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[bookmark: _Toc133878897]Introduction
One of the largest manufacturers in the world, Unilever produces food, home and personal care items, and other fast-moving consumer goods. Unilever is a company that produces several household brands. Currently, over 150 countries can order the product for delivery. The cities of Rotterdam and London serve as key administrative centres for both. In 1930, the Lever Brothers margarine division and their British firm amalgamated to establish Unilever, a soap and detergent manufacturing corporation. Production at the first Lever Brothers factory started in 1885. With the purchase of fish and canned food companies in 1917, the Lever Brothers began their development into the food industry. That was the first step on their path to success in the restaurant business. Both firms had been employing very similar distribution strategies, sourcing a large amount of their raw materials from the same suppliers, and marketing very comparable consumer items prior to their merger. Applying the principles of critical analysis and evaluation, research the dividend distribution policy of a specific multinational firm, the efficient market hypothesis, and the assessment procedures used to complete this assignment.


[bookmark: _Toc133878898]Dividend Distribution Policy
Mansuri and Topkanlu (2018) found that a company's dividend policy should be crafted to disperse operating cash at a quicker pace than the firm's current and expected requirements over an extended period of time. Furthermore, Unilever's dividend policy should return cash from operations at a rate faster than the company's current and anticipated needs. For its dividend policy to be effective, Unilever must ensure that it generates a return on cash from operations that is higher than the company's current and projected cash needs. Unilever has made it plain that it intends to deliver its shareholders a dividend that can not only keep up with the payments offered by other firms in the market, but also has the capacity to be sustained over time (Chen, 2021). Furthermore, the firm is exerting maximum effort to expand the time frame over which payments will be made.
The Unilever Board of Directors may propose changes to the company's dividend policy based on its review of financial results and other factors. Whether or not a dividend should be paid, and how much of a payout, if any, should be suggested as a course of action. Whether or whether a company should issue dividends is a topic that might be covered by this guidance is up to interpretation. The Board of Directors may declare dividends at any time in proportion to the Operating Value, with the amount of any such dividends being decided by the Company's annual earnings. It is possible that the Operating value will serve as the basis for both payments.
The subject of whether or not stockholders of Unilever agree with the proposed Dividend announced by the Board of Directors will be put to a vote at the company's Annual Meetings. The Board of Directors must adhere to the dividend policy established by the shareholders at the Annual General Meeting, although the shareholders are free to approve a lower dividend payout than the Board has requested. The Board, however, is limited in its demands to those that are acceptable to the shareholders. Even if dividends can't be paid out in excess of what was asked, this is nonetheless the situation.
The projected dividend proposal will likely be based on the sector's expected net profits for the current fiscal year (Ramani, 2011). Distributions from Unilever's retained earnings may be proposed by the Board of Directors in the event of a loss after taxation in any fiscal year. These deliveries must be made in accordance with all local, state, and federal regulations. However, this institution does not limit itself to considering this option as its sole viable option.
[bookmark: _Toc133878899]Market Hypothesis Theory
Prices in efficient markets always fairly reflect the most current information available because investors are continually contending for few market shares. Common practise dictates that the asking price of a financial instrument reflect both the investment's expected rate of return and the associated risk. If the stock market is healthy, the current price of Unilever's shares should fairly reflect the company's genuine value, say Chen and Metghalchi (2012). Given the unpredictability of the future, predicting the movement of a financial asset's value is challenging. This is due to the pervasive pessimism about the future. To be considered efficient, a financial market must ensure that its prices fairly and properly reflect all of the information relevant to the market. Only newly available information may potentially affect the price of an item of Unilever. This is based on the belief that prices at a given moment in time accurately represent all relevant information up to that point in time. This diversity allows us to split efficacy into three separate categories. The current prices are a reflection of all the information that is presently available, according to the information efficiency theory, which has limited support. In addition to past price levels, this data also contains financial details about the firm, analyst predictions and commentary, and more. One possible approach to put this theory to the test would be to observe what happens to the stock price Unilever after it makes a major announcement.
This is the level of market efficiency that can be obtained with well designed experiments, although with a rather low success rate. The purpose of this study is to determine how the existence of uncertainty and adverse selection affects market efficiency. The final findings of event studies may be heavily influenced by factors such as the technique used to examine predicted and/or excess returns, the preference and distance of the period under consideration, etc., and this may help minimise some of the related issues. Bouattour and Martinez (2019) state that, the research methodology looks useful because of its capacity to manage data collected across disciplines and track how those disciplines are really operating. Furthermore, there is hope that this research strategy can help alleviate some of the issues that are typically encountered in Unilever. In addition, there is hope that this method may help alleviate some of the problems that have historically plagued Unilever.
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In order to decide whether or not to take part in an investment proposal, financial institutions go through what is known as a "project evaluation." After that, the author will discuss the most typical methods for assessing a financial undertaking of Unilever.
[bookmark: _Toc133878901]Economy Analysing
Economists think about several things when assessing a project's potential profitability. Among them are the supply price, the capacity utilisation rate, the expected income, the expected costs, and the prospective profits. 
Unilever present profit levels are the basis for all other financial statistics, thus keeping tabs on them is crucial. (Ghosh, 2021). The organisation has to plan ahead for the degree of sales activity that will be needed to generate the profit it has predicted. Consumers' enthusiasm for the goods is the major force behind their purchase. One of the most important variables in determining whether or not a project will be successful is the amount of enthusiasm the target market has for the product being developed as part of the project.
Lock (2013) argues that a key factor in whether or not a new company venture is successful is its geographical location. Consider all of the rules, incentives, and discount schemes that the government may impose on Unilever in the area you're considering. This is why geographical factors are often given a lot of emphasis in economics classes.
[bookmark: _Toc133878902]Evaluating the Budget
Financial analysis skills are crucial for every company. (2019, Geneviève Tellier) Analyse the project in light of the firm's fixed and working capital requirements to ascertain whether or not it will be profitable over the long term.
Unilever "fixed capital," often known as its "fixed assets," is its stockpile of permanent and irreversible assets. The definitions of "land and building," "vehicle," "plant and machinery," "equipment," and "other fixed assets" are exhaustively detailed. An organisation may need fixed-capital investments, although these expenditures might vary widely in terms of budget, asset class, and duration. Cost of asset, architect and engineer fees, power and capital charges (about 10% of equipment value), equipment depreciation, pre-operational trial run costs, and other comparable costs should all be included into the required amount of Fixed Capital. The report on the project should contain the total amount spent on the facility, including the cost of any repairs, renovations, or extensions.


[bookmark: _Toc133878903]Conclusion
Unilever has adopted and put into effect a broad variety of diverse approaches and ideas within the field of strategic management, some of which are briefly discussed here. Even though it is obviously most important to please consumers, a company should make it a priority to maintain the excellent quality of its goods and inject some diversity into its marketing and other activities related to those items. According to the principles of financial management, Unilever should keep a close eye on the actions of its rivals so that it may spot and correct any weaknesses in its own financial management. Starting with its core operational responsibilities, such as supply chain and human resource management, the corporation must develop an overarching strategic framework for the whole organisation. It is possible that Unilever's ability to manage competence both inside the company and among sister franchisees will allow for a more comprehensive analytical picture of the market and its position.
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