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Innovation Overview
"Live Light: A Step Towards a Healthier You" is a national health promotion campaign that aims to control obesity in communities through the establishment of awareness and education, and community involvement. The campaign is guided by the implementation of the digital tools, relationships with healthcare which promotes the implementation of the healthier lifestyle among the UK population and reduces the prevalence of obesity related to the members of the population.
The Issue
Obesity has been described as a serious health problem because it has already affected over 30.7% that is 1 in 3, of the adult population and 16.1% that is 1 in 6, of children (NIH, 2025). Obesity increases the risk of type 2 diabetes, cardiovascular diseases and certain cancers, which is a great burden to the NHS (Haase et al., 2021). Even though the number of implemented health interventions is substantial, there is still the absence of long-term active engagement of the population, effective preventive actions at the early stage, and access to information regarding healthy food and physical activity. The deficiencies will be eliminated in the "Live Light: A Step Towards a Healthier You" campaign through the involvement of the community and awareness creation about these campaigns online, which will bridge the gap between promotion of health and long-term behaviour changes.
Target Audience and Impact
The core targeted customer will be aged between 15 and 50 and are mostly located in the urban and semi-urban areas where the trend of unhealthy eating habits and physical activities is high. The second group of audiences that would be in a position to influence health choices at the family and institutional levels would include parents, educators, and community leaders. The intervention will be health literacy and exercise-based, including the adaptation of healthy food options. Partnerships, Interactive workshops, mobile health apps and partnerships with schools, workplaces and even local councils will get the population to control their health.
The campaign aims to reduce obesity-related diseases by means of long-term behavioural modifications and social responsibility. The improved mental health outcome will lead to a reduction in the expenses spent on healthcare, a productive society and a stronger population. The campaign will promote the common good in building the culture of healthier living through collective action, since it will lead to the setting up of a culture where people within communities would value healthy eating, physical exercise and mental health. The objectives of the UK Government on the national health provision in terms of the Obesity Strategy 2020 also agree with the program because it provides non-discriminatory and non-nationalistic access and sustainability of health education to all (NIH, 2020).
Implementation
The campaign would be conducted through collaboration with the NHS, the local government, schools and community health organisations. It shall be located in the community health centres, academies, gyms and workplaces. Trained experts and volunteers in healthcare will be conducting sessions and health checks. The digital apps will include the campaign App in which the users will be given personalised diets and workouts, inspirations, and progress reports. It will also be applied to social media reach and activities in the local community that would promote active lifestyles. All this will be in accordance with the prevention and wellbeing framework by NHS England to accomplish the continuity of health education and services.
Timeline
	Activities
	Start date
	Duration
	End date

