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[bookmark: _Toc123217271][bookmark: _Toc123217431][bookmark: _Toc123217682][bookmark: _Toc123315194]Executive Summary
This study proves that a better work environment enhances the success of the organisation. A massive industry like Coca-Cola is bound to face issues regarding workplace balance. Environmental, as well as moral predicaments, hold back a company from greatly flourishing. Knowing these challenges and the related techniques to overcome them are required by all corporations so that recognition can be reached on a global scale. Implementation of different methods to further evaluate and analyse the inner workings of an organisation is necessary to assess further opportunities and current threats in an organisation. The enormously varied workforce of The Coca-Cola Company has been effective in instilling a solid organisational culture that is widely embraced. Once a corporation has effectively aligned its structure, culture, and business strategy and understands the complicated relationship between underlying assumptions, fundamental values, and observable behaviours, it may use the organisational culture as a tool to achieve strategic gains. The Coca-Cola Company is an illustration of a firm with a solid workplace culture that successfully competes in the market.
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Report: Organisation Culture and Performance
	
“How do environmental forces and ethical dilemmas effect on organisational culture and how organisational culture can be linked to organisational performances?”

[bookmark: _Toc123217246][bookmark: _Toc123217406][bookmark: _Toc123217659][bookmark: _Toc123315195]Introduction 
The organisation chosen to discuss and analyse about is a globally leading establishment in the beverage industry and a prominent manufacturer of soft drinks, the Coca-Cola organisation. The consumption statistics of coca cola are predicted to grow with the current value of intake being about 600 million times per day. Coca-Cola is a company intent on focusing on the future with no attention to past victories and instead is committed to targeting new vendors alongside seeking to grow its value in a market that it’s already successfully leading (Sabuhari, et al., 2020). All kinds of various drinks and refreshments are largely produced by the Coca-Cola enterprise in the shape of carbonated drinks. Even now, coca cola operates as a mainstream business despite its vast renowned achievements, through means of getting influenced from external forms whilst simultaneously influencing societies. Daily sales of Coca-Cola exceed one billion servings, with each second accounting for the sale of more than 10,450 drinks. In 2003, the estimated attained income of the corporation was $4,347,000,000. 94% of the global inhabitants show familiarity, with its availability spanning all seven continents (Core, n.d). 
The question rises, exactly how was the coca cola operation able to expand exponentially from a self-developed medicine house to a global driving force as it is known in the present day? Coca-Cola’s rise up the social ladder was made possible by the adoption of particular norms and the employment of prestigious tools. It was with the modern use of mechanisation that coca cola was able to work on coke as a drinkable refreshment alongside allowing it to span throughout the world. It is stated that in the UK, Coca-Cola was the ruling brand of soft drinks estimated through earnings in 2022. Approximately 274 million British pounds in sales were produced by coca cola (Ridder, 2022). The aim of this report will be to evaluate the state of Coca-Cola in the present day, the influence of environmental factors and ethical issues on organisational culture with its connection to the performance of the organisation, proposing policies and providing suggestions. Specific suggestions and strategies will benefit coordinate competence in methods for coca cola to enjoy a certain advantage over competitive rivals in the shared business (Core, n.d).

[bookmark: _Toc123217247][bookmark: _Toc123217407][bookmark: _Toc123217660][bookmark: _Toc123315196]Analytical Tools 
PESTLE and Portor analysis are some of the most used environmental analysis techniques. Certain consequences associated with the external and internal factors on the organisation's relative position inside its industry are evaluated through these methods. The usage of these two tools by companies can help them gain a competitive advantage in the marketplace (Detailed Pestel Analysis of Coca-Cola, n.d). Pestle analysis assists in detecting the different factors that contribute to change in the company’s current market position. Aspects evaluated in this analysis include “political, economic, sociocultural, technological, legal and environmental features”. Non-financial factors are permitted to be studied by the company’s superiors and professionals in the advertising and financial field whilst forming conclusions related to the firm’s services and goods. Alternatively, porter’s five forces discuss about the positive and negative points of a company with its main idea revolving around the assessment of the five forces responsible for making a company competitive. Competitors, new entries, the power of suppliers, buyers' bargaining power, and substitution threat of commodities in the market are recognised by these forces (Hall, 2022).
