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Task 1 – Research Question
Introduction
Accounting transparency has emerged as an essential constituent of the business environment particularly concerning the SMEs (Jaswadi & Sumiadji, 2015). Since, these businesses are the major economic enablers, their revenue and balance sheets affect practically everyone; business owners, investors, consumers and Government agencies. But surprisingly, there is a lack of clarity as to how each stakeholder group views the effect of transparency on performance. This research aims at finding out these perceptions for the intent of enhancing perception on accounting practices and enhance trust between the business organization and its user. 
 The topic the authors have chosen – financial transparency in SMEs – is important and more so has topicality. Some of the reasons that make it difficult for SMEs to practice transparency include; resource constrains, legal restraints, and lack of a clear definition of what constitutes transparency from the stakeholders (Hoti & Krasniqi, 2022). These challenges can result to unsystematic reporting of the financial performances thus bringing about loss of confidence among the stakeholders and therefore affecting the business performance. The research question is, therefore, central to explaining how the different stakeholders perceive the concept of transparency and how they think it affects the performance of the SMEs. 
 Research Question 
 Research Question: What are Stakeholders’ Perceptions of The Financial Transparency Importance and Its Effects on The Performance of SMEs 



 Value of the Research 
 This research will be relevant in the field of accounting especially for the SMEs in the following ways. With focus on understanding the views of stakeholders, this research will establish the demands and expectations of stakeholders in an accountancy practice allowing accountants to perform adjusted financial reporting (Santos et al., 2022). For the business managers, knowing these perceptions can assist improve the level of transparency of organizations and may lead to even better efficiency and trust from the shareholders (Merlo et al., 2017)
Moreover, this research will contribute to the academic literature by filling the gap related to the specific perceptions of stakeholders in SMEs. Most studies focus on large corporations, leaving a gap in understanding how transparency impacts smaller businesses (Madgavkar et al., 2023). The results of this research could also inform policymakers, helping them design regulations that encourage transparency.
Research Approach
Due to the fact that this study aims at making an assessment on the perceptions for stakeholders, an Inductive Approach is most suitable. Inductive research begins with observations or data and progress to the development of theory or generalization. This bottom-up approach is appropriate when the exploration is done in areas which are yet to be researched and theories have not been developed (Soiferman, 2010). Since this investigation is exploratory, inductive approach has been chosen in order to allow for broader coverage and more discussion of the topic rather than a strict adherence to hypothesis-generation-and-testing model (Dunwoodie et al., 2022). 
 	Concerning research method, the study shall employ the Mixed Methods (MM) research where qualitative and quantitative research shall be used. The choice of the mixed methods approach is justified because the apposition of both, quantitative and qualitative forms of data let for a broader and deeper understanding of the perceptions of stakeholders. 
 •	Qualitative Method: This method is going to be used to capture more information from the stakeholders via section four of the survey created for this research. This form of data collection shall supplement the quantitative data in that it will offer reasons as to why stakeholders held the perception they did. 
 •	Quantitative Method: Quantitative data will be collected from a causal-population of stakeholders through a survey. This will help the researcher to establish the significance level of financial transparency and perceived business performance as to indicate the level of relationship, trends or otherwise achievable for present or future analysis by other researchers (Almeida et al., 2017).

Data Collection Method
Collection of data is an important process of the research and in this study both primary and secondary data shall be used. 
 •	Primary Research: Primary data is the data that is collected from source and the main source is the respondents and the data is collected by survey, interview or observation (Taherdoost, 2022). In this research, the primary data will be collected via an online survey due to the time constrain. The survey will enable researchers to gather quantitative and qualitative data from a relatively large population. This combination is justified because the use of a broad and shallow approach to analyze stakeholder perceptions, and a narrow and deep approach to the same yields more conclusions. 
 •	Secondary Research: Secondary data can be defined as data that is gathered by other sources and this can include journal articles, business reports, and cases studies (Serra et al., 2018). In this research secondary research will be carried out to identify prior literature and previous findings on financial transparency, perceived impressions of stakeholders and performance of SMEs. It will also assist in anchored the prime data and give conceptional frame work to the research. 
 	Sampling involves selecting a sample from a population using either probability or non-probability techniques, and the sample size refers to the number of units chosen to draw conclusions about the population (Verma et al., 2017). The sampling method to be used in this research is known as Purposive Sampling which comes under non-probability sampling. This method is appropriate because it brings about the probability of having the right people as participants and therefore be able to generate useful and meaningful data (Campbell et al., 2020). More specifically, the sample population will comprise business proprietors, shareholders, buyers and legal bodies linked with SMEs. 
 The Sample Size will be fixed by way of saturation which is applied in qualitative research and by beforehand defined representative point in quantitative research. In regard to survey, it is proposed to obtain 330 respondents the number of which will be enough to get statistically significant results in the context of small research. Section four of the survey pertains qualitative questions which allows as many angles of thought as possible to achieve theoretical saturation.