	Research and development
	30-10-2025
	30
	29.11.2025

	Partnership
	29.11.2025
	30
	29.12.2025

	Digital Platform creations
	29.12.2025
	30
	28.01.2026

	Pilot testing
	28.01.2026
	60
	29.03.2026

	Nationwide rollout
	29.03.2026
	60
	28.05.2026

	Media campaigns
	28.05.2026
	60
	27.07.2026

	Evaluation
	27.07.2026
	30
	26.08.2026

	Feedback and planning
	26.08.2026
	60
	25.10.2026


Table 1: Timeline
(Source: Created by the Learner)
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Figure 1: Implementation timeline chart
(Source: Created by the Learner)
Regulations and Development
The campaign will comply with the entire UK healthcare and data protection laws. The campaign will be carried out based on what is recommended by the Health and Social Care Act 2012, where transparency and accountability will be encouraged in ensuring that the health of people is enhanced (The King's Fund, 2025). The information on people being collected with the assistance of the app will be ensured in accordance with the demands of GDPR (2018) and NHS Digital (NHS, 2025). All the material to be included in the educational materials will be based on the evidence-based health information, which should be verified by the Public Health England. Ethical approval will also not be received before community interventions. 
Technology Integration
It will include personalised health recommendations by means of artificial intelligence through the mobile application that will allow the users to keep track of their BMI, diet, and level of trying to implement physical activity. Further AI integration will also take place in giving out AI-based diet charts and workout plans. Wearable integration will be used to monitor physical activity in real-time. The security of storing confidential data and compliance with the GDPR principles will be determined by applying secure cloud-based storage. It is more convenient, effective and long-term adherent using digital media, feedback-based artificial intelligence and supportive communities located online to ensure that campaign impact is not confined to the initial engagement but is instead built upon to become a permanent lifestyle change (Yousefi et al., 2025).
Dissemination: how will the innovation be promoted
The product promotion campaign, referred to as the campaign, will be introduced on the channels of the multi-channel dissemination strategy. The national media campaigns will bring awareness through the use of television, radio, and online ads. Social media that will be popular among the younger population include Instagram, TikTok, and Facebook due to their interactive challenges and collaboration with influencers. Collaboration with schools, health and local councils will ensure that the community level coverage is achieved. Electronic tool kits and instructional materials will be given to the nurses and other clinical staff to promote the campaign at the healthcare facility (Kepka et al., 2021). The motivation to be involved, success stories, and maintaining stakeholder interest in both care-based sectors of healthcare and social care will also be recommended via the online webinars and the press releases.
Conclusion
The campaign, therefore, is a new technology-based campaign that aims at lowering the level of obesity and advocating long-term health change. The campaign fills the gaps in health and social care by incorporating community engagement, education, and digital innovation. It enables people to make better lifelong decisions, applies less pressure on the health care systems, and encourages social well-being. By offering regulatory adherence, diversity and sustainability, valuable innovation, the campaign ends up supporting national health goals and making the world a healthier, more resilient place. 
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Title and Innovation Overview
"Live Light: A Step Towards a Healthier You"
Live Light is a health campaign which is designed to combat obesity, as it is of surging importance. The main aim of the campaign is to guide individuals to help them adopt healthier life choices. In such an instance, based on technology integration, the campaign will focus on empowering communities through appropriate education to encourage active engagement. 
[bookmark: _Hlk212022306]The Issue/Gaps in Health & Social Care
Obesity results in a range of diseases, such as cancers, cardiovascular issues, and type 2 diabetes (Haase et al., 2021). The latest report helped identify that obesity is on the rise as 1 in 6 children and 1 in 3 adults reported facing the same (NIH, 2025). Another survey from 2022 underpinned that 26% of the individuals were underweight and 28% of the adults were obese or overweight (Stiebahl, 2025). In my view, irrespective of the several healthcare interventions, the nation still struggles to manage the alarming concerns of obesity, which pertains to the major gap or issue. Herein, it demands a proactive approach for early prevention, for which the campaign has been designed to encourage community participation to make healthier choices.   
Target Audience and Impact