	
[bookmark: _Toc123217248][bookmark: _Toc123217408][bookmark: _Toc123217661][bookmark: _Toc123315197][bookmark: _Toc123217249][bookmark: _Toc123217409][bookmark: _Toc123217662]Porter’s Five Forces Model
[bookmark: _Toc123217250][bookmark: _Toc123217410]Competition: Other international and regional companies mimic and present similar products to coca cola leading to coca cola being defined as a non-competitive organisation. Although Coca-Cola is a part of the beverage industry all over the world is crowded with numerous sub-classes of product which falls in the general beverage category. The company however has made its trademark with signature drinks such as coke and sprite. PepsiCo is considered to be a direct rival of Coca Cola which also manufactures soft drinks. It is to be noted that Coca-Cola manufactures healthy substitutes with expansion in diverse areas of drinks including alcohol and caffeine (Rehman, et al., 2019). The soft drink industry is ruled by coca cola as well as PepsiCo. Substantial investments and advertising strategies were done by both these organisations to attract a larger audience and uphold the position and identity of their products. Cutthroat competition persists in the market (Hall, 2022). Several other companies sell products alike the Coca-Cola Company. Producers of beverages engage in different geographical sectors. For instance, the third-greatest drinks producer globally Hangzhou Wahaha Company leads the Chinese local market (Oyemomi, et al., 2019).
[bookmark: _Toc123217251][bookmark: _Toc123217411][bookmark: _Toc123217663]Substitute threats: Keep in mind that the beverage sector as a whole is branched out and that the market for soft drinks explicitly competes with other beverages. Further drink classes that contend with soft drink products include alcohol, tea, herbal tea, coffees and energy drinks, and even bottled water. To combat the influence of competing products, Coca-Cola has formerly tackled this concern by outspreading its product line further than soft drinks. It presently makes and retails a variety of beverage goods under assorted labels. Yet, it is unquestionable that the company's soft drink division persists to be an important engine of growth and the leading cause of revenue (Kraśnicka, et al., 2018).
[bookmark: _Toc123217252][bookmark: _Toc123217412][bookmark: _Toc123217664]The threat of new entries: Focusing on the challenges to access and the extent to which new competitors can pose a challenge will help better comprehend how the Coca-Cola Company is performing in the industry it serves or the industry it works in (Meng and Berger, 2019). Take note of the accessibility of production. A slew of businesses has also delegated their production capabilities to outside suppliers. It continues to be challenging to overthrow renowned businesses. However, market entry can be accomplished by taking advantage of the undeveloped or neglected market, as exemplified by Hangzhou Wahaha Group and its Future Cola brand. Moreover, entry can be accomplished by producing or making up new goods following market dynamics, as evidenced by product alternatives (Mannion, et al., 2018).
[bookmark: _Toc123217253][bookmark: _Toc123217413][bookmark: _Toc123217665]Power of buyers: The reality that there continues to be fierce rivalry throughout the marketplace and industry, along with the risk of different products and new competitors, provides customers with more negotiating leverage. Since there are alternative commodities in the marketplace, in particular, Coca-Cola cannot value its beverages overly high without losing its buyers (Pambreni, et al., 2019). Physical wellness is yet another element boosting customers' power of bargaining. Fizzy drinks and certain other artificial, sugary fluids have been associated with a variety of ailments, namely heart disease and diabetes diseases. It is required by suppliers of beverages to also provide healthy alternatives or reduce their costs (Erthal, and Marques, 2018).
[bookmark: _Toc123217254][bookmark: _Toc123217414][bookmark: _Toc123217666]Power of suppliers: Establishing a supply network with manufacturers of ingredients and other supplements is essential when producing a beverage. Nevertheless, it is necessary to keep in mind that an existing company like Coca-Cola won't experience problems with its vendors due to their pre-existing partnership and the idea that the suppliers conflict with one another. Take into consideration that the industry for soft drinks in particular has a significant number of rivals. This business's manufacturing inputs are also identical to those utilised in the overall sector of food and beverages as well as its distribution. Countless various manufacturers from across the world have emerged as a consequence of the situation (Oyemomi, et al., 2019). The purchasing power of Coca-Cola's present customers is further reduced by its size. Working with the top player in the industry will lead to a profitable business. In comparison to the costs associated when a large firm switches to a new supplier, the expenses that a supplier will experience from giving up its economic relationship with that large corporation are greater. A specific supplier generally lacks the power to control the cost or quantity of goods in the industry owing to a large number of vendors or the high vendor-to-firm ratio in the market. The value of goods or the manufacturing costs of materials falls as a result of the conflict between these suppliers (Garcia, 2022).