Task 2 – Research Techniques


As a part of hypothesis testing, for the evaluation of perceptions of the various stakeholders about financial transparency and its implication for the performance of the SMEs, the present research adopted MM Approach that includes both quantitative and qualitative Research Methodologies in its two-fold custom. 
 Primary Research Technique 
 In the primary research, an online survey was carried out under the Google Forms. The survey was aimed at those key decision makers involved with the SMEs whether as business owners, investors, customers or even regulators.  For instance, Aras & Crowther, (2019) posited that transparent disclosure of financial information remains key dependent with regards to the establishment of trust by the stakeholders especially within small and medium sized enterprises. In the same way, Adwan & Ahamed, (2024), concluded that companies with high levels of transparency are likely to perform better because they can mobilise more capital and have better relationships with stakeholders. Also, Caputo et al., (2021) does deep into how financial transparency helps to minimize information asymmetry and safeguard the interest of the stakeholder which is very crucial for the SMEs operating in the competitive environment. This aligns with corporate governance codes, emphasizing transparency to protect stakeholders and sustain SMEs (Grace, 2023). 
Link to Survey: https://forms.gle/7HyBbUd5wFMqqHng9 
Survey Questions:
The questionnaire was divided into four sections:
· Demographic Information:
· Gender
· Educational background
· Age range
· Industry sector
· Work experience in SMEs
Corporate Governance Code (CGC)
· Importance of developing a specific CGC for SMEs
· Necessity of mandatory CGC implementation
· Clarity of roles and responsibilities between the board and management
· Adaptability of the CGC to meet SMEs' requirements
· Composition of the board and independence from management
Board of Directors' Duties:
· Frequency of board meetings and their effectiveness
· Board's role in guiding risk mitigation and participating in risk management activities
· Disclosure of financial statements and transparency in annual reports
· Continuous professional development and training for board members
The questionnaire employed a five-point Likert scale, ranging from "Strongly Disagree" (1) to "Strongly Agree" (5), allowing respondents to express their level of agreement.
Qualitative Questions: 
· Personal perception 
· Personal experience 
Data Collection
The questionnaire was distributed to 338 SMEs across Selangor, Malaysia, using a stratified sampling method to ensure a representative sample across different industries. A total of 253 SMEs responded, yielding a response rate of 74.95%. The responses were analyzed to derive insights into the perceptions of SMEs regarding corporate governance practices.
Survey Results
The results indicated strong support among SMEs for the development and mandatory implementation of a specific CGC tailored to their needs, with mean scores of 4.90 and 4.81, respectively.
Respondents agreed that the CGC should clearly define the roles and responsibilities of the board and management (mean = 4.00) and emphasize the need for board members to maintain independence from the organization's management (mean = 4.60).
Regarding the duties of the board of directors, respondents highlighted the importance of regular board meetings (mean = 4.58) and the board's active participation in guiding risk mitigation (mean = 4.73) and assessing risk management activities (mean = 4.61).
A major percentage of the respondents believed that financial transparency is ‘very important’ to the performance of SMEs, as has been evidenced in the literature as key to business performance (Aras & Crowther, 2019) (Hoti & Krasniqi, 2022) and Adil (2022).
Secondary Research Evidence
Secondary research therefore included an extensive literature search based on the antecedents of financial transparency in SMEs. Schnackenberg and Tomlinson (2016) has pointed to the fact that financial transparency is an important component of stakeholder management and organizational performance. Further, Ahmad et al., (2020) advocates that financial transparency can improve innovation capability in SMEs through improving interaction with the outer environment. These opinions were incorporated in the survey formulation so that the questions formulated would cover issues seen in the literature. 



Task 3 – Presentation on Ideas
Reflection
In the elevator pitch, there were no major hitches with the main message being said within the 3 minutes time allocated. I was able to identify the strengths of the content presented and managed to express the usefulness of my research in terms of financially sound SMEs. After deciding the key points that I wanted to convey, my voice was loud and clear, and I moderated my pace so that the key points could be passed across without further elaboration.
However, it must be noted that there were a few that can still be enhanced. As much as the timing was appropriate, I believe that some of the features of the presentation could have been enhanced. While the slides were a bit professional, there were no people, icons or any efforts made to bring out the main points. Another thing that I could have improved is the hook that I used at the start of my text; it could be stronger. Finally, the pitch was good at presenting the significance of the research but there is more improved presentation in the delivery and appearance.