I am launching a comprehensive obesity awareness campaign aimed at transforming the health of communities across the UK. For this campaign, I will focus on those aged between 15 to 50 years in the semi-urban and urban areas, where sedentary lifestyles and unhealthy eating are quite prevalent. Moreover, I will also target local influencers, parents, and educators, based on the knowledge that real change generally occurs when community leaders, schools, and families are involved. In such an instance, this innovative campaign will help to motivate individuals about healthy lifestyle habits through interactive workshops, school partnerships, and mobile apps to develop happier and healthier communities. Moreover, I also aim to target the tech-savvy population in the country due to the rising internet penetration. The UK reported 56.20 million active social media users in 2024 (Kemp, 2025). In my view, this will help to ensure that the online advertisements of the campaign have a far-reaching impact on the broader community. This, in turn, will also help me to contribute to common good by encouraging people to make sustainable choices to improve mental well-being and minimise the rising health concerns due to obesity. 
Implementation
I will implement the campaign through close collaboration with the NHS, local authorities, schools, gyms, workplaces, and community health organisations. In the community, the innovation will be implemented through its digital app and social media advertisements or marketing to attract a broader community. In 2024, the nation recorded 56.20 million social media users, accounting for 82.8% of the entire population (Kemp, 2024). Further, I will also run health checks and regular sessions to outline the benefits of the app and offer a hands-on approach to encourage individuals in making healthier lifestyle choices, while also aligning with the NHS England prevention and wellbeing framework. 
Timeline
[image: ]
Figure 1: Implementation timeline chart
(Source: Created by the Learner)
Development and Regulations 
This particular campaign on obesity will adhere to the strict data protection regulations and policies of the nation. In such an instance, Health and Social Care, General Data Protection Regulation (GDPR), and NHS Digital are some of the regulations and standards which Live Light will align with. The Health and Care Act, outlined by the UK government, aims to ensure and uphold the quality of care and services offered to patients (The King's Fund, 2022). On the other hand, the GDPR proposes the safe handling of personal data and information to prevent data breaches or loss (NHS, 2025).  I believe adhering to these will help in promoting the health and safety of the nation through psychological well-being, safety standards, effective standards, and protection from exploitation. This will also help in minimising healthcare inequality and increasing privacy protections for acquiring public trust. 
Technology Integration
My campaign's innovation is centred on transforming passive public health messaging into active, personalised, and environmentally integrated digital experiences. The main innovation of the campaign includes social media integration and a mobile application offering AI-driven recommendations, a food scanner and personalised health tracking features. I believe integrating artificial intelligence (AI) will guide and motivate individuals to manage their daily health habits through BMI assessment, step counting, calorie counting, tailored meal plans, and exercise routines. Within the healthcare market, AI was expected to grow by 37.8% between 2024 and 2030 (Grand View Research, 2025). Using secure data encryption, adhering to the UK GDPR, will help protect users’ personal data to ensure trust, loyalty, and operational effectiveness.
Dissemination: How the Innovation Will Be Promoted 
I will introduce this campaign will be promoted using a multi-channel dissemination approach. In such an instance, I will effectively leverage a variety of social media channels, such as Facebook, Instagram, TikTok, and others. YouTube, WhatsApp, Instagram, Facebook, Pinterest, and X are some of the leading social networks with high fame and popularity (YouGov, 2025). Moreover, I will also take the help of a range of traditional advertising platforms, such as press meet, webinars, radio and television, for advertising the campaign. Additionally, collaborating with healthcare facilities, schools, institutions, and local councils, as well as educating them, will also help me in explaining the atrocities of obesity and the importance of overcoming the same based on healthy life choices. This, in turn, will assist me in disseminating the campaign idea to a broader group of stakeholders for a variety of physical, mental and life benefits. 
Conclusion
Hence, it can be summarised that the above innovation on obesity will help in improving the mental and physical well-being, as well as ensuring longevity. The above-mentioned pitch outlines a technology-based solution based on AI technologies and a mobile app to encourage individuals to make healthy food and beverage choices. Adopting the same is quite important in the present situation as the nation reports an increasing number of obesity cases, which adversely result in type 2 diabetes, cardiovascular issues, and others.  In such an instance, this campaign is highly valuable as it will help individuals to maintain a healthy weight, extend lifespan, reduce healthcare expenses, depression, stress, and enhance mobility. 
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Live Light: A Step Towards a Healthier You

