Research in Context 
‘Investigate the digital graphic design revolution of the mid 1980s. Discuss the work of three designers who embraced this new technology to challenge the past and define the future.’











Student Name: Connor Davies
P Number: 2203250
Programme of Study: Graphic Design and Visual Communications
Module: ADAD5003 Research in Context 
Tutor Names: Donna Williams
Word Count: 2,370
[bookmark: _Int_4CdNieF5]Over the past few decades, graphic design has experienced a truly remarkable transformation, evolving from traditional print mediums to an energetic digital landscape. This revolution reshaped the way we communicate visually. During that time, there was a shift in the design industry, mainly due to the increase of personal computers and the rise of digital technology. This led to a new world of possibilities for artists in the graphic design sector. With the introduction of desktop publishing software like Adobe Illustrator and Photoshop, designers gained more control over their work and could experiment with a wide range of creative techniques. This era saw the birth of digital typography, vector graphics and the use of vibrant colours and bold imagery. The mid 1980s marked a transition into a more technologically driven approached generation of graphic design, opening new avenues for designers to explore new styles and create visually stunning and impactful designs. 										    
[bookmark: _Int_PytWgbyD]As technology advanced, the ability of the average graphic designer advanced with it. The internet boom of the 1990s brought about an era of web design with artists learning interactive elements, animation, and user-friendly interfaces. In the 2000s, the emergence of social media platforms and mobile devices further revolutionised the genre of creation. Designers had to actively adapt their work to fit onto smaller screens and create visually appealing content for various platforms. This led to the rise of responsive design where designs effortlessly change to variously different screen sizes. In todays climate, graphic design keeps evolving alongside advancements in technology and design trends. From flat designs to immersive augmented reality experiences designers are constantly consistently pushing their own limits. In this essay, we will explore some of the very artists that helped define the evolution of graphic design, highlighting the impact their work has had on the industry.  										
[bookmark: _Int_Wt6ibnPw]Many artists were influenced by Swiss Design, a graphic design movement that emerged in Switzerland in the mid 20th century. It is also referred to as the International Typographic Style. Although the style began to grow from 1920 until 1965, it is usually linked with the 1950s. This style emphasises clean, minimalist layouts, grid based designs and the use of sans-serif typography. It is well known for its clarity, simplicity and focus on functionality giving it a noteworthy influence on graphic design worldwide. Swiss Design at the time of its increasing popularity meant a change in direction for the graphic design community. Going from the geometric forms and more luxurious aesthetic of the Art Deco Movement to the neat notices and clearness in communication of Swiss Design. While the International Style prioritises simplicity, Art Deco embraces the lavishness in a reflection of the glamour of the late 1920s and 1930s. 
[bookmark: _Int_edyDTEaD]One designer that became distinguished in his career whilst being inspired by Swiss Design would be Peter Saville. He is renowned for his work from the late 1970s and 1980s for his innovative album cover designs for bands such as Joy Division and Pulp. Saville’s designs tend to often incorporate bold typography and striking colour schemes. Peter Saville, born in Manchester in 1955, was originally introduced to the scene of graphic design by his sixth form teacher, Peter Hancock. Choosing to study graphics at Manchester Polytechnic, Saville discovered the work of early modern movement typographers such as Jan Tschichold and Herbert Bayer. He found their works elegant and more pleasing than the anarchy of punk styled graphics. After graduating in 1978, his first official work was published with his up- and-coming company, Factory Records and ever since then Saville has been a major figure in graphic design and style culture. In industries such as fashion, music, and art his work merges gracefulness with an incredible ability to identify images that rightfully embody the movement. Peter Saville worked on many albums cover sleeves over the years, notable bands include Suede and New Order. My personal favourite is the New Order album ‘Blue Monday’. Saville being inspired by an old floppy disk component of original computers and making a design without the band name or title of the song that people still remember fondly decades later is iconic. The truth is that no one involved believed ‘Blue Monday’ was going to be such a success and certainly not ‘a culturally significant moment.’ (Starkey, A 2021). A reason to expect the unexpected indeed. The images he provided for the bands were so compelling that they hit home with the same emotional resonance for the people who bought the albums as the music itself did. The way the musicians in the bands were able to show their thoughts and feelings in their songs, Saville did the same in order to create his images as visual interpretations of his life and stories. 
