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Introduction: 
Social Media is a important tool today for communication to help companies reach clients to sell their product and service. During the past 15 years the way brands use marketing has changed a lot. But the purpose of marketing is the same, to create customer loyalty and make customers active with the brand. Technology has changed our lives. Social media and digital media are the easiest tools to use to target us and it is very easy to access at any time. “Social media has become widely available, with monthly active users expected to reach 3.02 billion active users by 2021” (Chen and Cheung, 2019 as cited in Israfilzade, K et al 2020). At the same time as good as social media is for marketing it has a bad side as well, especially for young kids mental health and false information. Social Media is always changing and has a big impact on how businesses and politicians find and communicate with their audiences. 



Description
Social media apps on the phones help companies to target their users and their customer. By this way your business can reach millions of people around the world. This is easy because everyone have social media and can use it for free. Forbes says, “The number of social media users worldwide has swelled to a record 4.9 billion people globally. What’s more, this number is expected to jump to approximately 5.85 billion users by 2027” (Forbes, 2024).

In these days to advertise for your own business it is now very easy and useful by digital technology. Social Media is used rather than business cards today because you can target many, many customers at the same time with Instagram, Facebook and Twitter instead of handing out a business card to every person. Social Media gives customers information about a company without having to give any of they personal data. 

Social media is used not just for marketing to sell products but now it can be used for anything and politically as well. It is a very powerful tool especially in the politics in the elections by wrong information. In this day you can be marketing any wrong information you like by using the technology of the digital media.   

Science.org said “Lies spread faster than the truth. There is worldwide concern over false news and the possibility that it can influence political, economic, and social well-being. To understand how false news spreads, Vosoughi et al. used a data set of rumor cascades on Twitter from 2006 to 2017. About 126,000 rumors were spread by ∼3 million people. False news reached more people than the truth; the top 1% of false news cascades diffused to between 1000 and 100,000 people, whereas the truth rarely diffused to more than 1000 people. Falsehood also diffused faster than the truth. The degree of novelty and the emotional reactions of recipients may be responsible for the differences observed.” (Science, 2018).

Even there is a big risk in social media but for marketing still there is a big benefit if you do it in the right way. As said in our slides from Digital Skills class on social media “73% of marketers say social media is somewhat effective or very effective for business”. 

Evaluation
There are many good uses of social media for business. It helps companies save money, increase customers, increase conversions and get more loyalty. All these things help business make more money which is the main goal. 

People now go online to get more information about a company. This means it help to give more credibility. It gives more confidence to customers because star ratings like Yelp instead of the company saying they are trustful it is other people saying it which is better. Twitter, Instagram and Facebook also have tools that help business track their customers. They can learn more about who is their target and what the customers think. Business can also talk to their customers straight away. Social media makes it so companies can look after the customer and solve the problem better and in a faster way. But I think these days it puts value and show how much the business is serious if they talk to a person instead of an answering machine or by email. Customers want to get quick reply but we lose talking to a person. 

Another good thing is that social media is it is cheaper. Most social media websites allow companies to market and sell for free or low cost. Customers change a lot and social media also makes it easy to change ads and campaigns in the same moment customers interests change. The biggest help of social media is getting more attention from customers, so they know who you are, more people come to your website or page and then you have more chance to sell more. 

Even though there is a lot of good things about social media there are some bad as well. Using social media is cheap or free, but keeping up with the campaigns can be expensive. Also, if someone is unhappy, they leave bad review and this is very bad and everyone will see. This could hurt your brand and image. Small mistakes can cost a lot of money and bad reputation. Especially when the first thing they read is the bad reviews when looking for something to buy. 

Business also should be careful about wrong information that can be said about their company because we seeing a lot of incorrect information. Companies also need to be careful how they are marketing to kids because this can have bad effect on their mental health. CNN reports “There’s not enough evidence to determine whether social media is safe enough for children and adolescents when it comes to their mental health, according to a new advisory from the US surgeon general.” (CNN, 2023). We need to put some rules for protection of the future of the kids but still let companies use social media for marketing. 

  
Conclusion: 
We can see that there is many good things about social media but we have to be careful about the risks as well. It is so easy to access to the social media these days and the availability around you it will affect mental health for everyone especially kids and that’s why it should be a law by the government to pay attention to what’s happening. 

For businesses it is a very good tool to talk to your customers and help them to see the value in your products or services but they should  have to be responsible in how they market. 
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