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Introduction 

The following report will be looking at non-surgical cosmetic procedures (NSCP) and under-standing people’s general opinions on them. As recently as 10 years ago, non-surgical cosmetic procedures primarily meant facials; however, today, cosmetic-specialty physicians, such as dermatologists, plastic surgeons, and other medical specialists are performing millions of non-surgical cosmetic procedures every year (NWHRC, 2007). The main difference between a non-surgical cosmetic procedure and a regular cosmetic procedure is that they are not invasion procedures. A few examples of regular cosmetic procedures would be a breast augmentation or rhinoplasty surgery (nose job). Both procedures the patient is put under anaesthesia and undergoes an invasion surgery that is a permanent change. These kinds of procedures are not for everyone, generally, people prefer to avoid undergoing surgery unless absolutely necessary and due to the very high cost they are not financially accessible to everyone. That is why non-surgical procedures have become a more popular alternative for many of these options.

I choose this area of study because I have always been on the fence about changing yourself with cosmetic surgeries, however, I have recently become more curious and intrigued by what cosmetic-specialty physicians are able to do without going under the knife. There has always been a fairly negative stigma around getting any sort of cosmetic work done to change your appearance, but research suggests that in today’s society with social media platforms such as Instagram there has been an increased acceptance of cosmetic surgery (Chandler, 2019). Most people I believe would see this as a negative because the increased acceptance is linked in with the rise of low self-esteem which in many cases is the reason behind getting any sort of cosmetic procedure done which is true. However, there are also other reasons such as medical issues that some of these procedures would help with or fix. 

The method I have chosen for collecting my quantitative data is surveying. I created a survey with a variety of 10 simple questions. I tried to make sure I found participants with a mixture of age, gender, and annual salary. I was able to get a sample size of 23 participants from a population size of 30, which gave me a margin of error of 10.04% and confidence level of 95%. For my analysis approach I will be using IBM SPSS software to cross tabulate my data findings and analyse different combinations.

Procedure 

Quantitative research methods were used to conduct the data and analysis for this report. This type of research method deals with numbers and anything that is measurable in a systematic way of investigation of phenomena and the relationships between them (Leedy, 1993). Quantitative data is generally collected using structured research tools and the research results are based on sample sizes which are meant to represent a larger population. For this type of research, the questions must be clearly defined and require straight forward answers, and in most cases the research can be repeated and or replicated.

I started out my quantitative research by first deciding to use a survey for the data collection process. I looked at a few different site options for creating the survey and originally started out using survey monkey. I found that it had to many restrictions and seemed to make tasks that should have been simple more complicated. I switched to Google Forms (2008) and moved forward with my survey very easily. Google forms is apart of Google’s online apps platform of tools to help you accomplish more in your browser for free, it’s extremely simple to use and saves all your information and data automatically. Once I had chosen my survey generator website, I then decided on 10 straight forward questions related to non-surgical cosmetic procedures and made sure to have a selection of different response formats. Next, I figured out what type of population I wanted to sample from and how I would do that. I chose to use my email list because I knew I would have a wide range of participants with different ages, gender, and annual salaries. 

Once I received my survey answers from my sample size of participants, I used the computer software IBM SPSS to manipulate the data further through cross tabulation. Cross tabulation is a method to quantitatively analyse the relationship between multiple variables, they are also known as contingency tables or cross tabs. It groups the variables to understand any correlation between them; cross tabulation can also show how correlations change from one variable grouping to another (Aprameya, 2016). 

Data Presentation & Findings 


	Gender * Have_you_had_non_surgical_cosmetic_procedures Crosstabulation


	
	Have_you_had_non_surgical_cosmetic_procedures
	Total

	
	Yes
	No
	

	Gender
	Male
	Count
	0
	8
	8

	
	
	% within Gender
	0.0%
	100.0%
	100.0%

	
	Female
	Count
	5
	10
	15

	
	
	% within Gender
	33.3%
	66.7%
	100.0%

	Total
	Count
	5
	18
	23

	
	% within Gender
	21.7%
	78.3%
	100.0%



I expected to see these kinds of results when doing the gender * have you had non - surgical cosmetic procedures cross tabulation. Research done at the American Society of Plastic surgeons shows that in 2014 women accounted for 92% of all cosmetic procedures with the remaining 8% going to men (Men vs. Women: Plastic Surgery Statistics, 2014) . In my opinion the number of men doing these types of procedures in 2020 would be a little higher as they are becoming more common with social media trends. 