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Fig 1. ‘Blue Monday by New Order’, Peter Saville, 1983
By the early 1990s, Factory Records fell into monetary crisis, meaning Peter Saville had to accept an offer of a partnership with another design group – Pentagram. Saville became depressed and disconnected from design whilst under that partnership and began to use stock photography images in his work instead of the usual fine arts catalogues that he would normally search through, he continued to draw inspiration from Richard Prince and other artists, but Saville’s work shows the uncertainty of worldwide recessions of the 1990s. 	
Peter Saville has exhibited internationally, and his solo exhibitions include ’Designed by Peter Saville,’ the Design Museum, London which also toured to Manchester and even Tokyo and the ’Peter Saville Estate’ shows a collection of work by other artists, referenced materials and archives as well as the Migros Museum fur Genewartsknust, Zurich and ’Anna + Peter - Swing Project 1’ at the FRAC Champagne-Ardenne, Reims. 
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Fig 2: ‘Peter Saville Estate’, Peter Saville, 2008.
Throughout his career, Saville has continued to pave the way for graphic designers by his advertising with Dior, his consultancies with Givenchy and Selfridges, as well as his publication and collaborations on his book ’Designed.’ He pushed many boundaries in graphics by challenging traditional design by embracing more conceptual thinking, being known for his willingness to experiment with different materials and techniques creating unique and groundbreaking designs. Saville is considered one of the pioneers of post-punk graphic design, his work has had significant impact on both the music and design industries. 
[bookmark: _Int_uEGUr65J]Graphic design in the 1980s became the start of a digital revolution with the emergence of business and personal use model computers and the heavy growth of various software. Due to these advancements, the decade saw the birth of many family favourite adverts such as ‘Just Do It’ from Nike and Wendy’s iconic ‘Where’s the Beef?’. When using these personal or business computers alike, designers were now able to make 3D images and to manipulate different layouts and formats with ease. This revolution showed how this generation of art led to the creation of ’Deconstructive Typology’ which was used with ‘nonlinear type that incorporates spatial layout’. Apple’s Macintosh, released in 1984, became the source for programmes like PageMaker (1985), Illustrator (1987), and Photoshop (1990) which designers would use to create and further the revolution. 
[bookmark: _Int_rIuq8SY5][bookmark: _Int_wCn1h24i]A group that embraced this type of design in graphics from the start would be one that went onto be one of, if not the, biggest independently owned design studios in the world, Pentagram. They were founded in 1972 in Notting Hill by five artists and designers, (Alan Fletcher, Theo Crosby, Colin Forbes, Kenneth Grange and Mervyn Kurlansky), the company now has offices globally in Berlin, New York, San Francisco and Austin, Texas. 		 Their idea was to bring together a collaborative group of designers in an independently owned and run firm where there was no hierarchy - all five partners are equal in equity and control of the total company. Since being founded, Pentagram now has a huge portfolio that spreads over five decades with their work surrounding graphic design, products and exhibitions. In 2012, a short film entitled ’The Forty Story’ was released to celebrate the 40th anniversary of Pentagram. It displays all the essential designs to come from the company in their first forty years by showing the story of a boy born on the same day as Pentagram opened. More recently, this influential group of creatives have played important parts in highlighting the roles of the vital healthcare workers during the Covid-19 pandemic, showing that even in uncertain times there is not much that will slow this giant of a design organisation. During the lockdowns and whole global pandemic, Giorgia Lupi and her team redesigned infographics from New York’s daily press conferences featuring Governor Cuomo and later created a speculative chart which seemed to improve upon the essential messages to the general public and also eventually went viral on social media – showing again the importance of good visual communications. 
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Fig 3. ‘Covid Pandemic Statistics’, Giorgi Lupi, 2020.