[bookmark: _Toc123217255][bookmark: _Toc123217415][bookmark: _Toc123217667][bookmark: _Toc123315198]PESTLE Analysis
[bookmark: _Toc123217256][bookmark: _Toc123217416][bookmark: _Toc123217668]The PESTLE approach includes six necessary elements for a comprehensive representation of the macro-environmental factors of the company or organisation namely “Political, economic, social, technological, legal and environmental factors” (Environmental analysis, 2022). Political Factors: Political problems may have a serious influence on an industry's corporate environment (Odor, 2018). The uncertain political environment in a country can impact the business to suffer financially despite spending various resources as well as effort. Hence, constitutional developments could have a lasting effect on an organisation's success. Following are some social conditions that might disrupt Coca-Cola's market: The revenue of the Coca-Cola business will be affected by shifts in taxes, employment laws, or labour situations (Paais and Pattiruhu, 2020). Likewise, there are present situations in which the government provides for and supports a corporation’s management. It may be characteristic of local firms or brands which are to some extent governed by the government. The Coca-Cola Corporation may encounter difficult opposition in this scenario. The industry of Coca-Cola is likely to be affected by the different countries' trade agreements with the US. For instance, Coca-Cola is not allowed to sell its merchandise in Burma due to estranged trade links between these two countries.
[bookmark: _Toc123217257][bookmark: _Toc123217417][bookmark: _Toc123217669]Economic Factors: Most corporations make a verdict based on the nation’s economic position at the time of evaluating the amount they will invest. Even if good cooperation is present between the two countries, the stability of the economy must always be looked at. Or else, the corporation may not generate revenue and might not grow. PESTLE analysis of Coca-Cola proves exactly how fluctuating economic circumstances can influence the corporation's business: Coca-Cola has at present established a consumer market from its soft drink industry. Similar carbonated beverages could be used by competition to establish their enterprises. Nonetheless, the corporation's committed consumer base can enable it to flourish in the cutthroat marketplace. Coca-Cola's revenue is largely (70%) relied on areas out of the US (Curry, et al., 2018).
The growth of these countries could be influenced by the condition of their businesses. For example, the Covid outbreak mainly influenced the countries' businesses. The profits made by the organisation may be affected as a consequence (Al-dalahmeh, et al., 2018). The pricing of the drinks' major ingredients and the contracts of their vendors' relationships might influence the business. An escalating threat to the corporation's development is the price of maintaining non-beneficial trade links. Regarding the Covid-19 pandemic, unemployment rates increased with the continued rise seen throughout 2020. The Coca-Cola Corporation also terminated many of its workers due to the impact of a poor economy. Alongside this, the total revenue generated by coca cola also witnessed a drop during the pandemic period (Tear, et al., 2020).
[bookmark: _Toc123217258][bookmark: _Toc123217418][bookmark: _Toc123217670]Social Factors: The Corporation is greatly influenced by the cultural environment where the firm carries out its business. For a particular business to flow well, the difficulties must be acknowledged. If ignored, the corporate may not be able to appeal to fresh customers. The socio-cultural scenarios that impact the advancement of coca cola are as follows: Coca-Cola heavily focuses on bubbly, sweet beverages. Since more people are turning toward healthier alternatives, a product's potential to make a profit might deteriorate if failing to deliver any. Even if one of the firm's products is coke zero, the industry must still provide more goods to alleviate the customers who are concerned for their health (Wagstaff and Burton, 2018). One of the firm's products is coke zero, but still it must offer further to draw in customers who are concerned with their health. Coca-Cola needs to be mindful of the preferences of the different nations in which it has spread its operation. For instance, in Japan, well over 30 varying flavours have been launched. Businesses might entice additional customers with the help of these innovative flavours (HARYONO and SULISTYO, 2020). Coca-Cola is amongst the renowned organisations and is known as an innovator in marketing. When advertising and launching promotions, the business has centred on a variety of societal problems. Consequently improving the probability of securing different clients, whilst establishing a great market presence.
