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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads fairly well. It is very quick when I paste the link into my browser as within seconds it loads very smoothly. Also, it is very easy as when you click on the link it loads. There is no lagging when accessing the website and it is very easy to access the information and pages within the website. This helps create a positive experience for the people who are accessing the website. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this website has many sub-pages including cookery team building and leadership events, cookery classes, team building case studies, wellness in the workplace, shop, about us, blog and many other pages. It does also have a navigation bar for individuals to access when using the website. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can make a booking for things like cookery classes. There are many types of classes. To book individuals should click on the tab of cookery classes. This will a grid view all the different classes they offer. Each course includes extra information and booking details. When clicked on the desired course you can book the course depending on what time and location you want. You then add to the basket and pay. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An improvement suggested for this website is that the home page is very cluttered which could make it difficult for individuals to work. It is suggested that the simpler a website the better. (Martin, 2023). Therefore, changing the layout of the website be better so individuals have a better experience and not feel overwhelmed when accessing the website. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks modern and pleasant. It is engaging for individuals who click on the link and all of the aspects of the website link to the context of the website which is cooking. There is a slight difference in the layout of the website on the laptop and phone as some aspects like the navigation bar is in different places. It is also more cluttered and overwhelming on the phone compared to the laptop. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website has a good colour scheme due to which it does not look boring when first clicked on the link. The colour combination is brown and green which is engaging for individuals. It is suggested that for a cooking webpage earthy tones like browns and greens create a natural and relaxing feel for individuals accessing it. (Admin, 2020). The website also uses imagery as the home page has an active slideshow of pictures. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have online chat tool but does have a contact us icon within the navigation bar which includes an internal form where individuals could fill in their details including name, phone number, email, enquiry and background information. This is effective as individuals can express enquires easily however it may take longer for the cooking academy to respond due to which an online chat tool is more effective when answering enquires. (Team, 2026). 


	Question 2d – How effective are the social media links on the website?


	Answer: There are social media links to the website within the navigation bar including Twitter, Instagram, LinkedIn and Facebook. This could be effective as it could help individuals get more information through other places like social media. It is suggested that linking social media channels to the website could help improve and increase the engagement of individuals accessing the cooking website. (Helen, 2022). 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company include a range of courses, challenges, events, wellness and many other goods like the shop which has books and other things. This is made clear to customers via the website as they have brochures, clear timings, locations, prices and information for individuals when looking and purchasing. For the courses they have an overview video, FAQs and reviews. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website has reviews specific to each course. However, the reviews do not have dates of when the review was given it only has the person’s name. Due to which it is not determined if the dates are up to date. It is suggested that having dates when uploading reviews on the website helps build the confidence and trust of individuals when purchasing the course. (What Are Customer Reviews and Why Are They Important? 2025). 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It is presented as high quality as it has good branding. In the home page and the other webpages, the logo is clearly seen. It has a banner which is visible and can be seen by individuals instantly about cookery classes in 2026. I would use this service and recommend it to others as it has a clear layout of the different service they provide due to which it is easier to work the website. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear on the website each cooking course has the same price of £199.00. These prices show the quality of the service as it includes the price, overview video, reviews, brochure and step by step on what to expect as well as what will be taught. This shows the confidence they have in the classes they offer. It is also suggested that the price given shows the quality of the service. (Kucher, 2024). 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking events 

	
	2. Cooking workshops

	
	      3.   Cooking lessons 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the website does not appear when typing any of the 3 words into Google. This could be due to other cooking lessons, workshops and events taking place due to which there could be more competition and the website not appearing in the top 10 websites within Google. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think websites are important and have a relevance in modern UK business as everything is digital and online which helps individuals access the information and services better. The cooking academy has social media and has linked it to the website which helps engage individuals more as social media is a more popular way of engagement. It is also suggested that a service like The Cooking Academy can benefit from having a website as it looks more professional and the business could handle their own data that they are presenting. (Lindsay, 2025). Lastly, having a website helps individuals accessing this service to book the cooking classes more easily and effectively it’s more accessible and includes relevant information, FAQs and reviews. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A recommendation I suggest for My Cooking Academy to have a specific and unique slogan, title or a word that is recognised and associated with the cooking academy which could help individuals find them within the first 10 website that appear when searching on google. This would help eliminate any competition and could increase the chances of individuals accessing their website first leading to increased engagement. Also to improve the website I would suggest simplifying the home page as there are too many icons to click on especially on a mobile phone which could be overwhelming for the individual accessing the website. Therefore, changing the layout of the homepage and making important words bold helps it stand out to individuals. 
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