nnova Overview

*"Live Light: A Step Towards a Healthier You" is a national health
promotion campaign that aims to control obesity in communities through
the establishment of awareness and education, and community
involvement. The campaign is guided by the implementation of the digital
tools, relationships with healthcare which promotes the implementation of
the healthier lifestyle among the UK population and reduces the prevalence
of abesity related to the members of the population.
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Implementation

+The campaign would be conducted through collaboration with the NHS,
the local government, schools and community health organisations. It shall
be located in the community health centres, academies, gyms and
workplaces. Trained experts and volunteers in healthcare will be conducting
sessions and health checks. The digital apps will include the campaign App
in which the users will be given personalised diets and workouts,
inspirations, and progress reports. It will also be applied to social media
reach and activities in the local community that would promote active
lifestyles. All this will be in accordance with the prevention and wellbeing
framework by NHS England to accomplish the continuity of health
education and services.

Technology Integration

“It will include personalised health recommendations by means of
artificial intelligence through the mobile application that will allow the
users to keep track of their BML diet, and level of trying to implement
physical activity. Further Al integration will also take place in giving out
AlL-based diet charts and workout plans. Wearable integration will be used
to monitor physical activity in real-time. The security of storing
confidential data and compliance with the GDPR principles will be
determined by applying secure cloud-based storage. It is more convenient,
effective and long-term adherent using digital media, feedback-based
artificial intelligence and supportive communities located online to ensure
that campaign impact is not confined to the initial engagement but is
instead built upon to become a permanent lifestyle change (Yousefi et al.,
2025).

Target Audience and Impact

The core targeted customer will be aged between 15 and 50
and are mostly located in the urban and semi-urban areas
where the trend of unhealthy eating habits and physical
activities is high. The second group of audiences that would
be in a position to influence health choices at the family and
institutional levels would include parents, educators, and
community leaders. The intervention will be health literacy
and exercise-based, including the adaptation of healthy food
options. Partnerships, Interactive workshops, mobile health
apps and partnerships with schools, workplaces and even
local councils will get the population to control their health.
The campaign aims to reduce obesity-related diseases by
means of long-term behavioural modifications and social
responsibility. The improved mental health outcome will
lead to a reduction in the expenses spent on healthcare, a
productive society and a stronger population. The campaign
will promote the common good in building the culture of
healthier living through collective action, since it will lead to
the setting up of a culture where people within communities
would value healthy eating, physical exercise and mental
health. The objectives of the UK Government on the national
health provision in terms of the Obesity Strategy 2020 also
agree with the program because it provides non-
discriminatory  and  non-nationalistic  access  and
sustainability of health education to all (NIH, 2020).

Regulation and development

+The campaign will comply with the entire UK healthcare and
data protection laws. The campaign will be carried out based
on what is recommended by the Health and Social Care Act
2012, where transparency and accountability will be
encouraged in ensuring that the health of people is enhanced
(The King's Fund, 2025). The information on people being
collected with the assistance of the app will be ensured in
accordance with the demands of GDPR (2018) and NHS
Digital (NHS, 2025). All the material to be included in the
educational materials Wwill be based on the evidence-based
health information, which should be verified by the Public
Health England. Ethical approval will also not be received
before commuity interventions.
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Conclusion

The Issue

Obesity has been described as a serious health problem because
it has already affected over 30.7% that is 1 in 3, of the adult
population and 16.1% that is 1 in 6, of children (NTH, 2025).
Obesity increases the risk of type 2 diabetes, cardiovascular
diseases and certain cancers, which is a great burden to the
NHS (Haase ef al, 2021). Even though the mumber of
implemented health interventions is substantial, there is still the
absence of long-term active engagement of the population,
effective preventive actions at the early stage, and access to
information regarding healthy food and physical activity. The
deficiencies will be eliminated in the "Live Light: A Step
Towards a Healthier You" campaign through the involvement of
the community and awareness creation about these campaigns
online, which will bridge the gap between promotion of health
and long-term behaviour changes.
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How will the innovation be
promoted

ﬂ product promotion campaign, referred to as the campaign,
will be introduced on the channels of the multi-channel
dissemination strategy. The national media campaigns will bring
awareness through the use of television, radio, and online ads.
Social media that will be popular among the younger population
include Instagram, TikTok, and Facebook due to their interactive
challenges and collaboration with influencers. Collaboration with
schools, health and local councils will ensure that the community
level coverage is achieved. Electronic tool kits and instructional
materials will be given to the nurses and other clinical staff to
promote the campaign at the healthcare facility (Kepka ef al.,
2021). The motivation to be involved, success stories, and
maintaining stakeholder interest in both care-based sectors of
healthcare and social care will also be recommended via the

online webinars and the press releases.

The campaign, therefore, is a new technology-based campaign that aims at lowering the level of obesity and advocating long-term health change. The campaign fills the gaps in health and social care by incorporating
community engagement, education, and digital innovation. It enables people to make better lifelong decisions, applies less pressure on the health care systems, and encourages social well-being. By offering regulatory
adherence, diversity and sustainability, valuable innovation, the campaign ends up supporting national health goals and making the world a healthier, more resilient place.
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