[bookmark: _Toc123217259][bookmark: _Toc123217419][bookmark: _Toc123217671]Technological Factors: A business is not influenced directly by technological issues but there are different variables associated with technology that may negatively influence the beverage business. PESTLE analysis of coca cola may offer insight as to just how corporation-associated technological problems might impact the organisation: Corporations must carry out research to develop their products. Businesses have more chances to conduct high-grade investigations the greater their ability to invest in infrastructural development. The number of mobile phone users has skyrocketed alongside advances in technology. The organisation can enhance the popularity of their brand by using social media platforms for promotion and advertising. Companies can also organise virtual surveys to collect opinions on their goods, consumer research on new items, and preferences of consumers. A decline in their spending for brand creation and research can occur due to this (Alerasoul, et al., 2022).
[bookmark: _Toc123217260][bookmark: _Toc123217420][bookmark: _Toc123217672]Ecological Factors: The brand awareness of coca cola is impacted due to ecological problems. Coca-Cola's PESTLE analysis reveals in what way environmental issues impact their performance: More sustainable alternatives are required to be contemplated by the corporation. Plastic bottles can be replaced with biodegradable resources (Habeeb, 2019). Innovative technology can be utilised by the company for waste control, assisting the company in boosting its brand reputation. Supporting environmental issues and initiatives to create awareness might be taken by the organisation. RAIN and CARE have been operated by the company as two water-smart farming systems. It has assisted the company in capturing the attention of people concerned with the environment 
[bookmark: _Toc123217261][bookmark: _Toc123217421][bookmark: _Toc123217673]Legal Factors: Problems regarding law may not directly influence the brand market. Though indirect impact can be observed. Following are some legal concerns which can be impactful to the growth of the Coca-Cola brand: Guidelines have been already been adopted by the majority of countries for the use of processed sugar in drinks (Kraśnicka, et al., 2018). Coca-Cola needs to use this into consideration as they provide a diverse range of services. If they refuse, the company may encounter legal implications. For most nations, fixed caffeine level is present in drinks. Coca-Cola has struggled due to its strong caffeine concentration and has formerly been compensated for lawsuits. The organisation should respect workplace morals and include the consideration of employees' work environment. They may find themselves in major jeopardy if companies offer their workers less and fail to provide a secure and healthy work environment (Detailed Pestel Analysis of Coca-Cola, n.d).

[bookmark: _Toc123217262][bookmark: _Toc123217422][bookmark: _Toc123217674][bookmark: _Toc123315199]External Forces on Workplace Culture      
Several particular elements impact the progress, advancement, and success of coca colas culture. The workplace environment develops and changes as a result of how internal and external variables interact (Sabuhari, et al., 2020). Business ties, management style, and design are some of the internal influences (Rehman, et al., 2019). Whereas, external forces like commercial partnerships, technologies, regulation, and laws are found to have impact coca colas workplace culture (Rehman, et al., 2019). The company’s culture and the conduct of its workforce are strongly influenced by business ties. Employees engage more in their duties as a result of strong prospects, for example, coca colas affiliation with an organisation having bright prospects. The evolution of technology today has an impact on how coca cola views its culture, particularly when both human and computer interaction rises. Furthermore, technological advancements are promoting the firm's competitive culture by limiting face-to-face communication with people. 
Last but not least, organisational policies, regulations, and external job-related activities have a direct effect on coca colas organisational culture. For example in such cases, employees employed in companies with strict “work to rule” guidelines tend to display qualities like doing as they are told, being less encouraged about their work, and being unwilling to be creative, which can effectively modify the culture of the company (Mannion, et al., 2018). Both the coca colas organisational culture and employee relations are influenced by this combination of both internal and external variables. It is important to be conscious of it and evaluate how organisational management goals may be affected by and alter its culture (Internal and external factors that impact organisational business essay, 2022).

[bookmark: _Toc123217263][bookmark: _Toc123217423][bookmark: _Toc123217675][bookmark: _Toc123315200]Organisational Performance
Performance and culture are linked in a manner that goes beyond a simple coincidence: organisations with quality culture scores encounter extended success whereas those with good performance but poor culture suffer burnout. As per findings by Peter and Waterman in 1982, companies that operate successfully usually have a supportive work culture (Erthal, and Marques, 2018). The factors required for effective implementation will be aligned with the support of a rich culture. There seem to be different viewpoints on how organisational cultures influence an organisation's performance. The greatest one named the “strong-culture thesis” stated that a business's profit margins would directly correlate with its workforce' and management's commitment to the same set of principles, ideas, and practices (Meng and Berger, 2019). Prosperity might lead to the development of a cohesive set of perspectives, ideas, and beliefs. Ethics and values might replicate a profitable corporation and thus play a hand in accomplishments, rendering this culture more than primarily a consequence of fine performance.
