Assignment 2 Guidance – Produce and schedule a promotional campaign

Your report should include the following sections:

FRONT PAGE: Module Name and Number, Assessment Title, Name  
CONTENTS: Report Sections and Page Number
EXECUTIVE SUMMARY: 
Overview of the report contents briefly covering the campaign task and contents of the report.
INTRODUCTION: 
Background to the promotional campaign to support the launch of the vegan food box, including any supporting research data etc. 
Overview of the campaign – including campaign objectives, scope, planned strategy & media, budget, critical success factors etc … Include any other information you feel is relevant.
COMMUNICATION CHANNELS:
Fully justified communications strategy detailing the selected campaign media and integration of the campaign.
Detailed reasoning and justification should be given for the selection of each media. You may also justify briefly why some media have not been selected. 
Justification may be in terms of:
· Cost effectiveness within the constraints of the campaign budget
· Referenced research data and statistics on effectiveness of the media
· Referenced details of creative and functional characteristics of each media to support campaign objectives
· Ability to reach the target audience cost effectively supported by referenced research data
You should consider your media selection from the following:
· Advertising – TV, Radio, Outdoor, Print, Cinema, Digital
· Direct marketing – direct mail, email etc….
· Sales Promotions – special offers and incentives
· Public relations – sponsorship, press releases etc…..
· Personal Selling
Digital media could include:
· Online adverts – banner ads, pop ups, search ppc, 
· Social media adverts
· Social media owned posts
· Affiliate - Influencers

CAMPAIGN IDEAS – MESSAGES AND OFFERS: 
Detail and justify the message to be used in your campaign. Back this decision up with evidence of research and academic theory on message design and execution.
Give the campaign message – message theme, background and selected campaign straplines 
Detail and justify any promotional offers to be used in the campaign 
MEDIA SCHEDULING AND BUDGET SPLIT: 
Scheduled timings of media execution and recommend allocation of the budget with justification and referenced support. This can be done using a GANTT Chart and supporting discussion.

METRICS ON PERFORMANCE: 
State how you plan to evaluate the effectiveness of the campaign. This should be in terms of the campaign objectives and ROI. 
· Set KPIs for each media
· Use online analytics where appropriate
· Discuss why each metric is relevant to success of the campaign
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