Task 4 – Data Analysis
Poster
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2. Introduction
Financial transparency is increasingly recognized as a critical factor for building trust among stakeholders in Small and Medium Enterprises (SMEs). This research investigates the perceptions of various stakeholders, including business owners, investors, and regulators, to understand the challenges and identify potential solutions for enhancing transparency in SMEs.
3. Research Question
This study aims to answer the following research question: What are the perceptions of stakeholders regarding financial transparency in SMEs, and how can these businesses overcome barriers to enhance transparency?
4. Methodology
· Research Approach: A mixed-method approach was employed to gain both quantitative and qualitative insights.
· Primary Research: A survey with contained both quantitative and open-ended qualitative questions were conducted with various stakeholders, including SME owners, investors, and regulatory bodies.
· Secondary Research: A comprehensive literature review was conducted, analysing recent studies on financial transparency in SMEs.
5. Survey Results


a) Support for Customized CGC:
· High Agreement: Respondents strongly agree (mean = 4.90) that SMEs need a customized Corporate Governance Code (CGC) tailored to their specific needs.
· Mandatory Compliance: A majority supports making compliance with the CGC mandatory (mean = 4.81).


b) Clear Roles and Independence:
· Defined Roles: There is strong support (mean = 4.00) for clearly outlining the roles and responsibilities of the board.
· Board Independence: Respondents believe board members should maintain independence from management (mean = 4.60), with a strong endorsement (mean = 4.81) for separating the roles of CEO and Chairman.
c) Board Duties and Risk Management:
· Regular Meetings: SMEs advocate for regular board meetings (mean = 4.58) to provide consistent guidance.
· Risk Mitigation: High importance is placed on the board’s role in guiding risk mitigation (mean = 4.73) and participating in risk management activities (mean = 4.79).
d) Qualitative Questions
i. Survey responses highlight that shareholders strongly favour SMEs adopting standardised practices, such as regular audits, real-time updates, and transparent technologies like blockchain. These measures are essential for building trust and ensuring accurate financial reporting.
ii. The findings also show that transparency directly influences trust and decision-making. Detailed reports foster trust and strengthen relationships, whereas vague disclosures lead to mistrust and potential loss of investment.

6. Key Findings
· Finding 1: Stakeholders generally agree on the importance of transparency but cite significant challenges, including regulatory complexity and lack of resources.
· Finding 2:  Mandatory implementation of a specific CGC tailored to their needs,
· Finding 3: There is a gap between the perceived and actual implementation of transparency practices among SMEs.

7. Conclusion
· Enhance Awareness: SMEs need better education on the benefits and implementation of financial transparency.
· Policy Design: Tailored regulations and a specific Corporate Governance Code can improve SME transparency.
· Further Research: Explore the impact of transparency practices on SME performance and the role of external support in promoting transparency.

Contact Information: For further information or to discuss the research, please contact me at azaleaaliyaaah@gmail.com
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It is necessary to develop a specific corporate governance code (CGC) that is customized to suit the requirements of small and medium-sized enterprises	SMEs should be required to implement CGC.	The CGC should clearly define the roles and responsibilities of the board and management.	The  CGC  must  possess  sufficient  adaptability  to  fulfill  the requirements and meet the expectations of small and medium-sized enterprises (SMEs)	CGC should assign directors advisory roles in addition to their responsibilities as providers of strategies and monitors. 	Most board members should consist of individuals the company does not employ. 	The minimum number of board members should be three, and the  maximum  number  should  be  seven,  depending  on  the complexity of the business.	The  majority  of  board  members  must  maintain  independence from the organization's management.	The  SME  should  determine  any  division  of  responsibilities between the Chairman of the Board and the General Manager or Chief Executive Officer.	Board members should be knowledgeable and experienced in the SME businesses they are involved in. 	4.9000000000000004	4.8099999999999996	4	4.4400000000000004	4.75	4.5999999999999996	4.7699999999999996	4.8	4.8099999999999996	4.7699999999999996	Survey questions
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The Board of Directors convenes regularly to fulfill its governance obligations and ensure the effective functioning of SMEs.	Board members are capable of guiding SME risk mitigatio	Directors should participate in the risk management activities of SMEs.	The board should assess and improve the efficiency of the SME risk management team	Board members are responsible for providing a timely and accurate view of the financial statements.	The  details  regarding  board  members  include  their compensation,  the  frequency  of  board  meetings,  and  their background	The annual report  should comprehensively account for the fees  paid  to  external  auditors  for  audit  and  non-audit services	The  annual  report  should  incorporate  both  internal  control and risk management strategies. 	The  structure  of  shareholders  should  be  detailed  in  the annual report.	The  annual  report  must  provide  transparency  by  revealing the  accounting  policies,  significant  occurrences,  and potential lliabilities	The  annual  report  must  emphasize  the  financial  and  non-financial performance over a minimum of five years	The  annual  report  should  encompass  financial  statements from two consecutive years to facilitate comparison. 	SMEs'  future  outlook  should  be  included  in  the  annual report	Board members should exert maximum effort to effectively accomplish  the  goals  of  SMEs,  safeguard  their  reputation, and  possess  complete  and  immediate  access  to  all information, documents, and records about SMEs.	When  preparing  a  company's  financial  statements,  board members  should  know  the  prevalent  accounting  standards applicable to SMEs	In  order  to  update  their  knowledge,  board  members  must attend the training. 	The annual report should highlight the SME's contribution to society and environmental stewardship.	The zakat and income tax payments should be detailed in the annual report. 	4.58	4.7300000000000004	4.79	4.6100000000000003	4.79	4.93	4.84	4.78	4.84	4.59	4.49	4.91	4.78	4.6500000000000004	4.5	4.7699999999999996	4.7699999999999996	4.5	Survey questions
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