Culture and values may be directly compared between businesses, employees, and the performance of the organisation as they are visible and quantifiable. Employee engagement has lately emerged as a vital measure of employees’ dedication to work culture, and top scores have been connected to significant business success. For instance, the corporation in Italy for eyeglasses and vision care. According to studies, improved ties between the workers and management at Coca-Cola UK have increased employee involvement and engagement (Pambreni, et al., 2019). The evaluation of The Coca-Cola Company's corporate culture indicates that great business organisations tend to strike the appropriate balance to establish a productive culture instead of just following extreme cultural knowledge. 
The Coca-Cola Company has been successful in developing a dedicated workplace culture that is globally known by its incredibly varied employees. A business can utilise its corporate culture as a means of achieving strategic objectives when it efficiently coordinates its framework, environment, and corporate strategy and understands the complex relationship between core assumptions, fundamental beliefs, and evident behaviours. The Coca-Cola Company is a great example of a company with a solid workplace culture that reliably preserves its position in the highly competitive marketplace (Organisational culture of the Coca-Cola Company, n.d).
[bookmark: _Toc123217264][bookmark: _Toc123217424][bookmark: _Toc123217676]
[bookmark: _Toc123315201]Ethical Dilemma
[bookmark: _Toc123217265][bookmark: _Toc123217425][bookmark: _Toc123217677]An ethical dilemma is defined as a moral issue in which two options are considered for solving a situation, neither of which is acceptable from an ethical perspective (Ethical dilemma, 2022). Racial prejudice, health challenges, competitive issues, Trade Loading, union-management issues, and contamination concerns are considered to be some of the ethical concerns known to impact an organisation. Aftermaths associated with these issues involved customer shortfall, a boycott of coke products, and other adverse outcomes (Odor, 2018). Health issues: The people's perception of their products has always been a struggling factor for the Coca-Cola Corporation. Serious ailments such as obesity and cancer have been linked to their products. The company used advertising to convince British consumers of the health benefits of the drinks, which had significant legal ramifications (Oyemomi, et al., 2019.). Numerous health organisations filed lawsuits against the corporation for giving false information about its products since they are artificial and contain a lot of sugar. Obesity has also been linked to Coca-Cola products because of their high sugar content. The company was also suspected of spreading false information regarding Vitamin Water, which was promoted as nutritious whilst containing a lot of sugar (Curry, et al., 2018).
[bookmark: _Toc123217266][bookmark: _Toc123217426][bookmark: _Toc123217678][bookmark: _Toc123217267][bookmark: _Toc123217427]Issues Related to Water Usage, Pollution, and Population Displacement: It is well known that all businesses need a sizable amount of water, which is used in the industry for a variety of purposes. The majority of Coca-Cola products contain water, therefore water use around bottling operations is probably significant. Due to the inclusion of pesticides in the company's soft drinks, the corporation was accused of contaminating and ruining subterranean groundwater in emerging regions (Paais and Pattiruhu, 2020). There have been accusations that the company, which also owns several bottling plants close to various regions in developing countries that are experiencing drought, is responsible for depleting the region's limited water supply. The company has also been accused of displacing residents in regions of interest because of their financial clout and their fervent desire to construct bottling plants in the specified locations. The company, however, has always denied these allegations, claiming that the lands are normally obtained legally (Ethical issues at Coca-Cola, 2022).
[bookmark: _Toc123217268][bookmark: _Toc123217428][bookmark: _Toc123217679][bookmark: _Toc123217269][bookmark: _Toc123217429][bookmark: _Toc123217680]Re-Formulation of the Products to Eliminate Harmful Ingredients: The Coca-Cola Corporation refuted the allegations that a larger portion of their products included carcinogens, which were mostly related to the caramel colouring of the beverages. The company altered the colouring to remove the irritating elements linked to cancer and other harmful health impacts. The company has also been successful in creating products with low sugar content, such as Coca-Cola zero sugar (Al-dalahmeh, et al., 2018). The health risks associated with high-sugar foods and beverages are lessened by drinks with no added sugar. Recent studies on the ingredients of soft beverages from well-known companies show that just one out of ten Coca-Cola products have troubling components, in contrast to other brands like Pepsi (Habeeb, 2019). Launching of the New Campaign “Coming Together”: The company reacted to allegations that the bulk of its goods include substances linked to obesity. Coca-Cola decided to launch a new company to inform people about the need of cooperating to fight obesity. To help the body get rid of surplus sugar, the company promotes a healthy lifestyle with this campaign, encouraging individuals to exercise frequently. To encourage a healthy lifestyle, the “Coming Together” campaign encourages everyone to step outside and work out (HARYONO and SULISTYO, 2020).
