and recognized the need for user-friendly technology that could appeal to a broader market. Jobs' insight led to the creation of Apple and the development of products like the Macintosh computer, which revolutionized the computer industry (Schlender, B.2015).
Effective opportunity recognition involves understanding customer needs and preferences. As Sarasvathy (2001) notes, entrepreneurs must be able to anticipate and respond to changes in consumer demand. This requires a deep understanding of customer behaviour and the capability to fit immediately to modifying market requirements.
[bookmark: _Toc131171970]Furthermore, evaluating the feasibility of an idea is critical for successful opportunity recognition. According to Cardon et al. (2009), entrepreneurs must assess the feasibility of their business idea by considering factors such as market demand, resource availability, and the competitive landscape. This assessment allows them to determine the potential for success in the marketplace.
Risk-taking is a defining characteristic of entrepreneurship that entails the willingness of entrepreneurs to venture into uncharted territories, make difficult decisions, and manage uncertainties to achieve their objectives (Baron, 2008). They must be comfortable with uncertainty, ambiguity and be able to navigate through obstacles and setbacks (Baron, 2008). For example, Elon Musk took a huge risk by investing his fortune into SpaceX, a private space exploration company, and has since become a pioneer in the industry (Musk, E 2022). Musk's risk-taking behaviour has been a major factor in his success, as he was able to envision a new market and create a company to address it (Musk, E 2022).
[bookmark: _Toc131171971]Innovation is an essential component of entrepreneurship, which calls for the development of fresh and improved products, services, or processes, aimed at creating value for customers and stimulating growth in the market. According to Drucker (1985), innovation is "the specific instrument of entrepreneurship" (p. 30).
Entrepreneurs who excel at innovation can think creatively and develop new ideas that challenge the status quo. They are not content with the way things are and are constantly looking for ways to improve and disrupt the market. As Chesbrough (2010) notes, positive improvement requires "a willingness to embrace change, to experiment, to take risks, and to learn from failure" (p. 2).
Jeff Bezos is a well-known example of an entrepreneur who disrupted the retail industry with his innovative approach to online shopping. At the centre of Amazon's organisation model is the concept of providing customers with a vast selection of products at competitive prices, which sets it apart from traditional physical stores . Bezos also introduced features like one-click ordering and same-day delivery, which revolutionized the way people shop online (Stone, 2013).
Effective innovation involves not only developing new ideas but also implementing them successfully in the marketplace. According to Christensen (1999), successful innovation requires a deep understanding of customer needs and the ability to create products or services that meet those needs in new and innovative ways.
[bookmark: _Toc131171972][bookmark: _Toc131171973]Proactivity is a crucial characteristic of successful entrepreneurs, involving taking initiative, being self-motivated, and working independently. (Frese and Gielnik, 2014). Sara Blakely, founder of Spanx, exemplifies proactivity by identifying a gap in the market and developing a new outcome that revolutionized the method women wear shapewear (Blakeley, 2021). According to Sarasvathy (2001), successful entrepreneurs engage in effectual reasoning, which involves taking action in the face of uncertainty and ambiguity, leveraging contingencies and surprises, and continuously adapting to changing circumstances.
Perseverance is a vital trait for entrepreneurs, requiring a strong sense of determination and resilience to overcome challenges and setbacks (Cardon and Patel, 2015). Walt Disney is a prime example of an entrepreneur who demonstrated perseverance in the face of rejection. Disney faced multiple rejections before finally finding success with his animation studio, which later became the foundation of the Disney empire (Wyatt, N. 2007).
Successful entrepreneurs understand that setbacks are a natural part of the entrepreneurial journey and can bounce back from failures with renewed determination. As Li and Chen (2021) suggest, entrepreneurs who are resilient have a greater ability to adapt to changes and overcome obstacles, leading to a higher likelihood of success.
[bookmark: _Toc131171974]In conclusion, entrepreneurship is a significant contributor to economic expansion and job creation around the world. Small businesses in the UK/EU are defined based on their number of employees, turnover, and balance sheet total. Entrepreneurs are individuals who start and run their own businesses, taking on financial risks and using their skills and resources to build successful enterprises. Key entrepreneurial motives/skills include passion and perseverance, creativity, and innovation, risk-taking, business acumen, and adaptability. Successful entrepreneurs can leverage these skills and traits to identify and pursue new opportunities, creating value and making a positive impact on society.
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