Over the past fifty years now, all five studios of the Pentagram corporation worldwide have been honoured by incredible and inspirational design artists to join their ranks including Michael Bierut, Jody Hudson-Powell, and Paula Scher (the first female principal at Pentagram). In an interview with ’The Die Line’ Michael Bierut said that graphic design, before the revolution of the 1980s, ’was a fully analogue business’ (Sanchez, R 2023) since the style of art needed the numerous skills of manual type labour involved with solvents, knives, saws, and such. Within Pentagram, and as an individual, Bierut has had an epic career as an artist and witnessed how the rise of the computers changed the way people in the industry work and how aspects of the aforementioned 'manual skills’ of design started to become obsolete. However, even with the potential loss of ‘everyday skill’ we gained so much more with the introduction of new technologies and to this day, Pentagram still inspire artists on a global scale with their artistic vision, fantastic level of original pieces of work and the same philosophy that they were founded on. A unique place of business that values designers that believe ’whether working independently or collaboratively, always do this in friendship.’  
Despite the major use of technology in design in this later decade, the International Style still holds a strong influence in the world of graphic design. Its core principles remain as relevant as ever although the style itself has evolved and adapted to more contemporary design practices like responsive and interactive design for online and mobile platforms. Even today, Swiss Design is all about creating visually purposeful designs and it continues to emphasise the importance of typography and cleanliness in modern art. 
Someone in the industry that this pertains to would be Paula Scher, who I have mentioned earlier in this essay for being the first female principle of Pentagram. A crucial moment in Schers artistic path was when she discovered Swiss Design. She became infatuated with the style and its ’principles of objectivity’ (Ink Bot Design, 2023) bringing it front and centre to her own creations. 
Born in Washington D.C in October 1948, Scher showed her creative roots at a very young age. During her student years at the Tyler School of Art at Temple University in Philadelphia, her natural abilities became developed in some unconventional ways. She soon realised that a way to share impactful messages and intriguing stories was typographic art.                                                                                                                      Paula Scher has a career, to the extent of four decades, that helped change the way other designers' brand, type, print, package and create. She originally started out making album covers and branding work for groups like the New York City Ballet, CBS Records and, since 1991, Pentagram. By joining the ranks of Pentagram as a partner, Scher gained an environment that allowed her to evolve her work and her clientele. With the company’s resources and visionary designers supporting her, Paula Scher was able to release some of her most recognisable work like the Public Theatre Identity. It was during this project in 1994 that Scher was the head of the entire rebranding for an institution full of history and culture. Knowing full well that it was not the same as previous venues she had worked on, but it was ‘a symbol of New York City’s vibrant arts scene.’ (Ink Bot Design, 2023). Using vibrant bold reds and yellows with huge revealing typography that reflected the buzz of the city, the new identity for the organisation had solidified the theatres persona with its symbolism of breathtaking performances. Scher went on to win the Beacon Award for integrated corporate design strategy with the Public Theatre Identity campaign as well as serving on their board of directors. 
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Fig 4. ‘The Public Theatre Identity’, Paula Scher, 1994.
Lately, Paula Scher has influenced many young, up and coming artists by being an educator at the School of Visual Arts in New York City, letting her passion for the arts aid in the industry's future generations. Her belief in teaching is that design is more than just aesthetics and that effective communication and problem solving is a big part of becoming a more unique creator within design. Her impact on the artistic community has left an undeniable mark as she embraced the revolution of the future and the signs of the times to redefine visual identities. A report from the Ink Bot Design states that ’Scher sees graphic design as a dynamic tool for change, not simply surface level aesthetics.’ (Ink Bot Design, 2023)
The 1980s brought the emergence of digital technology and along with it a revolution in the graphic design industry. Peter Savile, Paula Scher and the design firm Pentagram were at the forefront of this movement. They all embraced the use of computers and digital tools that were previously unavailable to them to create designs that thoroughly challenged the traditional methods of the past. Peter Saville utilised digital techniques to create more abstract designs, using geometric shapes, booming colours and large typography, he pushed the conventional boundaries of the time above and beyond. Paula Scher used computer software to experiment with typography and layouts to challenge the idea of static design and embraced the flexibility of these new digital tools. The organisation Pentagram played a mighty significance in the graphic design revolution, as a team, they balanced their digital technology to design across various mediums. Overall, these designers and firm embraced the change to their industry by exploring the new advantages of the upcoming digital era, ultimately paving the way for not only their futures but other designers as well. 
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