[bookmark: _Toc123217270][bookmark: _Toc123217430][bookmark: _Toc123217681]Establishing Rainwater-Collection across developing states: Coca-Cola has worked with the government of developing states and other non-governmental groups to develop a strategy that will ensure the collecting of rainfall in third-world countries in reaction to allegations that the organisation played a role in the pollution of underground water and the depletion of water supplies. This practice entails constructing huge dams and buying tanks for use in public establishments like schools etc. Conservation of water for third-world citizens going through droughts was the primary objective of this strategy (Rehman, et al., 2019).


[bookmark: _Toc123217272][bookmark: _Toc123217432][bookmark: _Toc123217683][bookmark: _Toc123315202]Internal Reflection:
Throughout this module, I learnt several things. This module focused on the effects of workplace culture and its impact on the performance of the organisation. What I understood about this module is that the behaviour of the entire team is affected and led by the standards, prospects, and practises that build the work culture. An organisation can truly prosper if the employees are satisfied and well-maintained. I got to know about the details and thought process that goes behind the workings of an organisation. After studying PESTLE, Porter’s 5 forces analysis, and several other theories that are valuable in creating business strategy in an organisation, I have concluded that any business should strive for more than just market success, instead, it should focus on being moral and using sound business procedures that will help it build a positive reputation amongst its colleagues and customers. By the use of these theories, I have centred all my conclusions. The lessons taught in this module helped me develop a thorough understanding in my knowledge about the external factors affecting the organisation. The most important issues faced by a business have been studied here. A handful of these challenges are difficult to overcome by an organisation's most important ethical issues which have no right or wrong answer. Alongside this, I got to learn about the different strategies implemented by an organisation to overcome the ongoing challenges and hurdles they face to further develop and grow in the market. I now feel fully capable of making the correct judgements at the right time
The things that went well for me in this module have been group projects and the sharpening of my leadership skills. The group started confused and some time was needed before we fully understood the tasks and worked together efficiently, we started to work connectedly and everyone shared their thoughts and planning strategies related to our project. As the leader assigned to this group, I was able to form harmonious connections with the remaining group members and lead the group to have a successful outcome. By reflecting on my experience in this group project, I understand the importance of working in a group. I should note that through participating in this class, I was able to determine my strengths and weaknesses concerning this particular course. For instance, I relied on the internet and other supplementary sources. But because of this training, I can apply my expertise in a sophisticated and professional manner. Because of this, my weakness—my reliance on the internet and other resources—turned into a strength. I had no notion before this class that I could be creative and use my knowledge for a specific subject, but this class allowed me to explore my creative side.
All my classes in this module were motivating and informative. Personally, no challenges were encountered by me during this module. The lecture taught by my professor was comprehensive and easy to grasp. For most of this module, the tasks have been enjoyable and I have always been motivated to carry them out. It has been a continuous process of learning with all the tasks being carried out on time. I feel that now I’m able to multitask and balance out my duties as a learner. I think this lesson also helped me develop my time management and other skills. I can now plan my time according to the nature of the phenomenon I want to study thanks to this class. I began to think that the environment and activities in the classroom foster self-assurance, time management abilities, and an examination of a student's presence in the class's strengths and shortcomings. The class participation and the group conversations both benefited me in different ways. I think this lesson has also helped me feel more confident. This sense of self-assurance will be beneficial to me during job interviews. Additionally, I think that this will benefit me in terms of my potential future work. After this session, I began to understand the value of participating in a class discussion. I’m excited to use the knowledge gained in this module in the future when I truly come into the market. In my point of view, the information concluded by me has led me to think of employment opportunities in the business sector. An organisation with good performance is more likely to take in recruits to advance its vision. Hence, I strongly believe that the results of this module have given me an upper hand in being successful in the industrial sector.
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