Assignment 1 - Blog Submission

Student Name:

Student ID:

Names of all students in your assignment group:




Link to Individual Blog / Social Media site: 



Words included in your individual Blog / Social Media Posts (including reference list): - Copy and paste the words from your blog or social media site







Evaluation of marketing theory that underpins your blog / social media site: 
E.g. How do your blog / social media posts help to market your charity? 
Who is the target audience and why were they selected?  
What is the objective of each post?
How do your posts engage the target audience? 
What call to action did you use?
What marketing metrics would you use to evaluate each post?.
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