	
Age * Have_you_had_non_surgical_cosmetic_procedures Crosstabulation


	
	Have_you_had_non_surgical_cosmetic_procedures
	Total

	
	Yes
	No
	

	Age
	18-26
	Count
	3
	13
	16

	
	
	% within Age
	18.8%
	81.3%
	100.0%

	
	27-37
	Count
	1
	2
	3

	
	
	% within Age
	33.3%
	66.7%
	100.0%

	
	38-50
	Count
	0
	2
	2

	
	
	% within Age
	0.0%
	100.0%
	100.0%

	
	50-64
	Count
	1
	1
	2

	
	
	% within Age
	50.0%
	50.0%
	100.0%

	Total
	Count
	5
	18
	23

	
	% within Age
	21.7%
	78.3%
	100.0%



The majority of my participants do fall into the 18-26 age category which I think makes sense that 81.3% have never had any cosmetic procedures done; however, I did think there was a chance of the number of yes’s being higher in that category, simply because of the constant pressure a lot of young people feel to look a certain way these days due to social media platforms. I did except to see higher numbers of yes in some of the older categories, as procedures such as Botox often become popular as you begin to age. Overall, from this sample of people, most have not yet had any cosmetic procedures done. 









	Gender * What_would_stop_you_from_getting_cosmetic_procedures_done Crosstabulation


	
	What_would_stop_you_from_getting_cosmetic_procedures_done
	Total

	
	Money
	Risks
	Health concerns
	Not interested
	

	Gender
	Male
	Count
	2
	1
	1
	3
	7

	
	
	% within Gender
	28.6%
	14.3%
	14.3%
	42.9%
	100.0%

	
	Female
	Count
	6
	3
	4
	1
	14

	
	
	% within Gender
	42.9%
	21.4%
	28.6%
	7.1%
	100.0%

	Total
	Count
	8
	4
	5
	4
	21

	
	% within Gender
	38.1%
	19.0%
	23.8%
	19.0%
	100.0%



In this cross tabulation, it is showing that 42.9% of men’s deterring factor is that they are just not interested in getting a cosmetic procedure done, whereas 42.9% of women are more concerned by the price factor and only 7.1% are not interested. Overall, money is the greatest deterrent for this sample of participants.

	Age * What_would_stop_you_from_getting_cosmetic_procedures_done Crosstabulation


	
	What_would_stop_you_from_getting_cosmetic_procedures_done
	Total

	
	Money
	Risks
	Health concerns
	Not interested
	

	Age
	18-26
	Count
	6
	3
	3
	3
	15

	
	
	% within Age
	40.0%
	20.0%
	20.0%
	20.0%
	100.0%

	
	27-37
	Count
	2
	0
	1
	0
	3

	
	
	% within Age
	66.7%
	0.0%
	33.3%
	0.0%
	100.0%

	
	38-50
	Count
	0
	0
	1
	1
	2

	
	
	% within Age
	0.0%
	0.0%
	50.0%
	50.0%
	100.0%

	
	50-64
	Count
	0
	1
	0
	0
	1

	
	
	% within Age
	0.0%
	100.0%
	0.0%
	0.0%
	100.0%

	Total
	Count
	8
	4
	5
	4
	21

	
	% within Age
	38.1%
	19.0%
	23.8%
	19.0%
	100.0%



[bookmark: _GoBack]When looking at this cross tabulation over all the age categories that money is the greatest deterrent for getting any of the procedures done at 38.1% and health concerns being the next with 23.8%. The younger age category would generally make less income as well which could be a factor in why money is a greater issue over health concerns.

Conclusion/Reflection 

In conclusion, I found that most of my sample participants have not had any kind of cosmetic procedures done before and the main deterrent for getting them done is money. It seems to be a lot more common among women then men, that may have been different with an even number of mean and women in this sample; however, most research suggests otherwise. My survey procedure was overall very simple, it’s a quick and easy way to collect a lot of quantitative data from people. If I was to do this type of research again, I would stick with using google forms and IBM SPSS software as I found them both to be very efficient. I think I would get a better understanding on what people feel about non-surgical cosmetic procedures with a bigger sample size. I would also try to get a more even ratio of men and women, so that I would be able to see if these days it is more common for men as well. 
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