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   Short Essay about car manufacturing procces in the past 10 years



Introduction
Automotive industry is referred today as all the company’s and activities involving production and distribution of motor vehicle and include the main parts or all of the motor vehicle, as well as marketing, but excluding the tyres, gas and batteries). The industry is split in two parts, personal vehicle and small utilities and the commercial vehicle industry, who have a secondary role.
Background
Automotive industry have a recent history but with a huge impact on 20th century, 20th century is a century of the car and moving. The automotive industry is the industry who help the globalisation from the end of the century.
With the apparition of the first cars in Europe at the end of the 19th century, will start to emerge the business regarding this industry. Starting in Europe and develop in USA, who become the dominant producer on market in the first half of the century, today the industry is dominate by Europe and Japan. This expand of the car production was possible with the invention of mass production process technic . The new technic was possible primary because of the difference betwen the New World and the Old one. First cars makers was originated in Europe, with small manufactured business and handmade technic. In USA, first car makers was focus more on assembly then production and more on business development and profit. With Ford Company, the industry enter a new level and difference from other industry, in the end, assembly lines system influencing all the industry’s in world.
Mass production
The road from handmade manufacturing business to today corporation and a successful business lead with the time to disparities of many local craftsmen and leave only the company’s who implement mass production procedures( Ford, Opel, Toyota) or who have succeed on small market gap(Aston Martin, Rolls Royce). The technological advance was possible by implementing  a process combined precision, interchangeability, synchronisation and continuity. This system, now as American system was spread in almost all industry’s today and all over the globe.
United Kingdom car maker industry and manufactory analyses.
United Kingdom car maker industry it’s one of the oldest and important from Europe with a important contribution to the British economy. With important car makers who cover all the market, Britain is self sufficient. From large low class maker like Vauxhall to all terrain Rover, sport and luxury Aston Martin or luxury cars like Rolls-Royce, british cars are present in all segments. They are part more or less of the huge car maker corporation world wide( General Motors or PSA). 
To understand how automotive industry work, both, macroeconomic and microeconomic , we will do a PESTLE analyse  and will show how a car business work in the manufactured system.
Political. Political regulation, regarding the safety issues, the motor capacity, gas emission, a business in domain should take all in consideration. Size of the car, seat belt, etc are all regulated by the government. This make difficult for small company’s to enter in system and make it easiest for big company’s to maintain their position on market.
Economic. The current grow of living level make the demand increasing in national and global. With more and more of the increase demand for cars in region where until last decade the car was see like a luxury item, the demand see a slow increase. Even if world wide the production of new units is in a slow grow and is tend to be fulfil from factory’s build in region with smaller salary’s for employers like East Europe, the industry is seen even today in every country like a element of high standard of economy.
Social. Popularity of drive make the industry to be very good see from a sociocultural perspective. To own one car in many parts of the world is seen like a normal standard of life.
Technology. Technology is very hard for any newcomers to be in car maker industry. The high cost of improvement make this type of business to give a close eyes to this aspect. In the last decade we see a trend in invest of  re-technology of car with digital components,  study in self drive cars, return to the electric cars and challenge who are make to keep cars on the people interest.
Legal. Between the cars business the battle for patterns, copyright issues is a normal presence.
Environmental. The grow of emission see a turn point of cars popularity in big city’s and develop country’s and open a new sectors of market in this business. With new company’s like Tesla who try to cover this aspect and is turn towards this segment, we can see that this is a important factor.
In order to complete the view of how a car business go, we have beside PESTLE analyse a SWOT analyse.
Strengths. Evolving industry confer new opportunity’s all the time and economic grow. People life depend today by this industry and is a constant presence in our life. With a non stop invest in new technology and invest in the new markets like the Asian one for example, a business in this domain offer a solid foundation for any shareholder or national economy.
Weaknesses. Today the industry is turn from demand on supply, and this transfer the power of the costumers from the producer. With many models and producers, the car makers need to struggle to be on costumer taste. This, together with more and more government involvement by establish of new regulations and with apparition of new technological weaknesses of components, make production of new cars a difficult process.
Opportunities. How in recent years Tesla prove and before Ford and Volkswagen do, we still have segment of market who are open. Fuel efficient cars, market expansion in Asia and Africa or country in curse of develop, make car industry to have more opportunities yet to be explore.
Threats. High competition, fuel fluctuation on price, economic unrest( unemployment, recession),high cost in new technology’s make industry to be threat macroeconomic and microeconomic.
Marketing
Marketing strategy of the business involve in a car manufactory is choose depending of segment of market they want to target. Sport cars, off road, personal or services, all are promote on the market. Been a very competitive market, company’s use every channel to reach the costumer, online, tv, news papers, promotion, all the strategy are use to make the costumers decide the product he want and to increase the revenue. For example , sport car makers compete in Formula 1, off road cars are promote in remote area in tv ads, small cars are promote in fuel efficient engine or small price, or use new strategy like Tesla, who copy somehow the Apple company and promote a strong leader with a message of power, all to influence the costumers. In the same time, if we go in the distribution and production chain back, we see that country’s government try to attract cars company’s to invest in their country, to rise economy, workers wages and national pride. For this  they offer financial discount, investment in connection and other facilities because they now that around this investment emerge small supporting business.( East Europe country’s). This factors influence a company decision in setting the targets and goals.
Conclusion
Automotive industry for business is a profitable one, with revenue from a big market, but with a big competition from giant multinational company’s and with a high investment and innovation. The industry impact people in all sectors of society, outside or inside of the company, social and economic, on a small or big scale. 
From the production to services, car industry is one important for our society and we hope to be one of the leader for innovation in future mankind. 
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